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Unparalleled  Response  by  Press  and 
Public  Met  Lindbergh  Climax 


Record  Flood  of  Extras  Exhausted  as  Newspapers  and  Wire  Services  in  Exciting  Effort,  Told  Nation 

of  Baby’s  Death  and  Later  StartlinglDevelopments 

SEVENTY-TWO  days  of  agonizing  By  JOHN  F.  ROCHE  the  availability  of  the  material  for  pub- 

suspense  came  to  a  dramatic  end  .  ,,  ,  ,  .  ,  .  ,  .  lication  in  its  columns.  The  Herald 

May  5,  as  an  Associated  Press  bulletin  Colonel  Lindberghs  wishes.  Ihe  futil-  impelled  to  continue  his  fantastic  fraud  Tribune  investigated  Curtis’  report  as  a 
flashing  across  the  country  proclaimed  ity  of  even  this  bit  of  newspaper  co-  because  of.  lucrative  offers  from  news-  matter  of  routine  news  in  which  Colonel 
the  tragic  denouement  of  the  baffling  operation  was  shown  when  the  awful  papers  was  discredited  when  editors  Lindbergh  was  taking  an  active  interest.” 

»nd  terrifying  Lindbergh  baby  kidnap-  climax  of  the  story  brought  out  the  told  how  they  had  been  approached  by  Curtis,  in  his  confession,  had  referred 

ing.  As  breathless  banner  headlines  fact  that  many  persons,  including  sev-  persons  offering  Curtis  story  for  sale,  to  Mr.  Wilcox  and  to  William  E  Has- 
ereeted  the  eyes  of  home-going  crowds  eral  known  gangsters,  had  viewed  the  Grafton  VVilcox,  managing  editor  of  the  kdl,  Jr.,  assistant  to  the  president  of 
on  the  Atlantic  seaboard  and  glared  pur^rted  signature  which  Colonel  New  York  Herald  Tribune,  in  a  state-  the  Herald  Tribune,  as  having  offered 
simultaneously  in  the  bright  mid-after-  Lindbergh  is  said  to  have  considered  all-  ment  on  We^estHy  this  week,  revealed  him  monev  for  his  story.  He  also  said 
ooon  sunshine  of  the  Pacific  Coast,  important  in  identifying  the  kidnapers,  that  Curtis  had  indirectly  tried  to  sell  Richard  Lee  of  the  New  York  Daily 
millions  of  shocked  readers  everywhere  ^  As  new  revelations  cropped  up  and  the  story  to  that  paper.  The  stonr,  ATewj  and  a  Mr.  Turin  and  a  man  named 
rleaned  out  newsdealers’  supplies  of  New  Jersey  police  officials  forced  John  Mr.  Wilcox  said,  was  supposed  to  be  pox  had  made  him  offers 
extras  faster  than  they  could  be  re-  Hughes  Curtis  to  confess  his  monstrous  m  course  of  pre^ration  by  a  Miss  Ruth  The  portion  of  his  statement  referring 

plenished  by  the  speeding  presses.  In  hoax  which  led  an  anxious  father  on  Gay  of  New  York  a  friend  of  the  to  the  newspapers  read : 

ihe  east,  where  the  story  broke  as  final  a  wi  d  goose  chase  to  Norfolk  the  shipbuilder.  Mr.  Wilcox  s  statement  ..j  desired  to  state  that  mv  remarks 
sports  editions  were  going  to  press,  appalling  task  faced  not  only  by  legit-  read:  , ,  t,  ..  about  the  newspapers  are  true  and  can 

fudge  boxes  were  hastily  slapped  into  Jmate  investigators  but  by  conscientious  The  New  York  Herald  Tribune  verified  I  his  is  in  reference  to  mv 
)lace  for  bulletins,  hurried  replates  were  nwspaper  editors  in  getting  at  the  trath  made  no  contract  or  agreement  of  any  g.  ’  w  H-skell  and  Mr  Wil- 

nade  as  additional  details  flashed  over  of  the  story  became  apparmt.  The  kind  with  John  Hughes  Curtis.  Curtis  Herald  Tribune  Mr  Lee  of 

he  wires  from  Hopewell,  and  evening  good  judgment  of  several  editors  was  did  make  a  proposal  that  this  news-  the  News  and  Mr  Turin  and  Fox  offer- 
)apers  poured  out  a  stream  of  extras  revealed  when  it  becarne  known  that  p^r  publish  the  story  of  his  activities,  j  „  money  of  my  knowledge  of  the 
intil  11  o’clock  at  night.  Meanwhile  Curtis  attempts  to  sel  the  story  of  his  The  Herald  Tribune  stipulated  that  it  L^dbereh  c  Je  or  nfctures  of  the  ba£r 
Horning  papers  sent  their  bulldog  edi-  phantom  negotiations  to  the  press  met  would  make  no  arrangement  with  him  -p.  ^  ‘  ^  “J 

ions  in  aheS  of  time  with  ready-made  with  a  cold  reception.  Editorial  integ-  until  the  child  had  been  returned  to  18  exolafniL  Le^’s  nLo?iaS 
listories  of  the  Lindbergh  case  and  [dy  in  these  instances  r^uired  that  the  Colonel  Lindbergh  and  the  latter  had  “Richard  Lee  rLreSted  the  News 

Handing  picture  layouts.  All  across  the  baby  be  returned  saWy  before  any  trust  vouched  for  the  authenticity  of  the  nar-  •  ^ 

:ountry  in  the  mid-west  and  on  the  could  ^  put  in  Curtis  stony.  The  rative.  It  was  further  provided  that  vi'as  made  to  Curtis  until  after  his  aSv 
Pacific  Coast  regular  evening  edition  shipbuilders  own  statement  that  he  was  this  newspaper  should  be  the  judge  of  were  well  advSd;  he  was  ffien 

enjoying  the  use  of  the  Norfolk  Navy 
Yard  as  a  base  for  his  operations,  and 
he  declared  himself  in  personal  contact 
with  the  abductors. 

“Neither  did  Curtis  receive  any  money 
from  the  News.  The  amount  to  be 
paid  for  exclusive  photographs  and  the 
story  of  his  operations  was  conditioned 
on  his  recovery  of  the  child.” 

The  New  York  Times  revealed  that 
last  April  6  a  message  was  received 
from  its  Norfolk  correspondent  that 
offers  were  being  made  to  Curtis  for 
his  story,  if  his  negotiations  were  suc¬ 
cessful,  and  asking  if  the  Times  would 
wish  to  make  an  offer.  The  Times  in¬ 
formed  its  correspondent  it  was  not 
interested. 

When  the  worst  fears  of  an  anxious 
but  hopeful  public  were  realized  with 
the  finding  of  the  Lindbergh  baby’s 
body,  the  ingenuity  and  quick  thinking 
of  Francis  Jamieson,  Associated  Press 
correspondent  at  Trenton,  enabled  that 
organization  to  flash  a  bulletin  of  the 
.shocking  news  across  the  country  far 
in  advance  of  Colonel  Schwarzkopf’s 
detailed  announcement  and  score  one  of 
the  most  unusual  beats  of  recent  times. 

Foreshadowings  of  a  vital  “break”  in 
the  Lindbergh  case  came  in  Hopewell 


’Mv  Couiitn  Tis  of  Thee — ’ 


By  Burris  Jenkins,  Jr. 


Trenton  on  May  12,  when  a  gen- 
'|A  '  \  eral  message  was  sent  through  police 
(Tn  \  headquarters  by  Colonel  Schwarzkopf 
lilU  •  requesting  the  presence  of  all  reporters 
.  i;« on  the  story  in  the  Lindbergh  garage, 
i  Samuel  G.  Blackman  was  in  Trenton 

i  with  Jamieson  for  the  A.P.  When 

i  Schwarzkopf’s  request  was  received, 

Blackman  hurried  over  to  Hopewell, 

_  while  Jamieson  said  he  would  remain  at 

Trenton  and  inform  the  New  York 
of  the  death  of  the  office  that  some  sort  of  important  an- 
i,  Jr^  for  New  York  nouncement  was  due.  Jamieson,  who 
has  been  in  the  Trenton  bureau  for  some 
,  A-  Lindbergh,  Jr.,  in  time  and,  consequently,  is  close  to  many 

thicket  beside  a  lonely  New  Jersey  road,  the  nation  and  the  world  today  state  officials,  tried  to  get  in  touch  with 
imanded  that  the  dastardly  kidnap-killers  be  brought  to  quick  justice — while  Governor  Moore.  Calling  at  his  house 
e  people  of  the  nation,  pictured  in  this  inspired  drawing  by  Burris  Jenkins,  he  was  informed  the  Governor  was  not 
.,  as  Uncle  Sam  holds  in  one  hand  the  violated  flag  of  the  nation,  while  in  at  home,  but  shortly  afterwards  he 
e  other  holds  in  utmost  pity,  that  which  was  the  world’s  most  beloved  baby,  reached  him  by  telephone.  Meanwhile 
ring  those  cowards  to  justice,’  he  demands  in  angry  anguish.”  he  had  made  a  connection  with  the 


help  Colonel  Lindbergh  s  cause  had  'Ml 
been  in  vain,  and  that,  contra^  to  many  ‘ 
published  opinions,  press  activity  could  /  Jmfm'lmm 
not  possibly  have  interfered  with  the  y 

return  of  the  child.  As  light  penetrated  f  f  im-'U 

misty  comers  of  the  case  publication  ♦  '1^* 

of  matter  hitherto  looked  upon  as  taboo  * 

became  possible.  Newspapers  for  the  •— - — 

first  time  reproduced  the  text  of  what  ^ 
was  considered  to  be  the  original  note  ” 

kft  in  the  Lindbergh  nursery  by  the  Lindbergh  b^y^ 
kidnapers,  although  official  investiga-  * 
tors  would  not  verify  the  authenticity 
of  this  missive  Drawings  of  the  ® 
peculiar  si^ature  appended  to  the  note 
were  published  by  newspapers  which  tf 
bad  possessed  copies  of  the  note  since  J' 
fce  first  days  of  the  case  but  had  not  tl 
revealed  its  contents  in  deference  to  ‘I 
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A.P.  headquarters  in  New  York  and 
kept  that  wire  open  while  he  talked  to 
the  Governor.  He  told  the  Governor 
Colonel  Schwarzkopf  had  been  trying 
to  reads  him  as  he  had  some  important 
news  about  the  Lindbergh  case.  Gov¬ 
ernor  Moore  immediately  telephoned 
tlie  police  head  and  learned  the  tragic 
news.  Returning  to  the  phone  he  said 
to  Jamieson: 

“I  have  sad  news  for  you.  The  Lind¬ 
bergh  baby  has  been  found  dead." 

With  both  wires  open  Jamieson 
shouted  the  startling  news  into  the  sec¬ 
ond  phone  The  A.P.  office  was  elec¬ 
trified.  Five  wire  editors  grabbed  copies 
of  Governor  Moore’s  statement  from 
typewriters,  and  at  6.10  p.m.  daylight 
saving  time  the  A.P.  wires  hummed  witli 
the  emergency  signal,  “Flash.”  Then 
followed  the  breath-taking  sentence — 
“Governor  Moore  announces  Lindbergh 
baby  found  dead.” 

As  this  bulletin  was  upsetting  dead¬ 
lines  and  sending  highly  geared  news¬ 
paper  organizations  into  swift  emergency 
action  all  over  the  country,  reporters 
were  gathered  in  the  Lindbergh  garage, 
chafing  impatiently  under  Colonel 
Schwarkopf’s  ruling  that  no  announce¬ 
ment  would  be  made  until  all  represen¬ 
tatives  of  the  press  were  present.  They 
had  no  idea  the  child’s  body  had  been 
found,  but  knew  something  important 
was  about  to  be  revealed.  The  men 
who  discovered  the  body  had  been  taken 
in  custody  by  Harry  Wolfe,  chief,  and 
Charles  Williamson,  assistant  chief  of 
the  Hopewell  Police,  before  they  had 
a  chance  to  tell  anyone  of  their  find, 
and  the  town  police,  in  turn,  were  held 
incommunicado  by  the  state  troopers. 
The  story,  as  far  as  Hopewell  was  con¬ 
cerned,  was  completely  bottled  up  until 
its  official  release.  Before  Schwarzkopf  s 
message  came  John  Drennan  of  Stand¬ 
ards  News  and  Wayne  Weishaar  of 
the  New  York  Herald  Tribune  were 
scouting  about  the  village  to  try  and 
learn  why  the  town  police  had  gone  to 
the  Lindbergh  estate  Weishaar,  trying 
to  get  a  call  through  to  the  local  police, 
learned  of  the  summons  to  the  garage 
through  a  wrong  connection  made  by 
the  telephone  operator. 

It  was  more  than  half  an  hour  after 
all  the  Hopewell  correspondents  reached 
the  house  that  Colonel  Schwarzkopf 
would  make  any  announcement.  He 
insisted  upon  waiting  until  all  the  Tren¬ 
ton  men  arrived.  There  were  30  re¬ 
porters  at  the  long  pine  table  behind 
locked  doors  as  he  began  quietly  to  read 
the  formal  announcement  shortly  before 
7  p.m.  Before  starting  it  he  announced 
that  house  and  official,  telephones  would 
not  be  available  for  press  use,  and  that 
no  one  would  be  permitted  to  leave  the 
estate  until  the  conference  ended. 

On  his  way  to  the  garage,  Blackman 
of  the  A.P.  had  set  up  a  telephone 
connection  to  New  York  from  a  farm 
house  opposite  the  entrance  to  the  Lind¬ 
bergh  estate.  A  desk  man  in  the  New 
York  office  kept  up  a  running  conver¬ 
sation  with  the  farmer’s  wife  while  the 
conference  was  in  progress  to  keep  the 
wire  open.  When  Schwarzkopf  had 
finally  unlocked  the  garage  doors  and 
let  the  reporters  out  with  the  detailed 
story,  Blackman  hurried  down  to  his 
phone  connection  and  was  met  on  the 
road  by  Jamieson  who  had  dashed  over 
to  Hopewell  after  completing  his  work 
in  Trenton.  Jamieson  phoned  in  the 
Schwarzkopf  statement  on  the  spot. 

Although  rain  had  made  the  Sourland 
Mountain  roads  muddy  skid  ways,  they 
became  racecourses  for  the  reporters 
speeding  to  Hopewell  and  telephones. 
Most  of  them  made  the  town  four  miles 
away  in  less  than  10  minutes.  By  the 
time  the  newsmen  had  moved  through 
a  speedily  augmented  switchl)oard  the 
statement  and  brief  reports,  the  van¬ 
guard  of  news  and  feature  reporters, 
photographers  and  sound  men  had 
arriv^.  One  New  York  reporter  in  a 
chartered  car  made  the  70  odd  miles  to 
Hopewell  in  an  hour  and  15  minutes. 
By  8  o’clock  Western  Union  had  hooked 
up  the  18  loops  it  had  ready  to  cut  in 
since  the  day  of  the  kidnaping.  A  little 
later  Postal  had  direct  wires  humming 
out  of  Gebhardt’s  cafe,  unofficial  head¬ 
quarters.  There  were  100  people  on 
the  story  and  it  seemed  everyone  wanted 


telephone  or  telegraph  service  at  once. 
Curbs  along  two  blocks  on  Broad  Street 
were  lined  with  the  cars  of  newsmen 
and  photographers.  By  10  o’clock  Geb- 
hart’s  had  run  out  of  hamburger  and 
all  rooms  there  and  at  the  Hopewell 
House  had  been  taken.  Some  reporters 
who  had  been  on  the  story  before  found 
quarters  by  going  where  they  had  stayed 
early  in  March.  Most  forgot  all  about 
beds  and  worked  through  the  first  36 
hours  without  rest. 

After  the  furore  and  excitement  at¬ 
tendant  to  the  clean-up  of  the  story 
had  cleared,  Kent  Cooper,  general  man¬ 
ager  of  Associated  Press,  sent  over  the 
service  wires  the  following  note  com¬ 
mending  his  reporters  on  the  work: 

“This  note  is  sent  in  recognition  of 
the  reportorial  work  of  Francis  A. 
Jamieson,  Samuel  G.  Blackman  and 
their  associates  of  the  New  Jersey  staff 
of  the  Associated  Press,  who,  through 
their  reportorial  efforts  first  sounded 
the  world  wide  alarm  by  bulletining  the 
kidnaping  of  the  Lindbergh  child  72 
nights  ago,  and  whose  untiring  work 
from  that  hour  up  to  and  including 
tonight’s  developments,  has  been  trust¬ 
worthy,  energetic,  and  capable. 

“It  is  in  fact  work  that  creates  an 
epic  in  the  annals  of  news  reporting. 

“Always  have  they  been  first  wdth 
the  news.  Never  have  they  given  cause 
for  criticism  in  carrying  on  with  one 
of  the  most  tragic  and  most  delicate  oi 
news  stories. 

“The  public  seldom  hears  of  the  suc¬ 
cesses  and  disappointments  of  the  in¬ 
dividual  reporters,  but,  as  in  this  in¬ 
stance  when  their  work  has  brought  to 
the  Lindbergh  home  the  sympathy  of 
all  the  i^ople,  the  urge  to  point  to  their 
accomplishment  with  pride,  is  com¬ 
pelling.” 

Franklin  X.  Millman,  head  of  the 
A.P.  bureaus  in  New  Jersey,  was  told 
last  week  to  have  Jamieson,  Blackman 
and  other  A.P.  reporters  on  the  story 
go  to  headquarters  as  soon  as  possible 
for  personsal  commendation  and  reward. 

.\mong  the  flood  of  congratulatory 
messages  received  by  the  A.P.  was  one 
from  John  F.  Ryan,  managing  editor 
of  the  Ncivark  Ledger,  proposing  that 
Jamieson  be  cited  for  the  Pulitzer  Prize 
for  reporting  which  was  not  awarded 
to  anyone  this  year.  This,  of  course, 
cannot  be  done,  as  that  prize  applies 
only  to  reportorial  accomplishments  in 
1931. 

Robert  J.  Bender,  vice-president  and 
general  news  manager  of  United  Press, 
when  queried  by  Editor  &  Publisher, 
concerning  coverage  of  the  story,  said ; 

“Jamieson  got  a  bully  beat. 

“This  story,  from  the  beginning,  has 
been  extraordinarily  interesting  from 
the  standpoint  of  competition,  not  only 
nmong  newspapers  but  among  press 
associations  also.  We  have  had  our 
share  of  beats,  as  editors  know.  On 
the  end  of  the  story  Jamieson  got  a 
break  and  gave  everyone  a  nice  trim¬ 
ming  on  the  flash.  I  believe,  however, 
that  we  cleaned  up  the  story  a  bit  faster 
than  anyone. 

“Anyhow,  we  have  the  satisfaction  of 


SCORED  UNUSUAL  BEAT 


Francis  A.  Jamieson,  Associated  Press 
correspondent  at  Trenton,  whose  phone 
call  to  Governor  Moore  brought  out 
first  news  of  the  Lindbergh  baby’s 
death. 

knowing  we  had  our  manpower  and 
transmission  facilities  thoroughly  pre¬ 
pared  and  suffered  only  from  what  the 
sports  wrtiers  call  'a  rub  of  the  green’.” 

Mr.  Bender  explained  that  the  “rub 
of  the  green”  in  this  case  was  refusal 
of  Governor  A.  Harry  Moore  to  accept 
a  U.P.  phone  call  promptly — due,  as 
the  Governor  said  later,  to  a  misunder¬ 
standing  on  the  part  of  a  servant. 

When  Governor  Moore  could  not  be 
reached.  United  Press  immediately  got 
in  touch  with  the  Morrow  home  in 
h'nglewood  where  the  butler  informed 
them  that  the  Morrow  family  had  re¬ 
ceived  official  information  that  the 
child’s  body  had  been  found.  This  was 
used  as  official  confirmation  by  U.P.  In 
the  early  days  of  the  story  Mr.  Bender 
had  issued  in.structions  to  the  staff  that 
no  statement  saying  the  baby  had  been 
found,  alive  or  dead,  was  to  be  sent 
over  U.P.  wires  until  it  was  officially 
confirmed. 

First  news  of  the  awful  discovery 
reached  the  public  in  New  York,  when 
a  brief  bulletin  blazed  across  the  Neu, 
York  Times’  electric  sign  encircling  the 
Times  Building  in  the  heart  of  Times 
Square  at  6.15. 

Some  difficulty  in  covering  the  story 
on  Wednesday  this  week  was  en¬ 
countered  when  conflicting  reports  con¬ 
cerning  John  Hughes  Curtis  emanated 
from  Hopewell  and  Trenton.  A  report, 
credited  to  Governor  Moore  and  pub¬ 
lished  in  one  edition  of  some  evening 
newspapers,  said  Curtis  had  made  two 
attempts  to  commit  suicide.  This  was  fol¬ 
lowed  by  a  State  Police  announcement 
that  he  had  not  attempted  suicide  but 
was  being  guarded  against  such  action, 
because  the  police  had  received  knowl¬ 
edge  of  a  past  attempt  of  the  shipbuilder 
to  take  his  life. 


Reporters  and  spectators  at  the  scene  where  William  Allen  discovered  the  body 
of  Colonel  Lindbergh’s  baby 


In  an  effort  to  learn  the  reason  for 
the  first  report  Editc*  &  Publisher 
sent  a  telegraphic  inquiry  to  Governor 
Moore  asking  upon  what  basis  he  issued 
it,  but  no  reply  was  received  up  to  the 
time  this  publication  went  to  press. 

International  News  Service  reinforced 
its  Hopewell  staff  as  soon  as  last  week's 
“break”  was  flashed.  Quentin  Renolds 
and  Edgerton  Lee  were  on  the  spot 
covering  the  story,  and  Dorothy  Uucas 
has  been  covering  it  from  Mrs.  Lind¬ 
bergh’s  angle.  Her  stories  have  con¬ 
tained  direct  statements  from  the 
worried  mother. 

The  picture  services,  which  had  re¬ 
called  their  men  from  the  scene  of  the 
investigation  when  all  new  photographic 
angles  seemed  to  be  exhausted,  imme¬ 
diately  rushed  emergency  staffs  back 
to  Hopewell.  International  News  Photo 
Service  sent  Sam  Schulman  down  in 
the  Hearst  plane  from  North  Beach 
airport,  and  Mike  Baron,  Frank  Muto, 
Frank  Jurkosky  and  Tony  Sarno  went 
by  train  and  automobile.  .Schulman, 
arriving  in  advance  of  the  others,  located 
a  picture  of  William  Allen,  discoverer 
of  the  baby’s  body,  at  his  home  in  Tren¬ 
ton.  Allen  was  being  held  in  custody 
by  the  police  and  was  not  available  for 
pictures  for  some  time.  International 
also  got  a  picture  of  Colonel  Lindbergh 
leaving  the  Trenton  undertaking  estab¬ 
lishment  where  his  baby’s  body  lay  the 
next  day.  Pat  Candido,  of  the 
York  Mirror,  took  this  picture  troin  a 
neighboring  house  where  he  had  re¬ 
mained  on  watch  for  eight  hours. 

Acme  News  Pictures  dispatched  Wil¬ 
liam  Springfield  from  Philadelphia  and 
sent  ^I.  J.  Ackerman,  Joe  Boyle  and 
Qiarles  Payne  down  from  New  York 
by  car.  Two  men  are  remaining  in 
Hopewell  on  watch  for  new  develop¬ 
ments.  Due  to  the  heavy  fog  airplanes 
were  not  advisable  for  getting  pictures 
back  to  New  York,  but  Acme  rushed 
several  prints  up  by  train  in  time  to 
make  early  telephoto  service.  Tele¬ 
photos  were  in  New  Orleans  by  11  a.ni. 
the  next  day. 

.As.sociated  Press  Photo  Service  also 
reinforced  its  Hopewell  and  Trenton 
contingent,  and  rushed  plates  back  to 
New  York  by  train.  Plates  arriving 
at  the  Reading  terminal  in  Jersey  City 
were  hurried  across  the  Hudson  River 
to  the  New  York  Evening  Post  plant 
on  the  waterfront  and  developed  in  a 
studio  there.  Telephoto  was  used  ex¬ 
tensively.  Joseph  Caneva,  in  a  plane 
piloted  by  Charles  Stoffer,  took  several 
air  shots  of  the  estate  and  the  sur¬ 
rounding  country. 

From  a  circulation  standpoint  the 
finding  of  the  baby’s  body  was  the  big¬ 
gest  story  since  the  Armistice  and,  in 
some  cases  the  biggest  story  of  all  time. 
The  New  York  Daily  News  sending  in 
its  regular  bulldog  edition  slightly  ahead 
of  time  with  the  entire  front  page 
devoted  to  the  large  type  statement 
“Baby  Dead,”  sold  600,000  extras,  ac¬ 
cording  to  James  Sullivan,  circulation 
manager.  This  was  the  biggest  extra 
sale  in  tlie  paper’s  history.  Other  New 
York  newspapers  chalked  up  similacly 
startling  increases  on  extras.  Evening 
paper  circulation  managers  reported 
extras  selling  out  in  midtown  and  down¬ 
town  subways  and  newstands  as  fast 
as  they  were  supplied  to  newsboys. 
Unemployed  men  who  had  never  before 
sold  newspapers  were  called  into  service 
to  “bootjack”  the  extras. 

The  break,  coming  as  it  did  in  New 
York  as  final  editions  were  either  run¬ 
ning  or  being  plated  for  a  run,  kept 
evening  papers  busy  with  extras  until 
long  after  their  regular  closing  time. 
Meanwhile,  morning  newspapers,  per¬ 
mitted  to  use  the  Associated  Press  flash 
before  the  9  p.m.  publication  limit  under 
the  extraordinary  occasion  service  pro¬ 
vision  of  the  by-laws,  were  selling 
simultaneously  with  the  evening  group. 

On  the  evening  side  the  World-Tele¬ 
gram  and  the  Evening  Post  marked  a 
20  to  25  per  cent  increase  on  the  night 
of  the  story.  This  increase  gradually 
dwindled  on  Friday  until,  by  Saturday 
it  had  almost  disappeared. 

Abram  Newman,  circulation  manager 
of  the  Post,  was  of  the  opinion  that 
the  story  broke  at  a  bad  time  for  sales. 

(Continued  on  page  40) 
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INLAND  DISCUSSES  RATES  AND  PUBLICITY 


More  Papers  Have  Raised  Rates  Than  Have  Lowered  Them,  Survey  Shows — Pressure 
Publicity  Increasing  in  Depression — Publishers  Warned  Against  Leniency 


for 


(By  tilcyrayh  to  Editoh  &  Publisher) 

Chicago,  ill.,  May  is. — inland 
Daily  Press  Association  publishers 
were  urged  at  their  spring  meeting  here 
this  week  to  reduce  operating  expenses 
commensurate  with  present  income  by 
enforcing  strict  economy  in  all  depart¬ 
ments,  to  hold  fast  to  present  advertis¬ 
ing  rates  and  to  guard  against  letting 
down  the  bars  relative  to  free  publicity 
of  national  advertisers  running  schedules 
in  papers. 

Speakers  pointed  out  the  present 
tosiness  depression  was  not  a  temporary 
matter  and  publishers  who  have  per¬ 
mitted  their  expenses  to  exceed  revenue 
must  bring  their  papers  down  to  the 
new  level  and  continue  operations  on 
reduced  budgets.  This  can  be  done, 
it  was  asserted,  without  injuring  the 
quality  of  the  paper. 

The  question  of  whether  or  not 
present  business  conditions  warrant 
more  liberal  free  publicity  policj'  on  the 
part  of  newspapers  was  raised  at  the 
closing  session  today  when  William  R. 
Hamel,  Mat  toon  (Ill.)  Journal-Gascttc, 
presented  a  paper  showing  that  out  of 
30  publishers  queried,  five  apparently 
were  willing  to  be  more  generous  in  the 
matter  of  free  publicity. 

“There  is  a  growing  tendency  on  the 
part  of  advertisers  to  demand  and  ex¬ 
pect  some  co-operation  from  the  news 
department  of  a  newspaper  when  they 
place  a  campaign  of  advertising  with 
it,”  declared  Mr.  Hamel.  Among  na¬ 
tional  advertisers,  oil  companies  are  the 
most  persistent  in  asking  for  free  pub¬ 
licity,  he  said.  The  recent  efforts  of  a 
large  food  advertiser  to  obtain  publicity 
by  working  through  local  .'American 
Legion  auxiliaries  and  other  women’s 
associations  were  pointed  out. 

After  reading  opinions  of  a  number 
of  publishers,  Mr.  Hamel  remarked ; 

"If  newspaper  publishers  are  going 
to  let  down  the  bars  on  publicity  the 
advertisers  are  going  to  win  a  much 
larger  point  than  rate  reductions.  What 
they  are  getting  is  more  for  their  money 
than  any  rate  reductions  they  eyer 
drea(ned  of.” 

There  was  a  difference  of  opinion 
expressed  at  the  meeting  as  to  how 
much  cooperation  an  advertiser  could 
expect  of  a  newspaper  in  regard  to  free 
publicity.  Some  publishers  declared 
that  if  the  story  had  a  local  angle  it 
was  legitimate  news. 

Lee  P.  Loomis,  Mason  City  (la.) 
Globe -Gasette,  asserted  it  was  the  news¬ 
paper’s  job  to  “make  advertising  pay.” 
If  giving  the  advertiser  a  news  story 
aided  in  making  his  advertising  more 
effective,  then  the  publisher  was  jus¬ 
tified,  he  said. 


By  GEORGE  BRANDENBURG 

Staff  Correapondent  Editor  &.  Publisher 


C.  A.  French,  Holland  (Mich.) 
Sentinel,  disagreed  with  Mr.  Loomis 
and  said  a  publisher  must  decide  what 
his  advertising  space  is  worth  and  stick 
to  it,  with  a  policy  of  keeping  out  all 
free  publicity. 

J.  S.  Gray,  Monroe  (Mich.)  Xm's, 
concurred  with  Mr.  French  and  pointed 
out  that  by  admitting  free  publicity, 
the  publisher  is  giving  a  premium  to  the 
advertiser  and  diminishes  the  value  of 
advertising  space.  “He  is  giving  a 
premium  to  the  most  unethical  adver¬ 
tiser  at  the  expense  of  all  the  rest,” 
he  said. 

“The  Press  and  the  Problem  of  Law 
Enforcement”  was  the  subject  of  Judge 
James  H.  Wilkerson’s  luncheon  address 
today.  The  speaker  said  newsiapers. 
as  leaders  of  public  opinion,  can  aid  in 
overcoming  the  general  disrespect  for 
law. 

"The  press  should  take  an  unswerv¬ 
ing  ixjsition  for  the  enforcemet.t  of  laws 
so  long  as  they  remain  on  the  statute 
books,”  he  asserted. 

Judge  Wilkerson  declared  that  he  was 
a  firm  believer  in  freedom  of  the  press, 
but  he  warned  newspapers  not  to  abuse 
this  right  to  speak  freely.  He  con¬ 
demned  the  press  for  its  sensationalism 
and  glorification  of  criminals.  Without 
mentioning  the  name  of  A1  Capone, 
whom  he  sentenced  to  the  Federal  peni¬ 
tentiary,  Judge  Wilkerson  said: 

“I  don’t  believe  in  cwldling  and  pho¬ 
tographing  leaders  of  the  underworld.” 

K.  H.  Mammen,  Paducah  (Ky.) 
Sun-Democrat,  was  unable  to  attend 
the  meeting  and  his  pai)er  on  an  adver¬ 
tising  rate  survey  was  entered  into  the 
records  without  l)eing  read.  Mr.  Mam- 
men’s  paper  was  based  on  a  survey 
among  241  Inland  members.  He  found 
that  only  12  Inland  papers  have  re¬ 
duced  local  rates,  with  the  average  re¬ 
duction  for  all  being  81  per  cent. 
Analyzing  the  national  rate  increases 
and  reductions,  he  found  that  approxi¬ 
mately  twice  as  many  papers  increased 
national  rates  than  lowered  them,  the 
average  increase  being  23  per  cent. 
Only  nine  papers  reduced  their  national 
rate.  The  average  reduction  for  na¬ 
tional  rates  was  15  per  cent.  In  regard 
to  circulation,  93  papers  or  77  per  cent 
of  the  120  papers  reporting  on  this  ques¬ 
tion,  have  had  losses  running  from  two 
to  IS  per  cent.  Twenty -eight  papers 
reported  gains. 

S.  A.  Tucker,  Decatur  (Ill.)  Herald 
and  Review,  spoke  on  “The  Personal 
Editorial.”  He  told  of  his  experience 
conducting  this  type  of  editorial  column, 


“What’s  next  on  the  program?”  inquire  these  publishers  attending  the  Inland 
spring  meeting  at  Chicago  this  week.  Left  to  right:  R.  E.  Fedou,  Elgin  (III.) 
Courier-News;  E.  M.  Jenison,  Paris  (Ill.)  Beacon-News;  A.  W.  Shipton,  Spring- 
yWd  Illinois  State  Journal;  J.  C.  Stiirtevant,  Wausau  (Wis.)  Record-Herald; 
and  E.  A.  Odell,  Monroe  (Wis.)  Times. 


explaining  how  it  grew  out  of  a  dis¬ 
satisfaction  with  the  too  wooden  for¬ 
mality  of  the  editorial  page. 

Mrs.  Olga  Florence  Hurst.  Chicat/o 
Herald  and  Examiner  classified  tele¬ 
phone  sales  manager,  presented  a  pajK'r 
on  “Telephone  Selling  and  Man¬ 
agement.” 

John  Redmond,  Burliiif/ton  (Kan.) 
Republican,  spoke  on  "Covering  Trade 
Territory  Not  Reached  by  Regular  Cir¬ 
culation.”  He  told  of  boosting  the 
Monday  issue  by  taking  subscriptions 
for  it  alone.  This  weekly  issue  avoids 
the  necessity  of  extra  pages  on  Thurs¬ 
day,  when  advertising  is  the  heaviest, 
meets  the  demand  for  a  lower  subscrip¬ 
tion  price  among  rural  subscribers,  and 


Mr.  .Anderson,  "but  aside  from  these 
purely  technical  factors,  the  findings  of 
this  survey  proved  to  us  that  there  is  an 
inherent  interest  in  different  types  of 
sU)re  news  or  advertising,  which  is  quite 
as  large  as  that  in  city  hall  news, 
society  news,  or  any  other  type  of  news. 

"Women  readers  and  women  buyers 
evince  almost  as  great  an  interest  in 
advertisements  as  they  do  in  their  favor¬ 
ite  news  feature,  and  they  get  as 
much  enjoyment  out  of  their  regular 
evening  window  shopping  in  the  display 
advertisements  of  their  favorite  paper, 
as  they  do  out  of  their  most  enjoyable 
comic  strip.” 

Mr.  .Anderson  refuted  the  statement 
that  the  average  reader  spends  only  10 
or  15  minutes  a  day  with  his  news¬ 
paper.  The  survey  showed  that  home- 
delivered  evening  papers  enjoy  a  much 


Inland  members  extend  a  welcome  to  Phil  Hanna,  Chicago  Journal  of  Com¬ 
merce  editor,  (center)  as  guest  speaker  at  the  Tuesday  luncheon  in  Chicago  this 
week.  Left  to  right:  A.  M.  Hirsch,  Aurora,  (Ill.)  Beacon-News;  D.  L.  Breed, 
Freeport  (Ill.)  Journal-Standard;  President  A.  O.  Lindsay.  Quincy  (Ill.)  Herald- 
Whig  shaking  hands  with  Mr.  Hanna;  E.  H.  Harris,  Richmond  (Ind.)  Palladium- 
Item;  F.  E.  Milligan,  Ft.  Scott  (Kan.)  Tribune-Monitor;  and  Fred  Schilplin, 
St.  Cloud  (Minn.)  Times. 


gives  extra  circulation  for  special  sales 
demands,  he  said. 

Walter  J.  Damm,  Milwaukee  Jour¬ 
nal,  speaking  on  “What  Newspapers 
Have  to  Gain  from  a  Radio  Tie-Up.” 
stated  that  today  approximately  160 
newspapers  are  affiliated  with  radio  sta¬ 
tions.  Commenting  upon  the  competi¬ 
tive  elements  of  radio  and  newspapers, 
Mr.  Damm  said  the  advertiser  with  a 
sound  merchandising  and  advertising 
policy  fully  recognizes  that  radio  can¬ 
not  supplant  or  even  equal  the  news¬ 
paper. 

Benefits  derived  by  a  newspaper 
from  a  radio  tie-up  include  broadcast¬ 
ing  for  promotion  purposes  and  build¬ 
ing  public  good-will,  Mr.  Damm  de¬ 
clared. 

Secretary  Wil  V.  Tufford  read  the 
report  of  the  postal  committee  in  the 
absence  of  Chairman  Paul  Martin, 
I^ansing  State  Journal.  It  was  Mr. 
Martin’s  personal  opinion  that  it  would 
be  unwise  for  newspapers  to  oppose  the 
proposed  reinstatement  of  1921  second 
class  postal  rates  purely  on  the  grounds 
that  it  would  be  a  burden  to  news¬ 
papers.  Mr.  Martin  pointed  out  that 
the  history  of  the  1921  schedule  reveals 
it  did  not  bring  additional  revenue  to 
the  postal  department  and  its  reinstate¬ 
ment  will  result  in  a  lo«  to  the  gov¬ 
ernment  rather  than  an  increase. 

In  answer  to  the  question,  “Who 
Reads  Your  Advertising?”  Don  Ander¬ 
son,  managing  editor,  Madison  Wiscon¬ 
sin  Slate  Journal,  presented  a  series  of 
charts  based  on  a  recent  survey  made 
by  University  of  Wisconsin  journalism 
students  under  the  guidance  of  Profes¬ 
sors  Kenneth  Olson  and  W.  A.  Sum¬ 
ner.  Mr.  .Anderson  pointed., out  the 
high  reader  interest  value  of  ad\ertisiug 


longer  attention  value.  The  readers  in 
this  survey  average  55  minutes  a  day, 
and  women  readers  52  minutes  a  day 
in  newspaper  reading. 

“The  reading  habits  of  the  rural 
newspaper  subscriber  are  not  so  dif¬ 
ferent  from  those  of  his  city  cousin.” 
remarked  Mr.  Anderson.  “Rural  sub¬ 
scribers  are  inclined  to  a  more  thor¬ 
ough  reading  of  the  paper,  and  whereas 
amusement  advertising  ranked  first  in 
reader  interest  among  city  subscribers, 
the  more  practical  clothing  advertise¬ 
ments  ranked  first  with  rural  readers. 

He  showed  that  men  readers  s|^nd 
more  time  reading  news  and  editorials, 
and  on  men’s  clothing,  automotive  and 
financial  advertising,  than  do  women. 
Women  readers,  he  said,  are  more  in¬ 
terested  in  features  and  show  a  much 
greater  reader  interest  in  advertisements 
of  women’s  clothing,  foods,  amuse¬ 
ments,  dry  goods,  furniture,  and  shoes. 

The  convention  opened  Tuesday 
morning  with  President  A.  O.  Lindsay, 
Quincy  (Ill.)  Herald-Whig,  in  charge. 

D.  L.  Breed,  Freeport  (III.)  Journal- 
Standard.  gave  a  report  on  reader  in¬ 
terest  surveys.  He  said  the  committee 
has  found  the  editorial  page  was  read 
with  more  interest  when  “home-made” 
editorials  were  used  in  preference  to 
“boiler  plate”  contributions.  He  rec¬ 
ommended  local  features  wherever 
possible  in  place  of  syndicate  material. 

Mr.  Breed  said,  in  general,  want  ads 
were  not  being  read  or  used  as  much  as 
formerly.  He  recommended  that  clas¬ 
sified  copy  be  more  carefully  prepared 
in  the  interest  of  both  the  reader  and 
advertiser.  He  noted  a  declining  in¬ 
terest  in  the  market  and  sports  pages 
in  many  small  dailies.  Surveys  show, 
he  said, 'that  high  .*chool  student  reader 


as  compared  with  news  and  editorial  mte'est  is  not :  hroat?,*  brt-^  'nrense.-  and 
features.  '  snould  be  cC.fivated  with  the'  publishing 

“Typography,  attention-getting  head-  of  high  school  nevys.  He  stated  small 
lines  and  illustrations,  effective  cop}'  and  town  dailies  were  read  w;th  great  “depth 
attractive  layouts,  of  course,  play  Itheir  of  interest  - 

parts  in  attracting  reader  interest,”  said  W.  A.  Cory,  manager  of  the  libel 
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department,  Employers  Reinsurance  Mr.  Throop  maintained  that  business 
Corporation,  Kansas  City,  Mo.,  followed  is  not  merely  passing  through  a  tempo- 
with  a  discussion  on  libel  insurance.  He  rary  depression,  but  that  everything  is 
remarked  that  libel  insurance  is  only  a  coming  down  to  a  new  level.  Publish- 
few  months  old  and  explained  'tlaat,  ers  must  adjust  their  operating  expenses 
while  his  company  is  still  experiment-  accordingly  in  order  to  continue  to  op¬ 
ing  with  various  types  of  newspaper  erate  at  a  profit.  He  predicted  an  even- 
risks,  it  has  designed  a  policy  to  protect  tual  drop  in  union  wage  scales  gener- 
publishers  against  large  libel  damage  ally. 

suits.  Advertising  rates  must  be  adjusted 

“It  is  not  the  incidental  case,  which  so  that  the  paper  makes  a  profit,  he 
can  1^  settled  for  a  few  hundred  dollars  said.  If  too  high,  they  must  be  low- 
that  constitutes  the  real  hazard,”  he  ered ;  if  too  low,  they  must  be  increased, 
said,  “but  rather  the  exceptional  case  Less  money  should  be  spent  for  quantity 
which  might  result  in  heavy  damages  circulation.  He  warned  publishers, 
or  necessity  for  large  settlement,  which  however,  to  be  cautious  in  considering 
should  be  insured.  Our  policy  is  purely  a  rate  revision,  for  the  local  merchant 
a  ‘large  loss’  protection,  which  can  be  may  take  the  saving  and  use  it  in 


purchased  for  a  nominal  preniium.' 

H.  H.  Bliss,  Janesville  (Wis.)  Gas- 


handbill  and  other  forms  of  advertising. 
Frank  W.  Rucker,  general  manager 


ette,  read  a  report  on  the  efforts  of  of  Independence  (Mo.)  Examiner,  pre¬ 
various  publishers’  associations  to  ob-  sented  a  comprehensive  paper  on  ad- 
tain  teleiSione  press  rates.  He  said  the  vertising  rates  and  service  to  adver- 
question  seems  to  be  one  of  primary  tisers.  He  reported  that  70  out  of 
interest  to  papers  outside  of  metropoli-  170  newspapers  that  replied  to  his  ques- 
tan  areas.  He  told  of  a  questionnaire  tionnaire  stated  that  they  had  been 
sent  to  less  than  a  hundred  papers  in  bombarded  for  a  reduction  in  adver- 
14  states  in  the  Inland  territory.  Mr.  rising  rates.  He  pointed  out,  however. 
Bliss  said  that  the  replies  indicate  that  that  lower  rates  would  be  disastrous, 
greater  use  of  the  telephone  would  be  stating  in  part: 

made  by  newspapers  if  the  rates  were  “To  reduce  advertising  rates  at  this 
comparable  with  telegraph  companies’  time  would  result  ultimately  in  higher 


press  rates. 


costs  to  advertisers  rather  than  in  re- 


Qifford  Yewdall,  New  York  news-  ducing  costs  to  them.  For  the  good 
paper  accountant  and  auditor,  spoke  on  of  the  advertiser  as  well  as  the  pub- 
the  subject  of  “What  Some  Papers  Are  Usher  newspaper  advertising  rates  can- 
Doing  to  Reduce  Expenses.”  He  not  and  should  not  be  reduced  for  these 
strongly  recommended  that  every  pub-  reasons: 

Usher  make  a  thorough  analysis  of  his  “1.  The  newspaper  is  not  a  mercan- 
paper’s  operating  expanses  and  then  cut  tile  establishment.  It  does  not  deal  in 
them  in  accordance  with  the  reduction  in  commodities.  Less  than  20  per  cent  of 
current  revenue.  the  newspaper’s  costs  are  represented 

Phil  S.  Hanna,  Chicago  Journal  of  in  materials  the  prices  of  which  vary. 
Commerce  editor,  was  the  luncheon  The  other  80  per  cent  is  in  salaries  and 
speaker.  He  declared  that  for  every  wages  that  go  to  a  staff  that  must  be 
dollar  increase  in  taxes  there  should  maintained  if  the  efficiency  of  the  news- 
be  a  dollar  of  federal  government  econ-  paper  is  maintained, 
omy.  Mr.  Hanna  outlined  the  effect  of  “2.  From  the  standpoint  of  circula- 
bureaucracy  on  the  newspaper  business,  tion  alone,  there  is  no  justification  for 
saying  in  part:  a  decline  in  advertising  rates.  News- 

“Publishers  should  be  good  citizens  papers  in  the  main,  are  giving  to  adver- 
and  accept  the  proposed  tax  on  leased  tisers  the  reader  interest  of  more  paid 
press  wires,  but  should,  in  turn,  say  subscribers  than  when  their  present 
to  Congress,  ‘We  recognize  the  need  for  rates  went  into  effect, 
increased  taxes  at  present  However,  “3.  The  reduction  in  volume  of  ad- 
for  every  dollar  you  add  to  our  taxes,  vertising  practiced  by  most  all  retail 
cut  a  dollar  in  government  waste  or  concerns  will  not  permit  of  any  further 
competition  with  the  newspaper  busi-  reduction  of  the  newspaper’s  revenue.” 
ness’.”  Mr.  Rucker  advocated  improved 

Referring  to  the  government  in  the  service  to  the  advertiser,  asserting  that 
publishing  business,  Mr.  Hanna  said:  now  is  the  time  to  favor  the  small 
“It  is  estimated  by  the  New  York  advertiser. 

Evening  Post  that  the  government  is  “I  am  inclined  to  judge  the  worth  of 
spending  about  $75,000,000  a  year  in  an  advertiser  by  the  frequency  of  his 
the  publishing  business.  The  daily  out-  advertising  rather  than  by  the  size  of 
put  of  publicity  and  other  forms  of  so-  the  space  he  uses,”  said  the  speaker, 
called  news  is  estimated  to  be  300,000  In  his  opening  remarks,  Mr.  Rucker 
words.  The  newspaper  fraternity  may  paid  tribute  to  the  series  of  articles  by 
well  oppose  every  effort  that  the  gov-  Robert  S.  Mann  in  Editor  &  Pub- 
emment  makes  to  increase  the  amount  usher,  containing  interviews  with  pub- 
of  unnecessary  data  which  is  being  col-  lishers  upon  the  rate  question.  “We 
lected  and  it  should  oppose  the  free  recognize  the  value  of  Mr.  Mann’s  ar- 
transmission  of  that  data  by  radio  and  tides  in  helping  the  publishers  of  the 
franked  mail.  country  to  set  their  feet  on  the  ground 


franked  mail.  country  to  set  their  feet  on  the  ground 

“Newspapers  no  longer  use  the  post-  and  stand  firm,”  he  said, 
office  as  in  the  horse-and-buggy  days.”  Secretary  Tufford  read  the  paper  pre- 
he  continued.  “Metropolitan  papers,  pared  by  E.  P.  Schwartz,  Des  Moines 
aside  from  newsstand  sales,  deliver  from  Register  -  Tribune,  on  “Getting  and 
75  to  as  high  as  95  per  cent  of  their  Holding  Rural  Route  Circulation.” 
circulation  by  their  own  trucks  because  Pointing  out  that  rural  circulation  has 
they  found  it  cheaper  and  more  suitable,  been  a  serious  problem  to  practically 
One  estimate  is  that  the  total  number  every  newspaper  during  the  past  two 
of  newspapers  delivered  by  second  class  years,  Mr.  Schwartz  stated  his  paper 
mail  is  approximately  three  billion  cop-  has  endeavored  to  convince  subscribers 
ies  annually.  The  government  handles  that  the  paper  is  worth  the  price  and 
free  800,000,000  pieces  of  franked  mail,  has  attempted  to  make  it  easy  for  sub- 
or  one-fourth  the  number  of  newspapers  scribers  to  continue  taking  the  paper. 


using  second  class  privileges.” 


even  though  their  incomes  have  been 


Mr.  Hanna  concluded  with  the  warn-  reduced, 
ing  “we  may  as  well  get  ready  to  close  “We  are  convinced  that  as  long  as 
up  shop  unless  federal  taxes  are  re-  farmers  can  still  afford  to  smoke  to- 
duced  down  to  the  point  where  people  bacco  and  cigarettes  they  can  afford  to 

can  pay  them,  but  one  thing  the  news-  spend  H  cents  a  day  for  a  daily  news¬ 
papers  can  do  is  to  aid  in  getting  this  paper  that  brings  so  much  valuable  in- 

$75,000,000  tax  for  publishing  cut  down  formation,  education  and  entertainment 

at  least  half.”  to  every  member  of  the  family,”  stated 

“Building  a  Newspaper  in  Difficult  Mr.  Schwartz. 

Times”  was  the  subject  of  a  talk  given  , — “  _ 

by  Frank  Throop,  Lincoln  (Neb.)  Star,  WINCHELL  FOR  MOVIES 
at  the  'Tuesday  afternoon  session.  *  •^Valjef  •Winchell,  New  York  Daily 
“The  safety  of ‘a  lewspaper  rests  in  .Wjrro^  'aijd  King  Features  columnist, 
its  expferise  accotot,'*’  'asserted  ’  Mr.  sejonrhing"  in  California  after  a  break- 


the  inherent  quality  of  the  newspaper.  Film  Company  to  star  in  a  movie. 


How  to  reduce  operating  expenses 
attracted  the  attention  of  this  group  of 
Inland  publishers  listening  to  one  of 
the  convention  speakers.  Left  to  right, 
seated:  S.  O.  Berman,  Logansport 
(Ind.)  Pharos-Tribune;  H.  H.  Bliss, 
Janesville  (Wis.)  Gazette;  F.  W.  Wood¬ 
ward,  Dubuque  (la.)  Telegraph-Herald; 
(standing  F.  R.  Starbuck,  Racine 
(Wis.)  Journal-News;  and  C.  F.  Jewell, 
Taylorville  (Ill.)  Breeze. 

FILES  CRIMINAL  LIBEL 
CHARGE  IN  EL  PASO 

Editor  and  Reporter  of  Herald-Post 
Free  Under  Bond  —  Action 
Follows  Daily’s  Campaign 
Against  Local  Gambling 

(By  telegraph  to  Editor  &  Publishbr) 
El  Paso,  Tex.,  May  18 — Climaxing 
a  two  months’  expose  of  gambling  con¬ 
ditions  by  the  Evening  Herald-Post, 
Wallace  Perry,  editor,  and  James  Shep¬ 
pard,  reporter,  were  charged  with  crim¬ 
inal  libel  in  county  court  at  law  in  a 
complaint  filed  yesterday  by  M.  Reese 
Harris,  proprietor  of  a  store  named  in 
the  campaign  as  a  house  of  gambling. 
The  Herald-Post  is  a  Scripps-Howard 
newspaper. 

Both  Perry  and  Sheppard  were  re¬ 
leased  under  $200  bond,  after  their  vol¬ 
untary  surrender  to  the  sheriff  after  the 
filing  of  the  charges. 

The  complaint  is  a  result  of  a  story 
published  Monday  under  the  headline, 
“El  Paso  Gamblers  Again  Working,” 
signed  by  Sheppard  in  which  alleged 
gambling  activities  at  several  pool  halls, 
cigar  stands  and  known  gambling 
houses  were  listed. 

Harris  charges  the  article  was  printed 
with  malicious  intent  to  injure  his  repu¬ 
tation  and  the  reputation  of  his  busi¬ 
ness.  He  denied  that  gambling  games 
were  operated  in  his  store. 

Texas  libel  statutes  stipulate  that 
when  an  alleged  libelous  article  is 
signed,  the  editor  of  the  paper  is  not 
held  personally  liable.  Penalty  for  con¬ 
viction  is  a  fine  of  from  $100  to  $2,000 
and  a  jail  sentence  of  not  more  than 
two  years. 

A  month  ago  Sheppard  and  other 
Herald-Post  reporters  appeared  before 
a  grand  jury  and  gave  evidence  gath¬ 
ered  against  gamblers  in  a  secret  in¬ 
vestigation.  Former  gamblers  were 
quot^  as  saying  the  payoff  to  officials 
amounted  to  $10,000  monthly. 

When  the  grand  jury  failed  to  return 
indictments  the  Herald-Post  continued 
its  expose,  showing  the  resumption  of 
gambling. 

NEW  QUANTITY  DISCOUNTS 
New  rate  schedule  announced  by  the 
San  Francisco  Chronicle,  effective  May 
1,  retains  the  same  line  rates  as  before, 
but  reduces  the  amount  of  space  neces¬ 
sary  to  earn  discounts.  The  old  1500- 
line  rate  now  applies  to  1000-line  con¬ 
tracts,  the  old  5000-line  rate  now  ap¬ 
plies  for  3000  lines;  and  the  old  10,000- 
line  rate  now  applies  on  the  5,000  line 
baris. 


CHARGE  McLEAN  HURT 
DAILY’S  BUSINESS 

Litigation  in  Washington  to  Oust 

Publisher  as  Trustee  Will  Decide 
Destiny  of  Post — Newspaper 
Officials  Testify 

By  George  H.  Manning 
(Washington  Correspondent, 
Editor  &  Publisher) 

Washington,  D.  C,  May  18— Mrs. 
Evalyn  Walsh  McLean,  wife  of  Ed¬ 
ward  B.  McLean,  publisher  of  the 
Washington  Post,  began  a  determined 
effort  in  the  District  of  Columbia  Su¬ 
preme  Court  last  Tuesday  to  convince 
Justice  Jennings  Bailey  that  her  es¬ 
tranged  husband  should  be  removed 
from  the  position  of  trustee  of  the 
estate  of  his  father,  the  late  John  R 
McLean,  founder  of  the  Post  and  the 
Cincinnati  Enquirer.  Mrs.  Walsh  has 
the  support  of  the  American  Security 
and  Trust  Company,  co-trustee  of  the 
estate. 

_  The  outcome  of  the  litigation  will  de¬ 
cide  the  destiny  of  the  Post  since  the 
publisher,  exercising  the  right  of  a 
trustee  under  his  father’s  will,  has  ve¬ 
toed  all  efforts  of  the  trust  company,  to 
sell  the  paper.  Mrs.  McLean  wants 
the  newspaper  for  the  three  McLean 
children.  McLean  was  ill  in  a  Paris 
hospital  when  the  litigation  started  but 
was  expected  to  be  on  hand  before  it 
closed  although  he  is  faced  with  a  con¬ 
tempt  of  court  ruling  growing  out  of 
his  marital  difficulties. 

Approximately  60  witnesses  have 
been  summoned  by  both  sides,  and  while 
it  was  expected  that  a  great  deal  of  the 
McLean  family  strife  might  be  aired 
during  the  course  of  the  hearing.  Justice 
Bailey  has  thus  far  kept  the  testimony 
centered  on  the  business  question  in¬ 
volved. 

Corcoran  Thom,  president  of  the 
American  Security  and  Trust  Company, 
attacked  the  McLean  trusteeship  on  the 
ground  that  the  publisher’s  absence 
from  the  city  and  his  frequent  unavail¬ 
ability  made  the  administration  of  the 
estate  difficult.  He  admitted  that  the 
refusal  of  McLean  to  agree  to  a  sale 
of  the  newspaper  last  Spring  caused  a 
difference  between  them. 

David  N.  Houston,  trust  officer  for 
the  bank,  testified  the  newspaper  sus¬ 
tained  financial  losses  in  four  of  the 
past  five  years  as  follows:  1931,  $139,- 
301;  1930,  $117,335.85;  1928,  $58,777.53; 
1927,  $62,907.46.  In  1929  the  paper’s 
profit  was  $23,540.97,  he  said. 

Probably  the  most  damaging  evidence 
against  McLean’s  operation  of  the  Post 
was  offered  by  Arthur  D.  Marks,  busi¬ 
ness  manager  of  the  newspaper,  who 
said  he  has  been  trying  since  last  July 
to  get  in  touch  with  the  publisher  to 
discuss  paper  policies  but  to  no  avail. 
He  said  the  McLean  marital  difficulties 
have  hurt  the  Post  measurably  and  that 
advertising  solicitors  have  difficulty  get¬ 
ting  church  advertising  because  of  Mc¬ 
Lean’s  “unchurchmanlike”  actions. 

He  told  the  court  that  two  of  Mc¬ 
Lean’s  personal  employes  were  on  the 
Post  payroll,  up  until  recently,  for  $100 
a  week,  and  that  advertisers  withheld 
some  $27,000  for  bills  owed  them  by 
the  publisher. 

He  added  that  he  was  never  able  to 
discuss  business  with  McLean,  who  at 
one  time  told  him  he  “never  wanted  to 
hear  bad  news.” 

Ernest  H.  Johnson,  advertising  man¬ 
ager  of  the  paper,  said  his  staff  had 
encountered  sales  resistance  because  of 
McLean’s  connections  with  the  paper. 

Nelson  T.  Hartson,  attorney  for  Mrs. 
McLean  told  Justice  Bailey  that  it 
would  be  impossible  to  correct  the  situ¬ 
ation  complained  of  without  the  removal 
of  McLean  as  a  trustee  of  the  estate. 

Thom  said  that  the  trustees  and  di¬ 
rectors  of  the  Post  have  been  consider¬ 
ing  the  sale  of  the  paper  for  the  last 
three  years.  In  February  1931,  Paul 
Block  offered  to  buy  it  and  later  offen 
were  received  from  David  LawTcnce 
and  William  Randolph  Hearst.  Mc¬ 
Lean  held  out  against  the  sale  plan, 
however. 
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MONTHLY  BUDGET  ADJUSTMENT  ADVISED 

utt  _ 

*  Drastic  Cuts  From  1931  Expense  Needed,  With  Provision  to  Meet  Chang^ing  1932  Conditions, 
Yewdall  Tells  Inland — Editorial  Expenses  Show  Small  Decline  Since  1929,  His  Figures  Reveal 


By  CLIFFORD  YEWDALL 

Excerpts  from  an  cuidress  delivered  before  the  Inland  Daily  Press  Association 
at  Chicago  May  17. 


Before  any  newspaperman  can 
attack  the  question  of  expenses,  he 
must  have  before  him  in  panoramic 
view  the  situation  as  regards  his  own 
Ed-  newspaper  for  many  years  past.  It  is 
fhe  good  comparing  this  year  with  last 
year.  Vou  have  got  to  go  over  your 
Su-  rfcords  and  find  a  year  in  which  your 
ince  ffveiiue  was  equivalent  to  what  it  is  at 
es-  present  time  and  then  compare  your 
ved  present  expenses  with  the  expenses  for 
the  ,1^  year  that  you  have  found  com- 
R.  .jrable  to  the  present  situation, 
the  The  man  who  simply  maintains  in 
has  |,j5  books  an  account  for  wages  and 
an  account  for  expenses  is  at  a  serious 
'he  disadvantage  today  when  attacking  the 
question  of  reduction  in  expenses.  The 
only  way  he  can  find  out  where  to  put 
the  (|,e  pruning  knife  is  by  a  detailed 
f  a  analysis  of  his  labor  and  expense  ac- 
ve-  count  to  find  out  just  what  items  have 
>  to  been  introduced  into  these  accounts 
^nts  today  that  were  not  there  seven  or  eight 
•ean  years  ago. 

3ns  I  hear  many  newspapermen  say  when 
hut  the  question  of  reduction  in  expenses 
6  >t  comes  along,  they  can’t  reduce  the  qual- 
;on-  ity  of  the  newspaper.  I  think  a  great 
of  deal  of  this  thought  grows  on  one. 

The  only  way  to  answer  that  question 
is  to  compare  your  files  for  1922  and 
hil*  those  for  1931,  page  by  page,  decide  how 
.the  niuch  better  your  paper  is  today  than 
it  was  in  1922  and  then  look  at  your 
t‘oe  expense  account  for  both  years.  If  you 
ouy  really  think  your  newspaper  is  better 
in  1931  than  it  was  in  1922,  decide 
whether  the  increased  expense  of  1931 
the  over  1922  has  really  justified  the 
luyt  allegedly  better  quality  of  newspaper, 
the  The  way  to  reduce  expenses  is  to  get 
^nce  yourself  on  a  budget  system.  Take 
ail-  your  expense  accounts  fully  detailed 
the  analyzed  by  departments  for  the  past 
the  seven  or  eight  years.  Take  your  rev- 
sale  enues  by  departments  for  the  same 
<1  a  period;  decide  in  your  own  mind  as  to 
just  how  much  money  you  are  going  to 
for  take  in  during  1932,  and  when  you  are 
5US-  doing  that,  take  the  1931  figures  and 
the  apply  a  big  percentage  to  reduce  thern. 
39,-  When  you  have  decided  just  ho\v  much 
S3 ;  money  you  think  you  are  going  to 
er’s  take  in,  deduct  from  that  what  you  think 
your  profit  ought  to  be  and  what  you 
:nce  have  left  is  what  you  can  afford  _  to 
’ost  spend  to  produce  that  paper  during 
usi-  1932. 

who  Now  you  have  all  got  your  various 
iuly  expense  accounts  for  prior  years.  It 
■  to  is  easy  to  figure  out  what  percentage 
rail,  each  department  bears  to  the  total  and 
ties  take  that  percentage  and  apply  it  to  the 
that  amount  you  figure  you  can  spend  in 
2;et-  1932.  When  you  have  done  that  call  in 

Me-  your  editorial  manager,  your  advertis¬ 
ing  manager,  your  business  manager, 
Me-  your  composing  room  superintendent, 
the  youf  press  and  stereotype  man,  your 
ilOO  circulation  department  manager  ano 
leld  anybody  else  who  spends,  and  tell  them 
by  just  how  much  money  they  are  going 
to  be  allowed  for  1932  expenses.  Hanc 
;  to  them  a  detailed  analysis  for  expenses 
(  at  for  past  years  and  tell  them  to  con- 
1  to  fer  for  three  or  four  days  and  come 
back  and  tell  you  how  they  are  going 
(an-  to  meet  the  proposed  budget.  Your 
bad  editorial  man  will  probably  say  he  will 
;  of  have  to  cut  out  features  and  release  so 
many  men  in  his  editorial  room.  He 
I'r,.  will  also  probably  find  that  you  are 
it  taking  two  or  three  press  services  and 
that  one  will  now  be  sufficient.  Then 
)val  budget  will  be  made  up  by  monthly 

j.  allowances.  Each  month  you  will 
di-  ?dvise  him  just  how  much  he  has  spent; 
jer-  tf  he  is  exceeding  his  budget,  the  prun- 
last  '"K  ftf'fc  will  again  have  to  be  put  in. 
’aul  thing  will  have  to  be  done 

Fers  '^'th  every  department  head.  You  will 
!nce  yo'tr  own  budget  of  revenues.  If 
Me-  your  revenue  has  flipped  to  a  greater 
Ian,  3™junt  than  you  have  figured,  you  will 
have  to  keep  revising  your  budget  month 
by  month  to  take  care  of  the  reduced 
revenue.  Only  by  constant  watching 


can  you  keep  abreast  of  falling  revenue. 

There  are  many  newspaper  owners 
who  don't  feel  it  necessary  to  take 
heads  of  departments  into  confidence 
in  respect  to  expenses.  These  are  the 
men  who  at  the  end  of  the  year  show 
serious  shrinkages  in  profits.  The 
newspapermen  who  have  themselves  on 
a  strict  budget  basis  and  meet  their 
department  heads  from  time  to  time  are 
the  ones  who  are  keeping  abreast  of 
sliding  revenue. 

1  have  made  an  analysis  of  some 
forty  Inland  papers  for  the  years  1929, 

1930,  and  1931,  in  three  groups,  as 
follows : 

(a)  Those  whose  annual  revenues  are 
less  than  $100,000. 

(b)  Those  whose  annual  revenues  are 
between  $100,000  and  $250,000. 

(c)  Those  whose  annual  revenues  are 
in  excess  of  $250,000. 

These  groups  have  been  added  together 
and  an  average  struck  in  a  year  to  get 
at  the  composite  paper  in  each  one  of 
the  three  groups. 

In  group  we  find  that  revenues  in 
1930  declined  1.02  per  cent  over  1929, 
but  expenses  increased  1.49  per  cent, 
with  the  result  that  the  net  profit  de¬ 
clined  18.97  per  cent.  The  increases  in 
expenses  were  largest  in  editorial,  adver¬ 
tising  and  mechanical  departments.  W'e 
find  that  notwithstanding  a  decline  in 
advertising  patronage  there  was  an  in¬ 
crease  in  the  number  of  pages  published 
and  the  question  arises  whether  that  in- 
crea.se  in  pages  published  (which  is 
assumed  to  be  paper  quality  in  a  news¬ 
paper,  because  it  would  naturally  have 
a  greater  news  content)  is  worth  the 
reducticn  in  profit. 

Xow  when  we  come  to  take  the  fig- 
ure.s  of  those  same  newspapers  in  1931 
we  find  a  much  larger  decrease  in  adver¬ 
tising  patronage  for  1931  over  1930, 
but  we  do  not  find  anything  like  the 
same  percentage  of  cut  in  the  number 
of  pages  published.  In  other  words, 
the  space  utilized  for  paid  advertising  in 
1930  has  been  filled  up  with  news  in 

1931.  In  fact  the  1931  pages  are  greater 
than  the  1929  pages,  although*there  has 
been  a  big  drop  in  advertising  space. 

We  find  a  drop  in  average  circulation 
and  circulation  revenue  for  both  years, 
for  1930  over  1929  and  for  1931  over 
both  1929  and  1930.  Notwithstanding 
this  drop  in  circulation,  we  still  find  the 


mechanical  department  with  a  very  small 
decrease,  although  the  paper  bill  should 
have  dropped  off  a  little. 

When  we  come  to  the  expense  ac¬ 
count,  we  find  that  in  1931  the  only 
really  serious  effort  that  has  been  made 
to  cut  expenses  was  in  the  advertising, 
circulation  and  administrative  depart¬ 
ments  but  the  small  cuts  made  in  these 
departments  was  not  sufficient  to  take 
care  of  the  cut  in  revenues,  with  the 
result  that  the  profits  for  1931  declined 
more  than  50  per  cent  over  1929  and 
39  per  cent  over  1930. 

When  we  come  to  Group  B,  we  do 
find  a  little  more  effort  has  been  made 
in  the  cutting  of  e.xpenses  to  take  care 
of  the  declining  revenues.  Average  cir¬ 
culation  is  about  standard.  Pages  pub¬ 
lished  show  a  slight  decline  in  eacli  of 
the  two  years  over  1929.  Advertising 
patronage  from  the  jxiint  of  view  of 
inches  shows  a  small  decline  in  1930 
over  1929  and  a  little  greater  decline 
in  1931  over  1930.  Notwithstanding 
the  slight  increase  in  circulation  there 
has  been  a  decline  in  circulation  rev¬ 
enue  over  the  1929  peak  figures.  Adver¬ 
tising  revenues  do  not  show  as  great  a 
drop  as  advertising  patronage,  intimat¬ 
ing  that  a  certain  portion  of  the  loss  in 
advertising  patronage  has  been  taken 
care  of  by  an  increase  in  rate.  Miscel¬ 
laneous  revenues  show  small  increases. 

When  we  come  to  expense,  we  find 
that  the  editorial  department  is  running 
away  with  the  expense  account.  No 
reduction  has  been  made  in  either  1930 
or  1931  over  1929.  In  fact  increases 
are  shown.  The  other  departments 
show  decreases  but  not  sufficient  to 
fully  take  up  the  slack  in  reduced  rev¬ 
enues.  The  average  profits  on  this 
paper  show  a  reduction  of  42  per  cent 
in  1931  over  1929,  27  per  cent  in  1931 
over  1930  and  21  per  cent  in  1930  over 
1929. 

Then  we  come  to  Group  C,  whose 
gross  revenues  are  in  excess  of  $250,000. 
It  is  here  we  find  the  real  shrinkage  in 
business,  but  again  we  find  that  there 
has  not  been  anything  like  a  reduction 
in  pages  published  as  in  inches  of  adver¬ 
tising  patronage,  although  a  greater 
effort  has  been  made  in  these  news¬ 
papers  to  adjust  themselves  to  changed 
conditions.  We  find  in  these  newspapers 
that  there  have  been  serious  efforts  made 
to  cut  expenses  in  certain  departments. 


the  largest  cuts  being  made  in  adver¬ 
tising,  circulation  and  mechanical. 
.\gain  we  find  the  editorial  department 
with  very  small  reduction  in  expenses, 
notwithstanding  a  serious  shrinkage  in 
profits. 

In  an  effort  to  comprehensively  get 
down  to  pure  facts,  I  took  a  scatterec 
group  of  six  papers  and  analyzed  them 
for  the  years  1922,  1925,  1930  and 
1931,  with  the  following  results. 

1931  income  was  over  $300,000  more 
than  1922,  but  pure  operating  expenses 
were  $325,000  more  in  1931  than  1922. 

Income  for  1931  declined  $220,000 
over  1930  but  exjjenses  were  up  $35,000 
in  1931  over  1930. 

Income  for  1931  was  $96,000  in  excess 
of  1925,  but  expenses  were  $130,000  in 
excess  of  1925  in  1931. 

1930  income  was  $520,000  in  excess 
of  1922  with  expenses  up  only  $2W,000. 

1930  income  was  $290,000  in  excess  of 
1925  with  expenses  up  only  $90,000. 

In  figuring  these  expenses  I  took  out 
compensation  of  the  owners,  taxes,  in¬ 
terest,  depreciation,  bad  debts  and  loss 
on  sale  of  capital  assets,  because  these 
are  things  which  to  a  certain  extent 
are  under  the  control  of  the  owner  and 
are  more  or  less  of  a  fixed  overhead 
which  is  there  whatever  your  revenues 
are. 

I  have  taken  a  comparison  for 
another  newspaper  to  show  what  can 
be  done  by  scientific  expense  control. 
This  newspaper  works  on  a  budget 
basis.  It  has  frequent  meetings  of  the 
heads  of  departments!.  As  revenues 
have  declined  over  the  past  tw'o  years, 
the  percentage  has  been  applied  to  the 
departmental  budgets  month  by  month 
with  the  result  that  the  profits  have 
not  been  really  seriously  impaired,  other 
than  the  normal  loss  due  to  decreased 
revenue.  In  other  words,  as  revenues 
decreased  expenses  were  decreased  ac¬ 
cordingly  and  the  profit  and  loss  ac¬ 
count  is  not  sustaining  any  more  than 
its  real  portion  of  the  loss  of  business. 
The  expense  figures  of  this  paper  are 
really  interesting  and  are  as  follows ; 


1929  . $526,000 

1930  .  508,000 

1931  .  453,000 


Note  that  ^  expenses  for  1931  have 
been  cut  more  than  $70,000. 

I  know  that  in  this  cut  the  owners  of 
the  paper  did  not  consider  that  their 
quality  had  in  any  way  been  sacrificed. 
In  1932  they  have  made  a  further  cut 
of  $50,000  in  the  expense  account,  so 
that  from  the  peak  year  of  1929  there 
has  been  a  cut  of  $126,000  in  expenses, 
which  has  been  done  without  impair¬ 
ing  the  efficiency  of  any  person,  but 
by  simply  taking  a  t)iece  here  and  a 
piece  there  and  going  at  it  scientifically 
and  deciding  where  a  cut  is  warranted 
and  whether  if  they  make  it  the  paper 
would  be  damaged.  Each  month  •  or 
each  week  if  necessary  a  conference  is 
held  with  the  heads  of  departments. 
Notwithstanding  the  budget  allowance 
they  have  been  given  for  the  year,  if 
the  revenues  show  a  decline  over  what 
the  budget  system  shows  they  should 
get  for  the  year,  then  that  percentage 
of  decline  is  immediately  applied  to  the 
budget  allowance  of  each  one  of  the 
department  heads  and  he  is  told  to  go 
out  and  make  the  cut  to  take  care  of  it. 

I  might  say  also  that  this  paper  has 
got  some  real  distribution  records  on 
its  expense  accounts  and  it  knows  where 
to  go  to  put  the  pruning  knife.  It 
has  had  those  records  from  ten  to  fif¬ 
teen  years  and  it  can  compare  its  pres¬ 
ent  revenue  with  back  years,  find  a  year 
that  is  somewhat  similar  from  the  point 
of  view  of  gross  income  and  go  over 
the  expense  account  of  that  year  and 
see  where  it  differs  from  today’s  expense 
account.  It  also  has  its  files  available. 

The  cost  of  installing  those  account 
reco’-ds  in  the  past  has  paid  dividends 
to  this  newspaper  many  thousand  times 
over  in  the  present  situation. 


Frank  H.  Bnrgess,  LaCrosse  (Wis.)  Tribune,  (seated)  resigsters  at  Inland  head¬ 
quarters.  Standing,  left  to  right:  D.  W.  Grandon,  Sterling  (III.)  Daily  Gazette; 
F.  D.  Throop,  Lincoln  (Neb.)  Star;  H.  W.  Blakeslee,  western  manager  A.N.P.A. 
Bureau  of  Advertising;  and  Mark  Byers,  Two  Rivers  (Wis. •  Reporter.  Miss 
Rosalie  Behrens,  assistant  secretary  of  Inland  is  presenting  Mr.  Burgess  with  his 

credentials. 
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JUDGE  BOUNDS  FINDS  TEXAS  EDITOR 
GUILTY  OF  COURT  CONTEMPT 


C.  H.  Pease  Cited  for  Commenting  on  Grand  Jury’s  Action- 
Hearing  on  R.  L.  Buell  Not  Held  Yet — To  Carry 
Pease’s  Case  to  Higher  Court 


EDIXBURG,  TEX.,  May  16— A  de¬ 
cision  to  find  C.  H.  Pease,  editor 
and  publisher  of  tlie  Hidalgo  County  In¬ 
dependent  weekly 
newspaper  pub¬ 
lished  here,  pruilty 
of  contempt  of 
the  92nd  district 
court  and  grand 
jury  because  of 
articles  published 
in  his  newspaper 
on  May  6  has 
been  reached  by 
the  judge  of  the 
court,  R.  M. 
bounds.  This  an¬ 
nouncement  was 
issued  by  Judge 
Bounds  at  the 


Ralph  L.  Buell 


conclusion  of  a  hearing  of  the  case  in 
court  Saturday  and  Monday,  May  14 
and  16,  during  which  members  of  the 
grand  jury,  attorneys  and  others  testi¬ 
fied. 

Judge  Bounds  said  that  he  will  sum¬ 
marize  the  case  and  enter  his  judgment 
and  findings  in  a  short  time. 

In  announcing  his  decision  to  find 
Pease  guilty  Judge  Bounds  said:  “I 
would  like  to  see  this  case  reviewed  by 
a  higher  court.  If  counsel  for  the  de¬ 
fense  can  suggest  a  point  on  which  to 
base  a  motion  for  appeal,  I  will  incor¬ 
porate  it  in  the  written  summary  of  the 
case.”  The  defense  counsel,  Griffin  & 
Kimbrough  of  McAllen,  announced 
Tuesday  of  this  week  that  they  will 
appeal  the  case  to  the  court  of  civil 
appeals  in  San  Antonio,  and  will  ask 
the  court  there  for  a  writ  of  habeas 
corpus  to  restrain  imposition  of  sen¬ 
tence.  They  expressed  the  intention  of 
carrying  it  to  the  court  of  last  resort, 
if  necessary.  Penalty  for  contempt  of 
court  is  prescribed  by  Texas  statutes 
at  three  days  in  jail  and  a  fine  of  $100. 

Hearing  in  the  case  of  Ralph  L.  Buell, 
editor  and  publisher  of  the  Brownsville 
Herald,  has  not  been  held.  The  com¬ 
mittee  of  lawyers,  headed  by  County 
Attorney  Bryce  Ferguson  of  Hidalgo 
County,  named  to  investigate  contempt 
charges  against  the  two  editors,  has 
not  yet  reported  on  the  Buell  case,  and 
indicated  no  re^rt  will  be  made  until 
the  Pease  case  is  disposed  of. 

The  Pease  hearing  opened  Saturday, 
but  practically  all  the  hearing  that  day 
centered  around  arguments  on  a  mo¬ 
tion  to  disqualify  Judge  Bounds  on  the 
grounds  of  prejudice.  The  motion  was 
overruled. 

Proponents  of  the  contempt  charge 
started  placing  witnesses  on  the  stand 
Monday,  those  testifj^ng  including  mem¬ 
bers  of  the  grand  jury,  two  members 
of  the  jury  commission,  two  printers 
who  work  in  the  Hidalgo  Independent’s 
shop,  and  others.  The  articles  in  ques¬ 
tion  were  introduced  and  read  in  court. 

The  state’s  case  consisted  principally 
of  establishing  authorship  of  the  news 
story  and  editorial  on  which  the  con¬ 
tempt  charge  was  brought,  and  state¬ 
ments  from  the  jury  commission  and 
the  grand  jury  as  to  the  facts  of  selec¬ 
tion  of  the  grand  jury,  and  returning  of 
the  indictments  about  which  the  stories 
were  written — against  Coimty  Judge 
R  C.  Couch,  and  F.  B.  Freeland,  for¬ 
mer  mayor  of  McAllen. 

"The  defense  placed  only  two  witnesses 
on  the  stand,  one  of  whom,  C.  H. 
Stevenson  of  Weslaco,  testified  as  to  a 
remark  made  by  a  member  of  the  jury, 
and  the  other,  court  bailiff  E.  Chalk 
of  Edinburg,  who  testified  that  Jack 
Howell,  foreman  of  the  92nd  district 
court  grand  jury,  remarked  during  the 
time  the  grand  jury  was  in  session  that 
the  editor  of  the  Independent,  “should 
be  in  jail." 

'The  defense  counsel  offered  to  place 
witnesses  on  the  stand  in  an  attempt 
to  prove  the  truth  of  statements  made 
in  the  news  article.  Judge  Bounds 


ruled  that  the  truth  or  falsity  of  state¬ 
ments  in  the  article  had  no  bearing  on 
the  contempt  case,  if  they  were  pub¬ 
lished  with  malicious  intent. 

Counsel  for  the  state  argued  that  the 
editorial  and  the  news  article  should  be 
considered  as  a  unit,  and  that  both 
were  published  with  malicious  intent, 
and  in  contempt  of  court.  They  argued 
an  impartial  trial  of  the  two  indicted 
men  is  impossible. 

Defense  counsel  held  the  editorial  was 
of  a  general  nature  and  should  not  be 
connected  with  this  particular  jury  or 
with  any  news  story  in  the  paper.  They 
argued  the  news  story  was  published 
merely  to  give  facts,  which  they  offered 
to  attempt  to  prove.  The  headline, 
“Bounds’  Grand  Jury  Returns  Indict¬ 
ments,”  brought  forth  considerable  com¬ 
ment,  defense  counsel  claiming  that  it 
merely  designated  the  92nd  district 
court  grand  jury  from  the  93rd  district 
grand  jury.  The  state  claimed  it  was 
written  deliberately  to  give  the  impres¬ 
sion  that  the  jury  was  picked  and  con¬ 
trolled  by  Judge  Bounds. 

Arguments  of  the  defense  that  there 
was  no  intent  to  cast  reflections  on  the 
court  and  jury,  and  that  the  editorial 
was  intended  to  be  merely  a  generality 
were  characterized  by  the  state’s  at¬ 
torneys  as  “childish  arguments.” 

Pease  did  not  take  the  stand.  When 
asked  after  the  hearing  why  he  did  not 
testify  he  said,  “I  wrote  the  articles. 
They  speak  for  themselves.  There  was 
no  point  in  testifying.” 


HEARST  CONCERN  IS  UPHELD 


EDITOR  &  PUBLISHER 
CALENDAR 

May  27-28  —  Oklahoma  Press 
.4ssn.,  annual  meeting,  Shawnee, 
Okla. 

May  31,  June  1-2 — 34th  annual 
convention.  International  Circula¬ 
tion  Managers’  Association,  Royal 
York  Hotel,  Toronto. 

June  7-9 — Mechanical  Confer- 
ernce,  A.N.P.A.,  Hotel  Gibson, 
Cincinnati,  0. 

June  6-9 — Assn,  of  Newspaper 
Classified  Advertising  Managers, 
convention,  William  Penn  Hotel, 
Pittsburgh. 

June  9-11 — Texas  Press  Assn., 
annual  meeting.  Mineral  Wells. 

June  10-11 — .Arkansas  Press  Assn., 
annual  meeting,  Helena. 

June  13-14— Iowa  Daily  News¬ 
paper  Composing  Room  Execu¬ 
tives'  Assn.,  meeting,  Ottumwa. 

June  19-23 — .4dvertising  Federa¬ 
tion  of  America,  28th  annual  con¬ 
vention,  Waldorf-Astoria  Hotel, 
New  York. 

June  24-27 — New  Jersey  Press 
Assn>,  annual  meeting,  Monterey 
Hotel,  Asbury  Park,  N.  J. 

June  30-July  1-2 — Michigan  Press 
.Assn.,  summer  outing.  Thunder 
Bay. 


DUFFY  JOINS  GANNETT 


Swedish-America  Mexico  Line  Can¬ 
not  Evade  Suit  in  N.  Y.  Court 

A  move  by  the  Swedish-America 
Mexico  Line,  Ltd.,  to  evade  defending 
an  action  for  breach  of  contract  brought 
by  the  Baltimore  Publishing  Company, 
of  which  William  Randolph  Hearst  is 
president,  has  been  defeated  by  the 
Appellate  Division  of  the  New  York 
Supreme  Court. 

"rhe  action  dates  back  to  1926  on  the 
basis  of  a  contract  made  in  1924  in 
Sweden  for  transportation  of  goods 
from  that  country  to  Baltimore.  After 
a  commission  was  sent  to  Sweden  to 
take  testimony,  the  suit  was  laid  aside 
until  October,  1931,  when  the  Swedish 
defendants  raised  the  question  of  juris¬ 
diction  by  the  City  Court  of  New  York. 

All  judges  of  the  Appellate  Division 
concurred  that  jurisdiction  was  accepted 
in  the  original  instance  and  could  not 
now  be  questioned. 


OREGON  EXECUTIVES  MEET 

Editors  and  managers  of  papers 
owned  by  the  Southern  Oregon  Pub¬ 
lishing  Company  held  a  meeting  in 
Medford  recently.  Frank  Jenkins,  com¬ 
pany  president,  presided. 


Former  Advertising  Representatives 
in  Counsel  to  New  York  Group 

Frank  E.  Tripp,  general  manager,  has 
announced  the  appointment  of  J.  Frank 
Duffy  to  the  newly-created  position  of 
advertising  counsel  of  the  Gannett 
Newspapers.  Mr.  Duffy  will  make  his 
headquarters  in  the  central  advertising 
office  of  the  Gannett  Newspapers, 
Times-Union  Building,  Rochester.  _ 

He  is  well  known  in  the  national 
advertising  field  due  to  his  long  con¬ 
nection  with  the  John  Budd  Coni- 
pany,  national  newspaper  advertising 
representatives.  Upon  the  death  of 
John  Budd  in  1926,  Mr.  Duffy  became 
president  of  the  company.  He  sold  his 
interest  in  the  company  in  1928.  Later 
he  was  with  the  Cleveland  News  and 
the  Dallas  News  and  Dallas  Journal  as 
advertising  counsellor. 

$50,000  LIBEL  SUIT 

A  $50,000  libel  suit  has  been  field  in 
Jefferson,  Tex.,  against  the  Dallas 
Times-Herald  and  E.  J.  Kiest,  president 
and  publi*sher,  by  the  atttorneys  of  the 
Myrtle  Crest  Home  in  Jefferson,  based 
on  stories  that  alleged  representatives 
of  the  Myrtle  Crest  House  were  solicit¬ 
ing  funds  in  Dallas  without  proper 
permits. 

MAYOR  SUES  NEWSPAPER 

Mayor  John  B.  Woods  of  Hawkes- 
bury,  Ont.,  filed  suit  for  $25,000  this 
week  against  Le  Progres_  de  Hull,  of 
Hull,  Que.,  alleged  publishers  of  Le 
Peuple.  Mr.  Woods  charged  that  arti¬ 
cles  published  in  Le  Peuple  reflected  on 
his  honor  and  character. 
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This  Retail  World .  34 
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SOCI ALWORKERS  TOLD 
TO  STUDY  PRESS 


Favors  Asked  of  Newspapers  Should 

Be  Predicated  With  Knowledge 
of  How  Dailies  Will  Benefit, 
Sevellon  Brown  Says 

Suggestions  to  social  workers  on  ho» 
to  solicit  the  aid  of  the  newspaper  to 
their  mutual  advantage  were  made  bj 
Sevellon  Brown,  managing  editor  of  tht 
Providence  (R.  1.)  Journal  and  Bulle¬ 
tin,  in  an  address  before  the  National 
Conference  of  Social  Work  in  Phila¬ 
delphia  May  20. 

.Mr.  Brown  traced  the  influences  re¬ 
sponsible  for  present-day  editorial  poli¬ 
cies,  some  of  them  good  and  some  ba^ 
and  showed  the  press  as  a  highly  social¬ 
ized  business  enterprise. 

“The  opportunity  of  the  social  worker 
with  the  newspaper,”  he  said,  “is  to  dis¬ 
cover  the  means  for  the  newspaper  tc 
profit  by  the  exploitation  of  its  power 
as  an  agency  of  public  opinion  in  tht' 
promotion  of  the  social  well-being  o: 
the  community.” 

Any  overtures  to  a  newspaper  shoulc 
be  predicated  with  a  knowledge  of  tht 
business  set-up  of  the  paper,  Mr.  Browi 
said.  The  social  worker  with  thir 
preparation  should  then  go  to  the  news¬ 
paper,  not  to  solicit  favors,  but  to  offer 
opportunities  which  have  a  definiti 
social  benefit  to  the  publication,  he  said 

If  the  social  agencies  have  no  greater 
understanding  of  their  jobs  than  that  oi 
displaying  banners  and  organizini 
teams,  unmindful  of  the  background  anc 
the  broad  opportunities  of  inculcating  i 
social  consciousness  in  the  community 
“the  cooperation  you  will  get  from  tht 
press,”  Mr.  Brown  said,  “however  manj 
columns  long,  will  be  as  thin  as  thii 
ideas  you  offer.” 

The  editor  cautioned  against  too  itv, 
sistent  concentration  on  “forcing”  news 

“Can  we  escape  the  logic,”  he  asked 
“that  too  extreme  concentration  on  get¬ 
ting  something  publicized  as  conspicu¬ 
ously  as  possible,  deadens  our  thought 
upon  the  psychological  results  to  conn 
from  what  we  publish?” 


SHEDD  ADDRESSES  EDITORS 


Speak*  at  Opening  of  Indiana  Uni 
versify’*  Short  Course 

Indiana  University’s  third  annus 
journalism  short  course  was  held  z 
Bloomington  May  5-7.  An  attendant 
of  105  was  registered  for  the  variou 
sessions. 

Fred  Fuller  Shedd,  editor  of  tfe 
Philadelphia  Bulletin,  and  president  o: 
the  American  Newspaper  Publisher 
Association,  addressed  the  banquet  give 
by  the  university  in  honor  of  the  visit 
ing  newspapermen.  Mr.  Shedd  urge 
intelligence,  timeliness,  and  personalit 
in  newspaper  editorial  writing.  Jamd 
A.  Stuart,  managing  editor  of  the  It 
diatMpolis  Star,  presided. 

Paul  Flanigan,  of  the  Crawfor, 
County  Democrat,  English,  won  tb 
loving  cup  awarded  to  the  winner  c: 
the  news  story  contest.  M.  W.  Pa 
shing,  former  editor  of  the  Tipton  Tn 
bune  and  one  of  Indiana’s  veteran  news¬ 
papermen,  was  initiated  into  Signs. 
Delta  Chi. 


GEORGIA  PRESS  GROUP  MEETS. 

Adopting  a  resolution  banning  frej 
publicity  from  national  advertisers,  us- 
less  accompanied  by  a  paid  advertisiq 
contract  and  all  disguised  national  ad 
vertising  in  the  form  of  news,  the  EigU 
and  Ninth  District  Press  Associatia 
met  in  Cornelia,  Ga.,  May  14.  Mw 
than  35  member  papers  of  the  associi 
tion  attended  the  meeting  which  pledp 
itself  to  support  the  “Forward  Georgia 
movement.  President  Austin  Deat 
Gainesville  Eagle,  was  re-elected  prd 
dent;  B.  H.  Graves,  editor,  Clarksvii 
Tribune,  was  elected  vice-presidetf 
and  Mrs.  B.  T.  Trawick,  Co» 
tnerce  (Ga.)  News,  was  re-elect# 
secretary-treasurer.*  J.  Brien  Keiltj 
publisher,  Comealia  Northeast  Georgies 
was  host  to  the  delegates.  The  net 
meeting  will  be  held  in  Winder. 
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ECONOMY  PLUS  SALES  SOUGHT  BY  A.  N.  A, 

Advertising  Practices  Up  For  Thorough  Analysis  at  Cincinnati  Convention — Prudden  Criticizes 
Expensive  Circulation  Promotion — Rukeyser  and  Col.  Knox  On  Program 


By  WARREN  L.  BASSETT 


(By  telegraph  to  Editor  &  Publisher) 

Cincinnati,  May  i9.— How  to 

achieve  economy  in  selling  and  ad¬ 
vertising  and  at  the  same  time  attain  a 
higher  sales  efficiency  was  the  theme  of 
the  semi-annual  convention  of  the  Asso¬ 
ciation  of  National  Advertisers  which 
opened  at  the  Netherland  Plaza  Hotel 
here  today.  Virtually  every  step  in  the 
process  of  preparing  and  placing  ad¬ 
vertising  was  “on  the  spot”  for  analysis 
and  discussion.  In  addition  group  ses¬ 
sions  considered  the  many  other  phases 
ot  selling,  packaging,  trade-ins,  dealer 
relations,  grading  retail  outlets,  handling 
of  salesmen,  contests  and  research. 
Newspaper  circulations  figured  promi¬ 
nently  on  the  program  with  two 
makers  assigned  to  analyze  present 
practices.  They  were  Harry  Prudden, 
of  Prudden,  King  &  Prudden,  special 
representatives.  New  York,  who  spoke 
Thursday,  and  Col.  Frank  Knox,  pub¬ 
lisher  of  the  Chicago  Daily  News,  who 
was  to  speak  Friday.  Mr.  Prudden’s 
subject  was  “Practices  Newspaper  Pub- 
Hshers  Employ  in  Order  to  Maintain 
Their  Circulation,”  while  Col.  Knox 
was  to  talk  on  “Should  Newspaper  Cir¬ 
culation  Be  Liquidated,  and  How?” 

Although  the  Thursday  sessions  were 
executive  it  was  learned  that  Mr.  Prud¬ 
den  outlined  methods  used  by  news¬ 
papers  to  increase  sales  and  discussed 
whetlicr  these  methods  are  worth  the 
advertising  rates  necessary  to  support 
them. 

He  chiefly  criticized  circulations  built 
up  by  use  of  premiums  and  contests, 
saying  that  such  methods  meant  dupli¬ 
cation,  or  a  switching  of  readers  from 
one  newspaper  to  another.  However, 
he  took  pains  to  stress  the  universality 
of  newspaper  reading  and  the  value  of 
newspapers  as  a  direct  selling  medium. 

“We  believe,”  he  said,  “that  the 
newspaper  as  advertising  medium  can 
be  best  served  if  we  can  give  adver¬ 
tisers  the  best  coverage  in  communities 
without  the  use  of  premiums  and  other 
costly  methods  that  add  to  the  expense 
of  the  advertiser  without  sufficiently  in¬ 
creasing  the  volume  of  business  to  be 
obtained  from  newspaper  space.” 

Although  the  depression  has  caused 
some  curtailment  in  circulation  promo¬ 
tion,  Mr.  Prudden  believed  that  some 
newspapers  with  volume  circulation  to 
maintain  are  expending  even  greater  ef¬ 
forts  now  to  obtain  readers  than  ever 
before. 

“Sound  publishing  is  the  best  publish¬ 
ing,”  he  concluded. 

.\dvance  copies  of  Col.  Knox’s  ad¬ 
dress  could  not  be  obtained  but  it  was 
expected  he  too  would  stress  sound  cir¬ 
culation  methods  and  growth  within  a 
trading  area  profitable  to  advertisers. 

With  Vice-President  Stuart  Pea¬ 
body.  the  Borden  Company.  New  York, 
presiding,  the  convention  opened  at  10 
am.  today.  The  first  speaker  was 
Turner  Jones,  vice-president  in  charge 
of  advertising.  Coca  Cola  Company 
His  subject  was  “Ltxiking  Ahead  of  the 
Job”  and  he  emphasized  the  necessity 
for  advertising  managers  to  see  the 
whole  picture  of  distribution  and  co¬ 
ordinate  their  activities  with  those  of 
tbe  other  branches  of  their  firms.  The 
time  is  past,  he  said,  when  an  adver¬ 
tising  executive  can  get  along  by  know¬ 
ing  only  his  own  job. 

The  next  speaker  was  William  W. 
Tomlinson,  advertising  manager  of  the 
Scott  Paper  Company,  Chester,  Pa., 
who  told  a  success  story  which  was 
greeted  with  applause.  His  topic^  was 
how  four  selling  forces  have  established 
new  sales  records  for  Scott  Tissues. 
“The  forces,  he  said,  were  quality,  price, 
advertising,  and  man  power.”  He  told 
of  the  slow  growth  of  the  company 
over  the  past  50  years,  how  its  adver¬ 
tising  efforts  had  been  handicapped  in 
the  past  by  publications  which  refused 
its  copy,  and  how  sales  and  dollar 
volume  had  been  increased  in  1930  and 


1931  by  increased  advertising.  He  told 
in  detail  how  the  best  quality  and  price 
were  achieved,  and  then  said: 

“Tile  quality  of  the  product  and  the 
universal  attractiveness  of  its  price 
should  always  be  the  prelude  to  any 
consideration  of  advertising,  for  these 
things  determine  the  value  that  the 
mirror  of  advertising  seeks  to  reflect 
to  the  public. 

“As  we  measured  the  growing  re¬ 
sistance  to  our  business  progress  we 
laid  plans  to  increase  and  improve  our 
promotion  activity.  As  the  road  grew 
steeper  and  rougher  we  stepped  harder 
on  the  accelerator  of  advertising. 

“In  1930  and  1931  we  spent  some 
30  per  cent  more  dollars  for  advertis¬ 
ing  than  our  combined  expenditures  for 
1928  and  1929.  Our  advertising  was 
devoted  almost  entirely  to  magazine 
and  newspaper  publicity,  and  we  in¬ 
creased  both.  In  1932  this  trend  has 
been  continued.  Our  publicity  has  been 
as  extensive  as  we  could  afford  and  as 
hard  hitting  as  we  felt  the  facts  of  the 
situation  warranted.  As  we  take  stock 
of  our  progress  of  the  past  three  years 
we  r^ard  increased  and  improved  ad¬ 
vertising  as  having  played  a  prominent 
part. 

“We  are  constantly  trying  to  take 
the  guess  out  of  advertising.  We  have 
tried  to  test  our  copy.  This  job  can 
be  done  much  better  than  we  have  yet 
been  able  to  do  it.  Right  now  more 
than  ever  before,  we  are  analyzing  our 
markets  and  weighing  the  effectiveness 
of  various  forms  of  localized  promo¬ 
tional  work,  such  as  newspaper  adver¬ 
tising,  sampling,  couponing,  and  house 
to  house  work.” 

The  last  speaker  at  the  executive 
session  Thursday  morning  was  George 
W.  Vos,  superintendent  of  the  adver¬ 
tising  division,  the  Texas  Company, 
who  told  of  the  large  scale  advertising 


efforts  used  to  introduce  Fire  Chief 
Gasoline  to  the  public  this  spring. 

Roy  Sheldon,  vice-president.  Indus¬ 
trial  Design,  Inc.,  whose  topic  was  “In¬ 
creasing  Sales  by  Improving  Product 
of  Package  Design”  and  Johnson 
Rogers,  vice-president.  Topics  Publish¬ 
ing  Company,  who  gave  an  interpreta¬ 
tion  of  what  the  St.  Louis  drug  store 
survey  holds  for  manufacturers  dis¬ 
tributing  through  retailers,  were  the 
only  speakers  Thursday  afternoon. 
The  rest  of  the  session  was  given  over 
to  roundtable  meetings  of  the  indus¬ 
trial,  selling  problems,  and  circulation 
groups  within  the  A.N.A.  membership. 
NIr.  Prudden,  quoted  above,  addressed 
the  circulation  group. 

Thursday  evening  a  radio  meeting 
was  to  be  held  for  those  interested  in 
that  form  of  advertising.  Mr.  Vos  of 
the  Texas  Company  was  to  preside. 
Speakers  and  their  topics  were :  O.  F. 
Schuette,  special  counsel.  National  As¬ 
sociation  of  Broadcasters,  “The  Effect 
of  the  Proposed  Royalty  Fees  on  Radio 
Advertisers”;  Edgar  A.  Felix,  radio 
consultant,  “How  the  Advertiser  Can 
Determine  What  is  Real  Radio  Cover¬ 
age”;  and  A.  M.  Crossley,  of  Crossley, 
Inc.,  “Trends  in  Radio  Listening 
Hahits.” 

Topics  for  discussion  covered  check¬ 
ing  outlet  stations  transmission,  whether 
talent  costs  have  decreased,  the  agency 
commission  on  talent  cost,  and  the  rela¬ 
tive  effectiveness  of  Daylight  vs.  Stand¬ 
ard  time  for  network  broadcasters.^ 

Friday  morning  Lee  H.  Bristol, 
A.N.A.  president,  will  give  his  report, 
followed  by  Merryle  Stanley  Rukeyser, 
Hearst  fiinancial  writer,  on  “The  Busi¬ 
ness  Depression  and  the  Way  Out”; 
Col.  Frank  Knox;  and  Stockton  Buzby, 
vice-president  in  charge  of  sales,  Proc¬ 
ter  &  Gamble  Company,  “Sales  Plan¬ 
ning  That  Prevents  Factory  Shutdown.” 


The  afternoon  will  be  given  over  to 
informal  discussions  between  members. 
Golf  has  been  arranged  for  those  who 
wish  to  play.  The  banquet  will  be  held 
Friday  night.  Speakers  are  to  be 
Mayor  Russell  Wilson,  former  asso¬ 
ciate  editor  of  the  Cincinnati  Tiines- 
Star,  and  C.  F.  Kettering,  president. 
General  Motors  Research  Corporation, 
whose  topic  is  “Seeing  the  Need  Before 
the  Public  Does.” 

Three  speakers  will  be  heard  Satur¬ 
day  morning,  Mrs.  Dorothy  B.  Walsh, 
merchandise  manager,  Mabley  &  Carey 
Co.,  Charles  R.  Hook,  president, 
American  Rolling  Mill  Company,  and 
Harry  Tipper,  a  former  A.N.A.  presi- 
sented,  and  the  convention  will  then  be 
adjourned. 

Arthur  O.  Price,  New  York  Herald 
Tribune,  scheduled  as  a  speaker,  was 
unable  to  attend. 

About  one  hundred  and  twenty-five 
members  had  registered  by  noon 
Thursday. 

In  his  address,  copies  of  which  were 
given  out  in  advance,  Mr.  Rukeyser 
declared  that  the  basic  economic  prob¬ 
lem  faced  by  the  country  today  has  an 
important  bearing  on  advertising.  He 
made  a  plea  for  new  and  enlightened 
Iradership,  more  scientific  and  far¬ 
sight^  management  of  business  and  a 
definite  Congressional  plan  for  economic 
recovery.  In  regard  to  advertising’s 
part  m  the  present  state  of  affairs,  he 
said : 

“The  basic  economic  problem  has  an 
important  bearing  on  advertising.  The 
problem  is  largely  one  of  building  up 
buying  power._  With  shortages  wide¬ 
spread  and  with  human  appetites  still 
unimpaired,  advertising  will  prove 
doubly  effective  when  these  major 
remedial  measures  begin  to  relieve  the 
fears  of  the  vast  groups  still  gainfully 
employed.” 

Making  a  plea  for  more  intelligent 
business  management  and  courageous 
leadership,  Mr.  Rukeyser  said  in  part; 

“The  hope  of  the  American  people 
lies  not  in  following  false  idols  or  fake 
cults,  but  in  supporting  men  and  ideas 
which  have  proven  themselves.  The 
hope  of  the  future  must  be  fastened  on 
management — on  the  devotees  of  sci¬ 
entific  management.  It  has  become 
fashionable  of  late  to  stress  the  failures 
of  management.  We  have  been  so  in¬ 
tent  on  peering  into  the  hole  that  we 
have  overlooked  the  doughnut.  The 
achievements  of  superior  management, 
in  rapidly  transforming  this  continent 
from  a  wilderness,  have  been  brilliant, 
and  the  promise  of  management  in  the 
future  is  great. 

“At  present  the  country  is  experi¬ 
encing  growing  pains,  and  one  of  the 
offsetting  benefits  is  the  testing  of  the 
fitness  of  management.  Executives  who 
were  carried  undeservedly  to  high 
places  by  the  sweep  of  vast  develop¬ 
ments  over  which  they  had  no  con¬ 
trol,  are  now  being  cast  down  by 
inexorable  forces.  Products  of  nepotism 
and  favoritism,  ex-athletes,  social  lights 
and  others  who  blocked  the  path  of 
progress  by  sitting  in  the  seats  of  the 
mighty  without  real  qualifications,  are 
now  being  removed.  The  challenge  of 
harsh  conditions  is  bringing  forward  a 
new  and  better  leadership — an  aris¬ 
tocracy  of  brilliant  men,  who  under¬ 
stand  the  larger  meanings  of  business 
enterprise.” 

After  discussing  briefly  the  problem 
of  recovery  faced  by  the  nation  Mr. 
Rukeyser  declared  that  Congress  can¬ 
not  conscientiously  adjourn  until  it 
“has  dealt  thoroughly  and  con¬ 
structively  with  the  great  economic 
issues  which  have  been  disorganizing 
business.” 

The  Hearst  writer  said  he  was 
really  an  optimist  and  had  faith  in 
the  ability  of  the  nation  to  build  again 
on  the  present  basis  of  deflated  valua¬ 
tions. 


THE  OLD  DAYS 

By  B.  F.  SYLVESTER 


“YT  TE  don’t  have  the  reporters  we 

VV  had  in  the  old  days.” — Editor. 

The  city  room  of  the  Eden  Courier 
seethed.  Young  Johnny  Neolith  was 
pounding  out  a  story  about  a  Garden 
of  Eden  scandal,  involving  an  old  family. 
He  had  been  hammering  away  for  three 
days,  with  office  boys  supplying  new 
chisels  and  coffee  and  sandwiches. 

“We  are  getting  out  a  newspaper, 
Neolith,  not  ffie  encyclopedia,”  said  the 
editor. 

“But  Chief,  I  gotta  be  careful.  Plenty 
of  dynamite  in  this  yarn.” 

“Hew  to  the  line,  Neolith,  let  the 
chips  fall  where  they  may.  This  is 
our  chance  to  beat  the  Star,  to  pay 
them  back  for  that  scoop  on  Creation. 
We  have  to  be  first  on  the  street  with 
this —  or  else.  Let’s  see  what  you’re 
got  so  far.  .  .  .  Listen  1  A  one  hundred 
and  fifty  word  sentence!  Break  it  up. 
And  put  some  punch  in  that  lead.” 

“That  means  I  have  to  do  it  all  over. 
Three  days  gone.  And  I  gotta  date 
Friday  night,  a  date  I  gotta  keep.” 

“The  paper  comes  first,  lad.  You 
must  learn  to  write  it  right.  You  have 
to  go  through  the  mill,  the  same  as  the 
rest  of  us  did.  You  and  your  dates! 
I  don’t  know  what  journalism  is  com¬ 
ing  to.  Say,  I  remember  a  Sunday 
magazine  feature  it  took  me  three  weeks 
to  get  out  and  I  was  pretty  handy  with 
the  mallet,  too.  But  the  boss  made  me 
do  it  over.  Right  in  the  middle  I  had 
written  ‘kiddie’  for  ‘child.’  H’m.  I 
see  you  tell  what  happened  but  not  why. 
Why  is  there  no  Why?” 

“Mr.  Adam  refus^  to  make  a  state¬ 
ment.” 


“They  always  do.  In  the  old  days  we 
made  ’em  talk.” 

“He  did  tell  me  it  was  his  wife  s 
fault,  in  confidence.” 

“Oh,  you  fell  for  that.  Don’t  accept 
confidences.  What  did  Mrs.  Adam  say  ?” 

“Nothing  important.  What  any 
woman  would  say.  Thought  everything 
was  for  his  welfare.  She  loved  him. 
Said  she  had  been  advised  to  give^  him 
the  apple  to  keep  the  doctor  away.” 

“What  did  the  Serpent  say?” 

“He  just  smiled.  Said  professional 
ethics  wouldn’t  permit  him  to  discuss 
his  client’s  affairs.” 

“I  don’t  see  why  you  didn’t  write 
some  of  that.  Can  you  think  of  any 
other  feature  you  may  have  overlooked? 
Sometimes,  a  little  detail  makes  the 
story.” 

“Not  unless  it  was  their  wearing 
clothes.” 

“What !  Were  they  wearing  clothes  ? 
Go  on  1” 

“Sure.  Both  of  them  were  wearing 
fig  leaves.” 

“Hey,  Jim!  Hold  that  page.  Hold 
everything!  Stand  by,  eveprbodyl  The 
biggest  story  since  Creation  and  this 
alleged  reporter  wasn’t  even  going  to 
write  it.  Man,  can’t  you  see  what  this 
means  ?  Especially  to  our  women  read¬ 
ers  ?  Here  Fve  been  lying  awake  nights 
trying  to  think  of  something  to  make 
the  women  read  our  paper.  Look  ahead 
one  thousand  years  I  Look  ahead  ten 
thousand  years!  What  will  the  women 
be  thinking  about,  talking  about,  dream¬ 
ing  about?  Qothes,  my  lad  1  CLOTHES 
COME  TO  EDEN.  What  a  story  1 
Now,  boy,  here’s  a  fresh  stone.  Start 
writing.” 
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NEW  ENGLAND  GROUP 
ELECTS  OFFICERS 


W.  H.  Reed,  Taunton  Gaxette, 
Named  President  —  Problems  of 
Labor  Economies,  and  Politi¬ 
cal  News  Discussed 


(Special  to  Editor  &  PiiBLisHKR) 

Problems  of  labor  and  economics 
were  the  main  subjects  of  consideration 
at  the  annual  meeting  of  the  New  Eng¬ 
land  Daily  Newspaper  Publishers  Asso¬ 
ciation,  held  at  the  Hotel  Copley  Plaza, 
Boston,  May  17. 

William  H.  Reed,  Taunton  (Mass.) 
Gazette,  was  elected  president.  Other 
officers  elected  were :  vice-president, 
William  G.  Spence,  Lowell  (Mass.) 
Courier-Citicen ;  secretary,  Stanley  T. 
Black,  Pawtucket  (R.  I.)  Times;  treas¬ 
urer,  Charles  L.  Fuller,  Brockton 
(Mass.)  Enterprise.  Frank  E.  Phillips 
was  re-elected  manager.  The  new 
board  of  governors  consists  of :  John  H. 
Muehling,  Manchester  (N.  ii.)  Union- 
Leader;  Julius  Mathews,  Biddeford 
(Me.)  Journal;  L.  B.  Noble,  Rutland 
(Vt.)  Herald;  Franklin  B.  Hurd, 
Prcikdence  (R.  I.)  Journal-Bulletin; 
Henry  H.  Conland,  Hartford  (Conn.) 
Courant;  Alexander  H.  Rogers,  Law¬ 
rence  (Mass.)  Eagle-Tribune  and  Don¬ 
ald  B.  Miller,  Pittsfield  (Mass.)  Eagle. 

The  guest  speaker  at  the  luncheon 
was  William  O.  Dapping,  Auburn 
(N.  Y.)  Citizen-Advertiser  and  presi¬ 
dent  of  the  New  York  Associated 
Dailies  who  spoke  on  the  subject  of : 
“An  Exj^rience  in  Co-operative  Buy¬ 
ing  by  Newspaper  Publishers.” 

Mr.  Dapping  cited  the  experiences  his 
group  had  had  in  this  field  and  gave 
specific  facts  as  to  savings  to  members. 

H.  H.  Hoffman,  IVorcester  (Mass.) 
Telegram-Gazette,  gave  a  short  talk  on 
methods  he  is  using  to  combat  the  ad¬ 
vertiser’s  demand  for  lower  rates.  He 
aimed  to  show  the  advertiser  that  the 
newspaper  has  a  far  greater  loss  of  in¬ 
come  than  has  the  retailer  and  that  the 
solution  lies  not  in  lower  rates_  but 
greater  volume  or  a  greater  margin  of 
profit,  he  said. 

During  the  morning  session  reports 
from  the  chairman  of  the  advertising 
committee,  Franklin  B.  Hurd,  on  the 
progress  of  the  campaign  to  induce 
manufacturers  to  advertise  more  exten¬ 
sively  in  New  England  was  heard. 

Various  topics  came  up  for  discus¬ 
sion,  the  majority  on  subjects  of  econ¬ 
omy,  which  caused  considerable  debate. 

There  seemed  considerable  feeling 
against  the  publishing  of  political 
speeches  in  newspapers  after  they  had 
b«n  given  over  the  radio,  paying  for 
their  time.  Some  thought  it  was  the 
public  duty  of  the  press  to  print  them 
free  of  charge  while  others  felt  that  if 
the  radio  was  paid  for  its  part  then  the 
newspapers  should  refuse  to  print  them 
unless  they  too  received  pay. 


COURT  ORDERS  COMPENSATION 


Knoxville  Journal  Receivers  and 

Counsel  Allowed  $10,000  Fees 

The  receivers  for  the  Knoxinlle  Jour¬ 
nal  and  their  counsel  were  allowed 
$10,000  in  fees  under  a  Chancery  Court 
order  given  in  Knoxville,  May  13. 

R.  H.  Clagett  and  Olin  O.  Berry,  re¬ 
ceivers,  were  awarded  $4,000  and  ^.(XK) 
to  their  counsel  was  charged  against  a 
$^.000  fund  paid  into  Chancery  Court 
by  the  C^nal  Bank  and  Trust  Company 
of  New  Orleans,  holder  of  $500,000 
Knoxville  Journal  Company  bonds  and 
purchaser  of  the  newspaper  at  a  fore¬ 
closure  sale. 

Under  the  decree  $5,689.49  collected 
by  the  receivers  in  prepaid  subscriptions 
brtween  the  decree  and  confirmation  of 
sale  was  ordered  paid  to  H.  G.  Thomp¬ 
son,  trustee  for  the  Canal  Bank  and 
Trust  Company,  or  counsel.  Judge  Ed 
Seay,  of  Nashville.  The  purchaser  had 
agreed  to  carry  out  all  unexpected  sub¬ 
scription  contracts. 

After  deducting  costs  incident  to 
foreclosure  proce^ings.  the  balance  of 
the  $38,000  was  ordered  paid  to  counsel 
for  the  purchasers  of  the  newspaper. 
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SHANGHAI  HEROES  HONORED 

United  China,  Press  Institute  Organ, 

Gives  April  Issue  to  19th  Army 

United  China  Magazine,  stated  to  be 
the  official  organ  of  the  Chinese  Insti¬ 
tute  of  Journalists,  issued  its  April 
number,  after  two  months  of  suspen¬ 
sion,  as  a  tribute  to  the  19th  Route 
Army  and  the  87th  and  88th  Divisions 
of  the  5th  Route  Army,  defenders  of 
Shanghai  in  the  January-March  fight¬ 
ing.  The  February  and  March  num¬ 
bers  were  not  issued  because  the 
publication  office  was  in  “no  man’s 
land”  between  the  Japanese  and  Chinese 
lines. 

The  April  issue  was  entirely  hand 
set  in  English  and  Chinese,  and  in  addi¬ 
tion  to  narratives  of  heroism,  contains 
several  articles  and  illustrations  calling 
the  nation  to  arms  against  invasion. 


DAILY  HELPS  LOCAL 
PLANT  TO  REOPEN 


Obtained  Beet  Sugar  Acreage 

Pledge*  and  Buying  Promises 

From  Residents — Many  Men 
Will  Get  Work 

(Special  to  Editor  &  Publisher) 

L.\xsixg,  Mich.,  May  16 — Success 
has  crowned  the  campaign  of  the  State 
Journal,  afternoon  daily,  to  reopen  the 
I^nsing  plant  of  the  Michigan  Sugar 
Company,  thus  affording  several  hun¬ 
dred  men  work  for  two  or  three  months 
next  fall  and  providing  a  lucrative  crop 
for  farmers  whose  land  is  suitable  for 
cultivation  of  beets.  It  was  definitely 
assured  last  week  that  the  plant  will  be 
operated  by  the  Cp'stal  VV'^hite  Sugar 
Company,  which,  with  the  Lansing  Beet 
Growers  Association,  arranged  a  lease 
of  the  plant  from  the  Michigan  Sugar 
Company. 

The  Journal,  several  weeks  ago  de¬ 
voted  space  to  sugar  and  acreage 
pledges  which  proved  to  the  prospective 
operators  of  the  plant  that  t’.erc  was 
a  large  market  for  beet  sugar  in  this 
territory  and  that  a  sufficiently  large 
number  of  farmers  wished  to  grow  beets 
to  assure  an  ample  supply  of  raw  ma¬ 
terials. 

The  campaign,  aided  by  one  business 
men’s  organization  and  Michigan  State 
College  which  supplied  two  experts, 
eventually  enlisted  assistance  of  the 
Federal  Farm  Board,  which  promised 
a_  loan  to  the  newly  formed  co-opera¬ 
tive.  Thousands  of  Lansingites  had 
pledged  themselves  to  buy  hundreds  of 
tons  of  Lansing-made  sugar. 

N.  Y.  JOURNAL  APPEALS 

An  appeal  was  filed  in  the  Appellate 
Division  of  the  New  York  County 
Supreme  Court  this  week  by  counsel  for 
the  N'etv  York  Eivning  Journal  from 
an  order  denying  a  motion  to  dismiss  a 
complaint  in  an  action  for  libel  on  the 
ground  that  it  was  insufficient  in  law. 
The  suit  was  brought  by  Lew  Brown, 
song  writer,  who  was  described  in 
Louis  Sobol’s  column,  “The  Voice  of 
Broadway,”  as  having  purloined  a  song 
he  sold  to  a  musical  comedy  producer, 
according  to  the  charges.  The  appel¬ 
lants  contend  that  the  publication  com¬ 
plained  of  is  not  libelous  per  se  and 
state  that  the  complaint  is  bad  in  that 
the  publication  complained  of  was  ob¬ 
viously  not  of  and  concerning  the 
plaintiff. 


IVES  SUCCEEDS  OSBORN 

C.  P.  Ives,  has  been  appointed  editor 
of  the  Ne7v  Hcri’en  (Conn.)  Journal- 
Courier  to  succeed  the  late  Col.  Norris 
G.  Osborn,  dean  of  Connecticut  edi¬ 
tors.  who  died  May  6.  Ives,  a  graduate 
of  Brown  University,  has  been  with  the 
Journal-Courier  since  1929  when  he  suc¬ 
ceeded  Dr.  Amos  P.  Wilder,  father  of 
Thornton  Wilder  the  novelist,  as  asso¬ 
ciate  editor.  Ives  formerly  worked  on 
the  old  New  Haven  Union  and  Bridge¬ 
port  (Conn.)  Telegram. 

REES  IN  CALIFORNIA 
Thomas  Rees,  publisher  of  the 
.Springfield  (Ill.)  .State-Register,  has 
gone  to  California  for  a  vacation. 


SPENDING  VACATION  ABROAD 


Robert  H.  Richards,  president  of  the 
Wilmington  (Del.)  News-Journal,  and 
Mrs.  Richards,  photographed  on  the 
Roma  just  before  their  departure.  May 
13,  for  a  vacation  in  Italy. 


LINOTYPE  DECLARES 
TWO  DIVIDENDS 

Mergenthxler  Company  Expects  to 

Continue  $3  Yearly  Payments 
Despite  Depression — Finan¬ 
cial  Condition  Sound 

A  dividend  of  40  cents  a  share  for 
this  quarter  and  one  of  35  cents  a  share 
for  the  next  quarter  was  declared  in 
New  York  May  17  by  the  directors  of 
the  Mergenthaler  Linotype  Company. 
Taken  in  conjunction  with  two  previous 
payments  already  made,  the  stockholders 
will  have  received  a  total  of  $3  a  share 
at  the  close  of  the  current  fiscal  year, 
and  the  company  expects  to  continue 
this  rate. 

The  statement  of  Norman  Dodge, 
president,  said  that  the  directors,  after 
carefully  considering  the  outlook  of 
general  business  and  trade  conditions, 
which  shows  no  improvement,  declared 
a  dividend  of  40  cents  upon  each  of  the 
256,000  shares  of  present  outstanding 
capital  stock  of  no  par  value,  payable 
June  30  to  stockholders  of  record  June  1 
and  a  dividend  of  35  cents  a  share  pay¬ 
able  September  30  to  stockholders  of 
record  September  7,  1932. 

“Every  effort  is  being  made  to  oper¬ 
ate  the  business  on  the  most  economical 
basis  possible  without  impairing  the  effi¬ 
ciency  of  its  service,”  Mr.  Dodge  de¬ 
clared. 

“The  financial  condition  of  your 
company  is  sound  in  every  respect,  and 
taking  a  long-range  view  of  the  situa¬ 
tion.  if  the  management  is  permitted  to 
continue  the  course  of  conserving  its 
assets  the  shareholders  may  reasonably 
expect  to  receive  payment  of  dividends 
quarterly  at  the  rate  of  $3  a  share  annu¬ 
ally  for  at  least  the  next  fiscal  year 
unless  unforeseen  conditions  should 
counsel  a  change  in  such  policy.” 


SPEAKS  AT  SYRACUSE 


K.  H.  Thiesing  Addresses  Journalism 
Group  at  University 

The  effects  of  the  economic  depres¬ 
sion  on  the  newspaper  industry  in  re¬ 
lation  to  advertising  linage  and  the 
problems  of  newspaper  publishers  were 
traced  by  Karl  H.  Thiesing,  executive 
secretary  of  the  New  York  State  Pub¬ 
lishers  Association,  when  he  addressed 
a  journalism  convocation  at  Syracuse 
University,  Wednesday,  May  18. 

“As  a  general  rule,  newspapers  have 
not  cut  their  advertising  rates.  The 
reason  for  this  is  that  they  look  upon 
advertising  as  a  service  rather  than  a 
commodity,  and  feel  it  should  not  be 
treated  in  any  other  way,”  Mr.  Thiesing 
maintained. 


HERSHFIELD’S  PAY  CUT 
HE  SUES  GRAPHIC 


His  Strip  Drop*  Out  of  Daily — 
Macfadden  Sponsored  Reichers 
Flight — “Laugh  Parade”  New 
Graphic  Supplement 


A  damage  suit  against  the  New  York 
Daily  Graphic,  Inc.,  will  be  filed  soon 
by  Harry  Hershfield,  cartoonist  and 
columnist.  The  summons  was  served 
May  17  and  the  complaint  is  due  in  20 
days. 

Hershfield’s  column,  “If  I’m  Wrong, 
Sue  Me”  dropped  out  of  the  Graphic 
two  weeks  ago.  His  strip,  first  carried 
under  the  title  “Abie  Kabibble”  and 
later  as  “Meyer  the  Buyer”  was  dis¬ 
continued  this  week  in  the  Graphic. 
Mr.  Hershfield  was  recently  denied  an 
injunction  in  which  he  sought  to  restrain 
King  Features  Syndicate  from  interfer¬ 
ing  with  his  use  of  the  title  “Kabibble.” 

Samuel  Schwartzman,  Mr.  Hersh¬ 
field’s  attorney,  told  Editor  &  Pub¬ 
lisher  the  suit  was  over  an  interpreta¬ 
tion  of  the  contract,  and  was  started 
after  the  Graphic  had  reduced  Mr. 
Hershfield’s  salary. 

The  attempted  trans-Atlantic  flight 
of  Lou  Reichers,  aviation  editor  of 
Liberty  magazine,  late  last  week  was 
made  in  a  Liberty  plane  belonging  to 
Bernarr  Macfadden,  publisher  of  Lib¬ 
erty,  the  Grajffiic  and  other  publica¬ 
tions.  The  aviator’s  story  of  the 
flight,  radioed  from  the  S.  S.  President 
Roosevelt,  which  had  picked  him  up 
after  he  had  been  forced  to  land  off  the 
coast  of  Ireland,  was  handled  by  Fa¬ 
mous  Features  Syndicate. 

An  eight-page  magazine  section 
called  “Laugh  Parade”  was  started  by 
the  Graphic  last  week.  It  is  made  up 
in  typical  tabloid  style,  with  burlesques 
of  newspaper  practices.  The  headline 
on  the  first  issue  was  “Coolidge  to 
Run”  in  large  letters  and  “Lawnmower 
this  Summer”  in  small  letters.  It  is 
mainly  composed  of  burlesque  pictures. 
Jack  Cluett,  formerly  of  Life  and 
Judge,  is  in  charge  of  the  section,  which 
will  appear  weekly  on  Saturdays. 


WILL  CASE  HEARD 

Two  Documents  Written  By  B.  H. 

Canfield  Produced  In  Court 

Los  Angeles,  May  17.— The  will  case 
of  B.  H.  Canfield,  late  chairman  of  the 
board  of  the  Scripps-Canfield  News¬ 
papers,  was  heard  yesterday  in  the  pro¬ 
bate  court  of  Santa  Barbara.  S.  S. 
Hahn,  counsel  for  the  Scripps-Canfield 
interests,  introduced  a  will  dated  1925 
and  also  a  will  dated  1928.  He  said  the 
will  dated  June  11,  1919,  in  which  Mr. 
Canfield  had  named  John  H.  Perry, 
publisher  of  the  Perry  Newspapers  and 
proprietor  of  the  American  Press,  as 
executor  was  revoked  by  both  the  1925 
and  1928  wills.  The  latter  document 
left  the  entire  estate,  valued  at  between 
$1,000,000  and  $3,000,000,  to  his  two 
sisters.  Miss  Harriet  and  Miss  Alice 
Canfield,  except  for  minor  bequests. 

In  court  yesterday  the  presiding  judge 
considered  appointing  Alice  Canfield 
executrix,  but  since  Mr.  Perry  was  not 
present  to  prove  his  will  the  judge  con¬ 
tinued  the  case  to  May  31. 


CORRECTION 

It  was  stated  by  a  misunderstanding 
of  circumstances  in  Editor  &  Pitblisher 
last  week  that  the  12-page  advertise¬ 
ment  of  the  Houghton-Dutton  store 
which  appeared  in  the  Boston  American 
was  the  only  advertising  used  for  the 
Hutton  Day  sale.  Editor  &  Publisiifji 
is  informed  by  J.  J.  Cremmen,  advertis¬ 
ing  director  of  the  American,  that  while 
his  paper  carried  the  “big  smash,”  adver¬ 
tisements  of  one  and  two  pages  were 
used  in  other  Boston  dailies. 


STARTS  NEW  COLUMN 

Blanche  Wylie  Welzmiller,  food  ex¬ 
pert,  Department  of  Public  Markets  of 
New  York,  is  writing  a  column  for  the 
Bronx  Home  News,  titled  “Economy 
Cookery." 
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QUALITY  COPY  RAISES  KROGER  PROFITS 


Advertising  for  1931  Up  17.8  Per  Cent,  Profits  Up  25.9  Per  Cent,  for  Grocery  Chain — Other 
Reports  Also  Tell  of  Advertisers  Able  to  Dig  Up  New  Business 


The  Kroger  Grocei^  &  Baking 
Company,  food  chain  with  head- 


X  Company,  food  chain  with  head¬ 
quarters  in  Cincinnati,  stands  out  in 
lists  of  corporation  earnings  with  an 
increase  of  25.9  per  cent  for  1931. 
^rnings  that  year  were  $2,731,128, 
against  $2,168,247  in  1930. 

This  increase  in  earnings  followed  an 
increase  of  17.8  per  cent  in  advertising 
expenditures  for  1931  over  those  _  of 
1930.  The  Kroger  company  advertises 
regularly  in  700  newspapers  and  con¬ 
centrates  practically  its  entire  appro¬ 
priation  in  that  medium. 

The  connection  between  the  increase 
in  earnings  and  the  increase  in  adver¬ 
tising  is  clearly  traced  in  charts  pre¬ 
pared  by  the  company  itself,  figures 
from  which  are  published  in  a  box  on 
this  page.  Whereas  the  preceding  year 
had  seen  sales  per  store  decrease  by 
an  average  of  $42  weekly,  the  46  weeks 
of  a  special  advertising  campaign 
brought  this  loss  down  to  $8  per  store 
per  week.  Tonnage  figures,  giving  a 
better  picture  of  the  amount  of  grocer¬ 
ies  actually  distributed,  showed  a  gain 
of  2.1  per  cent  for  the  earlier  52 
weeks,  but  during  this  special  campaign 
showed  an  increase  of  20.2  per  cent. 

This  is  one  of  the  forceful  instances 
which  come  to  light,  showing  how 
business  firms,  adapting  their  methods 
to  present  conditions  and  making  intelli¬ 
gent  use  of  advertising,  have  been  able 
to  make  substantial  progress  despite 
adverse  factors.  A  number  of  such  in¬ 
stances  were  related  in  Editor  &  Pub¬ 
lisher  last  week.  Another  may  be 
seen  in  the  operations  of  the  Gilchrist 
Company  in  Boston  which,  for  19  years 
under  the  present  management,  has 
showed  a  net  profit  every  year — includ¬ 
ing  1931.  Maintaining  its  newspaper 
advertising  last  year  at  almost  the  same 
level  as  the  preceding  year,  and  making 
powerful  public  appeal  with  special 
selling  events,  this  store  made  a  1931 
profit  of  $142,501,  an  increase  of  246.3 
per  cent  over  1930.  Even  in  May,  1932, 
indications  are  that  this  store’s  semi¬ 
annual  “Sales  Manager’s  Record  Days’’ 
are  attracting  more  customers  and  mak¬ 
ing  more  unit  sales  than  ever  before. 

Still  another  instance  may  be  seen 
in  the  McLellan  Stores  Company, 
which,  not  content  with  showing  a  40 
per  cent  increase  in  profits  for  1931, 
went  into  newspaper  advertising  this 
year  for  the  first  time,  using  more  than 
100  newspapers,  and  reports  that  the 
effect  is  plainly  visible  in  the  sales 
reports. 

Further  details  on  these  and  other 
instances  of  aggressive  business  man¬ 
agement  are  given  farther  on  in  this 
article. 

The  Kroger  results  in  improved  busi¬ 
ness  were  obtained  not  merely  by  the 
weight  of  additional  dollars  in  adver¬ 
tising  space,  nor  by  intensified  ham¬ 
mering  on  the  traditional  chain  store 
price  appeal,  but  by  the  addition  of  a 
new  idea  to  the  store’s  advertising 
policy. 

This  consisted  of  a  campaign  in  about 
20  newspapers,  using  chiefly  rotograv¬ 
ure  space,  devoted  to  the  Kroger  Food 
Foundation.  This  emphasized  quality 
rather  than  price,  thus  broadening  the 
appeal  to  take  in  new  groups  of  con¬ 
sumers.  At  the  end  of  the  year  1931, 
the  effect  showed  up  strikingly  in  a  con¬ 
trast  between  the  stores  which  par¬ 
ticipated  in  the  Foundation  advertising 
and  those  which,  because  they  were 
using  the  names  of  predecessor  com¬ 
panies  instead  of  the  Kroger  name,  did 
not  participate.  Comparing  these  two 
groups  on  a  tonnage  basis,  it  is  found 
that  the  non-participating  stores  showed 
an  average  increase  of  11.8  per  cent  in 
sales,  while  the  participating  stores 
showed  a  22  per  cent  increase. 

On  a  dollar  basis,  the  contrast  is 
more  pronounced.  Non-participating 
stores,  during  the  1931  period  of  Foun¬ 
dation  advertising,  lost  $80  in  average 


By  ROBERT  S.  MANN 


weekly  sales  as  compared  with  those  uted  largely  to  the  effectiveness  of  the 
of  the  preceding  year.  Participating  newspaper  as  an  advertisng  medium.” 


stores  actually  gained  $6. 


During  1931  this  company  used 


Charles  H.  Shoenberger,  advertising  1,613,511  lines  of  advertising  in  the 
manager  of  the  Kroger  firm,  answering  newspapers,  slightly  less  than  in  1930 


an  inquiry  by  Editor  &  Publisher,  when  it  used  1,749,504.  From  January 
called  this  Food  Foundation  advertising  to  April,  1932,  over  457,000  lines  have 


“what  we  believe  to  be  one  of  the  most  been  used. 


progressive  and  economic  promotional  At  present  this  company  is  running 


campaigns  run  by  any  business  any-  a  special  sale,  a  semi-annual  affair 


where.”  He  described  the  plan  thus:  known  as  “Gilchrist’s  Sales  Manager's 


HOW  KROGER  FOUNDATION  ADVERTISING  PAID 


(Compiled  from  report  to  stockholders,  Kroger  Grocery  &  Baking  Co.  I 
^HE  advertising  campaign  of  the  Kroger  Food  Foundation  began  Jan. 

17-18,  1931,  and  still  continues,  using  chiefly  rotogravure  space.  Some  of 
the  Kroger  branches,  for  good-will  purposes,  retain  the  names  of  predecessor 
companies;  so  the  Kroger  Foundation  advertising  was  not  published  in 
those  localities.  The  following  figures  show  the  results  of  the  advertising 
on  the  chain  as  a  whole,  and  also  the  comparative  progress  of  the  branches 
which  participaled  in  the  Foundation  advertising  and  those  which  did  not. 

Percenttif’e  increase  in  tonnage  sales  per  store  per  iceek  in  all  branches 
combined: 

32  weeks  preceding  Food  Foundation  campaign  .  2.1%  increase 

First  46  weeks  of  Food  Foundation  campaign  2U.2%  increase 

Percentage  increase  in  tonnage  sales  per  store  per  week  over  same  period 
in  previous  year; 

Branches  not  participating  in  Food  Foundation  advertising  11.8%;  increase 
Branches  participaiing  in  Food  Foundation  advertising  22%  increase 

Average  weekly  decrease  in  dollar  sales  per  store  from  same  period  of 
previous  year — all  branches  combined; 

52  weeks  prior  to  Food  Foundation  campaign  $42  decrease 

46  weeks  of  Food  Foundation  campaign  $8  decrease 

Average  weekly  increase  or  decrease  in  dollar  sales  per  store  during  first 
4b  weeks  of  Food  Foundation  advertising  compared  with  same  period  of' 
preceding  year; 

Branches  not  participating  in  Food  Foundation  advertising  $80  decrease 
Branches  participating  in  Food  Foundation  advertising . $6  increase 


“This  advertising  is  intended  to  ap¬ 
peal  principally  to  people  who  ortli- 
narily  would  not  be  affected  by  price 
advertising.  The  Food  Foundation  is 
devoted  to  the  development  of  stand¬ 
ards  of  food,  quality  and  content,  the 
inspection  of  merchandise  purchased  by 
the  Kroger  Company,  the  enforcement 
of  conformity  with  tnese  standards  and 
to  the  assistance  of  the  housewife  in 
home  dietetics  and  nutrition  problems. 
It  is  a  model  institution  for  the  exami¬ 
nation,  improvement  and  sale  of  food 
products  of  every  sort  and  by  every 
method,  a  complete  scientific  and  prac¬ 
tical  laboratory  for  testing  and  demon¬ 
stration,  the  like  of  which  exists 
nowhere  else. 

“The  outstanding  accomplishments  of 
the  Foundation  since  its  establishment 
have  been  the  preparation  of  tested 
recipes,  now  appearing  on  an  entirely 
new  set  of  modernized  labels  of  food 
ot  our  own  manufacture;  the  prepara¬ 
tion  of  practical  cost  budgets,  with 
menus  for  every  meal,  over  10,(X)0,00() 
of  which  have  been  distributed  through 
our  stores  and  21,647  delivered  by  mail 
to  housewives  and  institutions  which 
have  requested  copies. 

“Our  program  in  connection  witli  the 
Kroger  Food  Foundation  marks  an  im¬ 
portant  advance  in  chain  store  adver¬ 
tising.  The  copy  deals  with  the  service 
we  offer,  rather  than  prices.  Our  tend¬ 
ency  has  been  to  get  away  from  price 
advertising.  The  old  method  of  em¬ 
phasizing  ‘bargains’  created  a  tendency 
to  regard  chain  stores  as  dealers  in 
cheap  merchandise.  While  this  may 
have  its  appeal  in  areas  inhabited  by 
low-income  people,  the  new  type  of  ad¬ 
vertising  makes  its  appeal  to  the  better 
markets.  More  quality  items  are  being 
featured  in  chain  store  advertising  today 
and  less  space  is  being  devoted  to  purely 
price  advertising.” 

The  Gilchrist  Company  in  Boston, 
which  was  referred  to  above  uses  news¬ 
paper  advertising  as  the  basis  of  its 
merchandising  program.  To  quote  the 
advertising  manager:  “We  depend  en¬ 
tirely  upon  newspaper  advertising  and 
any  gains  we  have  made  can  be  attrib- 


Kecord  Days,”  that  will  run  a  little 
over  a  week’s  time,  during  which  over 
lorty  pages  of  newspaper  advertising 
will  be  used. 

This  sale  was  originally  a  one-day 
affair  but  the  volume  of  sales  were  so 
tremendous  that  it  was  extended.  It  is 
said  to  be  the  original  one-day  sale  in 
New  England  and  sets  a  New  England 
record  for  a  single  day's  sales  voiume 
ot  $587,000. 

Indications  this  week  were  that  more 
customers  were  being  attracted  to  the 
store  and  more  unit  sales  transactions 
than  ever  belore  m  the  history  ot  the 
store.  It  was  not  known  whether  the 
dollar  volume  would  exceed  that  of 
other  years,  but  it  was  sure  that  the 
unit  sales  would  far  exceed  that  of  any 
other  previous  sale. 

An  indication  of  the  tremendous  in¬ 
crease  experienced  in  certain  depart¬ 
ments  during  the  past  year  is  that 
shown  in  the  furniture  and  house  fur¬ 
nishings  department.  During  1931  the 
volume  of  sales  showed  an  increase  of 
104%  over  those  of  1930,  during  the 
periods  of  the  Sales  Manager's  Record 
Days  sales. 

During  the  present  sale  there  has 
already  been  established  a  volume  of 
business  in  the  electric  appliance  and 
electric  refrigeration  departments  that 
is  four  times  greater  than  that  of  any 
previous  sale. 

Each  month  the  company  stages  a 
special  sale  known  as  the  “Gilchrist 
Day  Sale.”  With  the  exception  of  the 
“Gilchrist’s  Sales  Manager’s  Record 
Days  Sale,”  which  is  a  semi-annual  af¬ 
fair,  no  other  sales  are  staged. 

The  total  volume  of  sales  turned  in 
as  a  result  of  the  “Gilchrist  Day  Sale” 
has  shown  a  steady  increase.  This  is 
especially  true  in  the  case  of  the  first 
four  months  of  this  year. 

McLellan  Stores  (Company,  after  its 
first  three  months  of  newspaper  adver¬ 
tising,  finds  the  plan  is  working  out 
profitably  despite  the  inexperience  of 
its  store  managers  with  this  kind  of 
sales  promotion. 

F'red  F.  Taylor,  merchandise  mana¬ 
ger  of  the  dry  goods  chain,  who  is  also 


in  charge  of  sales  promotion  work,  told 
Editor  &  Publisher  that  the  group  of 
more  than  100  stores  which  are  using 
newspaper  space  has  made  a  substan¬ 
tially  better  showing  than  the  rest  of 
the  chain.  The  ratio  of  advertising  ex¬ 
pense  to  sales  has  been  kept  at  a  fav¬ 
orable  level. 

Records  of  the  results  of  individual 
stores  show  that  some  have  been  able 
to  increase  their  sales  by  amounts  from 
10  to  20  times  the  advertising  expense. 

In  two  instances  stores  which  spent 
$4(X)  each  on  space  pushed  their  sales 
$7,{)00  higher  than  in  the  corresponding 
period  of  last  year.  Several  stores 
registered  sales  increases  of  $2.0(X)  on 
advertising  expenditures  of  ^00,  one 
made  an  increase  of  $2,000  on  $200  of 
advertising,  and  another  made  a  $2,000 
increase  on  $1(X)  of  advertising. 

These  figures  cover  slightly  less  than 
two  months  of  advertising,  the  cam¬ 
paign  having  been  launched  only  on 
Feb.  17.  Formerly  the  chain,  follow¬ 
ing  the  usual  practice  in  its  field,  had 
counted  on  choice  business  locations 
to  bring  plenty  of  customers  to  its 
doors.  Realization  that  this  plan  failed 
to  reach  a  large  part  of  the  potential 
buying  power  brought  about  tests  of 
advertising  in  a  few  cities,  followed  by 
the  present  system.  Copy  is  prepared 
at  the  New  'York  headquarters. 

A  different  type  of  business  problem 
was  presented  to  the  Oertel  Company, 
Louisville  bottler,  when  it  decided  to 
bring  out  a  new  kola  drink.  First  wide 
distribution  was  necessary,  and  second  a 
public  consciousness  of  the  new  product. 
Working  with  the  Elmer  H.  Doe  adver¬ 
tising  agency  of  Louisville,  the  Oertel 
Company  solved  both  problems.  The 
drink  was  put  in  12-ounce  bottles  in¬ 
stead  of  6-ounce,  which  added  little  to 
the  manufacturing  cost  and  left  the 
price  at  a  nickel. 

An  unusual  sampling  scheme  was 
then  worked  out,  which  is  described  as 
follows  by  H.  W.  Stodghill,  business 
manager  of  the  Courier- Journal:  Large 
newspaper  space  carried  coupons,  each 
good  for  two  free  bottles  of  Oertel’s 
Kola.  Dealers  accepting  coupons  could 
cash  them  for  10  cents  each — the  full 
retail  value  of  the  two  bottles.  Since 
the  dealers  were  thus  assured  of  profits 
without  any  sales  effort,  they  were  glad 
to  stock  the  product  in  response  to  a 
preliminary  selling  canvass.  A  fair- 
sized  teaser  campaign  in  newspaper 
space,  preceding  the  free  offer,  also 
helped  to  get  distribution. 

In  Columbus  some  recent  results  of 
newspaper  advertising  are  reported  thus 
by  Harvey  R.  Young,  advertising  di¬ 
rector  of  the  Dispatch:  Coyne  Millinery 
Store,  with  a  small  Sunday  advertise¬ 
ment,  sold  over  500  hats  in  a  few  hours. 
Brooks  women’s  ready-to-wear  shop 
sold  over  3(X)  dresses  by  10:30  a.m.  one 
day  in  response  to  newspaper  advertis¬ 
ing.  Montgomery  Ward  &  Co.,  adver¬ 
tising  the  opening  of  its  new  and  larger 
women’s  ready-to-wear  department, 
made  over  1,000  sales  the  first  day. 

In  smaller  cities  also,  newspaper  ad¬ 
vertising  has  been  proving  its  ability  to 
make  sales  despite  obstacles.  The  Attle¬ 
boro  (Mass.)  i'wn  promoted  Attleboro 
Day  on  May  6,  and  issued  a  34-page 
issue  containing  the  largest  amount  of 
local  advertising  ever  carried.  The  re¬ 
sults  are  described  this  way  by  H.  A. 
Millard  of  the  Sun’s  advertising  de¬ 
partment  : 

“Attleboro  Day  proved  to  be  the  big¬ 
gest  sales  promotion  Attleboro  ever  has 
had.  Streets  and  stores  were  jammed 
all  day.  One  store  did  $10,(X)0  business, 
a  record ;  a  men’s  store  did  more  busi¬ 
ness  Attleboro  Day  than  in  any  three 
days  before  Christmas ;  4,400  sales  rung 
up  in  a  low-priced  department  store  did 
31  times  more  than  its  greatest  previous 
day;  a  ladies’  specialty  shop  broke  all 
records  for  the  day  and  Saturday,  the 
dav  after.” 
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PROBLEMS  CAUSED  BY  DEPRESSION 
TO  BE  DISCUSSED  BY  I.C.M.A. 

Association's  Program  for  Toronto  Convention  Features 
Hard-Pan  Discussion  on  Practical  Subjects,  Including 
Economy,  Transportation,  and  Trading  Areas 


The  subjects  of  economy  and  how 
to  produce  results  despite  retrench¬ 
ments  and  other  obstacles  of  a  major 
business  slump 
will  predominate 
in  the  discussions 
of  the  Interna¬ 
tional  Circulation 
Managers  Associ¬ 
ation’s  convention 
in  Toronto  May 
31  and  June  1 
and  2.  The  con¬ 
vention’s  pro¬ 
gram,  released 
this  week,  is 
notable  for  its 
lack  of  frills  and 
the  array  of  prac¬ 
tical  subjects  to 
be  considered.  The  best  minds  of  news¬ 
paper  circulation  departments  are  listed 
on  the  program,  each  with  a  subject  he 
knows  by  hard  experience. 

While  the  three  days  of  the  meeting 
are  packed  with  hard-pan  discussion, 
the  entertainment  feature  has  not  been 
slighted  and  arrangements  have  been 
made  for  sight-seeing  tours,  teas  and 
other  diversions.  Special  efforts  have 
been  made  to  provide  entertainment  for 
the  circulators’  wives  who  attend. 

The  newspaper  boy  salesmanship 
demonstration  has  been  high-spotted  on 
the  program,  scheduled  as  the  first 
event  of  the  Wednesday  afternoon  ses¬ 
sion.  Four  teams  will  compete,  each  of 
them  having  previously  been  selected  at 
meetings  of  the  Ohio,  New  York,  New 
England  and  Central  States  circulators’ 
groups.  The  contest  will  be  held  under 
the  (Urection  of  the  Newspaperboy  Wel¬ 
fare  Committee,  H.  W.  Stodghill, 
Louisville  Courier- Journal  and  Times, 
chairman.  The  best  team  will  be  se¬ 
lected  by  ballot,  the  winner  receiving 
the  R.  VV.  Bingham  trophy,  which  be¬ 
comes  the  property  of  the  newspaper 
the  boys  represent. 

Among  the  prominent  circulation  men 
addressing  the  convention  are  Thomas 
J.  Dowling,  New  York  World-Tele¬ 
gram;  Louis  J.  Hoffmann,  St.  Louis 
Star;  H.  W.  Stodghill,  Louisville 
Courier- Journal  and  Times;  Jcrfin  N. 
Eisenlord,  Hearst  Newspapers;  E.  P. 
Schwartz,  Des  Moines  Register  and 
Tribune;  J.  R.  Blaber,  Toronto  Mail 
and  Empire;  David  H.  Smith,  Portland 
(Ore.)  Journal;  B.  W.  Bloom,  Pitts¬ 
burgh  Sun-Telegraph;  C.  D.  O’Rourke, 
Cleveland  Press,  and  Don  R.  Davis, 
Birmingham  News  and  Age-Herald. 

The  executive  committee  of  the 
association  will  meet  at  a  dinner  at  the 
Royal  York  Hotel  May  30,  the  night 
before  the  convention  proper  opens. 

The  first  session  will  be  held  Tuesday 
morning  at  9  a.m.,  with  President  W.  C. 
Hixson,  Syracuse  (N.  Y.)  Post-Stand¬ 
ard,  presiding.  The  following  commit¬ 
tees  will  report :  auditing,  A.  B.  C., 
by-laws  and  resolutions,  convention,  en¬ 
tertainment,  publicity.  Publishers  Asso¬ 
ciation,  railway,  mail  and  postoffice, 
transportation,  general  welfare,  necrol¬ 
ogy,  membership,  newspaper  boys’  w’el- 
fare,  and  program.  The  president’s 
address  will  follow. 

C.  D.  O’Rourke,  Cleveland,  will  start 
the  discussions  with  a  talk  on  how  to 
effect  economies  to  save  a  maximum 
amount  of  money  with  a  minimum  loss 
of  subscribers.  Don  R.  Davis,  Birming¬ 
ham,  will  carry  the  discussion  further  in 
a  talk  on  “Practical  Economy.”  P.  F. 
Viets,  Hartford  Courant,  and  Frank  S. 
Newell,  Toledo  Blade,  will  discuss  home 
delivery  and  collections,  as  they  are  af¬ 
fected  by  the  depression.  A  cash  bonus 
plan  for  carriers  will  be  outlined  by 
R.  B.  Cowan,  Toronto  Star,  and  the 
value  of  insurance  as  a  circulation 
builder  by  George  B.  Moffett,  Mil¬ 
waukee  Sentinel  and  Wisconsin  News. 
Walter  Hoots,  Cincinnati  Enquirer, 


will  likely  cause  considerable  discussion 
when  his  paper  on  the  advisability  of 
cutting  subscription  rates  is  read  at  the 
Tuesday  afternoon  session.  M.  H. 
Brandon,  Charlotte  (N.  C.)  Observer, 
will  tell  of  transportation  innovations 
which  are  effecting  “huge  savings,”  and 
J.  R.  Marks,  Asheville  (N.  C.)  Citizen- 
Times,  will  discuss  star  route  contracts. 
Others  to  speak  at  this  session  will  be 
Jack  Estes,  Dallas  (Tex.)  Nezvs  and 
Journal;  W.  T.  Corbin,  Greensboro 
(N.  C.)  News  and  Record,  and  B.  W. 
Bloom,  Pittsburgh.  The  session  will 
close  with  roundtable  discussions  by 
various  groups. 

With  Sie  approach  of  the  Presidential 
elections,  the  paper  of  E.  P.  Schwartz, 
Des  Moines,  on  “Cashing  In  on  Politi¬ 
cal  News,”  to  be  read  at  the  Wednesday 
morning  meeting,  is  most  timely.  J.  R. 
Blaber,  Toronto,  will  talk  on  how  to 
overcome  the  difficulties  encountered 
when  railroads  curtail  schedules;  War¬ 
ren  G.  Davis,  Clovis  (N.  M.)  News- 
Journal,  on  increasing  interest  among 
carriers;  John  N.  Eisenlord,  Hearst 
Newspapers,  on  I.C.M.A.  matters,  and 
W.  R.  Butler,  Santa  Barbara  (Cal.) 
Daily  News,  on  western  coast  circula¬ 
tion  problems. 

Following  the  carrier  salesmanship 
contest  Wednesday  afternoon.  Audit 
Bureau  of  Circulations  matters  will  be 
taken  up.  O.  C.  Ham,  A.B.C.  manag¬ 
ing  director,  and  E.  W.  Chandler,  chief 
auditor,  will  be  on  hand  to  answer 
questions.  The  session  will  end  with 
papers  by  David  H.  Smith,  Portland, 
on  economies  accomplished  in  the  north¬ 
west;  Jesse  B.  Birks,  Decatur  (Ill.) 
Herald  and  Review,  on  sales  schools, 
and  Louis  J.  Hoffmann,  St.  Louis,  on 
mailing  room  economies. 

The  perennial  subject  of  the  Sunday 
newspaper  and  its  future  will  be  dis¬ 
cussed  Thursday  morning  by  J.  E. 
Medley,  Minneapolis  Tribune,  and  J.  M. 
Black,  New  Orleans  Times-Picayune. 
Mr.  Black’s  subject  is  “What  Can  Be 
Done  to  Restore  Lost  Sunday  Circula¬ 
tion.”  Thomas  J.  Dowling,  New  York, 


REPORTER  SEEKS  REALISM- 
ARRESTED,  RELEASED 
ACK  PATTEN,  reporter  for  the 
Sycamore  (III.)  True  Repub- 
lican,  went  to  Chicago  last  week 
to  write  some  feature  stories  for 
his  paper  on  vice  in  the  hig  city. 
His  first  was  to  deal  with  mari¬ 
huana  smoking.  To  make  his  story 
more  vivid,  he  wanted  to  smoke  a 
little  of  the  weed  himself.  He  was 
about  to  huy  the  marihuana  from 
two  men  when  police  stepped  up 
and  arrested  the  trio.  When  Patten 
told  his  story,  the  judge  freed  him. 
The  other  two  were  fined  $25  and 
costs. 


will  talk  on  the  question  of  limiting  cir¬ 
culations  within  natural  trading  areas, 
and  this  moot  subject  will  be  taken  up 
in  detail  by  F.  J.  Clancy,  Buffalo  (N.  Y.) 
Courier-Express,  with  particular  em¬ 
phasis  on  the  results  to  advertisers.  Pro¬ 
motion  subjects  will  be  considered  by 
A.  R.  Poyntz,  Toronto  Globe;  Joe  M. 
Bunting,  Bloomington  (Ill.)  Panto¬ 
graph,  and  W.  G.  Mercier,  Fort  Wayne 
(Ind.)  Journal-Gazette.  Alfred  W. 
Cockerill,  Syracuse  (N.  Y.)  Herald, 
will  talk  on  “The  Increasing  Demand 
for  Home  Delivery  Circulation.” 

There  are  no  speakers  listed  for.  the 
Thursday  afternoon  session,  which  will 
be  given  over  to  roundtable  discussion. 
Among  the  subjects  are  newspaper 
mergers,  branch  managers,  speed  in  de¬ 
livery,  truck  delivery,  and  size  of  car¬ 
rier  routes. 

The  convention  will  close  with  elec¬ 
tion  of  officers. 

Officers  of  the  1.  C.  M.  A.,  in  addi¬ 
tion  to  President  Hixson,  are  John  T. 
Toler,  Atlanta  Constitution,  first  vice- 
president;  J.  C.  Montgomery,  Detroit 
News,  second  vice-president,  and  Clar¬ 
ence  Eyster,  Peoria  (Ill.)  Star,  secre¬ 
tary-treasurer. 

'The  New  York  contingent  will  leave 
for  Toronto  Sunday,  May  29,  from 
the  Pennsylvania  Station  at  7 :35  p.m. 
James  McKernan,  a  past  president  of 
the  association,  represents  the  transpor¬ 
tation  committee  in  the  east. 


PAPER  MILL  REOPENS 

The  Brown  Corporation’s  paper  mill 
at  La  Tuque,  Que.,  reopened  this  week, 
and  will  operate  four  days  a  week,  giv¬ 
ing  employment  to  200  men. 


GREYHOUND  EXTENDS 
ADVERTISING  PLAN 


Bus  Company  to  Use  Greatest  News¬ 
paper  Campaign  in  Its  History 
During  Summer — $1,000,000 
Appropriation  Made 

Appropriating  one  million  dollars  for 
advertising  bus  transportation  in  1932, 
(jreyhound  Lines  plan  the  most  exten¬ 
sive  advertising  campaign  through  the 
newspapers  during  the  coming  summer 
months  in  their  history.  It  is  an¬ 
nounced  as  the  greatest  amount  ever  set 
aside  by  Greyhound  or  any  other  motor 
coach  company  for  advertising  purposes, 
being  nearly  double  the  appropriation 
for  1931. 

Of  the  total  amount  75  per  cent  will 
be  spent  with  newspapers,  5  per  cent 
for  radio,  15  per  cent  in  magazines  and 
trade  publications,  while  the  remaining 
5  per  cent  will  be  spent  for  window 
posters  and  miscellaneous  items. 

John  B.  Walker,  director  of  sales  and 
advertising  for  Greyhound  Lines,  said 
newspapers  have  always  been  regarded 
by  his  company  as  the  backbone  for 
profitable  advertising.  He  added; 

“Newspapers  have  been  used  by  Grey¬ 
hound  Lines  since  the  start  of  opera¬ 
tions  and  we  are  carrying  more  space 
in  a  larger  list  of  newspapers  during 
1932  than  ever  before  in  our  history. 

“We  find,  after  careful  analysis  and 
study  of  results  from  many  types  of 
advertising  that  newspapers  are  our  one 
best  bet.  We  get  quicker  response  and 
a  greater  response  than  through  any 
medium  we  have  ever  used. 

“This  is  no  year  to  do  business  on  a 
decreased  advertising  budget.  Right 
now  is  when  advertising  will  return  its 
greatest  dividends.  Naturally  you  must 
have  something  to  sell  that  people  can 
afford  and  something  that  people  really 
want.  This,  backed  up  by  a  judicious 
expenditure  of  money  for  advertising, 
will  return  handsomely  on  the  original 
investment.  At  least  that  is  the  ex-  • 
perience  of  Greyhound  and  we  propose 
to  follow  the  same  lines  in  the  future.” 

Beaumont  &  Hohman,  advertising 
agency,  places  all  copy  for  the  Grey¬ 
hound  Lines  from  its  Cleveland,  Chi¬ 
cago  and  Kansas  City  offices. 

Large  space  was  carried  in  a  num¬ 
ber  of  cities  prior  to  the  Christmas 
holidays  in  1931,  as  a  special  try-out. 
The  advertising  was  backed  up  by  spe¬ 
cial  sales  effort  on  the  part  of  pas¬ 
senger  agents.  As  a  result,  in  every 
city  where  extra  linage  was  carried 
Greyhound  enjoyed  the  greatest  holiday 
business  in  the  company’s  history. 


NEWSPRINT  OUTPUT  DOWN 


Off  Nine  Per  Cent  in  North  America 
in  First  Four  Months 

Production  of  newsprint  in  Canada  , 
during  April,  1932,  amounted  to  176,660 
tons  and  shipments  to  186,443  tons,  ac¬ 
cording  to  the  News  Print  Service 
Bureau,  New  York.  The  excess  of 
shipments  over  production  was  held 
chiefly  due  to  the  movement  by  water 
of  stocks  accumulated  before  the  open¬ 
ing  of  navigation.  Production  in  the 
United  States  was  91,235  tons  and  ship¬ 
ments  94,296  tons,  making  a  total 
United  States  and  Canadian  newsprint 
production  of  267,895  tons  and  ship-  ’ 
mcnts  of  280,739  tons.  The  total  North 
American  production  for  the  month  | 
amounted  to  291,134  tons. 

The  Canadian  mills  produced  80,846 
tons  less  in  the  first  four  months  of 
1932  than  in  the  first  four  months  of 
1931,  which  was  a  decrease  of  11  per 
cent.  The  output  in  the  United  States 
was  21,003  tons  or  5  per  cent  less  than 
for  the  first  four  months  of  1931,  in 
Newfoundland  6,975  tons  or  7  per  cent 
less,  and  in  Mexico  922  tons  less,  mak¬ 
ing  a  North  American  decrease  of  109,- 
746  tons  or  9  per  cent. 

Stocks  of  newsprint  paper  at  Cana¬ 
dian  mills  totalled  53,904  tons  at  the  end 
of  April  and  at  United  States  mills 
35,417  tons,  giving  a  combined  total  of 
89,321  tons  compared  with  102,165  tons 
on  March  31. 


NEW  JERSEY  DAILIES  ORGANIZE 


A  daily  newspaper  section  of  the  New  Jersey  Press  Association  was  organized 
last  week  in  Newaric,  with  the  election  of  Harry  B.  Haines,  Paterson  Evening 
News,  as  president.  Photo  shows  dinner  at  which  organization  was  formed. 
Left  to  right:  R.  E.  Lent,  Jersey  City  Jersey  Journal;  J.  Lyle  Kinmouth, 
Asbury  Park  Press;  Max  Lenchter,  Vineland  Times;  Robert  Williams,  and 
T.  W.  Hendershot,  Paterson  Morning  Call;  Edward  H.  Roemle,  Passaic  Herald- 
News;  William  Rubel,  Hudson  Dispatch;  Edward  B.  Haines,  Paterson  News; 
F.  A.  Kanfman,  Jersey  Observer;  Herman  Lazarus,  Maurice  Zinader,  Sidney 
Lazarus,  Bayonne  Times;  Lester  L.  Jones,  New  York  Publishers’  Association; 
Walter  M.  Dear,  Jersey  Journal;  Mr.  Haines;  John  P.  Coakley,  Newark  News; 
John  Borg,  Bergen  Record;  Harry  Anth,  Newark  Star-Eagle;  Patrick  M.  Feeney, 
Newark  News;  Harry  E.  Newman,  H.  Douglass  Rhodes  and  J.  D.  Van  Brakle, 
Lakewood  Times;  Charles  C.  Kahlert,  Perth  Amboy  News;  C.  F.  Stout,  Plain- 
field  Courier-News;  Irving  J.  Reimers,  Perth  Amboy  News;  Fred  A.  Seide  and 
A.  L.  Kohnfelder,  Jersey  Observer. 
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One  Big  S  unday  Newspaper 

In  the  Rich  Central  Ohio  Market 

Columbus  Journa  I  D  ispatcn 


Complete 
Coverage 
of  the  entire 
Central  Ohio 
Market 

At  One  Low  Cost 


Effective  Sunday,  May  22,  The  Ohio  State 
Sunday  Journal  and  The  Columbus  Sunday 
Dispatch  will  appear  as  One  Big  Sunday  News¬ 
paper  ....  the  outstanding  Sunday  features  of 
both  newspapers  will  appear  in  the  Sunday 
Journal  Dispatch  and  will  include  the  nationally 
known  Passing  Show  and  Jolly  Jingle  Sections. 

The  New  Sunday  Journal  Dispatch  will  be 
Columbus’s  largest  Sunday  Newspaper  .  .  . 
thereby  offering  the  advertisers  the  opportunity 
to  reach  the  Rich  Central  Ohio  Market  at  One 
Low  Cost. 

The  Advertising  Rate  for  the  Columbus  Journal  Dispatch 
will  be  the  same  as  the  Columbus  Dispatch. 


Central  Ohio's  Largest  Sunday  Newspaper 
Columbus,  Ohio 

O'MARA  &  ORMSBEE,  National  Representatives  .  .  .  New  York,  Detroit,  Chicago,  Los  Angeles,  San  Francisco 
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COIN  MAILER  HELPS 
WIN  RENEWALS 

Connecticut  Daily  Report*  High 
Success  With  Device - Mail¬ 

ings  Made  Once 
a  Week 

Use  of  a  combination  bill  and  coin 
mailer  has  proven  highly  effective  in 
obtaining  subscription  renewals  for  the 
Middletown  (Conn.)  Press,  according 
to  Elmer  S.  Hubbell,  secretary  and 
treasurer,  who  has  charge  of  the  cir¬ 
culation  and  business  departments  of 
this  daily. 

During  tlie  past  12  years  the  Press 
has  maintained  a  consistently  high  re¬ 
newal  percentage  through  these  cards, 
which  consist  merely  of  a  3  x  5  inch 
cardboard  coin  mailer  with  spaces  for 
different  sized  coins,  and  printed  bill 
form  pasted  thereto. 

At  the  top  of  the  bill  are  the  words: 
“Your  subscription  to  the  Press  ex¬ 
pires.  ...”  with  a  blank  space  for  the 
date.  The  customary  message  urging 
prompt  renewal  and  pointing  out  that 
postal  regulations  require  payment  in 
advance  is  appended,  with  a  schedule  of 
subscription  rates  for  i)erio<ls  from  one 
month  to  a  year. 

At  the  bottom  are  spaces  for  the 
name  and  address  of  the  subscriber. 
The  bill  folds  over  the  face  of  the 
coin  card,  acting  as  a  guard  after  coins 
are  inserted.  A.  return  envelope  is  en¬ 
closed. 

Mr.  Hubbell  said  mailings  are  made 
once  a  week,  covering  all  subscriptions 
which  expire  two  weeks  thereafter. 
This  system  reduces  the  effort  neces¬ 
sary  in  mailing  bills,  and  gives  each 
subscriber  at  least  a  week’s  leeway, 
even  if  their  run-out  date  is  the  first 
day  of  the  second  week  after  the  bill 
is  sent. 

The  cards  serve  a  double  purpo.se,  Mr. 
Hubbell  pointed  out.  While  it  is  i>os- 
sible  to  insert  $1.70  in  coins  in  the  card, 
some  persons  who  do  not  happen  to  have 
change  on  hand  will  slip  a  dollar  or 
two-dollar  bill  into  the  folder. 

Mr.  Hubbell  pointed  out  that  many 
subscribers  will  in.sert  a  coin  in  the 
mailer,  place  it  in  an  envelope  and  send 
it  off,  whereas  if  they  had  to  hunt  up 
a  check  book  or  obtain  a  postal  money- 
order  there  would  be  a  considerable 
delay  in  mailing  the  remittance.  The 
Press  has  been  successful  in  getting 
most  of  its  renewals  in  some  days  be¬ 
fore  expiration. 

Losses  in  the  mails,  which  might  ap¬ 
pear  as  a  logical  development  in  the  use 
of  this  system,  have  been  very  infre¬ 
quent,  Mr.  Hubbell  said.  The  cards  are 
tought  in  large  quantities  and  conse¬ 
quently  the  cost  is  trifling. 


Starts  Sunday  Edition 

The  Saturday  issue  of  the  Ciisltiiiff 
(Okla.)  Daily  Cithen,  published  bv 
O.  H.  Lachenmyer  has  been  discontin¬ 
ued  and  a  Sunday  morning  paper 
started. 


FIGHTING  “BOOTJACKERS” 


N.  Y.  Graphic  Asks  Arrest  of  Sellers 
of  False  Extras 

The  Xezv  York  Evening  Graphic  has 
enlisted  the  aid  of  the  police  department 
to  «nd  the  abuse  of  "boot jacking”  and 
false  extras,  Ralph  Nicholson,  general 
manager,  informed  Editor  &  Pub¬ 
lisher  this  week.  Graphic  officials  have 
on  several  occasions  recently  detected 
bootjackers  (men  who  did  not  buy  their 
papers  from  the  office,  but  picked  them 
up  at  retail  from  news-stands)  crying 
extras  on  editions  which  bore  no  extra 
line  or  unusual  new-s  and  selling  them 
at  5  cents,  three  cents  above  the  retail 
street  price.  The  vendors  escaped  be¬ 
fore  police  aid  could  be  obtained. 

Instructions  have  now  been  sent  out 
to  all  police  stations,  authorizing  patrol¬ 
men  to  inspect  the  papers  offered  by  any 
vendor  selling  an  extra,  and  if  the  news 
does  not  support  the  cry,  to  make  an 
arrest.  The  Graphic  has  agreed  to 
be  the  complainant  in  any  cases  w'here 
it  is  discovered  its  papers  are  sold  in 
this  manner. 


Carrier  Saves  Child’s  Life 

George  Fitzgerald,  four,  was  rescued 
from  drowning  when  he  fell  into  a 
cellar  in  Buffalo  a  few  days  ago.  Will¬ 
ard  Seitz,  Buffalo  Times  carrier,  ran 
to  the  edge  of  the  cellar  and  pulled  the 
drowning  child  from  the  five-foot  pool 
of  water. 


Sets  Date  for  Music  Festival 

The  Chicago  Tribune  annual  Chicago- 
land  Music  Festival  will  be  held  .\ug. 
20  at  Soldier  Field,  Chicago.  It  is 
sponsored  each  year  by  the  Tribune  and 
associated  middle-west  newspapers. 
Phil  Maxwell,  Tribune  promotion  de¬ 
partment,  is  again  in  charge. 


Boys  Attended  Ball  Game 

Nearly  100  Milwaukee  Journal  news¬ 
paper  boys  attended  the  Chicago  Cubs- 
Boston  Braves  baseball  game  at  Wrig- 
ley  Field,  Chicago,  Sunday,  May  15. 
The  boys,  under  the  supervision  of 
E.  H.  Schroeder,  city  circulation  man¬ 
ager,  went  to  Chicago  in  motor  buses 
and  dined  at  the  Bismarck  hotel. 


Raises  Subscription  Price 

Starting  May  25  the  United  States 
Daily.  Washington,  will  advance  its 
subscription  price  to  $12.50  a  quarter. 
.\  special  offer  to  newspapers,  libraries 
and  educational  institutions  lists  the 
paper  at  $25  a  year.  More  space  will 
be  given  to  news  bearing  on  the  rela¬ 
tionship  between  government  and  eco¬ 
nomic  problems,  and  all  items  are  to  be 
indexed  daily. 


Lide  Joins  Herald-Examiner 

V.  W.  Lide,  former  circulation  man¬ 
ager,  Dallas  (Tex.)  Morning  Neivs  in 
Waco,  Tex.,  has  resigned  to  become 
manager  of  city  oromotion  work  for  the 
Chicago  Herald-Examiner.  He  also 
had  served  as  circulation  manager  of 
the  Bloomington  (Ill.)  Pantograph. 


New  England  Group  to  Meet 

The  New  England  Association  of 
Circulation  Managers  will  hold  its  sum¬ 
mer  convention  July  13  and  14  at  Fal¬ 
mouth  Heights,  Cape  Cod,  Mass. 
Headquarters  will  be  at  the  New  Ter¬ 
race  Gables  hotel.  R.  W.  MacGlash- 
ing,  Taunton  (Mass.)  Gaaette,  is  presi¬ 
dent  of  the  association,  and  H.  H. 
Sloan,  Worcester  (Mass.)  Post,  is 
chairman  of  the  program  committee. 


Group  Insurance  Offered 

The  Xeu’  Orleans  States  recently  of¬ 
fered  its  subscribers  group  insurance, 
underwritten  by  the  Union  Cooperative 
Insurance  Association,  Washington, 
D.  C.  The  cost  to  subscribers  was 
listed  at  75  cents  per  unit,  insuring  the 
subscriber  in  amounts  from  $300  to 
$1,000  according  to  age. 


Dailies’  Carriers  to  Meet 

Third  annual  convention  of  Des 
Moines  (la.)  Register-Tribune  carrier 
salesmen  will  be  held  at  Des  Moines 
June  13.  W.  A.  Cordingley,  general 
circulation  manager,  expects  that  last 
year’s  attendance  of  2,500  will  be  ex¬ 
ceeded  this  year. 

On  Six-Edition  Schedule 

A  daily  schedule  of  six  editions  has 
been  instituted  by  the  South  Bend  (Ind.) 
News-Times  since  that  paper  was  ac¬ 
quired  by  Fred  0.  Millis.  They  are 
tlie  Michigati,  home,  Mishawaka,  last, 
pink,  and  state  editions.  Each  entails  a 
complete  make  over  of  pages  one  of  the 
first  and  second  sections  as  well  as  sev¬ 
eral  inside  pages. 


New  Distribution  Firm  ^ 

A  newspaper  distributing  organization  ] 
known  as  the  Greater  Boston  Distribu-i 
tion  Corporation  was  recently  incorpo-  ' 
rated  with  a  capital  of  $85,000.  The  - 
president  is  Samuel  E.  Mishara;  vic^ 
president,  Harry  Mishara,  and  treas- ' 
iirer  Myer  J.  Reiser. 


New  Chicago  Tribune  Serials 

The  Chicago  Tribune  Newspaper 
Syndicate  has  announced  two  new 
serials,  “I  Like  You  So  Much,”  by 
May  Edington,  daily,  starting  June  27, 
and  “Murder  on  the  Glass  Floor,”  by 
Viola  Brothers  Shore,  a  Sunday  serial 
beginning  July  10. 


4,000  Attend  Concert 

More  than  4,000  persons  jammed 
Toledo  Civic  auditorium  May  15  to  hear 
the  free  concert  of  the  combined  or¬ 
chestras,  bands  and  choruses  of  five 
Toledo  high  schools  sponsored  by  the 
Toledo  Blade.  Grove  Patterson,  editor 
of  the  Blade,  opened  the  program  with 
a  brief  address. 


Boys  Given  Sales  Racks 

Boys  selling  the  Medford  (Ore.) 
Afail  Tribune  on  downtown  streets  have 
adopted  attractive  sales  racks  on  which 
to  disjlfcy  their  papers.  Boys  are  given 
permanent  locations  for  their  selling 
posts. 


Reduces  Carrier  Rate 

The  Norman  (Okla.)  Transcript  re¬ 
cently  reduced  its  subscription  price 
from  50  cents  a  month  to  10  cents  per 
week  by  carrier. 


COMPARE  THE  VALUES 

Wf  respectfully  suggest  that  you  make  this  test: 

Try  some  Certified  Ace*  mats  in  your  stereotype  foundry  under  your  own 
working  conditions. 

Note  how  easily  they  mold  and  cast;  compare  the  quality  of  the  printing 
plates  produced  and  check  up  on  the  time  and  labor  cosb. 

Do  that  and  we  feel  confident  that  you,  too,  will  find  that  the  Ace  offers 
the  utmost  in  dry  mat  values. 

•Tridr  Mark  Res.  D.  8.  PiL  Off. 


CERTIFIED  DRY  MAT  CORPORATION 

340  Madison  Avenue  ^  ^  New  York,  N.Y 


•  •  •  because  it 

SELLS  THE  GOODS 

>y)VERTISERS  are  placing  their 

JlX.  appropriations  carefully  these  days, 
concentrating  in  the  proven  producers. 

In  Milwaukee,  The  Journal  carried  90% 
more  advertising  than  the  Milwaukee 
morning  -evening  -  Sunday  co  mbina  t  ion 
paper  in  the  first  four  months  of  1932, 
as  compared  to  a  lead  of  79%  in  1931. 

Milwaukee  Newspaper  Linage 
First  Four  Months,  1932 


General 

Retail 

Department  Store 
Classified 

Total  Lines 


THE  JOURNAL 

Evening  Bnd  SunclBy 

1,042,092 

2,512,656 

1,227,855 

603,199 


COMBINATION  PAPER 
Morn.t  Eve,  and  Sunday 

467,276* 

1,376359 

461,339 

340,333 


4,157,947 

ig  Does  not  incIsMle  American  Weekly  Linauf 


2,184,468 


In  Milwaukee,  every  test  proves  it^s  The 
Journal  that  sells  the  goods! 

THE  MILWAUKEE  JOURNAL 

TT  1C  S  T  BY  ME 


National  Reptesentatives 


O’Maca  Ai  Onnsbee,  lac. 


For  dependable  stereotyping  use  Certified  Dry  Mats 

MADE  IN  THE  USA 


New  Yock 


Chicago 


Detroit 


Los  Angeles 


Sen  Fcandsco 
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^  Hitch  the  power  of  color  to  the  power  of  Chicago  Tribune  full  pages  and  you  have  an  unbeatable  com¬ 
bination.  There's  no  foolin'  about  the  realness  nor  effectiveness  of  color  advertising  in  the  Tribune. 

Tribune  color  puts  shock  technique  in  your  schedule  —  dynamite  in  your  appeal  —  new  merchandising 
value  in  your  advertising  program.  It  steals  the  show  for  you!  ^  Look  at  the  variety  of  color  opportunities 
in  the  Tribune: 


RUN  OF  PAPER 
2  and  3  colors 


ROTO  SECTION 
2,  3  and  4  colors 


COMIC  SECTION 
2,  3,  and  4  colors 


GRAPHIC  WEEKLY 
2,  3  and  4  colors 


^  If  you're  not  in  the  Tribune  you're  not  in  Chicago — and  if  you're  in  the  Tribune,  color  will  contribute  to 
the  dominance  of  your  position  in  this  market.  May  we  send  complete  details? 

"IF  YOU'RE  NOT  IN  THE  TRIBUNE  YOU'RE  NOT  IN  CHICAGO" 


Chicago,  Tribune  Square  -  New  York,  220  East  42nd  Sf.  •  Boston,  718  Chamber  of  Commerce  Bldg.  -  Atlanta,  1825  Rhodes-Haverty  Bldo  -  San  Francisco,  Kohl  Bldg. 
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IMPROPER  FOR  ,^UDGK 
TO  WRITE  COLUMN 

Bar  Acsociation  *Coir>mitt(;r  IXisap- 
proves  of  Memphis  Jurist’s  Work 
For  Commercial  Appeal — 
With  Daily  12  Years 

It  is  improper  for  a  judge  to  conduct 
a  newspaper  column  in  which  current 
news  and  matters  of  general  interest 
are  discussed,  in  the  opinion  of  the 
Committee  on  Professional  Ethics  and 
Grievances  of  the  American  Bar 
Association. 

The  opinion  is  printed'  in  the  May 
number  of  American  Bar  Association 
Journal.  It  is  given  at  the  request  of  a 
si>ecial  committee  of  the  Memphis  and 
Shelby  County  Bar  Association,  which 
investigated  complaints  against  Judge 
Malcolm  R.  Patterson,  columnist  for 
Memphis  Commercial  Appeal. 

The  Memphis  committee  held  that 
Judge  Patterson,  who  has  been  a 
columnist  for  the  Appeal  12  years,  writ¬ 
ing  under  the  lieading  “Day  by  Day 
with  Governor  Patterson,”  should  dis¬ 
continue  his  newspaper  work.  The 
report  was  adopted  by  the  board  of 
directors,  and  an  account  was  sent  to 
the  national  committee. 

Memphis  and  Judge  Patterson  are 
not  mentioned  in  the  committee’s  re¬ 
port,  but  there  is  no  secret  about  the 
application.  The  report  follows  in  part : 

“The  conducting  of  such  a  newspaper 
column  by  a  judge  is  not  in  accord  with 
the  standards  prescribed  in  the  Canons 
of  Judicial  Ethics.  There  are  many 
things  which  involve  no  wrongdoing  and 
would  not  be  considered  as  subject  to 
criticism  in  the  case  of  a  lawyer,  but 
are  derogatory  to  the  dignity  of  a 
judge. 

“Canon  4  of  the  Canons  of  Judicial 
Ethics,  entitled  ‘Avoidance  of  Im¬ 
propriety,’  contains  the  statement:  ‘and 
his  personal  behavior,  not  only  upon 
the  bench  and  in  the  performance  of  his 
judicial  duties,  but  also  in  his  everyday 
life,  should  be  beyond  reproach.’ 

“Canon  24  states  that  ‘he  should  not 
accept  inconsistent  duties’  and  Canon  34 
repeats  the  statement  that  ‘his  conduct 
should  be  above  reproach.’  The  last 
paragraph  of  Canon  31  reads  as  follows: 

“  ‘He  may  properly  act  as  arbitrator 
or  lecture  upon  or  instruct  in  law,  or 
write  upon  the  subject,  and  accept  com¬ 
pensation  therefor,  if  such  course  does 
not  interfere  with  the  due  performance 
of  his  judicial  duties,  and  is  not  for¬ 
bidden  by  some  positive  provision  of 
law,’ 

“This  does  not  extend  to  the  outside 
activities  stated  in  the  question.” 

“It  is  not  at  all  unlikely  that  such 
outside  activity  might  lead,  or  might 
be  thought  to  lead,  to  impairment  of 
judicial  efficiency. 

“Another  aspect  of  the  question  is 
that  the  public  expression  of  views  may 
influence  a  judge’s  decisions  on_  the 
bench,  which  may  involve  the  decision 
of  political  or  economic  questions  which 
lie  has  publicly  discussed  in  print. 


FEAR? 

Not  with 

COLUMBIAN  INKS 

Many  pressmen  have 
cooperated  with  us  and 
settled  their  ink  prob¬ 
lems  once  and  for  all. 

The  L.  Martin  Company 

45  East  42ncl  St., 

New  York,  N.  Y. 

Arthur  S.  Thomp«on,  Mgr. 


“V.'e  think.i  tEefefore,  that  it  is  not 
appropriate  for  one  holding  judicial 
office  to  conduct  such  a  newspaper 
cclumn.” 

j-idpe  Patterson  served  two  terms  as 
governor  of  Tennessee,  from  1907  till 
1911.  He  was  writing  for  the  Com¬ 
mercial  .Appeal  when  he  was  apjiointed 
to  the  bench  of  Circuit  Court,  and  has 
continued  for  more  than  twelve  years 
through  the  terms  to  which  he  has  been 
re-elected. 

His  journalistic  supporters  point  out 
that  he  does  not  write  on  controversial 
subjects. 

Judge  Patterson  is  now  a  candidate 
for  the  Democratic  nomination  for  gov¬ 
ernor,  and  since  announcing  his  candi¬ 
dacy  he  has  suspended  his  column. 


FILES  $100,000  SUIT 

F.  B.  Summers  of  Jonesboro,  Ga.,  on 
May  16  filed  a  suit  for  $100,000  dam¬ 
ages  against  Clark  Howell,  publisher 
of  the  Atlanta  Constitution,  Gus  A. 
Huddleston,  a  member  of  the  legisla¬ 
ture  from  Meriwether  county,  and  Dr. 
R.  B.  Gilbert,  of  Greenville.  Ga.. 
charging  that  through  their  efforts,  and 
publication  of  stories  in  the  Constitu¬ 
tion,  they  had  cast  ridicule  and  contempt 
on  the  Roosevelt  Southern  Clubs,  or¬ 
ganized  by  Summers. 


HOSPITAL  CENSOR  PLANNED 

Medical  Society  Objects  to  Illus¬ 
tration  With  Surgery  Feature 

Censorship  over  hospital  co-operation 
with  newspapers  is  contemplated  in 
action  taken  last  week  by  .Albany 
County  (\.  Y.)  Medical  Society  as  a 
protest  against  an  illustration  used  with 
the  story  of  a  surgical  feat. 

The  society  has  named  a  committee 
to  consider  steps  to  bar  newspaper 
cameramen  from  hospitals.  Opposition 
of  one  hospital  superintendent  to  such 
a  move  has  been  expressed,  and  sev¬ 
eral  physicians  are  on  record  opposing 
interference  with  the  press  in  covering 
spot  news  stories.  This  group  merely 
favors  a  press  relations  committee  to 
consult  with  editors  on  scientific  feature 
stories. 

.At  the  same  meeting,  the  members 
of  the  society  cheered  a  report  on 
“City  Noise  Eradication”  by  Dr.  La 
-Salle  .Archambault,  in  which  he  charged 
that  the  sale  of  newspaper  “extras”  in 
residential  districts  is  “unpardonable.” 

N.  Y.  FIRM  BANKRUPT 

•A  petition  in  bankruptcy  was  filed  in 
New  York  this  week  by  the  Football 
Publications,  Inc.,  of  370  Lexington 
avenue.  Liabilities  were  listed  as 
$31,690;  assets.  $5,887. 


WILL  SERVE  SENTENCES 

Following  loss  of  an  appeal  to  the 
U.  S.  Supreme  Court,  Richard  Cantil- 
lon,  attorney  for  Morris  Lavine  and 
Miss  Leontine  Johnson  of  Los  Angeles, 
has  announced  the  pair  will  surrender 
to  serve  their  jail  sentences.  They  have 
been  at  liberty  under  $5,000  bail  apiece. 
Lavine.  a  Los  Angeles  reporter,  was 
writing  a  series  of  political  articles  when 
he  was  arrested  on  the  charge  of  at¬ 
tempting  to  extort  money  from  the  late 
Charles  Ciawford  and  other  politicians 
on  the  threat  of  “exposure.”  Miss 
Johnson  was  alleged  to  be  his  accom¬ 
plice.  The  arrests  were  made  about  a 
year  ago. 

COURT  BARS  REPORTERS 

At  the  request  of  Assistant  County 
-Attorney  S.  L.  Greenebaum,  Acting 
County  Judge  Reuben  Ruthenberg  set 
a  precedent  recently  in  his  court  in 
Louisville,  when  he  ordered  reporters 
from  the  court  while  he  held  two  de¬ 
fendants  charged  with  statutory  offenses 
for  the  grand  jury.  The  ruling  was 
requested  by  the  attorney  who  said  he 
didn’t  want  the  proceedings  reported. 

RAISING  MILK  FUND 

The  Sioux  City  (la.)  Tribune  has 
announced  a  goal  of  $2,000  for  its  milk 
and  ice  fund  this  year. 


CULTIVATE  RHODE  ISLAND 


19  3  2 


Watch  the  Grocers  Go  After 

This  Plus  FOOO"]Market! 


Get  this  first: —  In  1930.  Census  enumerators  dis- 
_  covered  that  the  Rhode  Island  housewife  spends  $30 
MORE  a  year  to  feed  each  member  of  her  family  than 
does  the  average  .American  family  purchaser. 

Of  everv’  retail  dollar.  261,4  cents  land  in  the  food  store 
tills.  Is  that  something? 

Aggressive  retail  merchants  think  so.  In  1930.  retail 
grocery  advertising  in  the  Providence  Journal  and  Bulletin 
was  slightly  greater  than  in  1929.  In  1931.  it  increased 
23%;  and  in  the  first  four  months  of  19.32  it  jumped 
89.381  lines,  or  31.7%! 

The  ratio  of  grocery  advertising  to  total  retail  lineage  has 
increased  this  year  in  the  Evening  Bulletin  from  8.7%  to 
10.,'5%;  in  the  Sunday  Journal  from  4.4%  to  7.1%;  and 
in  the  morning  Journal  from  1.3%  to  16.1%. 

Reckless  splurging  on  hioate<l  profits?  No.  This  is  19.32. 
and  weVe  talking  about  retail  grocers. 

The  Journal  and  Bulletin  take  their  aggressive  selling 
messages  home  to  Mrs.  Rhody — and  she  buys.  Through 
the  same  meflium  she  learns  to  ask  for  brands  by  name — 
the  name  that  has  been  most  successfully  welded  to  her 
desires. 


Journal-Bulletin 

FAMILIES 
In  Rhode  Island 

2  OUT 
OF 


In  Providence 

1»  20 
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San  Francisco 


R.  J.  BIDWELL  CO. 

>  Los  Angeles  Seattle 


The  Telephone 

is  an  index  of  buying  power 

Three  Ohio  counties  (Cuyahoga,  Sum¬ 
mit,  and  Mahoning),  have  56%  of  north¬ 
eastern  Ohio’s  telephones  —  the  remaining 
twenty-eight  counties  have  only  44% ! 

Isn’t  it  logical,  then,  that  56%  of  northeastern 
Ohio’s  best  customers  are  located  in  these 
same  three  important  counties — where  buyers 
are  concentrated,  where  fashion  sense  is  acute, 
where  sales  expense  is  lowest,  sales  volume 
highest,  sales  profit  greatest? 

In  Cuyahoga  county,  center  of  the  TRUE 
Cleveland  Market,  where  42%  of  northeastern 
Ohio’s  telephones  are  located.  The  Press 
reaches  nearly  90%  of  your  English-reading 
prospects,  in  the  evening. 


The  Cleveland  Press 

A  Scripps  •  Howard  Newspaper 
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Advertising  Agencies 


SPONSORED  WEATHER 
FOR  567  DAILIES 


Critckfield  Agency  Find*  Page  1 
Space  Available  for  Advertiser* 
Who  Would  Pay  for  Whole 
Forecast,  Use  14  Lines 


A  cross-section  of  newspapers  inter¬ 
ested  in  permitting  advertisers  to  spon¬ 
sor  the  weather  forecast  appearing  on 
the  front  page  has  been  ascertained  by 
Critchfield  &  Co.,  Chicago  advertising 
agency.  Replies  to  letters  sent  to  1,939 
daily  papers  indicate  that  567  have 
agreed  to  run  14  agate  lines  of  adver¬ 
tising  in  connection  with  the  weather 
report  each  day;  667  papers  have  either 
refused  to  accept  the  offer  or  have 
qualified  their  acceptance  to  confine  the 
forecast  to  either  page  two  or  three; 
while  70S  have  not  yet  been  heard  from. 

Of  the  567  dailies  that  have  accepted 
the  proposal,  the  combined  daily  cir¬ 
culation  is  estimated  to  be  approximately 
8,953,300,  according  to  Leroy  King, 
vice-president  of  the  Critchfield  agency. 
This  list  includes  newspapers  in  every 
state  in  the  union.  In  California,  28 
newspapers  have  agreed ;  in  Illinois,  22 ; 
Indiana,  36 ;  Iowa,  17 ;  Kansas,  27 ; 
Massachusetts,  21;  Michigan,  17;  New 
York,  26;  Pennsylvania,  40;  and 
Texas,  52. 

Although  no  advertisers  have  yet 
been  signed  to  use  this  space,  Mr.  Kling 
said  that  certain  interesting  facts  have 
been  disclosed.  For  instance,  it  is  esti¬ 
mated  that  it  would  cost  an  advertiser 
approximately  $4,250  for  one  insertion 
in  the  567  newspapers.  -An  advertiser 
would  pay  for  the  linage  used  on  the 
local  forecast,  plus  14  lines  of  adver¬ 
tising  space — on  the  average,  42  lines 
of  space. 

Mr.  Kling  pointed  out  that,  in  general, 
newspapers  favorable  to  the  plan  have 
not  indicated  that  they  would  charge  a 
premium  for  the  front  page  space,  ex¬ 
cept  that  the  advertiser  will  be  obliged 
to  pay  for  the  entire  space  of  the  fore¬ 
cast  while  only  getting  14  lines  of  ad¬ 
vertising.  On  this  basis,  Mr.  Kling 
estimate  that  the  increase  in  line  rate 
over  the  regular  display  rate  is  about 
200  per  cent. 

The  idea  of  sponsored  weather  reports 
is  similar  to  that  of  sponsored  radio 
programs,  Mr.  Kling  said.  He  stated 
that  Prof.  George  H.  Gallup’s  surveys 
showed  60  per  cent  of  all  newspaper 
readers  read  the  daily  weather  fore¬ 
cast.  The  value  of  this  high  reader 
interest  to  advertisers  was  readily 
recognized. 

Advertisers  particularly  interested  in 
this  form  of  newspaper  advertising  in¬ 
clude  railroads,  motor  oil  companies, 
tire  companies,  numerous  pharmaceuti¬ 
cal  firms,  beverage  companies  and  other 
distributors  of  products  of  a  seasonal 
character.  The  agency  hopes  to  sched¬ 
ule  a  sufficient  number  of  advertisers 
to  keep  the  forecast  sponsored  each 
day  in  all  of  the  papers  that  agree  to 
the  plan. 


SEES  RADIO’S  VALUE  LESS 


Agency  Man  Say*  Canadian  Plan 
Will  End  Sponsored  Programs 

A  limit  of  5  per  cent  of  the  total 
program  time  to  be  allowed  for  com¬ 
mercial  announcements  on  radio  pro¬ 
grams  under  Canadian  government  con¬ 
trol  will  leave  the  air  without  any  spon¬ 
sors  at  all,  S.  F.  Ryan,  of  Cockfield. 
Brown  and  Co.,  Ltd.,  advertising 
agency,  declared  in  an  interview  in  the 
Toronto  Daily  Star. 

“When  radio  was  new  a  lot  of  ad¬ 
vertisers  were  using  it  because  it  was 
a  novelty  and  cheaper  than  other  forms,” 
he  said.  “There  are  not  so  many 
listeners  now  and  the  value  of  radio 
as  an  advertising  medium  has  fallen 
away.  We  used  it  as  a  stimulus  to  bring 
back  newspaper  and  magazine  advertis¬ 
ing  a  year  ago  with  much  success.  Now 
we  haven’t  a  single  program  on  the  air. 

“Radio  advertisers  are  asking  more 
and  more  for  programs  which  have  a 
clear,  decided  tie-up  with  their  product,” 


Mr.  Ryan  explained.  “All  these  would 
be  eliminated  under  the  five  per  cent 
regulation,  since  it  will  leave  only  three 
minutes  in  every  hour  for  this  purpose. 
It  amounts  to  buying  a  page  of  news¬ 
paper  space  and  printing  a  small  an¬ 
nouncement  in  pin-point  type  in  the 
lower  left-hand  comer  to  the  effect 
that  ‘Jones  and  Company  have  pur¬ 
chased  this  white  space’. 

“We  have  no  axe  to  grind,”  he  added. 
“There  is  far  more  money  to  be  made 
in  newspaper  and  magazine  advertising. 
That  is  the  situation  as  it  apnears  at 
the  moment.  Perhaps  the  future  will 
prove  differently.” 


Boston  Ad  Club  Re-elects  Swan 

The  annual  dinner  meeting  of  the 
Advertising  Club  of  Boston  took  place 
at  the  Hotel  Statler  May  17  with  over 
600  present.  Carroll  J.  Swan  was  re¬ 
elected  president;  Hal  R.  McNamee, 
first  vice-president;  A.  B.  Hall,  second 
vice-president;  Frank  Black,  re-elected 
treasurer;  and  Herbert  Stephens  re¬ 
elected  secretary.  The  five  new  direc¬ 
tors  are:  John  L.  Brummett,  Edward 
C.  Donnelly,  Jr.;  Ernest  L.  Johnson; 
Walter  E.  Myers  and  John  C.  Nico- 
demus.  A  three-scene  sketch  written 
by  John  U.  Riley  was  produced. 


Mosley  Join*  Coast  Agency 

L.  G.  Mosely,  for  many  years  active 
in  advertising  agency  work  in  Montreal 
and  Buffalo  and  latterly  with  the  Art 
Gravure  Corporation  of  Cleveland,  will 
join  the  San  Francisco  office  of  Bow¬ 
man,  Deute,  Cummings,  Inc.,  on  June  1 
as  account  executive.  He  will  also  as¬ 
sume  charge  of  space  buying. 


■POPS”  TO  CAMPBELL-EWALD 


Creamery  and  Confection  Accounts 
Also  to  Detroit  Agency 

Foodtown  Kitchens,  Inc.,  Chicago 
manufacturer  of  rice  pops  and  wheat 
pops,  has  appointed  Campbell-Ewald 
Company  as  advertising  agents.  An¬ 
nouncement  is  made  by  John  L.  Kellogg, 
president  of  Foodtown  Kitchens,  Inc. 
Campbell-Ewald  is  now  directing  all 
advertising  on  rice  pops  and  wheat  pops 
except  a  radio  program  in  Chicago,  the 
Pops  Pirate  Club,  which  was  launched 
May  9  by  the  Mejunkin  .\dvertising 
Company. 

Pearlier  in  the  year  Campbell-Ewald 
was  appointed  advertising  agents  for 
the  Angelus-Campfire  company,  manu¬ 
facturers  of  marshmallow  food  con¬ 
fections. 

Campbell-Ewald  also  recently  obtained 
the  advertising  accounts  of  the  Detroit 
Creamery,  Arctic  Dairy  Products  and 
affiliated  companies  throughout  Michi¬ 
gan.  The  Detroit  Creamery  and  its 
associate  companies  constitute  one  of 
the  largest  creameries  in  the  mid-west. 


Pure  Oil  Copy  in  60  Papers 

Pure  Oil  Company  released  a  news¬ 
paper  campaign  of  16  ads,  totaling  11,- 
500  lines  of  advertising  space,  in  ap¬ 
proximately  60  papers,  beginning  May 
19.  The  campaign  features  Purol-Pep 
gasoline  and  Tiolene  motor  oil.  News¬ 
papers  in  the  East,  West  Virginia,  Ohio, 
Indiana  and  Minnesota  are  to  be  used. 
The  Freitag  Advertising  Agency,  Chi¬ 
cago,  is  handling  the  account. 


Two  Accounts  to  Zinn  &  Meyer 

Zinn  &  Meyer,  Inc.,  New  York,  have 
been  appointed  advertising  agents  by 
Montgomery  Mills  of  Jersey  City, 
makers  of  Lakreem  Coffee,  Momi  Tea 
and  Morgan  Coffee;  also  by  X-Ray  In¬ 
secticide  Laboratories,  Inc.,  of  New 
York,  manufacturers  and  distributors 
of  X-Ray  Insecticide. 


Dress  Account  to  United 

Fifth  Avenue  Modes,  Inc.,  New 
York,  makers  of  “Semi-Made  Dresses,” 
has  appointed  the  United  Advertising 
Agency  of  that  city  to  direct  its  adver¬ 
tising.  Women’s  magazines  will  be 
used. 


Kotex  Campaign  June  1 

The  Kotex  Company  is  introducing 
its  improved  product,  “Phantom  Kotex,” 
starting  June  1.  The  company’s  regu¬ 
lar  newspaper  list  of  approximately  450 
newspapers,  now  carrying  Kotex  ad¬ 
vertising,  will  be  used. 


Bullion  With  Brown  Agency 

Harry  Bullion,  formerly  sports  editor, 
Detroit  Free  Press,  has  joined  the  staff 
of  the  W,  M.  Brown  Advertising 
Agency  in  the  capacity  of  an  account 
executive. 


Nusheen  to  Grey  Service 

Nusheen,  Inc.,  New  York,  has  placed 
its  advertising  account  with  the  Grey 
Advertising  Service,  New  York.  Busi¬ 
ness  papers  and  newspapers  are  to  be 
used. 


Caldwell  Opens  Own  Office 

Alfred  B.  Caldwell,  formerly  pro¬ 
duction  and  art  director  for  Fecheimer, 
Frank  &  Spedden,  Inc.,  has  opened  his 
own  advertising  office  in  the  Michigan 
Theatre  Building  in  Detroit. 


Worcester,  Massachusetts 


Ingalls  Agency  Appointed 

Ingalls-Advertising,  Boston,  hp  been 
appointed  to  place  the  advertising  for 
Grade  “A”  Ice  Cream,  manufactured 
by  Dutchland  Farms  of  Brockton. 
Radio  and  Cape  Cod  newspapers  will 
be  used. 


LEADERSHIP 


In  Influence 


From  Front  Page 


Throughout  all  Central  Massachusetts,  the  Telegram  and 
Gazette  are  the  dominant  influence.  The  completeness  of 
Telegram  and  Gazette  news  coverage,  the  sincerity  and 
vision  and  power  of  Telegram  and  Gazette  editorials, 
have  earned  the  unreserved  confidence  of  Central  Massa¬ 
chusetts  readers  of  every  class  and  group. 


To  Back  Page  Service 


The  LEE  SYNDICATE  is  a  group 
of  independent,  home-going  news¬ 
papers,  covering  nine  outstanding 
markets.  When  yon  advertise  in 
these  newspapers,  you  are  placing 
your  sales-message  before  225,992 
families.  Furthermore,  your  mes¬ 
sage  goes  home  because  more  than 
95%  of  the  total  LEE  circulation 
goes  into  homes. 


Central  Massachusetts  readers  have  long  since  learned 
that  important  news  —  local,  national,  foreign  —  breaks 
first  and  is  most  complete  in  the  Telegram  and  Gazette. 
The  news  of  Worcester  is  covered  fully,  from  every  angle. 
128  salaried  suburban  reporters  supply  suburban  news 
which  averages  70  columns  daily  (two  editions).  No 
expense  is  spared  to  cover  imp>ortant  national  and  world 
news  —  and  to  be  first  to  bring  it  to  Central  Massachu¬ 
setts  readers. 


Ekich  LEE  newiipaper  is  read  from 
front  to  bark  page,  carefully  and 
leisurely,  by  readers  in  their  own 
homes.  You  can  reach  these  re¬ 
sponsive  readers  on  one  advertis¬ 
ing  order  at  the  lt.v  combined  rate 
of  76c  a  line. 


In  Circulation 


Why  not  ask  for  details? 


The  LEE  Syndicate 


The  steadily  growing  circulation  of  these  newspapers 
reflects  the  steadily  growing  confidence  of  Central 
Massachusetts  readers  in  Telegram  and  Gazette  service 
and  policies.  For  more  than  five  years,  the  average  net 
paid  daily  circulation  of  these  newspapters  has  exceeded 
1 00,000.  For  the  two  years  1 930- 1931  it  exceeded  1 05,000 
The  circulation  gain  of  the  Telegram  and  Gazette  during 
the  past  ten  years  has  been  45%,  or  33,000  —  a  GAIN 
greater  than  the  ENTIRE  present  circulation  of 
Worcester’s  other  newspaper. 


DAVENPORT,  IOWA 

Coverag^^Plut  ResponMivenmss 


Dtvenport,  Iowa, 

Democrat 
Darenport.  Iowa. 

Tiraejt 

Hannibal,  MUsourl, 
Courier-Post 
Kewanee.  Illinois. 

Star-Courier 
La  Crmso.  Wiaeonsin. 

Tribune 

Ltneoln,  Nebraska, 

Erenfnc  Star 


Lincoln.  Nebraska. 

State  Journal 
Lincoln.  Nebraska. 
Sunday  Journal- 
Star 

Madison.  Wisconsin. 

State  Journal 
Mason  City,  Iowa. 

Globe  Oaaette 
Muscatine.  Iowa. 

Journal 

Ottumwa.  Iowa. 

Courier 


Average  Net  Paid 
Daily  Circulation 
for  the  Year  1931 


CONE,  MTHENBURG  t  HOEE,  lit. 

10  East  40tk  StTMt  Niw  Vsrk 


Foreign  Advertising  Representatives 


Worcester,  Massachusetts 
George  F.  Booth,  Publisher 

Paul  Block  and  Associates,  National  Representatives 

BoHton  Chicago  Detroit  Philadelphia  San  Francisco  Los  Angeles 


I 


Over  105,000 


The  entire  Worcester  Market,  city  and  suburban,  is  ade¬ 
quately  and  economictdly  covered  through  advertising 
in  these  newspapers  ALONE. 


THE  TELEGRAM-GAZETTE 
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The  Tulitzer  Trize  in  Journalism 

For  the  most  disinterested  and  meritorious 
public  service  rendered  by  any  American 
nevy/spaper  during  1931  has  been  awarded  to 

THE  INDIANAPOLIS  NEWS 


From  the  Announcement  of  the  Award  by  the 
'^oard  of  Trustees  of  Columbia  University 

•  "On  August  30,  1930,  at  the  beginning  of  the  budget  making 
period  in  Indiana,  The  News  launched  a  campaign  to  eliminate 
waste  in  city  management  and  to  reduce  the  tax  levy.  The  news  and 
editorial  departments  were  mobilized  for  a  period  of  approximately 
eighteen  months  and  exhaustive  studies  were  made  throughout  the 
state.  As  a  result  of  carefully  coordinated  effort,  ably  directed, 
eighty-six  counties  in  Indiana  made  reductions  in  their  budget  .  . 


The  Indianapolis  News  is  deeply  appreciative  of  the  honor  conferred  upon  it  by  the 
members  of  the  Advisory  Board  who  judged  the  exhibits  submitted  and  the  Board  of 
Trustees  of  Columbia  University  under  whose  direction  the  award  was  made 


I 
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AD-VENTURES 

By  ROBERT  S.  MANN 


LI\'E  problems  in  present-day  retail 
y  advertising  are  listed  for  discussion 
at  the  summer  conference  of  the  Sales 
Promotion  Division  of  the  National 


a  list  recently  compiled  by  Variety  on 
the  basis  of  a  combination  of  statistics, 
including  network  fan-mail  figures. 
Here  is  the  list : 


AD  TIPS 


•Archer  AdvertiainK  C'>'i-paiiy,  Inc., 
1301  Knquirer  Building,  Cincinnati. 
Will  make  up  lists  during  July,  using 
newsi)ai>ers  and  magazines  on  Bloom- 
fleld  Manufacturing  Company,  Bloom¬ 
field,  Indiana,  manufacturers  of  door 
checks. 


Retail  Dry  Goods  Association,  to  be  held 
jointly  with  the  Merchandise  Manag¬ 
ers  Division  at  the  Hotel  Commodore, 
New  York,  June  21-22.  Some  of  the 
topics  announced  are : 

“Trends  in  Publicity  Expenses,” 
“What  Newspapers  Owe  Their  Adver¬ 
tisers,”  “How  Have  Business  Condi¬ 
tions  Affected  Sales  Planning  Methods,” 
and  “Advantages  and  Disadvantages  of 
Manufacturers’  Advertising  Allow¬ 
ances.”  Speakers  are  to  be  announced 
later. 

Maintenance  of  quality  and  methods 
of  raising  the  average  sales  check  will 
play  a  big  i»rt  in  the  sessions,  which 
will  be  held  in  connection  with  the  con¬ 
vention  of  the  Advertising  Federation 
of  America,  to  be  held  at  the  Waldorf- 
Astoria  the  same  week.  H.  F.  Two- 
mey  of  the  Jordan  Marsh  Company, 
Boston,  is  chairman  of  the  Sales  Pro¬ 
motion  Division,  and  Walter  Hoving 
of  Montgomery  Ward  &  Co.,  Chicago, 
heads  the  Merchandise  Managers 
Division. 

*  *  * 

UNUSU.AL  in  sponsored  radio  pro¬ 
grams  is  the  Pirate  Club  of  Food- 
town  Kitchens,  Inc.,  recently  launched 
on  the  air  by  the  MeJ unkin  Advertising 
Company,  Chicago.  Sponsor  and  prod¬ 
uct  were  not  mentioned  in  the  program, 
but  children  were  urged  to  write  in 
and  join  the  club.  The  advertising  came 
in  on  first  bounce,  applicants  being 
required  to  send  in  tops  from  Pops 
cartons  for  membership,  with  more  car¬ 
ton  tops  later  for  promotion  in  the  club, 
«  *  * 

RADIO’S  twelve  most  popular  pro¬ 
grams,  considered  nationally,  in¬ 
cluded  five  tobacco  broadcasts  and  only 
one  sustaining  program,  according  to 


“(1)  Amos  ’n’  Andy  (Pepsodent) ; 
(2)  Ziegfeld-Chrysler ;  (3)  Burns  and 
Allen,  with  Guy  Lombardo  (Robert 
Burns  cigars)  ;  (4)  Lucky  Strike  (Win- 
chell  and  bands) ;  (5)  Chase  &  San¬ 
born  coffee  (Harry  Richman-Dave 
Rubinoff);  (6)  Ben  Bernie  (Blue 
Ribbon  malt);  (7)  Kate  Smith  (La 
Palina) ;  (8)  (darnel  Quarter  Hour 

(Morton  Downey,  Tony  Wons  and 
Jacques  Renard) ;  (9)  Rudy  Vallee- 
Irene  Bordoni  (Fleischmann  Yeast) ; 
(10)  Chesterfield  hour  (Nat  Shilkret, 
Alexander  Gray,  Boswell  Sisters,  Ruth 
Etting)  ;  (11)  Myrt  and  Marge  (Wrig- 
ley) ;  (12)  Tony  Wons  (sustaining).” 

The  list  would  be  different — in  some 
cases  quite  different — if  various  sections 
of  the  country  were  considered  sepa¬ 
rately,  Variety  is  careful  to  state. 

*  *  * 

ANHEUSER-BUSCH,  INC,  this 
.week  joined  the  ranks  of  contest 
advertisers,  using  more  than  300  news¬ 
papers  from  coast  to  coast  to  announce 
a  $10,000  prize  for  a  picture  title.  The 
copy,  placed  by  D’Arcy  Advertising 
Company,  St.  Louis,  appears  in  color 
in  the  Chicago  Tribune  and  the  New 
Orleans  Times-Picayune.  The  contest 
will  close  June  15. 

*  *  * 

ORGANIZATION  of  the  Vermont 
Maple  Co-operative,  Inc.,  control¬ 
ling  the  bulk  of  the  Vermont  maple 
crop  and  nearly  half  of  the  entire 
nation’s  crop,  has  been  completed,  and 
Dorrance,  Kenyon  &  Co.,  Boston,  re¬ 
tained  as  merchandising  and  advertising 
counselors  to  direct  the  packaging  and 
marketing  of  the  1932  crop.  Maple 
sugar  and  syrup  will  be  advertised  just 
in  advance  of  the  seasonal  demand  in 
the  early  fall  and  continued  during  the 
winter,  it  is  planned. 


Cramer-KraHSelt  Company,  733  North 
Van  Buren  Street,  Milwaukee,  Wiscon¬ 
sin.  Will  make  up  lists  during  June, 
using  magazines,  trade  papers  and  ex¬ 
port  publications  on  Twin  Disc  Clutch 
Company,  Racine,  Wisconsin,  manufac¬ 
turers  of  Clutches,  Power  Take-Off 
Units  and  Gear  Reduction  Units. 

CroHH  &  L.a  Beanme,  Inc.,  250  Fifth 
Avenue,  New  York  City.  Will  make  up 
lists  during  June  and  December  using 
magazines,  posters  and  direct  by  mail 
on  National  Blank  Book  Company, 
Holyoke,  Massachusetts,  manufacturers 
of  loose  leaf  visible  records,  machine 
bookkeeping  equipment  and  bound 
record  books. 

Ferlieinier,  Frank  &  Spedden,  Inc., 
1224-30  Maccabees  Boulevard,  Detroit. 
Will  make  up  lists  during  June,  using 
trade  papers  on  Twin-Flex  Corporation, 
Detroit,  manufacturers  of  Twin-Flex 
3rd  Axle  Kquipment  for  Ford  and 
Chevrolet  Trucks. 

Ferry-Hanly  AdvertiNing  Company, 
Ill  West  Monroe  Street,  Chicago. 
Placing  the  following  new  accounts : 
N.  W.  Harris  Company,  Harris  Trust 
&  Savings  Bank  and  Hickey,  Doyle  & 
Company,  all  Chicago. 

J.  R.  Hamilton  Company,  180  North 
Michigan  Avenue,  Chicago.  Issuing 
orders  to  newspapers  on  Seminole  Com¬ 
pany,  Chicago.  Also  placing  the  ice 
cream  division  advertising  of  the  Hydrox 
Company,  Chicago. 

MrQuinn  Company,  1073  Gage  Street, 
Winnetka,  Ill.  Using  newspapers  in 
the  middle  west  in  an  advertising 
sampling  campaign  on  Kayo  chocolate 
milk,  a  product  of  Chocolate  Products 
Company,  Chicago. 

Manke  -  Orlmrne  .Advertising,  406 
Dwight  Building.  Kansas  City,  Mo. 
Will  make  up  lists  during  June  and 
January  using  newspapers  and  maga¬ 
zines  on  Dr.  Southington  Remedy  Com¬ 
pany,  Kansas  City,  manufacturers  of  Dr. 
.Southington  Prescription  Compounds. 


Keeps  Fafnir  Spring  Shackle 

-Advertising  of  the  Fafnir  Ball  Bear¬ 
ing  Spring  Shackle,  handled  by  Dor¬ 
rance,  Sullivan  &  Co.,  New  York,  re¬ 
mains  in  the  hands  of  that  agency,  it 
was  announced  this  week.  Recent  an- 


COAST  COPY  TO  CONTINUE 


Californians,  Inc.,  Will  Keep  On 
Advertising — $152,000  Raised 

Californians,  Inc.,  advertising  or¬ 
ganization  of  northern  California  using 
space  _  nationally  in  newspapers  and 
magazines,  will  continue  its  activities 
during  the  forthcoming  fiscal  year.  As¬ 
surance  that  the  advertising  will  con¬ 
tinue  was  given  Editor  &  Publisher 
by  John  Cuddy,  manager,  whose  offices 
are  in  San  Francisco. 

Fears  that  the  advertising  might  be 
discontinued  temporarily  were  expressed 
early  this  year.  However,  belief  that 
much  of  the  value  which  has  been  ac¬ 
cumulating  throughout  the  years  of  the 
campaign  would  be  lost  if  activities 
were  abandoned  for  a  year  spurred  con¬ 
tributors  to  give  $152,000  for  the  new 
year’s  activities.  This  is  $2,000  in  ex¬ 
cess  of  the  quota  set.  Mr.  Ciuddy  said. 

High  pressure  methods  were  barred 
from  this  year’s  campaign  for  funds,  it 
being  felt  that  the  collections  should  be 
entirely  voluntary.  Letters  were  sent 
to  last  year’s  contributors  asking  for 
60  per  cent  of  their  former  yearly  pay¬ 
ments.  Newspaper  publicity  urged  the 
necessity  of  continuing  the  advertis¬ 
ing,  and  from  this  source  came  several 
donations  from  interests  not  previously 
on  the  organization’s  books.  Last  year 
the  fund  totaled  $257,000. 

Essentially  the  same  distribution  of 
appropriations  as  was  used  last  year, 
with  a  paring  down  by  40  per  cent  of 
each  classification,  will  be  used  this 
year,  Mr.  Cuddy  said. 

Joshua  B.  Powers  Appointed 

The  London  Daily  Mail  has  ap¬ 
pointed  Joshua  B.  Powers,  Inc.,  as 
American  representative  of  its  continen¬ 
tal  edition,  published  daily  in  Paris. 
The  Powers  company  will  also  represent 
a  new  tabloid  Sunday  newspaper-maga¬ 
zine  to  be  issued  this  month  in  Barran- 
quilla,  Colombia,  under  the  name  of 
Dominical,  by  the  publishers  of  La 


Prensa;  and  a  new  motion  picture 
magazine,  Cinegraf,  launched  in  April 
by  Editorial  Atlantida,  of  Buenos  Aires. 


Foust  Heads  Western  Council 

-At  a  meeting  of  the  Board  of  Gov¬ 
ernors  of  the  Western  Council  of  the 
.American  Association  of  .Advertising 
Agencies  held  in  Chicago  on  May  l7, 
the  following  officers  of  the  Western 
Council  were  elected :  Chairman, 

Chester  Foust  of  Erwin,  Wasey  &  Co. : 
vice-chairman,  Maurice  Needham  of 
Needham,  Louis  &  Brorby,  Inc. ;  secre¬ 
tary-treasurer,  Lorry  Northrop  of 
Batten,  Barton,  Durstine  &  Osborn 
Corporation. 

Magazine  Copy  to  Newell-Emmett 

The  Equitable  Life  Assurance  Com¬ 
pany  has  appointed  the  Newell-Emmett 
Company,  New  York  to  handle  its 
magazine  advertising. 


PRINTERS'  A 
ENGINEERS  l\ 


•  Our  staff  of  Printing  Plant  En¬ 
gineers  is  composed  of  specialists 
who  have  made  a  careful  study  of 
the  requirements  of  Equipments 
necessary  in  the  economical  oper¬ 
ation  of  Newspaper  Composing 
Rooms. 


Write  Selling  House  neerest  you 


AMERICAN  TYPE  FOUNDERS 
COMPANY 

MS  VISUALIZERS  ANC  PLANNERS  ^ 


nouncement  of  a  change  in  the  Fafnir 
account  should  have  referred  only  to 
Fafnir  Ball  Bearings,  transferred  from 
Rickard  &  Co.,  New  York,  to  Wm.  R. 
Remington,  Inc.,  Springfield,  Mass. 


Used  Presses 


Duplex  Unit  Type  Sextuple: 
Factory  rebuilt.  Available  at 
Factory  —  Can  be  inspected. 

Duplex  Tubular  —  16  page  — 
late  model.  Complete  equip¬ 
ment.  Immediately  available. 

High  Speed  Unit  Type  Goss  — 
Sextuple  —  modern  press. 

Goss  Flatbed  Web  —  Complete 
with  motor,  chases,  etc. 

Duplex  Angle-bar  —  rebuilt  — 
factory  shipment. 

Hoe  24  page  —  with  stereotype 
machinery  —  available  now. 

Low  Price  . . .  Quick  Shipment 
.  .  .  Bargains  for  the  News¬ 
papers  whose  needs  they  fit. 

These  presses  all  in  good  running 
order,  recently  removed  to  allow 
installation  of  new  Duplex  ma¬ 
chinery. 

Write  for  Details 

THE  DUPLEX  PRINTING 
PRESS  CO. 

Battle  Creek,  Michigan 


The  Latest 
EDGAR  WALLACE 
serial 

“T/ie  MYSTERY 
o/MARY  GRIER” 

In  this  story.  Detective  Cap¬ 
tain  Jordan  arrives  at  the 
estate  of  his  guardian,  Awk- 
right,  and  finds  the  old 
man’s  secretary,  Mary  Grier, 
harrowed  by  mysterious  in¬ 
fluences  that  she  will  not  ex¬ 
plain.  A  man  drops  dead 
in  the  hallway  and  the  but¬ 
ler's  suspicious  actions  lead 
to  the  di.scovery  that  he  is 
the  secret  agent  of  the  coun¬ 
try’s  most  powerful  hand  of 
racketeers,  whose  treasury 
is  a  series  of  subterranean 
vaults  entered  beneath  the 
garage  floor.  Old  Awkright 
does  not  know  that  the 
property  above  and  the  but¬ 
ler  as  well  have  been  leased 
to  him  that  his  respect¬ 
ability  might  camouflage 
this  underground  trove,  as 
rich  as  that  of  Ali  Baba. 

Capt.  Jordan  while  ferret¬ 
ing  out  the  secret  that  blasts 
Mary  Grier’s  happiness  falls 
in  love  with  her,  discovers 
that  she  has  been  black¬ 
mailed  into  marrying  her 
employer's  insane  son,  un¬ 
earths  the  treasury,  drives 
the  gangster  chieftain  out 
into  the  open,  rescues  Mary 
from  her  hu.sband,  and 
otherwise  brings  order  out 
of  the  terrible  chaos  in  her 
life. 

LEDGER 

SYNDICATE 

Independence  Square, 
Philadelphia,  Pa. 
will  be  the  sole  distributor  of 
the  last  seven  serials  of  Edgar 
Wallace,  of  which  this  is  the 
first  release. 


Editor  it  P  u  h  I  i  s  h  p  r  T  h  v  Fourth  E  s  t  n  t  p  for  May  21,  10  ,'i  2 


Colloquium 

Q.  WHAT  IS  A  MIXER? 

A.  A  line  composing  machine  which  permits  the  setting  or  ^'mixing” 
of  two  or  more  different  type  faces  in  one  line. 

Q.  WHAT  DOES  A  MIXER  DO  THAT  AN  ORDINARY  LINE  COMPOSING 
MACHINE  WILL  NOT  DO? 

A.  It  permits  the  assembly  of  matrices  from  as  many  as  four  magazines 
at  a  time,  producing  up  to  sixteen  varied  alphabets.  (An  ordinary 
machine  will  assemble  type  from  only  one  magazine  at  a  time.) 

Q.  HOW  DOES  A  MIXER  SAVE  TIME  ON  A  NEWSPAPER? 

A.  By  eliminating  much  '^make-up  time”  of  copy.  The  copy  cutter 
can  give  out  copy  calling  for  two  different  sizes  of  type  to  one  oper¬ 
ator,  otherwise  he  must  cut  it  apart  and  give  it  out  to  two  or  more 
operators. 

Q.  ARE  MIXERS  USED  FOR  SETTING  ADVERTISEMENTS? 

A.  Yes.  The  numerous  point  sizes  and  kinds  of  type  necessary  in  the 
regular  run  of  newspaper  ads,  as  well  as  straight  matter  and  classi¬ 
fied,  and  the  ease  with  which  an  operator  on  a  Mixer  can  change 
from  one  magazine  to  another,  makes  the  Mixer  admirably  adapted 
to  complicated  ad  work. 

Q.  WHAT  MAKES  THE  NEW  INTERTYPE  MIXER  OUTSTANDINGLY 
DIFFERENT? 

A.  The  fact  that  the  new  Intertype  Mixer  is  so  fast  and  has  a  greater 
capacity  of  type  faces  than  other  mixers.  It  is  used  as  a  straight- 
matter  machine,  a  news-text  machine,  or  a  display  machine  all  at 
the  same  time. 

Q.  WHERE  DOES  THE  NEW  INTERTYPE  MIXER  GET  ITS  REMARK- 
ABLE  SPEED? 

A.  (1)  Because  the  operator  can — merely  by  the  flip  of  a  finger — 
change  from  one  magazine  to  another  instantly.  (2)  Because  the 
distance  that  the  matrices  travel  from  each  magazine  to  the  assem¬ 
bling  elevator  is  equal  and  is  shorter  than  on  any  other  mixer. 
(3)  Because  the  short  drop  from  the  distributor  bar  to  the  maga¬ 
zine  enhances  the  smooth  and  speedy  distribution  of  the  matrices. 

Q.  ARE  ANY  IMPORTANT  NEWSPAPERS  USING  MIXERS  TO  SET  NEWS- 
PAPER  TEXT  AND  DISPLAY? 

A.  Yes.  For  example,  the  New  York  World -Telegram,  which  has  21 
Intertype  Model  F  Mixers  in  day  and  night  operation. 

INTERTYPE  CORPORATION 

360  Furman  Street,  Brooklyn,  New  York 
Chicago,  1^0  North  Franklin  St.;  New  Orleans, 
816  Howard  Ave.;  San  Francisco,  152  Fremont 
St.;  Los  Angeles,  1220  South  Maple  Ave.;  Boston, 
80  Federal  St.;  Canada,  Toronto  Type  Foundry 
Co.  Ltd.  •  Distributors  Throughout  the  World 


Set  in  Intertype  Ooiidy  RoM 
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STREAKS  OF  DAWN 

The  best  business  news  for  most  readers 
t^ay  is  negative  reports  of  the  slow  reces¬ 
sion  of  the  unwholesome  tide  that  has  en¬ 
gulfed  tile  world  since  last  summer.  It  is  comfort¬ 
ing  to  read  that  bank  failures  continue  to  decline, 
that  basic  industrial  production  appears  to  be  hold¬ 
ing  firm  at  a  level  which  two  years  ago  would  have 
been  inconceivable,  that  retail  prices  are  sticking  at 
77  per  cent  of  their  “normar'  average.  If  there  is 
no  prosperity  to  be  found  in  any  of  these,  there  is 
at  least  the  definite  sign  that  we  have  lived  through 
stress  for  another  day,  another  step  toward  better 
things. 

There  is  better  news  than  that  available.  There 
are  definite  efforts  being  made  individually  and 
without  any  co-ordination,  to  increase  the  amount  of 
business  being  done.  Some  of  them  will  merely 
aid  the  individual,  others  will  add  to  the  sum  of 
transactions  and  help  to  bring  back  a  volume  of 
trade  that  will  decrease  unemployment  and  help  the 
employed  to  assist  their  less  fortunate  neighbors. 
Last  week’s  issue  of  Editor  &  Publisher  told  a 
dozen  stories  of  success  won  by  advertising  and 
merchandising  in  the  face  of  declining  prices  and 
all-over  pessimism.  In  none  of  these  campaigns  was 
there  any  notable  striving  for  novelty,  no  effort  to 
use  big  names,  none  of  the  strained  eye-catching 
antics  that  have  featured  advertising  in  recent 
years.  The  dominant  note  was  direct  selling  at  at¬ 
tractive  prices,  with  unusual  space  sometimes  used 
to  attract  attention  and  diversify  appeal. 

The  space  aspect  is  important  to  newspaper  owners 
especially.  After  thirty  months  of  almost  con¬ 
tinuous  space  declines,  it  is  difficult  for  a  newspaper 
executive  to  question  the  judgment  of  an  adver¬ 
tiser  who  w'ants  a  multiple-page  advertisement.  The 
medicine  seems  to  be  just  what  the  doctor  ordered 
for  all  concerned.  Yet  it  has  its  disadvantages  both 
for  buyer  and  seller,  and  it  should  be  regarded  as 
purely  an  emergency  measure  rather  than  as  part  of 
the  regular  advertising  equipment.  Production  ex¬ 
pense  of  a  multiple-page  advertisement  is  heavy ;  it 
is  done  at  top  speed  in  a  short  time,  usually  with 
extensive  and  expensive  corrections.  It  demands 
emergency  press  operation  and  expansion  of  editorial 
material.  It  upsets  newsprint  calculations  for  the 
immediate  period.  In  short,  a  few  unexpected  de¬ 
mands  by  merchants  for  many-paged  smashes  might 
well  put  a  newspaper  deeper  in  the  red,  especially 
if  they  are  sold  at  prevailing  bulk  space  rates. 

For  the  merchant,  these  terrific  barrages  usually 
have  the  effect  of  finding  more  trade  than  the  store 
can  serve,  congesting  traffic,  and  sometimes  injuring 
customers  in  the  bargain  counter  melees.  It  is  the 
“dominant  space”  idea  carried  to  its  logical  con¬ 
clusion — a  conclusion  on  which  neither  newspapers 
nor  stores  can  regularly  operate. 

The  results  of  these  mammoth  efforts  may  well  be 
regarded  as  streaks  of  dawn  in  the  business  sky,  in¬ 
dicating  that  people  are  willing  to  risk  their  money 
in  retail  purchases  beyond  the  level  of  necessities. 
We  believe  this  is  the  case  and  we  wish  that  the 
unwholesome  advertising  practices  of  the  old  loose- 
money  days  might  not  be  carried  into  the  new.  More 
than  ever,  business  is  realizing  its  need  of  the  ad¬ 
vertising  stimulant,  and  unless  newspaper  publishers 
and  their  advertising  executives  keep  a  tight  rein  on 
their  space,  their  costs,  and  their  advertising  rates, 
the  returning  tide  of  advertising  space  is  likely  to 
kill  as  often  as  cure. 

Space  in  the  newspaper’s  only  merchandise,  almost 
the  only  merchandise  which  has  not  suffered  in  qual¬ 
ity  since  1929.  Sound  business  recovery  may  depend 
largely  on  whether  it  is  respected  and  used  with  a 
sense  of  its  cost  and  value,  or  wastefully  exploited 
because  it  is  an  intangible.  If  newspaper  men 
now  realize  its  worth  and  power,  and  rouse  a 
similar  respect  in  those  who  use  it  without  under¬ 
standing  it,  the  moment’s  signs  of  the  storm’s  end 
may  be  omens  of  a  newspaper  prosperity  that  will 
avoid  the  old  defects  now  causing  unprecedented 
distress  in  all  ranks  of  the  journalistic  industry. 


Editor  of  a  weekly  at  Charlottesville  is 
persecuted  by  a  local  businessmen’s  club  for 
criticizing  local  government,  all  under  the 
shadou’  of  Monticello.  shrine  of  press  freedom. 


Fight  the  good  fight  of  faith,  lay  hold  on 
eternal  life,  whereunto  thou  art  also  called, 
and  hast  professed  a  good  profession  before 
many  witnesses. — 1.  Timothy,  VI;  12. 


WE  WANT  TO  KNOW— 


The  facts  of  life  become  so  terrible  as  to  be 
incredible  to  simple-living  people  whose  first 
reaction  is  to  blame  the  press  as  unbelievable. 
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RUSSIA  PRESS  PROGRESS 


WHERE,  at  pre.sent,  are  the  persons  who  said 
in  print  and  otherwise  in  public  tliat  the 
newspaper  press  of  this  country  had  made  it 
well-nigh  impossible  for  the  kidnaiiers  to  return 
the  Lindbergh  baby  to  his  mother’s  arms? 

Will  they  please  stand  up  and  be  counted.  They 
were  sure  of  their  statements.  They  did  not  equivo¬ 
cate.  They  knew,  by  some  occult  process  not  avail¬ 
able  to  ordinary  reportorial  mortals,  that  if  news¬ 
papers  had  remained  silent  and  aloof  little  Charles 
would  promptly  have  been  returned.  Silas  Bent 
charged  in  The  Outlook  that  the  baby  was  being  ex¬ 
ploited  by  newspapers  for  circulation  gains.  Walter 
Lippmann  begged  the  reporters  to  have  a  heart  and 
argued  at  length  for  a  law  to  prevent  newspaper¬ 
men  from  interfering  with  criminal  investigations. 
A  writer  in  The  New  Yorker  also  charged  that 
press  activities  had  seriously  impeded  the  search. 
Governor  Moore  of  New  Jersey  said  that  if  news¬ 
papers  would  only  leave  the  police  and  family  alone, 
some  headway  might  be  made  toward  a  solution  of 
the  crime.  From  such  sources  the  public  was  given 
the  notion,  which  swept  the  country,  that  the  press 
was  really  an  accessory  after  the  fact.  Great  was 
the  indignation. 

But  what  are  the  facts,  at  present  revealed  for 
anyone  to  see?  Nothing  the  newspapers  did,  or 
could  have  done,  interfered  with  the  negotiations,  for 
the  child  was  dead.  The  body,  according  to  the 
official  autopsy,  lay  under  the  leaves  in  a  wood  in 
the  very  shadow  of  the  Lindbergh  estate  for  two 
months,  and  in  all  probability  the  kipnapers  com¬ 
mitted  the  fearful  crime  within  an  hour  of  the  ab¬ 
duction,  knowing  that  the  child  would  cause  trouble 
for  them  and  that  they  could  trade  as  well  without 
it.  Detectives  do  not  believe  that  the  kidnapers  re¬ 
turned  to  bury  the  body  near  the  scene  of  the  crime, 
weeks  later,  when  every  road  was  watched,  day 


and  night. 

So  the  circumstances  dramatically  disprove  the 
charge  that  the  press  showed  callous  indifference  to 
Col.  Lindbergh’s  interests  or  were  reckless  of  the 
fate  of  the  child.  But  no  such  proof  is  necessary. 
Editor  &  Publisher  has  explained  the  circum¬ 
stances.  in  previous  issues,  and  upon  no  less 
authority  than  Col.  Lindbergh.  The  press  went  to 
lengths  to  aid  the  search  without  parallel  in  the  his¬ 
tory  of  newspaperdom.  Col.  Lindbergh  knows  this 
and  has  expressed  his  appreciation  to  more  than  one 
new'spaperman  of  his  acquaintance.  The  attack  upon 
the  newspapers  was  wholly  without  justification  and 
was  timed  to  do  serious  injury. 

Newspapermen  generally  appreciate  honest  and 
intelligent  criticism  of  real  faults  and  weaknesses  of 
the  press  system,  but  in  this  instance  critics  w'ere 
reckless  and  played  upon  public  hysteria. 

As  matters  turn  out  it  is  a  fine  question  whether 
newspapermen  were  wise  in  making  the  Lindbergh 
case  an  exception.  It  is  easy  now  to  argue  that 
public  policy  would  have  been  best  served  by  a  full 
exposure  of  the  news,  with  the  object  of  capturing 
and  punishing  the  unspeakable  criminals.  However, 
editors  could  not  have  accepted  this  course  when 
there  seemed  to  be  a  chance  of  recovering  the  baby 
alive.  We  are  sure  no  newspaper  regrets  any  sup¬ 
pression  it  made  in  this  cause.  It  is  a  shame,  how¬ 
ever,  'that  the  public  at  large  has  fixed  upon  the 
false  opinion  that  the  press  impeded  the  search. 
The  contrary  is  true  and  ought  generally  to  be 
known. 


WHILE  some  well-intentioned  but  mistaken 
people  in  this  fair  land  are  urging  that 
newspaper  circulations  be  curbed,  “deflated,” 
or  otherwise  restricted,  for  the  benefit  of  those  ad¬ 
vertising  experts  who  regard  journalism  merely  as 
an  aid  to  business  and  enjoy  figuring  space  pur¬ 
chases  down  to  minute  decimal  fractions,  news 
comes  from  Russia  of  a  newspaiier  policy  diametri¬ 
cally  opposed.  The  theory  of  the  Soviet  Government 
is  that  the  more  newspapers  the  public  will  absorb 
the  better  for  the  rising  civilization.  It  is  an  edu¬ 
cational  process.  It  has  something  to  do  with  public 
policy.  In  Russia  the  press  is  not  commercial.  And 
it  is  not  free,  as  we  understand  press  freedom. 

An  Associated  Press  despatch  this  week  tells  us 
that  Russia  today  has  three  times  as  many  news- 
pajiers  as  under  the  Czars,  and  ten  times  as  many 
readers.  There  are  2.230  newspapers  with  a  total 
circulation  of  33,000,000,  which  is  only  about  five 
or  six  millions  less  than  the  combined  morning  and 
evening  daily  circulations  of  the  United  States. 
Moscow  Pravda,  official  Communist  organ,  has 
2,200,000  circulation;  Moscow  Icvcstia,  official  daily 
of  the  Soviet  Government,  boasts  2,000,000  cir¬ 
culation;  the  Peasant’s  Gazette,  a  bi-weekly,  has  a 
circulation  in  excess  of  3,000,000. 

We  are  convinced  that  the  American  daily  and 
weekly  press  is  by  no  means  committed  to  the  theory 
that  its  chief  function  is  to  serve  as  an  advertising 
medium.  Its  principal  business  is  to  serve  the 
American  masses  with  information  concerning  the 
affairs  of  mankind,  and  advertising  service  is  an 
important  and  profitable  department  of  interest. 
There  are  now,  and  for  many  years  have  been,  per¬ 
sons  who  have  insisted  that  the  tail  must  wag  the 
newspaper  dog,  but  it  doesn’t  work  out  that  way  in 
practice.  We  believe,  with  otliers,  that  there  is  some 
waste  in  circulation  methods,  that  the  best  paying 
advertising  is  usually  in  concentrated  areas,  but 
such  admissions  do  not  by  any  means  denote  that 
the  American  newspaper  should  become  satisfied 
with  the  status  quo  in  circulation  or  anything  else. 
The  business  of  every  live  publisher  is  to  make  the 
voice  of  his  publication  carry  as  far  as  it  will.  Good 
newspapers,  read  by  all  of  the  people,  day  by  day, 
is  the  solid  bulwark  of  good  government  and  human 
advancement  in  this  land,  Russia  or  anywhere  else. 


All  crime  news  must  be  written  objectively 
to  serve  society;  as  mere  newspaper  sensation 
it  is  a  social  menace. 


NOT  SO  HOT 


WITH  pride,  the  executive  secretary  of  a 
plumbers’  association  points  to  66,000  inches 
of  news  space  obtained  for  his  industry  in 
newspapers  during  the  year  1931.  Its  value,  in 
advertising  cost  terms,  he  rates  at  $175,000.  No 
doubt  considerable  applause  greeted  his  report. 

A  little  deflation  seems  to  be  in  order.  In  the 
first  place,  66,000  inches  of  news  space  spread  over 
313  daily  publication  days  in  more  than  1,900  news¬ 
papers  represents  a  fairly  meagre  achievement — 
11-lOOths  of  an  inch  per  day  per  newspaper.  In  the 
second  place,  an  estimate  of  the  value  of  66,000 
inches  at  $175,000  signifies  an  advertising  rate  of 
$2.65  per  inch,  or  19  cents  per  agate  line — which 
would  place  the  bulk  of  the  free  space  in  metro¬ 
politan  dailies  of  more  than  75,000  circulation.  We 
confess  our  skepticism. 

The  whole  thing  is  of  little  economic  importance 
in  itself.  The  newspaper  industry  is  not  going  broke 
because  the  plumbers  got  away  with  66,000  inches  of 
space  in  a  year,  but  it  can  take  little  credit  to  itself 
for  salesmanship  or  respect  for  its  merchandise.  The 
66,000  inches,  we  suppose,  appeared  principally  as 
“reading  matter’’  around  which  “fix-up-your-home" 
pages  were  built,  and  we  have  never  seen  a  more 
futile  use  of  valuable  news  space  than  in  these  enter¬ 
prises.  They  represent  a  concession  to  the  supposed 
merchandising  weakness  of  these  small  industrial 
advertisers,  an  effort  by  the  publisher  to  stimulate 
interest  in  the  service  of  his  new  clients.  What  they 
actually  represent  is  weak  salesmanship  by  the  news¬ 
paper,  an  inadequate  conception  of  what  newspaper 
space  can  do  and  what  it  is  worth. 


D' 

dresse 

Wil 

Atnar 
Houst 
Standi 
the  V 
merce 
Cla: 
(Ga.) 

speak* 

Atlain 

Pre 

(N. 

chairr 

May 

Y.M.( 

J. 

(Eng 
are  s; 

Juli 
(N.  I 
addre 
.Ashe' 
for  tl 
S. 

Coun 

apper 

recov 

De 

risbu 

New: 

banqi 

Dub. 

Da 
Sylvi 
lias 
legisi 
Fr 
(Ter 
State 
ville 
Ra 
(Okl 
dors* 
trict 
of  th 
P. 
Man 
mad* 
Coui 
G. 
(Ok 

cand 
Gi 
of  tl 
lishe 

M 
Twc 
the 
men 
Shel 
Ci 
(Ok 
of  f 
to 

Okl 
oil  ' 
R 
Gra 
elec 
Mic 
afte 


rair 

of 


(T 


I 


Editor  &  Publisher  The  Fourth  Estate  for  May  21,  1932 


25 


en 

lat 

I.” 

d- 

as 

r- 

vs 

■i- 

nt 

rb 

u- 

ic 

id 

JS 

s- 

•y 

al 

rt 

id 

s. 

IS 

ly 

r- 

a 

d 

y 

g 

le 

e 

n 

t. 


e 

n 

e 

? 

t 

t 

i 

e 

i 

1 


I 


PURELY  PERSONAL 


DAVm  LAWRENCE,  president, 
United  States  Daily,  last  week  ad¬ 
dressed  the  Philadelphia  Union  League. 

Wilbur  C.  Hawk,  general  manager, 
Amarillo  News-Globe,  has  succe^ed 
Houston  Harte,  publisher,  San  Angelo 
Standard  and  Times,  as  president  of 
the  West  Texas  Chamber  of  Com¬ 
merce. 

Clark  Howell,  Sr.,  editor,  Atlanta 
(Ga.)  Constitution,  was  the  principal 
speaker  at  the  monthly  meeting  of  the 
Atlanta  lawyers’  Club,  May  13. 

Prentiss  Bailey,  publisher,  Utica 
(N.  Y.)  Obsen'er-Dist'atch,  is  publicity 
chairman  for  a  play  to  be  presented 
May  25-26  for  benefit  of  the  Utica 
Y.M.C.A.  camp. 

J.  Walter,  principal  owner,  London 
(England)  Times,  and  Mrs.  Walter, 
are  spending  a  week  in  Bermuda. 

Julian  S.  Miller,  editor,  Charlotte 
(N.  C.)  isews,  delivered  the  principal 
address  before  a  mass  meeting  held  in 
.Asheville,  to  launch  a  membership  drive 
for  the  Y.M.C.A. 

S.  A.  Cook,  editor,  Eldorado  (Okla.) 
Courier,  underwent  an  operation  for 
appendicitis  recently.  He  is  rapidly 
recovering. 

Dean  Hoffman,  editor-in-chief,  Har¬ 
risburg  ( Pa. )  Patriot  and  Evenittg 
Sews,  was  toastmaster  at  the  recent 
banquet  of  the  Harrisburg  Dickinson 
Gub. 

Dan  Tompkins,  owner  and  publisher, 
Sylva  (N.  C.)  Jackson  County  Journal, 
lias  announced  his  candidacy  for  the 
legislature. 

Fred  FL  Wankan,  publisher,  Athens 
(Tenn.)  Post-Athenian,  attended  the 
State  Republican  convention  at  Nash¬ 
ville  recently. 

Raymond  Fields,  editor,  Guthrie 
(Okla.)  Daily  Leader,  has  been  in¬ 
dorsed  by  the  Eighth  Oklahoma  dis¬ 
trict  convention  for  national  commander 
of  the  American  Legion. 

P._R.  Masters,  editor  and  publisher. 
Marietta  (Okla.)  Herald,  has  been 
made  secretary-treasurer  of  the  Love 
County  Tax  Reduction  League. 

G.  H.  Wingo,  editor,  Fort  Cobb 
(Okla.)  Express,  has  announced  his 
candidacy  for  state  representative. 

Guy  R.  Old  has  been  appointed  editor 
of  the  McCurtain  County  Gasette,  pub¬ 
lished  at  Idabel,  Okla. 

Mark  R.  Byers,  editor  and  publisher, 
Tm  Rivers  (Wis.)  Reporter,  reviewed 
the  history  of  the  war  debts  and  pay¬ 
ment  plans  in  an  address  before  the 
Sheboygan  Kiwanis  club  May  12. 

Carl  C.  Magee,  editor,  Oklahoma  City 
(Okla.)  News,  is  one  of  a  committee 
of  five  appointed  by  .Governor  Murray 
to  designate  the  city  blocks  within 
Oklahoma  City  on  which  drilling  for 
oil  will  not  be  permitted. 

Ray  F.  Barnes,  assistant  publisher. 
Grand  Rapids  (Mich.)  Herald,  was 
elected  a  member  of  the  Ludington, 
Mich.,  Master  Fisher’s  club  recently, 
after  he  caught  an  exceptionally  large 
rainbow  trout  within  a  3S-miIe  radius 
of  Ludington. 

John  E.  Davis,  publisher,  Mesquite 
(Tex.)  Mesquiter,  has  been  re-elected 
president  of  the  Mesquite  Fair  Associa¬ 
tion  for  the  fifth  consecutive  year. 

Malcolm  Bingay,  editor  and  columnist, 
Detroit  Free  Press,  is  to  be  commence¬ 
ment  speaker  at  Pontiac  High  School 
June  20. 

Car-son  Taylor,  editor,  Manila  (P.  1.) 
Bulletin,  talked  on  “Economic  Results  of 
Philippine  Independence”  May  16  be¬ 
fore  a  meeting  of  the  Pan-Pacific  Asso¬ 
ciation  for  Mutual  Understanding  in 
Los  Angeles. 

Vance  C.  McCormick,  owner  and 
publisher,  Harrisburg  (Pa.)  Evening 
Sews,  was  re-elected  president  of  thie 
Associated  Aid  Societies  of  Harrisburg, 
last  week. 

H.  A.  McDougal,  publisher,  Bonham 
(Tex.)  Daily  Favorite,  has  been  elected 


president  of  the  Bonham  Chamber  of 
Commerce. 

N.  A.  Nichols,  publisher,  El  Reno 
(Okla.)  American,  has  been  re-elected 
chairman  of  the  Canadian  county  Re¬ 
publican  convention. 

Robert  Williams,  publisher,  Paterson 
(N.  J.)  Call,  addressed  the  New  Jer¬ 
sey  Pica  Club  at  its  spring  meeting 
recently. 

Frank  M.  Sparks,  assistant  publisher. 
Grand  Rapids  (Mich.)  Herald,  spoke 
on  “Political  Conventions  of  the  Past” 
at  a  noon  luncheon  of  the  Grand 
Rapids  Kiwanis  club.  May  13. 

Charles  H.  Taylor  of  the  Boston 
Globe,  Anthony  J.  Philpott,  art  editor 
of  the  Globe,  and  Robert  Lincoln 
O’Brien,  former  editor  of  the  Boston 
Herald  were  elected  fellows  of  the 
American  Academy  of  Arts  and  Sci¬ 
ences  at  its  meeting  in  Boston,  last 
week. 

S.  H.  Robie,  publisher,  Chelsea 
(Mass.)  Record,  is  convalescing  in  his 
home  from  a  serious  illness. 

Robert  Lathan,  editor  Ashciille 
(N.  C.)  Citicen,  has  returned  from  a 
trip  to  New  York  and  Washington. 

Manchester  Boddy,  publisher,  Los 
Angeles  Illustrated  Nezvs,  addressed 
the  seventeeth  annual  conference  of  the 
second  district  of  Rotary  International 
last  week  in  San  Francisco,  on  "The 
Rebirth  of  the  Nation.” 

Paul  Edwards,  editor,  San  Diego 
(Cal.)  Sun,  has  been  confined  to  a  hos¬ 
pital  by  serious  illness  for  several 
weeks. 

Miss  Helen  McGill  Bryan,  niece  of 
John  Stewart  Bryan,  president  and  pub¬ 
lisher,  Richmond  (Va.)  News-Leader, 
was  one  of  12  .American  women  pre¬ 
sented  to  the  King  and  Quieen  of  Eng¬ 
land,  at  Buckingham  Palace  in  London 
last  week. 

Col.  Harry  M.  Bigelow  has  resumed 
his  duties  as  editor  of  the  Portland 
(Me.)  Press  Herald  after  a  serious 
illness  of  several  months.  Robert  B. 
Beith,  who  has  been  substituting  for 
him.  has  returned  to  the  reportorial 
staff  of  the  Evening  Express. 

Guy  P.  Gannett,  owner  and  publisher, 
Portland  (Me.)  Press  Herald,  Evening 
Express  and  Sunday  Telegram,  has  re¬ 
turned  from  a  week’s  visit  in  Washing¬ 
ton,  D.  C. 

N.  F.  Maddever,  editor,  Niagara  Falls 
Gasette,  has  been  reelected  president  of 
the  board  of  education. 

Dr.  Douglas  Southall  Freeman,  edi¬ 
tor,  Richmond  (V’a.)  News-Leader, 

has  accepted  an  invitation  to  address  the 
thirty-ninth  convention  of  the  Virginia 
Rankers’  Association  at  Old  Point  Com¬ 
fort,  Va.  in  June. 

Joseph  E.  Norwood,  editor.  Magnolia 
(Miss.)  Gasette,  who  was  made  secre¬ 
tary  of  the  Committee  on  Military  Af¬ 
fairs,  U.  S.  House  of  Representatives 


FOLKS  WORTH  KNOWING 


Harry  IRVHN,  shipping  and  po¬ 
lice  reporter  of  the  Saint  John 
(N.  B.)  Teleg-raph-Journal,  recently 
marked  his  40th 
year  in  newspaper 
work  —  all  of  it 
working  at  night. 

“If  they  ever 
took  me  off  the 
night  shift  to 
work  in  daylight, 
the  shock  would 
kill  me,”  he  said 
recently. 

Mr.  Irvin  is 
widely  known  in 
his  community  as 
“D  u  t  c  h  .”  He 
started  running 
copy  for  several 
newspapers,  and  soon  became  a  reporter 
on  the  Telegraph  at  $6  a  week.  He 
left  newspaper  work  for  a  time  early  in 
the  1900’s,  but  soon  returned  as  a  staff 
member  of  the  Saint  John  Sun  and 
Star.  Later  he  was  with  the  Frederic¬ 
ton  (N.  B.)  Gleaner,  and  then  joined 
the  new  Saint  John  Evening  Star.  He 
eventually  landed  on  the  Saint  John 
Standard,  and  when  that  paper  was  sold 
went  to  the  Journal.  The  Journal  was 
merged  into  the  Telegraph-Journal,  and 
Irvin  continued  as  a  reporter  with  the 
merged  paper. 


hy  the  late  Congressman  Percy  E. 
Quin,  has  returned  to  Mississippi  and 
resumed  his  work  as  editor  of  the 
Gazette. 

Guy  Comfort,  editor.  Perry  (N.  Y.) 
Herald,  was  injured  seriously  in  an 
automobile  accident  at  Gainesville 
N.  Y.,  May  13.  He  received  several 
broken  ribs,  severe  lacerations  and  other 
injuries  and  is  now  in  the  Wyoming 
County  Community  hospital  in  War¬ 
saw,  N.  Y.,  receiving  treatment. 

W.  P.  Stanley,  editor  and  general 
manager  of  the  Sedalia  (Mo.)  Demo¬ 
crat,  recently  underwent  an  operation 
and  is  reported  to  be  improving  satis¬ 
factorily. 


IN  THE  BUSINESS  OFFICE 

ANDREW  F.  WILEY,  assistant 
.business  manager,  Cincinnati  En¬ 
quirer,  who  was  married  early  in  May, 
went  with  his  bride  to  Nassau  for  a 
wedding  trip.  Mr.  and  Mrs.  Wiley  are 
expect^  back  early  in  June. 

Eugene  W.  Farrell,  business  and  ad¬ 
vertising  manager,  Newark  (N.  J.) 
Evening  News,  spoke  at  the  annual 
dinner  of  the  Atlantic-Mohawk  district 
conference  of  the  International  Club 
of  Printing  House  Craftsmen  in  New¬ 
ark,  May  14. 

(Continued  on  page  26) 


Harry  Irvin 


Alfred  E.  Smith 
Will  Rogers 

What  a  team  to  cover  the  conventions! 

Rogers  is  THE  funny  man  of  convention  tradition^ 

No  political  convention  could  go  beyond  the  key¬ 
note  without  him! 

Smith  is  the  foremost  political  expert  in  the  public 
eye.  If  anybody  can  write  from  the  inside,  it’s 
Smith. 

Wire  now! 


The  McNaught  Synilicatey  Inc. 


▼.  V.  McNi-rr  TIMES  BUILDING 

cii.inn«i  NEW  YORK,  N.  Y. 


CHARLES  V.  McADAM 
President 


Here  it  comesi — Another' 
whirlwind  fighting 
sequence  in 

JOE 

JINKS 

hr 

VIC  FORSYTHE 

In  today’s  strip  (rcicas*  May  21) 
Jo*  Jinks’s  star  heavyweisht,  Dyna¬ 
mite  Dunn,  has  just  laid  low  another 
palooka .... 


I^OW  watch  Joe  Jinks  go  tearing 
1^  into  another  smash-sequence, 
dcvciopins  boxing  champions  for 
the  Olympic  Games  ....  and  de¬ 
veloping  at  the  same  time  that 

Hling  interest  that  spreads  the 
and  fascination  of  the  fight 
game  to  those  who  have  no  special 
interest  in  it  ...  .  winning  new 
readers  constantly  because  Joe 
Jinks  stands  up  seven  days  every 
week  as  an  exciting  story  full  of 
glamor,  full  of  humor  and  built  on 
the  solid  foundation  of  human 
character  ....  Joe  Jinks  always 
carries  the  old  socid  — 


Editors  and  circulation  managers 
everywhere  testify  to  the  tremen¬ 
dous  pull  of  Joe  Jinks  and  now, 
with  sports  interest  turning  steadily 
toward  the  Los  Angeles  Olympics, 
Joe  Jinks  is  in  full  swing  in  that 
direction  ....  For  terms  and  samples 
of  the  Joe  Jinks  strip  end  page 
please  write  to  ... . 

UNITED  FEATURES 

MONTE  BOURJAtLY 
General  Manager 

220  East  42nd  Street 
New  York 
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PERSONAL 

(Continued  from  page  25) 

E.  B.  Doran,  business  manager,  Dal¬ 
las  (Tex.)  Morning  News,  spent  ten 
days  fishing  in  East  Texas  recently. 

Harry  E.  Einerick,  Altoona  (Pa.) 
Tribune  advertising  department  has  re¬ 
turned  to  work  after  ten  weeks’  ab¬ 
sence  due  to  severe  illness. 

Miss  Lois  M.  Crissy  of  Mt.  Morris, 
N.  Y.,  and  Avery  C.  Perkins,  advertis¬ 
ing  manager,  LeRoy  (\'.  Y. )  Gazette- 
News,  of  which  his  father  is  editor, 
have  announced  their  engagement. 

James  Flanagan,  advertising  mana¬ 
ger,  Scranton  (Pa.)  Times  is  being 
mentioned  as  a  possible  candidate  for 
mayor  next  year  due  to  the  record  he 
has  made  as  a  member  of  the  school 
board. 

W.  W.  Paine,  national  advertising 
manager,  Boston  Herald  Tratvler,  and 
H.  G.  Kem,  advertising  department, 
Boston  American,  spoke  at  the  dinner 
of  the  Colonial  Provision  Company,  last 
week  at  the  Parker  House,  Boston. 

IN  THE  EDITORIAL  ROOMS 

E  WALTON  OPIE,  managing  edi- 
.  tor  of  the  Leader  Papers,  Staun¬ 
ton,  \’a.,  has  been  appointed  a  delegate 
to  the  convention  of  Rotary  Interna¬ 
tional,  Seattle,  Wash.  He  is  incoming 
president  of  the  Staunton  club. 

Frank  Carson,  managing  editor,  De¬ 
troit  Mirror,  has  left  for  a  vacation 
automobile  tour  of  the  East  and  Can¬ 
ada.  William  B.  Murphy,  news  editor, 
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is  acting  managing  editor  during  his 
absence  and  Ralph  Sharp  is  acting  news 
editor. 

Eleanor  Calwell,  feature  staff,  Phila¬ 
delphia  Evening  Ledger,  was  named  co¬ 
heiress  with  three  sisters  and  her  mother 
to  the  estate  valued  at  “$100,000  and 
upward”  left  by  her  father,  Charles  S. 
Calw’cll,  president,  Philadelphia  Corn 
Exchange  National  Bank,  who  died 
suddenly  a  few  days  ago  of  heart  dis- 
ea.se. 

Walter  Brooks  of  the  IVaterbury 
(Conn.)  Republican  and  William 
Moriarty  of  the  IVaterbury  Democrat 
covered  the  Democratic  state  conven¬ 
tion  in  Hartford,  Conn.,  this  week. 

Paul  Teetor,  formerly  of  the  Paris 
Herald,  is  now  assistant  editor  of  the 
Rotarian  Magazine,  Chicago. 

Mrs.  Alta  Lawson  Littell,  Grand 
Rapids  (Mich.)  Herald  editorial  staff, 
covered  the  annual  Tulip  Festival  at 
Holland,  Mich.,  May  12. 

Francis  Tobin,  reporter,  Worcester 
(Mass.)  Evening  Gazette,  was  operated 
on  recently  for  appendicitis. 

John  P.  Carmichael,  formerly  a  mem¬ 
ber  of  the  Chicago  Herald  and  Ex¬ 
aminer  sports  staff,  has  joined  the  Chi¬ 
cago  Daily  A^ews  sports  department. 

Ross  H.  Garrigus,  managing  editor. 
Orange  (N.  J.)  North  Jersey  Courier, 
has  returned  from  Vincennes,  Ind.,  his 
former  home,  where  he  w’ent  recently 
to  bring  his  family  to  the  Oranges. 

Henry  Schlegel  has  joined  the  Perth 
Amboy  (N.  J.)  Evening  News  as  a 
reporter. 

Charles  Coates  has  been  named  sports 
editor  of  the  Montclair  (N.  J.)  Times. 

Sidney  Lear,  editor,  women’s  pages, 
Philadelphia  Er’cning  Ledger,  is  writ¬ 
ing  a  daily  feature,  “Woman  to 
Woman”  W’hich  is  being  offered  by  the 
Ledger  Syndicate. 

Charles  B.  Sapp,  for  the  past  three 
years  on  the  Grand  Rapids  (Mich.) 
Herald  editorial  staff,  recently  joined 
the  Detroit  office  of  the  Associated 
Press. 

Phil  Wagner  has  been  transferred  to 
the  sunrise  staff,  Philadelphia  Evening 
Ledger,  taking  the  place  of  Dr.  Joseph 
Nolan,  who  is  on  a  month’s  vacation. 

Erwin  P.  Hicks,  staff.  Fort  Smith 
(Ark.)  Southwest  American,  was  at 
Huntington,  Ark.,  May  10  to  report  a 
murder  and  suicide  story. 

Glenn  Adcox,  staff,  Memphis  (Tenn.) 
Commercial  Appeal-Evening  Appeal, 
covered  the  Republican  state  committee 
meeting  at  Nashville,  May  10. 

Christine  Earls  has  resigned  from 
the  Sunday  staff,  Worcester  (Mass.) 
Telegram. 

Larry  Keighley,  Philadelphia  Evening 
ledger  photographer,  flew  to  Pimlico, 
Md.,  last  Saturday,  and  obtained  pic¬ 
tures  of  the  Preakness,  returning  by  air 
in  time  to  get  the  photographs  in  the 
Sunday  “bulldog.” 

Fletcher  Chenault,  staff.  Little  Rock 
Arkansas  Gazette,  covered  the  pros¬ 
perity  dinner  of  the  Laymen’s  Club,  in 
Malvern,  Ark.,  May  13. 

W.  E.  Harrison,  formerly  aerial 
photographer,  Fairchild  Aerial  Surveys 
in  Dallas,  Tex.,  has  joined  the  Dallas 
Morning  News,  as  staff  photographer, 
succeeding  C.  J.  Kaho,  resigned. 

Mr.  Lael  Edwards  has  joined  the  edi¬ 
torial  staff,  Victoria  (B.  C.)  Times. 

Morris  Litman,  assistant  city  editor, 
Philadelphia  Evening  Ledger,  is  at  At¬ 
lantic  City  for  a  month’s  vacation. 

Walter  Russell,  city  editor,  Musca¬ 
tine  (la.)  Journal,  and  Mrs.  Russell 
are  parents  of  a  daughter  born  May  12. 

Mr.  and  Mrs.  Chas.  K.  Brown  of 
the  Leader  Papers,  Staunton,  Va.,  have 
returned  from  High  Point,  N.  C.,  where 
they  attended  the  annual  conference  of 
Rotary  clubs  of  the  57th  district. 

Stanley  A.  Wheeler,  marine  reporter, 
Los  Angeles  Herald  and  Express,  and 
Mrs.  Wheeler  are  parents  of  a  six- 
pound  daughter  bom  May  7. 

Harold  Russell,  known  to  sports 
readers  of  the  Cincinnati  Enquirer  as 


“Danny  Dumm”  from  his  own  cartoon 
creation,  is  recovering  from  an  ap¬ 
pendicitis  operation.  For  several  days 
his  life  was  despaired  of  and  blood 
transfusions  had  to  be  resorted  to. 

H.  G.  Andrews,  editorial  director, 
Johnstozen  (Pa.)  Democrat,  addressed 
the  Johnstown  Society  of  Accountants 
May  12,  on  “Taxes.” 

Jay  House,  columnist,  Philadelphia 
Public  Ledger,  last  week,  recognized 
Sanford  Jarrell,  a  former  Kansas  co- 
w’orker,  in  the  local  room  of  the  Eve¬ 
ning  Ledger,  and  the  next  day  devoted 
most  of  his  column  to  Jarrell’s  news¬ 
paper  career,  calling  him  the  “fastest 
re-W’rite  man  in  the  world.” 

Alfred  Sykes,  day  reportorial  staff, 
Ottaica  (Ont.)  Journal,  is  on  vacation. 

George  E.  Sprague,  Boston  Daily 
Record  staff,  was  recently  promoted 
from  lieutenant  to  captain  in  the  U.  S. 
air  corps.  Officers’  Reserve,  by  the 
w’ar  department  at  Washington. 

James  A.  Grimes,  night  reportorial 
staff,  Ottawa  (Ont.)  Citizen,  has  re¬ 
turned  after  a  week’s  vacation. 

Stoney  McLinn,  Philadelphia  Record 
sports  w'riter,  is  conducting  a  daily 
column. 

Paul  Cusson,  Hull,  Que.,  reporter  for 
the  Ottazva  (Ont.)  Journal,  has  left 
for  a  two  weeks’  holiday. 

Don  Rose,  Philadelphia  Evening. 
Pledger  columnist,  has  resumed  his  daily 
“Stuff  and  Nonsen.se”  column  after  an 
illness  of  more  than  a  month. 

Bill  Krohn,  former  reporter  and  oil 
editor,  Ardmore  (Okla.)  Ardmoreite, 
w’as  announced  as  a  candidate  for  Con¬ 
gressman-at-large  from  Oklahoma  on 
the  Democratic  ticket. 

Helen  Fowler,  society  editor,  Pontiac 
(Mich.)  Daily  Press,  has  returned  to 
work  after  a  two  months’  illness. 

A.  Bird  Glaspie,  editorial  writer  and 
outdoor  editor,  Pontiac  (Mich.)  Daily 
Press,  addressed  a  breakfast  gathering 
of  a  men’s  club  May  15,  talking  on 
governmental  problems. 

Birch  Lee,  Jr.,  has  joined  the  edi¬ 
torial  staff,  Shreveport  (La.)  Times. 
Clinton  Sounders,  formerly  with  the 
Jefferson  (Tex.)  Daily  News,  is  now 
court  reporter  for  the  Times. 

Archibald  Davie,  day  reportorial 
staff,  Ottawa  (Ont.)  Citizen,  has  left 
on  a  two  weeks’  vacation. 

Gerald  Geghan,  Philadelphia  Ez’cning 
Ledger,  is  spending  a  month  at  Atlantic 
City  with  his  family. 

Rupert  R.  Peyton,  police  reporter, 
Shreveport  (La.)  Journal,  is  attending 
the  sessions  of  the  Louisiana  legislature. 
He  is  a  member  of  the  lower  house. 
W.  J.  B.  Chandler  of  Ida.  La.,  who 
w’rites  a  Sunday  feature  for  the  Shrez’C- 
port  Times  under  the  signature  “Col. 
I.  B.  Deame”  also  is  a  member  of  the 
house. 

Frank  Titus  Johnson,  assistant  city 
editor.  Waterbury  (Conn.)  Republican 
and  Mrs.  Johnson,  Thomaston,  Conn., 
reporter  for  the  Republican,  are  on  two 
weeks’  vacation  in  New  Hampshire  and 
Massachusetts.  Henry  L.  Brophy,  as¬ 
sistant  sports  editor,  is  covering 
Thomaston. 

C.  William  Duncan,  Philadelphia 
Ez’ening  Ledger  columnist,  is  to  devote 
his  month’s  vacation  to  a  tour  of  New 
Jersey,  Pennsylvania  and  Maryland,  ad¬ 
dressing  Rotary  and  Kiwanis  clubs  on 
various  aspects  of  journalism. 

Anna  E.  Jones,  feature  editor,  Utica 
(N.  Y.)  Daily  Press,  is  on  vacation. 

Ernest  Rogers,  radio  editor  and  re¬ 
write  man.  Atlanta  Journal,  and  Miss 
Bertha  Turnipseed  have  announced  their 
engagement.  The  wedding  will  take 
place  June  11. 

Chub  DeWolfe,  Toledo  Blade  col¬ 
umnist  and  political  writer,  is  on  vaca¬ 
tion.  He  is  taking  a  motor  tour. 

William  McDermott,  drama  critic. 
Cleveland  Plain  Dealer,  sailed  from 
New  York  May  14  on  his  annual  pil¬ 
grimage  to  Europe.  He  will  return 
about  Sept.  1. 


Mrs.  Viv  Grey,  wife  of  the  assistant 
Sunday  and  feature  editor,  Cleveland 
Plain  Dealer,  successfully  underwent  a 
major  operation  at  Fairview  Hospital, 
May  12. 

Ralph  Donaldson,  political  writer, 
Cleveland  Plain  Dealer,  is  on  vacation, 
following  several  weeks  of  strenuous 
work  preceding  the  May  10  primary 
election. 

Myron  Scott,  photographer,  Dayton 
(O.)  Daily  Nezvs  went  to  Louisville  to 
cover  the  Derby  in  pictures.  Jake 
Frong,  sports  editor,  and  Morris  h'aw- 
cett,  photographer,  covered  the  race  for 
the  Dayton  Journal,  flying  to  and  from  I 
Louisville. 

Urban  Murphj',  assistant  city  editor, 
Toledo  Blade,  has  returned  from  a 
vacation  trip  to  Washington  and  New 
York. 

Guy  Clemniitt,  for  several  years  re¬ 
ligious  editor,  Cleveland  Plain  Dealer, 
is  in  a  hospital,  seriously  ill. 

Frank  Skeldon  Toledo  Blade  business 
reporter  and  zoo  expert,  made  good  use 
of  his  zoological  experience  last  week 
when  he  captured  a  snake  in  a  Toledo 
store.  The  proprietor  had  called  police 
when  Skeldon,  who  happened  in, 
grabbed  the  reptile.  It  was  taken  to 
the  zoo. 

H.  D.  Vollmer,  state  editor,  Norfolk 
(Va.)  Ledger-Dispatch,  won  the  first 
prize  at  the  annual  exhibition  of  the 
Norfolk  Photographic  Club  May  14. 
“Old  Mose,”  the  iwnning  print,  was  a 
study  of  an  elderly  Negro  sitting  in  the 
door  of  his  shack. 

Walker  S.  Buell,  Washington  corre¬ 
spondent,  Cleveland  Plain  Dealer,  spent 
a  few  days  last  week  at  the  home  office 
in  Cleveland. 

Don  W.  Parks,  copy  reader,  I'ort- 
land  (Me.)  Ez’ening  Express,  has  re¬ 
signed  to  enter  business.  He  has  been 
succeeded  by  Charles  W.  Weaver,  Jr., 
of  the  Express  reportorial  staff. 

Lawrence  Andrews,  staff,  and  Daisy 
Young,  “Betty  Fairfax”  of  the  Dayton 
(O.)  Herald,  were  elected  delegates  to 
the  Republican  state  convention  at  the 
primaries  May  10. 

Walling  Keith,  associate  editor, 
Montgomery  (Ala.)  Advertiser,  recently 
visited  his  family  in  Birmingham. 

John  C.  O’Brien,  of  the  New  York 
Herald  Tribune,  is  in  Atlantic  City  on 
vacation. 

Wilbur  Forrest,  of  the  New  York 
Herald  Tribune,  is  running  a  series  in 
the  Sunday  edition  on  dramatic  events 
which  he  witnessed  while  serving  as  an 
.American  correspondent  abroad  during 
the  VV’orld  War. 

E.  D.  Newcomer,  staff  photographer, 
Phoenix  (Ariz.)  Republic  and  Gazette, 
recently  addressed  the  Desert  Picto- 
rialists  of  Arizona,  non-commercial 
camera  club,  on  “The  Basic  Principles 
of  Photography.” 

Perry  M.  Ross,  former  night  editor. 
Chicago  Herald  -  Examiner,  recently 
joined  the  Phoenix  (Ariz.)  Republic 
news  staff,  and  is  working  as  a  desk 
man. 

Merab  Eberle,  club  editor,  Dayton 
(O.)  Journal-Herald,  is  back  at  her 
post  after  an  absense  of  several  months 
because  of  illness. 

Ann  Watkins,  Memphis,  has  joined 
the  staff  of  Memphis  Press-Scimitar. 

ON  THE  MECHANICAL  SIDE 

PETER  F.  MALONE,  82,  veteran 
printer  and  secretary.-treasurer  of 
the  Waterbury  (Conn.)  Typographical 
Union  resigned  at  the  annual  meeting 
recently.  He  has  been  a  mem^r  of 
the  union  since  1870.  George  A.  Kelly, 
foreman,  Naugatuck  (Conn.)  News, 
was  elected  secretary-treasurer.  Presi¬ 
dent  Stanley  E.  Wedzunas  was  elected 
delegate  to  the  I.T.U.  convention  at 
Long  Beach,  Cal. 

(Zharles  Dipper,  assistant  foreman, 
Philadelphia  Evening  Ledger,  has  re¬ 
turned  to  work  after  an  illness  of  sev¬ 
eral  days. 

(Continued  on  page  33) 
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Editor  &  Publisher  The  Fourth  Estate  for  May  21,  1932 


PAPERS  STRICT  ON  EDITORIAL  SIDE 
RUN  ‘NUMBSKULL’  ADVERTISING 

Writer  Says  Power  of  Paid  Space  Would  Be  Greatly  Increased 
If  Editor  Directed  Advertising  Staff — Public  Doubts 
Truth  of  Store  Copy 

By  LOUIS  BLUMENSTOCK 
Advertising  Counselor,  New  York 


(This  is  the  first  of  tteo  articles  oy 
Mr.  lUumenstock  on  retail  adi'ertisint].) 
0M1£  time  ago,  a  group  of  news- 
pajiers  published  a  series  of  adver¬ 
tisements  which  explained  the  high 
ideals  of  their  editorial  departments. 

Those  advertisements  were  interest¬ 
ing  and  inspiring.  I  was  profoundly 
impressed  with  the  publishers’  sense  of 
obligation  to  their  readers.  If  I  had 
not  been  familiar  with  the  advertising 
appearing  in  those  papers,  my  confi¬ 
dence  in  the  sincerity  of  the  publishers 
»ould  be  greater  than  it  is. 

It  is  very  clear  that  the  editorial  de¬ 
partment  and  the  business  office  have 
entirely  different  ideas  about  the  intelli¬ 
gence  and  desires  of  the  readers. 

Tliere  is  unmistakable  evidence  that 
the  editorial  department  considers  the 
readers  intelligent,  and  that  the  business 
office  holds  them  to  be  woefully 
ignorant. 

The  news,  the  editorials  and  the 
features  are  written  for  people  who 
think.  The  advertisements  are  written 
to  numbskulls.  Inasmuch  as  Ixith  de¬ 
partments  cater  to  the  same  readers, 
somebody  is  making  a  serious  blunder. 

Do  people  buy  newspapers  because 
of  the  news  policy  or  because  of  the 
advertising  policy?  Advertising  is  news. 
It  is  a  feature  that  helps  circulation. 
But  it  is  not  as  important  in  that  re¬ 
spect  as  it  was  some  years  ago.  The 
interest  in  advertising  has  lessened,  be¬ 
cause  of  the  loss  of  faith  and  for  no 
other  reason. 

The  newspaper,  on  the  other  hand, 
holds  absolute  command  of  the  pub¬ 
lic’s  attention  and  interest.  There  is 
no  diminished  desire  for  the  news 
which  is  published.  Circulation  figures 
attest  that  people  are  clinging  to  the 
newspaper,  spending  their  last  penny  to 
read  the  news. 

The  newspaper,  through  its  news 
columns,  renders  the  American  public  a 
service  of  first  importance.  The  in¬ 
formation  is  dependable  and  fairly  pre¬ 
sented.  The  facts  are  vital  and  sincere. 
The  leadership  is  resourceful  and  in¬ 
telligent.  The  guidance  is  essential  and 
sincere.  This  summarizes  the  news¬ 
papers’  service. 

The  press  does  not  abuse  its  great 
power  in  its  presentation  of  the  news 
or  in  its  advocacy  of  methods  and 
measures.  The  press  is  trustworthy.  It 
is  the  real  supreme  court  of  our  nation. 

The  editorial  departments  have  an 
unswerving  devotion  to  truth.  The 
editors  defy  the  forces  of  evil.  The 
news  gatherers  daringly  expose  corrup¬ 
tion  and  crime.  Their  courageous  atti¬ 
tude,  their  zeal  in  serving  the  public  is 
commendable.  But  the  newspaper  sinks 
into  oblivion  when  it  is  less  zealous,  less 
dependable. 

If  the  publishers  would  exercise  the 
same  degree  of  zeal  in  presenting  busi¬ 
ness  news  to  their  readers,  they  could 
double  and  re-double  their  rates  and  get 
more  business  than  their  good  judgment 
would  accept.  That  is  the  condition, 
the  situation  towards  which  newspaper 
advertising  should  aim.  The  medium 
»nd  its  power  justifies  this  vision.  It  is 
entirely  sound  and  logical. 

To  bring  alxiut  this  situation,  it 
might  not  be  a  bad  idea  to  place  the 
editor  in  charge  of  the  advertising 
staff.  He  could  treat  them  as  re¬ 
porters.  When  the  copy  from  the  ad¬ 
vertisers  is  checked  back,  startling 
inconsistencies  would  be  discovered. 

The  statement  of  Dash  &  Co.  would 
be  a  direct  refutation  of  the  one  made 
by  Blank  &  Co.  It  would  be  necessary 
to  interpolate  “alleged,”  "rumored”  and 
“it  is  said”  quite  frequently  in  the  copy 
to  bring  it  closer  to  the  facts. 

The  editor  would  Icxik  at  advertising 
from  the  viewpoint  of  the  reader  and 


he  would  say  to  competing  merchants 
"you  certainly  don't  want  me  to  print 
those  ridiculous  statements  aim  ne  a 
party  to  your  attempt  to  mislead  my 
readers?  They  certainly  do  not  add  to 
the  prestige  of  your  establishments. 
They  cannot  be  right  because  they  con¬ 
tradict  each  other.  You  are  harming 
yourselves  and  each  other  and  you  are 
harming  advertising. 

“I  want  my  readers  to  read  and  re¬ 
spect  advertising.  You  gentlemen  must 
supply  me  with  material  that  will 
arouse  greater  interest  and  greater  be¬ 
lief  in  advertising.” 

What  do  you  suppose  would  be  the 
attitude  of  the  merchants  if  someone  in 
the  newspaper  office  talked  to  them  in 
that  fashion  about  the  rights  of  the 
reader,  and  of  nothing  else?  No  rates. 
No  space.  Nothing  but  reader  interest, 
reader  respect,  reader  protection. 

Would  that  help  advertising?  Of 
cour.se  it  would.  And  inasmuch  as  the 
publisher  has  demonstrated  that  he 
knows  how  to  hold  and  serve  his 
reailers,  and  advertising  has  not  held 
and  served  the  readers,  let  him  apply 
a  few  of  those  ideals  which  he  so  well 
understands,  to  the  advertising  policy 
of  his  newspaper. 

The  effect  would  be  immediately 
beneficial.  We  would  be  on  a  new 
road,  a  better  avenue  of  approach  to  the 
public  mind.  The  increased  results 
would  come  in  the  same  ratio  to  the 
increased  interest. 

The  most  vital  factor  of  advertising 
is  belief.  It  needs  greater  Ijelief.  The 
people  believe  the  news.  The  answer 
is  to  make  the  advertising  as  dependable 
as  the  news. 


LIBEL  DISMISSAL  ASKED 


N.  Y.  American  File*  Affadavits  in 

Action  For  $20,000  Damages 

A  motion  to  vacate  the  service  of  a 
summons  and  a  complaint  in  a  libel  suit 
brought  by  James  L.  Hughes  against 
the  \'c%v  York  American  was  made  be¬ 
fore  Justice  Phoenix  Ingraham  in  the 
New  York  County  Supreme  Court  last 
week. 

An  affidavit  was  submitted  by  Jerome 
J.  Karpf,  night  news  editor  of  the 
American,  who  had  been  served  with 
pajvers  in  the  suit  on  April  20,  1932. 
Mr.  Karpf  explained  his  duties  and  set 
forth  that  he  was  not  an  officer  of  the 
corporation. 

.Another  affidavit  was  submitted  by 
Edmond  D.  Coblentz,  editor-in-chief  of 
the  American,  who  is  also  a  director  of 
the  corixjration,  to  the  effect  that  Mr. 
Karpf  is  not  one  of  the  corporation’s 
executives. 

The  complaint  seeks  $20,000  damages, 
based  on  a  story  published  April  21. 
1931,  when  the  plaintiff  was  a  telephone 
company  porter  and  a  girl  was  killed  in 
a  fall  from  an  elevator.  The  American 
and  several  other  New  York  newspapers 
which  are  also  being  sued  reported  that 
the  girl  jumped  because  the  porter  at¬ 
tacked  her. 

Justice  Ingraham  reserved  decision. 


NELSON  BOARD  MEETS 

Chancellor  E.  H.  Lindley  of  the  Uni¬ 
versity  of  Kansas,  Dr.  W.  B.  Bizzell, 
president  of  Oklahoma  University  and 
I)r.  Walter  Williams,  president  of  the 
University  of  Missouri,  comprising  the 
board  of  university  of  presidents  for 
the  William  Rockhill  Nelson  Trust, 
held  their  annual  meeting  at  Kansas 
City  recently  to  complete  the  examina¬ 
tion  of  the  trustees’  report  which  was 
begun  several  weeks  ago. 

MARKS  94TH  YEAR 

The  Lcxinitton  (Miss.)  Advertiser  on 
May  10  observed  its  94th  anniversary. 


ON  WEDDING  TRIP 


David  Tennant  Bryan,  son  of  John 
Stewart  Bryan,  publisher,  Richmond 
(Va.)  Neivs-Lender,  and  his  bride,  the 
former  Miss  Mary  Harkness  of  Rirh- 
niond,  photographed  just  before  they 
left  on  the  Roma,  May  13,  on  a  wedding 
trip  to  Italy. 


RETICKER  CITY  EDITOR 

Edward  Reticker  has  been  appointed 
acting  city  editor  of  the  Chicago  Ameri¬ 
can  to  succeed  Harry  Read,  resigned. 
W.  A.  Curley,  Jr.,  formerly  news  editor 
of  the  Milieankee  IVisconsin  Netvs,  has 
been  made  assistant  city  editor.  Jack 
Robert  succeeds  Mr.  Reticker  as  news 
editor  of  the  American.  Mr.  Reticker 
has  l)een  with  the  .American  since  1919. 
He  started  newspaper  work  on  the 
Rock  Island  (Ill.)  Argus  and  later  was 
with  the  old  Rock  Island  I'nion.  He 
was  graduated  from  the  University  of 
Chicago  in  1916. 


AWARDED  CONTRACTS 
FOR  9  MAIL  ROUTES 

Asheville  Dailies’  Agreement  With 
U.  S.  to  Start  July  1 — Will 
Aid  Circulation  in  Cer¬ 
tain  Sections 


I  he  Asheville  (N.  C.)  Citizen  and 
Times  have  been  awarded  nine  United 
States  “star”  mail  route  contracts  for 
the  four-year  period  commencing  July 
1.  1933.  The  revenue  from  these  routes 
will  run  over  $6,000  per  year. 

J.  R.  Marks,  circulation  manager, 
.says  the  papers  put  in  bids  on  some  of 
the  routes  for  the  purpose  of  increasing 
revenue,  while  other  routes  were  bid 
upon  in  order  to  enable  them  to  better 
their  circulation  in  those  particular  sec¬ 
tions.  • 

For  the  routes  to  become  profitable 
it  will  be  necessary  for  the  Citizen- 
Times  to  prevail  upon  the  Post  Office 
Department  to  allow  changes  in  nearly 
all  the  schedules.  But  Hide  difficulty 
is  anticipated  by  the  newspapers  in  their 
efforts  ahnig  this  line. 

Mr.  Marks  has  announced  that  it  will 
be  his  policy  to  reach  agreements  with 
present  contractors  of  mail  routes  to 
enter  the  employment  of  his  company 
commencing  July  1.  This  announce¬ 
ment  has  had  the  effect  of  allaying  any 
ill  feeling  that  may  have  been  experi¬ 
enced  by  the  contractors  and  their 
friends  as  they  learned  that  a  large 
corporation  has  under-bid  them. 

Post  Office  employes  in  western 
North  Carolina  anticipate  that  any  con¬ 
tractors  who  may  later  become  dis¬ 
satisfied  with  their  routes  will  endeavor 
to  induce  the  Citizen-Times  Company 
to  take  them  over. 


BEARD  JOINS  NEA 

Robert  L.  Beard,  formerly  acting 
news  editor  of  the  Indianapolis  Times, 
has  joined  the  staff  of  NE.A  Service  at 
Cleveland. 
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FALSE  MODESTY  OF  PRESS  KEEPS 
ITS  BIG  MEN  IN  OBSCURITY 

Second  and  Third  Rate  Figures  in  Public  Life  Given  More 
Space  Than  Brilliant  Members  of  Newspaper 
Profession,  Professor  Declares 

By  ALLEN  SINCLAIR  WILL 
Professor  of  Journalism,  Columbia  University 


OXE  of  the  comnionest  faults  of  the 
iK'wspaper  profession  is  the  failure 
to  appreciate  our  big  men  in  true  per¬ 
spective  as  compared  to  big  men  in 
other  occupations.  This  was  shown 
conspicuously  in  what  was  printed  con¬ 
cerning  John  F.  O'Neil  at  the  time  of 
recent  death. 

Few  papers  outside  of  the  New  York 
news  territory  and  not  even  all  of  them 
paid  any  attention  to  his  death.  The 
Times,  of  which  he  had  been  night  edi¬ 
tor  for  32  years,  printed  an  obituary 
sketch  of  generous  length  and  an  edi¬ 
torial  expressing  the  sense  of  the  paper’s 
loss,  as  well  as  a  tribute  to  his  rare 
I)ersonal  traits.  In  some  other  papers 
in  this  city  there  were  also  obituary 
sketches  in  which  the  main  facts  of  his 
varied  and  extraordinary  career  were 
recorded. 

That  was  all.  In  the  country  at 
large,  even  within  100  miles  of  New 
York,  he  was  considered,  in  a  news 
sense,  just  another  newspaperman  who 
had  completed  his  work  and  passed  on. 
The  traditional  modesty  which  causes 
newspapers  to  throw  the  shadow  of 
obscurity  over  the  men  who  work  for 
them — or  is  it  modesty? — concealed  the 
true  measure  of  O’Neil  from  compre¬ 
hension  by  the  general  public. 

Yet  he  was  the  greatest  of  American 
night  editors,  I  believe,  and  there  are 
many  who  worked  with  him,  or  for 
some  other  reason  were  fully  informed 
about  his  career,  who  will  agree  with 
this  view.  He  had  been  night  editor 
of  the  New  York  lYor/d  in  its  best 
days,  of  the  Neze  York  Herald  at  the 
zenith  of  the  success  of  the  younger 
Bennett  and  of  the  Times  for  the  last 
32  years  of  his  life.  In  other  capacities 
he  had  served  more  than  a  dozen  news¬ 
papers,  most  of  which  were  among  the 
leaders  in  the  journalistic  field. 

Had  he  been  a  figure  in  public  life,  a 
banker,  industrialist  or  merchant,  even 
a  personage  in  the  world  of  sport,  pene¬ 
trating  newspaj)er  minds  would  have 
Conveyed  to  readers  illuminating  ac¬ 
counts  showing  the  real  proportions  of 
this  remarkable  man.  Dispatches  about 
him  would  have  been  printed  in  every 
important  paper  between  New  York  and 
San  Francisco  and  between  St.  Paul 
and  New  Orleans. 

I  venture  the  assertion  that  John  F. 
O’Neil  excelled  in  character  and  ability, 
in  accomplishment,  in  fascinating  and 
distinctive  personal  qualities  four-fifths 
of  the  present  members  of  the  United 
States  Senate  and  nine-tenths  of  the 
members  of  the  House  of  Representa¬ 
tives.  He  was  superior  in  these  things 
to  all  but  a  scant  number  of  leaders  in 
finance  and  the  learned  professions. 
His  life  would  furnish  material  for  half 
a  dozen  biographies  of  wide  general 
interest  if  they  should  be  written,  which 
is  doubtful. 

The  main  cause  of  the  failure  to  focus 
ui)on  our  own  big  men  the  attention 
which  is  so  thoroughly  bestowed  upon 
men  in  other  occupations  is  probably 
that  there  are  so  many  of  them.  Their 
presence  is  a  commonplace  matter  to 
those  who  lal)or  beside  them  and  we  do 
not  see  how  large  they  loom  in  com¬ 
parison  with  many  men  outside  of 
newspaper  life.  It  is  probable  that 
there  is  more  character  and  talent  of  a 
high  order  and  brilliant  individuality 
in  journalism  today  than  in  any  other 
field  of  activity  in  the  United  States. 
An  external  indication  of  this  is  that 
statesmanship  appears  to  be  bankrupt 
and  financial  and  business  leadership 
seem  non-existent,  but  the  newspapers 
carry  on  with  constantly  expanding 
vigor  and  usefulness. 

It  does  not  occur  to  us  that  the  in¬ 
ternal  affairs  of  newspaper  life  and  the 
outstanding  personalities  who  adorn  it 


are  legitimate  subjects  of  curiosity  on 
the  part  of  the  public.  The  craving  for 
light  on  these  men  and  on  these  tilings 
will  not  be  denied.  The  result  is  that 
we  leave  to  outsiders  who  are  defec¬ 
tively  informed,  and  who  comprehend 
only  crudely,  the  task  of  conveying  to 
readers  a  picture  of  our  profession  and 
its  personnel.  We  deplore  that  this  is 
a  false  picture  for  the  most  part,  in 
many  cases  grossly  distorted,  and  yet 
we  do  nothing,  or  very  little,  to  correct 
its  errors. 

There  is  at  present  a  tidal  wave  of 
novels,  plays  and  motion  pictures  about 
newsiiaiierdom  which  show  beyond  a 
doubt  that  the  theme  is  fascinating  to  a 
great  multitude.  Apparently  the  veil  is 
being  lifted  from  a  mysterious  occupa¬ 
tion  by  plays  such  as  “The  Front  Page” 
and  “Blessed  Event”  but  actually  it  is 
not  being  lifted.  Instead  of  reality  we 
have  satire  or  pervei  :,ion.  Newspaper¬ 
men  are  represented  to  many  thousands 
as  blatant,  garrulous,  dissipated  and 
without  conscience. 

The  mad  exaggeration  of  all  this  is 
known  to  men  in  the  profession  but 
the  public  does  not  know  it. 

Men  like  O’Neil  rise,  flourish  and 
disappear.  We  take  it  all  with  oriental 
fatalism. 

It  should  not  be  forgotten  that 
O’Neil’s  32  years  of  service  as  night 
editor  of  the  Times  covered  the  i)eriod 
when  that  pai)er  built  up  its  great  repu¬ 
tation  for  world-wide  news  coverage 
and  presentation.  In  this  immense  task 
he  had  a  role  of  high  importance.  The 
burden  which  he  seemed  to  carry  so 
easily  and  gracefully  appeared  some¬ 
times  to  be  almost  beyond  comprehen¬ 
sion. 

During  most  of  the  World  War, 
when  the  reputation  of  the  Times  for 
the  presentation  of  the  news  took  its 
greatest  leap,  he  made  up  the  paper 
alone,  despite  its  increasing  size.  He 
was  responsible  for  placing  in  their 
proper  positions  all  of  the  multitudinous 
items  in  the  paper  except  those  on  the 
first  page.  That  page  was  made  up  in 


NOISE  LINKED  WITH  SALES 
BOY  TELLS  JUDGE 

44'^HE  louder  you  holler,  the 
more  papers  you  sell,”  Char¬ 
ley  Carter,  Norfolk  (Va.)  Ledger- 
Dispatch  newspaper  boy,  told  Po¬ 
lice  Justice  Spindle  in  police  court 
last  week  in  answering  charges  of 
creating  a  nuisance. 

Charley  was  charged  with  dis¬ 
turbing  the  quiet  of  occupants  of 
a  building  on  Norfolk’s  busiest 
street  at  noon.  Witnesses  for  the 
defense  said  Charley  had  a  musi¬ 
cal  voice.  “.\ccording  to  your 
theory,”  Judge  Spindle  said  in  dis¬ 
missing  the  case,  “if  you  had  a 
megaphone  the  depression  would 
be  over  for  you.  But  don’t  get 
one,”  he  hastily  added. 


accordance  with  a  diagram  or  “dummy,” 
in  the  shaping  of  which  O’Neil  had  a 
large  part  at  the  nightly  editorial 
council. 

Every  item  seemed  to  be  put  in  the 
right  place  and  there  was  no  duplica¬ 
tion.  The  clearness  of  the  paper’s 
makeup  was  one  of  the  main  factors  in 
causing  tens  of  thousands  of  readers  to 
turn  to  it  as  their  source  of  informa¬ 
tion  on  the  news  of  the  war.  The  dis¬ 
patches  on  the  campaigns  on  the  dif¬ 
ferent  “fronts,”  in  Belgium,  France, 
Russia,  .•\ustria  and  Italy,  were  all  kei)t 
together  in  the  proper  order.  Nothing 
seemed  too  long  or  too  short.  ICvery 
headline  brought  out  the  full  news 
value,  but  without  a  trace  of  e.xaggera- 
tion,  of  the  item  below  it.  If  it  failed 
to  do  so  in  the  first  place,  O’Neil  would 
quickly  alter  it  or  see  that  it  was 
altered. 

The  difficulties  of  this  task  were  in¬ 
creased  enormously  by  the  fact  that  the 
Times  had  a  large  group  of  its  own 
special  correspondents  at  the  centers  of 
war  news,  l)e.sides  the  full  service  of 
leading  newspapers  in  London,  Paris 
and  elsewhere,  together  with  the  .Asso¬ 
ciated  Press  service.  Hence  it  would 
receive  sometimes  four  or  five  dis¬ 
patches  from  the  same  place  on  the  same 
subject.  The  fact  that  tlwre  was  vir¬ 
tually  no  duplication  of  these  dispatches 
in  the  Times  was  a  wonder  in  itself. 

O’Neil  arriver  at  the  office  usually  at 
8  p.m.  and  within  an  hour  or  less  had 
acquired,  as  if  by  magic,  a  complete 
knowledge  of  all  the  news  that  had 
“gone  upstairs,”  that  is,  to  the  compos¬ 
ing  room,  and  everything  that  was  ex¬ 


pected  in  the  course  of  the  night.  .ML 
of  this  huge  mass  of  material  was! 
quickly  classified  in  his  own  mind  tintill 
clarity  and  order  emerged  and  ihtS 
makeup  of  the  paper  was  shaped.  His| 
mental  ojxTations  were  virtually  in- 1 
stantaneous  and  his  memory  was  a  mar-  * 
vel.  1  do  not  remember  that  he  was 
ever  confused  or  uncertain  as  to  what 
to  do. 

He  was  as  nearly  infallible  in  his 
judgment  of  news  as  any  man  is  likely 
to  Ik*.  This  faculty  was  fortified  by  one 
of  the  greatest  stores  of  accurate  in¬ 
formation  alx)ut  politics  and  public  life 
in  .America  possessed  by  any  newspaper 
worker  or  student  of  affairs.  In  early 
life  he  had  been  a  practicing  lawyer 
and  he  was  soundly  informed  as  to  the 
constitution  and  the  history  of  its  in-  1 
terpretation.  In  his  extraordinarily  re-  ^ 
tentive  memory  he  seemed  to  have  de- 1 
IKJsited  the  names  and  records  of 
presidents,  members  of  the  cabinet,  sen¬ 
ators  and  representatives  in  Congress, 
governors  and  public  men  in  genen! 
lor  nearly  or  quite  50  years. 

Yet.  -SO  far  as  most  Americans  arc 
informed,  he  was  “just  another  news- 
paiwr  man.”  The  marvelous  traits 
which  distinguished  him  are  unknown 
except  to  a  small  circle. 

The  modesty  characteristic  of  news- 
pai)ernien,  of  which  we  are  all  aware, 
although  the  public  is  not  aware  of  it, 
is  not  a  sufficient  reason  for  hiding  a 
life  such  as  O’Neil’s  from  comprehen¬ 
sion  by  the  mass  of  newspaper  readers. 
Charles  .A.  Dana’s  example  of  leaving 
his  colleagues  to  print  a  simple  an¬ 
nouncement  of  his  death  in  a  few  lines 
at  the  head  of  the  editorial  columns, 
without  any  news  obituary,  was  striking 
at  the  time  but  we  have  now  out¬ 
lived  it. 

.American  newspapers  have  gone  far 
since  the  days  of  Dana.  Readers  have 
a  right  to  know  the  full  truth  about 
the  men  who  help  to  make  the  news¬ 
papers,  for  the  press  is  big  enough  now 
to  face  every  news  problem  squarely, 
with  no  more  reservations  concerning 
itself  than  it  has  in  regard  to  important 
per.sonages  outside  of  the  newspaper 
ranks. 


SIGNING  UP  MERCHANTS 

Daily  Getting  Space  Guarantee*  To 
Offset  Reduced  Rate 

Nebraska  publishers  are  watching 
with  interest  an  experiment  Ixing  con¬ 
ducted  by  the  York  (Neb.)  Xezvs- 
Times,  as  an  answer  to  the  strong  mer¬ 
chant  demand  for  reduced  advertising 
rates. 

Thomas  Curran,  publisher,  and  his 
son,  Thomas  Curran,  Jr.,  business  man¬ 
ager,  met  the  demand  with  a  counter 
propo.sal  for  advertising  guarantees  to 
maintain  volume. 

The  News-Times  had  a  regular  rate 
of  38  cents  an  inch  for  local  display. 
The  business  staff  is  offering  advertis¬ 
ing  contracts  at  30  cents  an  inch  if  the 
merchant  will  agree  to  spend  1  per  cent 
of  his  gross  income  for  advertising. 

■Starting  March  1,  contracts  are  still 
being  signed  on  that  basis.  After  two 
months’  trial,  the  York  publishers  say 
it  is  still  an  experiment,  but  they  are 
hopeful  of  results.  The  chief  result 
thus  far  has  been  the  signing  up  of  a 
large  number  of  smaller  merchants  on 
regular  contracts  who  had  largely- 
stopped  advertising  prior  to  the  new 
contract  suggestion. 


JONES  DENIED  NEW  TRIAL 

.A  new  trial  has  been  denied  Tom 
Jones,  sentenced  to  life  .imprisonment 
for  the  murder  of  Hansel  Batten, 
young  newspai>erman  of  Hattiesburg, 
M  iss.  Mrs.  V’enie  Jones,  his  wife,  also 
charged  w'ith  the  murder  of  Batten,  is 
trying  to  arrange  bond  of  $5,000  for  her 
release. 


THUNDER  BAY  MILL  OPENS 

The  Thunder  Bay  newsprint  mill  of 
Abitibi  Power  and  Paper  Company- 
near  Port  .Arthur,  Ont.,  reopened  last 
week  at  50  per  cent  capacity  after  being 
closed  for  nearly  two  years.  Employ¬ 
ment  was  given  200  men. 


PUBLISHER,  WIFE,  AND  THEIR  11 


Family  of  James  D.  Haggerty,  editor  and  publisher  of  Woburn  (Mass.)  Daily 
Times.  Two  of  the  11  ehildren  are  on  the  newfspaper  staff.  James  D.  Hag¬ 
gerty,  Jr.,  is  sports  editor,  and  Mary  is  head  of  accounting  department.  Three 
of  the  daughters  are  attending  college.  Mr.  Haggerty,  who  founded  the  Times 
in  1901,  was  married  in  1897.  His  first  wife  died  in  1903.  He  married  Miss 
Mary  A.  Lovell  in  1908.  They  had  12  children,  one  of  which  died.  In  photo 
are,  left  to  right:  back  row — Arline  T.,  Mary  A.,  Mrs.  Mary  A.  Haggerty,  James 
D.  Haggerty,  Madeline  V.,  James  D.,  Jr.,  and  Dorothea  M.  Haggerty;  and  front 
row,  Janice,  Bernice,  Paul  L.,  Norma,  Joan  and  Loraine  Haggerty. 
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NEWSPAPER  COPY  MOST  ECONOMICAL 
ADVERTISING  AFFILIATION  HEARS 


Reduction  of  Space  in  Depression  Called  Greatest  Mistake 
by  W.  H.  Howard,  R.  H.  Macy  Executive — L.  D.  H. 

Weld  Says  Advertising  Cuts  Selling  Costs 

(SpectaZ  to  e:ditor&  Publisher)  Dr.  L.  D.  H.  Weld,  director  of  re- 


CLEV^ELAKD,  May  17.— Prominent 
speakers  at  sessions  of  two  national 
groups  of  advertisers  in  this  city  during 
five  days  of  strenuous  work  stressed  the 
importance  of  newspaper  advertising. 

The  29th  annual  Advertising  Affilia¬ 
tion  convention  was  held  here  May  13 
and  14.  The  National  Industrial  Ad¬ 
vertisers’  Association  held  sessions  May 
16-18  at  Hotel  Statler. 

William  H.  Howard,  advertising 
manager  of  the  R.  H.  Macy  Company, 
New  York,  was  an  outstanding  ex¬ 
ponent  of  newspaper  advertising  during 
the  Affiliation  sessions.  Howard  directs 
the  expenditure  of  $1,900,000  annually 
in  advertising  for  his  employers.  He 
began  as  a  copy  writer  in  the  store’s 
advertising  department. 

He  contended  that  newspaper  adver¬ 
tising,  used  consistently,  builds  reputa¬ 
tions  for  business  institutions,  brings 
the  greatest  returns  and  is  the  most 
economical  in  the  final  analysis. 

“Stores  must  build  requtations  to 
survive,’’  Howard  said.  “The  best 
medium  for  reputation  building  is  the 
newspapers.  Other  types  of  advertis¬ 
ing  may  be  cheaper,  but  the  returns  are 
small  in  comparison.  Guess-work 
should  be  taken  out  of  consideration  in 
arriving  at  the  true  worth  of  adver¬ 
tising.” 

Howard  said  that  the  newspaper, 
through  its  advertising  columns,  is  the 
ambassador  of  good  will,  as  well  as  a 
profit-maker  for  the  advertiser. 

“Unless  each  advertisement  sells  the 
store  as  well  as  the  item.”  Howard 
said,  “and  unless  it  is  then  placed 
where  it  can  make  customers  as  well 
as  sales,  its  possibility  of  profit  is  re¬ 
mote.  It  must  be  apparent  from  these 
considerations  that  direct  results  as  the 
sales  basis  of  copy  and  media  merit  are 
questionable. 

“To  me  this  has  always  been  the 
weakness  of  the  free  distributed  cir¬ 
cular  as  a  means  of  advertising.  That 
proportion  of  the  free  circular  which  is 
printed  but  not  read  is  waste,  but  at 
least  that  part  of  its  does  not  encourage 
unprofitable  shopping  habits.” 

Howard  graphically  carried  his  hear¬ 
ers  through  the  channel  of  the  news¬ 
paper  advertisement  from  its  creation  to 
the  reader.  He  said  the  best  class  of 
reader  for  the  advertiser  is  the  reader 
who  peruses  the  news  columns  thor¬ 
oughly  because  this  reader  best  appreci¬ 
ates  the  contents  of  an  advertisement  and 
becomes  a  good  customer,  rather  than  a 
mere  purchaser.  Consistent  advertising, 
Howard  said,  is  the  only  way  to  use 
space.  Advertisements  should  appear 
frequently  and  at  regular  intervals. 

“The  greatest  mistake,”  Howard  said, 
“most  merchants  make  is  in  reducing 
their  advertising  during  a  period  of 
depression.  Advertising  has  been  given 
its  greatest  challenge  during  the  last 
two  years.  A  depression  does  not 
change  human  nature !  People  still  have 
the  same  desires.  Keeping  up  with  the 
Joneses  is  just  as  important  in  1932  as 
it  was  in  1928.  Yet  advertising  has 
failed  to  take  cognizance  of  that  obvi¬ 
ous  truth — and  the  long  list  of  busi¬ 
nesses  that  languished  and  died  bears 
adequate  testimony  to  the  short-sighted¬ 
ness  of  their  advertising. 

“Most  stores  through  their  methods 
of  advertising  during  the  last  few  years 
have  traded  away  whatever  reputation 
they  had.  They  have  been  so  busy 
screaming  price  that  they  could  not  1^ 
bothered  with  talking  about  their  posi¬ 
tions  in  the  community,  their  se.  vice,  the 
points  of  difference  between  themselves 
and  others. 

“You  cannot  depend  upon  inertia  to 
carry  you  forever.  After  so  long  a 
time,  if  you  do  not  talk  about  your 
store,  nobody  else  will.” 


search  for  .  McCann-Erickson  Company, 
New  York,  told  the  Affiliation  members 
that  about  three  per  cent  of  the  total 
retail  sales  prices  of  merchandise  in 
1929  went  into  advertising.  The  total 
volume  of  retail  trade  was  43  billions  of 
dollars  that  year.  The  cost  of  doing 
retail  business,  he  said,  was  26  per  cent. 

“If  the  same  volume  of  goods,”  said 
Weld,  “had  been  marketed  without  ad¬ 
vertising  the  total  marketing  bill  would 
have  been  a  few  billions  higher.  Just 
think  of  tlie  number  of  salesmen  that 
would  have  been  necessary  if  we  had 
relied  wholly  on  personal  salesmanship. 
Advertising  tends  to  cut  down  the  cost 
of  selling,  just  as  a  machine  in  the  fac¬ 
tory  cuts  down  the  cost  of  manufac¬ 
turing.” 

Fred  J.  Nichols,  director  of  the  Mer¬ 
chants  Service  Bureau  of  Dayton,  said 
the  increased  buying  power  of  the  dol¬ 
lar  has  given  a  large  portion  of  the 
public  the  ability  to  spend  more  money 
than  ever  before.  He  too  cited  tlie  im¬ 
portance  of  discontinuing  unprofitable 
selling  and  of  linking  modern  advertis¬ 
ing  with  modern  selling. 

Still  another  speaker  whose  thought 
followed  a  similar  line  was  Herbert  W. 
Hess  of  the  Wharton  School  of  Finance, 
Philadelphia.  He  pointed  out  that  the 
big  problem  of  merchandising  today  is 
to  devise  advertising  “to  foster  that 
mode  of  thinking  which  will  sell  at 
profit  the  goods  which  modern  produc¬ 
ing  methods  have  brought  us.” 

Cleveland’s  Advertising  Club  brought 
a  new  idea  to  the  Affiliation  by  open¬ 
ing  an  elaborate  suite  of  club  rooms  in 
the  Hotel  Statler  at  the  opening  of  the 
convention.  Here  advertising  men  will 
meet  and  discuss  methods  oi  improving 
their  copy,  of  choosing  their  media  and 
of  testing  the  pulling  power  of  their 
text,  it  was  said.  Several  other  clubs 
in  the  Affiliation  indicated  thev  would 
consider  the  opening  of  similar  head¬ 
quarters. 

The  Toronto  (Ont.)  Advertising 
Club  was  admitted  to  membership. 

At  the  closing  sessions  James  Leslie 
Hubbell  of  Cleveland  was  elected  presi¬ 
dent  of  the  Affiliation,  succeeding  James 
Shelden  of  Hamilton,  Ont.  Mr.  Hub- 
bell  is  president  of  James  Leslie  Hub- 
bell,  Inc. 

Other  new  officers  are  Edgar  P. 
Weber,  Erie,  Pa.,  first  vice-president; 
Walter  Kiehn,  Toronto,  second  vice- 
president;  J.  Jay  Fuller,  Buffalo,  secre¬ 
tary-treasurer.  The  latter  was  elected 
lor  a  sixth  consecutive  term. 

Pittsburgh  (Pa.)  Advertising  Club 
submitted  an  application  for  Affiliation 
membership  and  will  be  received  into 
the  organization  a  year  hence,  it  is 
expected. 

Erie,  Pa.,  was  designated  as  the  1933 


convention  city.  An  effort  to  have  the 
Affiliation  cast  a  test  vote  on  the  sub¬ 
ject  of  prohibition  was  defeated  at  a 
meeting  of  the  directors. 

An  elaborate  entertainment  program 
took  place  during  the  two  days  of  ses¬ 
sions.  More  than  500  delegates  were 
registered  for  the  convention.  An  ex¬ 
hibition  of  various  types  of  copy  and 
media  took  place  in  connection  with  the 
conference. 

Revival  of  industrial  markets  to  put 
men  back  to  work  and  bring  about  the 
return  of  normal  business  conditions 
was  the  slogan  of  the  Industrial  Ad¬ 
vertisers’  Association,  whose  members 
had  many  exhibits  at  Hotel  Statler. 
Speakers  stressed  the  prominent  role  of 
advertising  campaigns  to  bring  about 
this  revival. 

New’spapers  were  praised  for  their 
work  in  seeking  to  spread  optimism  in 
the  face  of  payroll  cuts. 

Modern  methods  of  sales  and  news¬ 
paper  advertising  were  recommended  by 
Allen  H.  Morgensen,  assistant  editor 
of  Factory  and  Industrial  Management. 

Kenneth  Goode,  New  York  advertis¬ 
ing  man,  told  the  delegates  that  “adver¬ 
tising  working  backward  helped  the  de¬ 
pression  along  and  advertising  working 
properly  through  newspapers  in  par¬ 
ticular  can  do  a  great  deal  to  help  the 
country  out  of  its  present  state. 

“It  has  taken  a  magnificent  campaign 
of  inverted  publicity  to  make  us  what 
we  are  today.  The  name  ‘depression’ 
is  of  course  a  joke  in  itself.  Depression 
does  not  exist  except  as  a  creation  of 
newspaper  and  other  forms  of  adver¬ 
tising.  It  is  a  noble  word  invented  to 
describe  an  ignoble  state  of  mind. 

“Prosperity  comes  from  spending 
money.  Between  Washington  and  Wall 
Street,  public  morale  has  been  mur¬ 
dered.  There’s  the  place  recovery  must 
start,  and  that’s  where  advertising- 
minded  men  must  lead.” 

Goode  spoke  on  the  subject,  “Now  is 
the  Time  for  .-Ml  Good  Salesmen  to 
Come  to  the  Aid  of  Their  Country.” 
He  is  vice-president  of  the  Biow  Com¬ 


pany,  and  a  national  authority  of  selling 
and  advertising. 

Among  the  subjects  discussed  at  a 
meeting  for  active  members  only  was 
“Should  the  percentage  of  sales  de¬ 
voted  to  advertising  be  increased  or 
decreased  during  periods  of  poor  busi¬ 
ness  ?” 

Another  was,  “How  long  can  a  com¬ 
pany  go  without  advertising  and  still 
hold  its  place  in  its  particular  field?” 

The  question  of  concentrating  adver¬ 
tising  on  new  markets  was  discussed. 

Tuesday  morning  five  outstanding  and 
successful  promotional  programs  of 
1931  and  1932  were  exhibited  and  dis¬ 
cussed  by  men  responsible  for  them. 
Problems,  strategy,  and  results  of  each 
campaign  were  discussed  and  the  actual 
campaigns  were  placed  on  the  confer¬ 
ence  platform  and  explained  step  by 
step.  Subjects,  such  as  media  selection, 
media  coverage,  marketing  policies, 
copy  appeals,  production  costs,  co-oper¬ 
ation  with  sales  departments,  and  many 
others  were  covered. 

.Ml  delegates  at  the  conference  ad¬ 
mitted  business  concerns,  whether  in¬ 
dustrial  or  otherwise,  face  a  bigger  ad¬ 
vertising  job  with  curtailed  budgets,  and 
must  determine  new  advertising  policies 
with  emphasis  on  ethics,  and  seek  guid¬ 
ance  through  a  maze  of  newly  proposed 
plans  or  merchandising.  Most  of  the 
sessions  were  closed  to  outsiders  in 
order  to  foster  free  discussions. 


WEEKLY’S  PLANT  DAMAGED 

Damage  estimated  at  $4,700  was 
caused  Alay  11  by  a  fire  in  the  press¬ 
room  of  the  Barre  (Mass.)  Gazette, 
weekly.  The  paper  was  printed  the 
next  day  in  a  neighboring  city.  Charles 
W.  Pierce  is  owner. 


CARD  ON  VANITY  FAIR 

Wayne  Gard,  editorial  writer,  Des 
Moines  (la.)  Register-Tribum,  has  ar¬ 
ranged  to  do  temporary  editorial  work 
for  three  months  on  the  staff  of  Vanity 
Fair.  He  began  May  16. 


AKRON  BEACON  JOURNAL 
leads  all  Ohio  newspapers  in  total  Dis¬ 
play  Advertising  for  the  first  four 
months  of  1932.  Our  gain  in  retail 
display  for  this  period  is  24,957  lines. 


Here  are  the  figures  from  Media 
Records,  showing  the  standing  of  the 
five  leading  papers,  one  in  each  city. 


Akron  Beacon  Journal. 3, 585, 992 


Columbus  Dispatch . 3,581,995 

Dayton  News . 3,319,388 

Cleveland  Press . 3,258,862 


Cincinnati  Times-Star. .  ..3,128,600 


six  days 
seven  days 
seven  days 
six  days 
six  days 


AKRON  BEACON  JOURNAL 

A  METROPOLITAN  NEWSPAPER  IN  A  HIGHLY  RESPONSIVE  MARKET 
Represented  by  < 

STORY,  BROOKS  &  FINLEY 

Member  A.B.C.— A.N.PA.— Major  Market  Newspapers,  Inc. 
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One  Publisher's  Attitude: 


“You  say  that  your  blankets  are  oil-proof.  I  am 
not  interested. 


“You  say  that  they  are  free  from  swelling,  bolster¬ 
ing,  and  drying  out.  That  leaves  me  cold; 

“  But  when  you  tell  me  that  these  blankets  SAVE 
MONEY — and  when  you  prove  it  with  service  records 
— then  I  am  willing  and  eager  to  hear  your  story.” 


This  publisher  is  now  using  a  few  Vulcan  Blankets. 
They  will  demonstrate  a  worth-while  saving.  He  will 
buy  more  and  more. 

That  is  how  Vulcan  Blankets  are  being  sold. 

Four  years  of  intensive  research  work  ...  a  final 
test  for  nearly  a  year  on  modern  high-speed  presses 
.  .  .  and  now,  within  a  few  months,  150  newspapers 
are  using  Vulcan  Non-Rubber  Blankets. 

The  service  records  mentioned  above  are  available 
to  any  newspaper  executive. 


Send  For  This  Printed  Matter: 

“Answering  Your  Questions  about  Vulcan  Press  Blankets.” 

“Money  Saving  Products  for  Newspapers.”  Including  Vulcan 
Non-Rubber  Press  Blankets,  Vulcan  Under  packing,  Vulcan  Draw 
Sheets,  Vulcan  Rubber  Rollers,  and  (for  the  Stereotyping  Department) 
Vulcan  Creeper  Sheets. 


^  '  N.' 

>  \ 


VULCAN  PROOFING  COMPANY 

First  Avenue  and  Fifty-eighth  Street,  Brooklyn,  N.  Y. 


VULCAN 


■>  •’* 


Press  Blankets 


32 


Editor  &  Publisher  The  Fourth  Estate  for  May  21,  1932 


COMMITTEE  TO  TELL  CONSTRUCTIVE 
TRENDS  IN  CLASSIFIED  FIELD 


BLUE  PENCIL  CLUB  ELECTS 


Research  Group’s  Report  Will  Be  a  Feature  of  Pittsburgh 
Convention  June  6-9 — To  Award  Plaque 
for  Best  Sales  Work 


O.  S.  Wespe 


The  report  of  the  research  commit¬ 
tee  of  the  Association  of  News¬ 
paper  Classified  Advertising  Managers 
will  be  one  of  the 
chief  features  of 
the  annual  con¬ 
vention  of  that 
organization  a  t 
the  William  Penn 
Hotel,  Pitts¬ 
burgh,  June  6-9. 
This  report,  to  be 
read  by  Marshall 
P.  T  rippe,  of 
the  lndianat>olis 
Kcu’s,  chairman 
of  the  committee, 
will  present  an 
outline  of  all  con¬ 
structive  develop¬ 
ments  noted  in  a  careful  scrutiny  of 
classified  sections  throughout  the  coun¬ 
try.  A  discussion,  led  by  Mr.  Trippe, 
will  follow  the  report. 

Among  other  interesting  items  in  the 
program  will  be  a  vote  on  the  proposal 
that  the  association  conduct  a  cam¬ 
paign  for  the  development  of  more  and 
better  national  classified  business,  a  dis¬ 
cussion  of  rate  features  accompanied  by 
a  display  of  rate  cards  and  contract 
blanks,  consideration  of  a  proposal  to 
establish  a  national  bureau  for  classi¬ 
fied  promotion  exchange,  and  presenta¬ 
tion  of  a  X’ictory  Plaque  of  silver  to  the 
classified  sales  staff  showing  the  most 
constructive  sales  work  from  April  3 
to  9.  Copies  of  classified  sections  of 
these  dates  will  be  on  display  in  the 
convention  hall. 

On  Tuesday,  June  7,  special  sessions 
will  be  held  for  newspapers  of  more 
than  50,000  circulation  and  for  those  of 
less  than  that  amount.  C.  W._  Horn, 
supervisor  of  classified  advertising  for 
the  Hearst  Newspapers,  will  give  the 
keynote  address  for  the  large  dailies, 
and  Basil  L.  Smith,  classified  expert, 
will  do  the  same  for  the  smaller  group. 

The  convention  will  open  on  Monday 
morning  with  an  address  of  welcome  by 
Thomas  Dunn,  president  of  the 
Pittsburgh  Chamber  of  Commerce. 
O.  S.  Wespe,  Louisville  Courier-/ our- 
nal  and  Times,  president  of  the  asso¬ 
ciation  will  deliver  his  annual  address 
which  will  be  followed  with  reports  by 
C.  M.  Carroll,  New  York  Times,  secre¬ 
tary;  Charles  T.  Hardin,  Columbus 
Dispatch,  treasurer ;  and  Dean  G. 
Heintzelman,  Pittsburgh  Post-Gazette, 
editor  of  the  Classified  Journal.  Com¬ 
mittee  reports  will  be  read  by  H.  D. 
Keller,  Des  Moines  Register  and  Trib¬ 
une,  chairman,  agency  relations  com¬ 
mittee;  L.  L.  Heaton,  New  York 
Herald  Tribune,  chairman  committee  on 
constitution  and  by-laws ;  and  Mr. 
Trippe.  research  committee. 

A  luncheon  will  be  held  at  the  Will¬ 
iam  Penn  Hotel  Monday  noon,  and 
Lawrence  T.  Stevenson,  president  of 
the  National  .Association  of  Real  Estate 
Boards  will  speak  on  “Classified  .Ad¬ 
vertising  from  the  Viewpoint  of  an 
Advertiser.”  Cranston  Williams,  sec¬ 
retary-manager  of  the  Southern  News¬ 
paper  Publishers’  Association  will 
speak  at  the  Monday  afternoon  session, 
and  R.  E.  Seiler  of  Los  Angeles  Times 
will  talk  on  typography  and  make-up  in 
classified.  W.  O.  Sessions,  Salt  I^ke 
City  Tribune  and  Telegram,  will  con¬ 
duct  a  discussion  on  this  subject. 

The  keynote  of  the  session  for  large 
dailies  will  be  “Co-ordinating  the  efforts 
of  outside  and  telephone  sales  staffs  in 
selling  new  classified  business.”  J.  A. 
Finneran,  New  York  American,  will 
lead  a  discussion  on  outside  staff  sales, 
and  J.  H.  Butler.  Houston  Chronicle, 
will  supervise  a  discussion  on  telephone 
staffs. 

The  small  daily  classified  managers 
will  consider  the  problem  of  reducing 
competition  and  building  closer  co-oper¬ 


ation  between  classified  and  display  de¬ 
partments  under  the  leadership  of  Loyal 
Phillips,  Nashville  Banner.  Bookkeep¬ 
ing  charges  and  collections,  rate  struc¬ 
ture  and  sales  costs  will  also  be  taken 
up  in  the  morning  period  of  this  session. 
During  the  afternoon,  with  Roy  E. 
Ballou,  Peoria  (Ill.)  Star  as  session 
chairman,  the  group  will  discuss  pro¬ 
motion,  getting  the  most  revenue  per 
inch,  typographical  make-up  and  new 
classifications. 

The  Wednesday  morning  session,  for 
all  papers,  will  be  devoted  to  promotion, 
'.vith  a  keynote  address  by  Chesser 
Campbell,  Chicago  Tribune,  and  discus¬ 
sion  led  by  Worth  Wright,  Los  An¬ 
geles  Examiner.  Separate  luncheon 
meetings  for  morning,  evening  and  com¬ 
bination  newspapers  will  be  held  at 
noon.  Chairmen  of  these  meetings  will 
be  W.  H.  Pickett,  Cincinnati  Enquirer, 
morning;  B.  J.  Dietrich,  St.  Louis 
Post-Dispatch,  evening ;  and  H.  W. 
Connell,  San  Antonio  Express  and  Eve¬ 
ning  News,  combination. 

In  the  afternoon  Harrison  J.  Mc¬ 
Donald,  president  of  McDonald’s  Serv¬ 
ice,  will  talk  on  “Securing  and  Holding 
Voluntary  Patronage.”  A  discussion 
on  how  to  meet  changing  conditions 
will  be  headed  by  H.  G.  Barringer, 
classified  manager  of  the  .Vc7c>  York 
H'orld-  T  elcgram. 

The  final  morning  will  be  devoted 
largely  to  election  of  officers,  votes  on 
amendments  and  resolutions  and  award¬ 
ing  of  the  Victory  Plaque.  Morton  A. 
McDonald,  Oakland  Tribune,  will  give 
an  analysis  of  the  importance  of  a  sales 
manual  to  the  outside  sales  force,  com¬ 
piled  from  information  assembled  by 
the  research  committee.  W.  S.  Camp¬ 
bell  will  lead  the  closing  discussion  on 
this  subject. 


PUBLISHERS  NOMINATED 


Four  Pennsylvania  Men  Win  In 
Primary  Election  April  26 

Pennsylvania  publishers  fared  well 
in  the  recent  state-wide  primary. 

Edward  J.  Lynett,  publisher,  Scran¬ 
ton  Times,  was  named  a  delegate-at- 
large  to  the  Democratic  national  con¬ 
vention. 

Benjamin  K.  Focht,  publisher,  Lewis- 
burg  Sentinel,  weekly,  won  the  Repub¬ 
lican  Congressional  nomination  for  the 
18th  district. 

Frederick  T.  Gelder  of  Forest  City 
was  nominated  for  re-election  to  the 
senate  on  the  Republican  ticket.  He 
was  rigorously  opposed  by  Governor 
Pinchot. 

Col.  Laurence  H.  Watres,  publisher, 
Scranton  Republican,  was  nominated  to 
the  Republican  state  committee. 


PXJSINESS-- 
LJ  is  Qood  in- 

South  Jerseu 


Never  a  Bank  Failure 
in  Camden’s  history. 

170  B.  &  L.  Asso¬ 
ciations  in  Camden 
County  and  not  a  sin¬ 
gle  failure  during  the 
past  twenty  years. 

COURIER-POST 

NEWSPAPERS 

CAMDEN  NEW  JERSEY 

N«tt— I  Reprcaentatives 
OmO.  A.  MeDBTITT  CO. 


Harry  S.  Elliott  of  Marion  Star 
New  President  of  Desk  Men 

(Special  to  Editor  &  Publisher) 
Marion,  O.,  May  16. — Harry  S.  El¬ 
liott,  managing  editor  of  the  Marion 
Star,  was  elected  president  of  the  Blue 

_ Pencil  Club,  an 

organization  o  f 
Ohio  newspaper 
desk  men,  at  its 
annual  banquet  in 
the  Deshler-Wal- 
lick  Hotel,  Col¬ 
umbus,  Sunday, 
May  15.  He  suc¬ 
ceeds  M  |U  r  r  a  y 
Powers,  manag¬ 
ing  editor,  Ports- 
tnouth  Times,  and 
former  managing 
editor  of  the 
Star. 

Roy  M.  White, 
editor,  Millersburg  Farmer-Hub,  was 
elected  vice-president  and  Norval  Neil 
Luxon,  school  of  journalism,  Ohio 
State  University,  was  relected  sec¬ 
retary. 

Speakers  at  the  annual  banquet  and 
their  topics  were:  John  G.  Green,  man¬ 
aging  ^itor,  Mansfield  News,  “Page 


One  Make-up” ;  Edward  .A.  Evans, 
editor,  Columbus  Citizen,  “The  Eldi- ' 
torial  Page”;  Jean  James,  society  edi- j 
tor,  Columbus  Dishatch,  “The  Woman’s  - 
Page” ;  Douglass  W.  Miller,  joumalitm 
instructor,  Ohio  Wesleyan  University, 
“The  Small  City  Sports  Page.” 

Sixty-five  desk  men  and  copy  readers 
were  present.  Retiring  President  Powers 
appointed  F.  A.  Woolson,  managing  edi¬ 
tor,  Newark  Advocate,  Ross  D.  Mc- 
Michael,  city  editor,  Mansfield  News, 
and  President  Elliott  members  of  a 
committee  to  consider  the  advisability  ' 
of  replacing  the  annual  meetings  of  the 
entire  membership  with  district  meetings. 


BUYS  INTEREST  IN  STATION 


Hakry  S.  Elliott 


Cleveland  Plain  Dealer  Now  Part 
Owner  of  Local  Broadcaster 

The  Cleveland  Plain  Dealer  has  pur¬ 
chased  an  interest  in  radio  station 
WHK,  Cleveland’s  pioneer  station  which 
broadcasts  local  and  Columbia  Net¬ 
work  features,  it  was  announced  May  5 
by  George  M.  Rogers,  vice-president 
and  general  manager  of  the  Plain 
Dealer  Publishing  Company. 

The  purchase  was  made  as  an  invest¬ 
ment,  and  the  station  will  continue  to 
operate  under  its  present  management, 
the  announcement  said. 


AT  THE  TOP  OF  THE  HI  EL 


A  LONE  figure  in 
overalls  surveys 
the  fields  of  his 
labor.  Freshly 
planted  rows  point 
their  even  lines 
around  a  gently  rising  hill.  Seem¬ 
ingly  the  world  and  its  people  are 
far  away.  But  this  man  is  not  alone! 

His  home  is  at  the  top  of  the  dis¬ 
tant  hill.  And  in  his  home  is  a  tele¬ 
phone.  Eighty-five  million  miles  of 
wire  lead  to  it.  His  call  is  a  com¬ 
mand  to  one  or  more  of  several 
hundred  thousand  employees.  Day 
or  night  he  may  call,  through  the 
Bell  System,  any  one  of  nearly 
twenty  million  other  telephones  in 
this  country  and  an  additional 
twelve  million  abroad. 

And  yet,  like  you,  he  pays  but  a 
small  sum  for  a  service  that  is  fre¬ 
quently  priceless  in  value.  The  pres¬ 
ence  of  the  telephone,  ready  for  in¬ 
stant  use,  costs  onG  a  few  cents  a 


day.  With  your  telephone,  you 
are  never  alone.  It  is  an  invest¬ 
ment  in  companionship,  conve¬ 
nience,  and  security.  Through  it 
you  can  project  your  personal¬ 
ity  to  the  faraway  places  of  the 
earth,  or  bring  familiar  voices  to 
the  friendliness  of  your  fireside. 

Undoubtedly  a  great  factor  in 
the  continued  progress  and  im¬ 
provement  of  telephone  service  is 
the  intangible  but  real  spirit  of 
service  that  has  become  a  tradi¬ 
tion  in  the  telephone  business.  This 
spirit  expresses  itself  daily  and  in 
any  emergency.  And  behind  the 
army  engaged  in  giving  service  is 
the  pioneering  help  of  a  regiment 
of  five  thousand  scientists  and  tech¬ 
nical  men,  engaged  in  the  sole  task 
of  working  for  improvement.  This 
group  devotes  itself  exclusively  to 
seeking  ways  and  means  of  making 
your  telephone  service  constantly 
better  and  better. 


AMEMMCAIV  TELEPHONE  AIVE  TELEGHARH  COMPANY 
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PERSONALS 


(Continued  from  page  26) 

WEDDING  BELLS 

IRA  O.  WELBORN,  city  editor,  Dal¬ 
las  (Tex.)  Dispatch,  to  Miss  Janice 
Longley,  of  Dallas,  in  Marietta,  Okla., 
last  week. 

Miss  Inez  Holland,  reporter,  Okla¬ 
homa  City  Daily  Record,  to  Carl 
Jenkins,  reporter,  Oklahoma  City  Daily 
Oklahoman,  in  El  Reno,  recently. 

Warren  A.  McNeill,  of  the  Associated 
Press  staff,  Richmond,  formerly  of  the 
Lynchburg  (Va.)  News,  to  Miss  Mar- 
tine  A.  Wright,  on  May  14,  at  St. 
Benedict’s  Chapel,  Richmond,  Va. 

William  C.  Stewart,  managing  edi¬ 
tor,  Southbridge  (Mass.)  Daily  News, 
to  Miss  Bernadette  Madelyn  Lavin, 
Worcester,  Mass.,  at  Buffalo,  May  11. 

Thomas  Treanor,  recently  on  the 
Oakland  (Cal.)  Post-Inquirer,  to  Elea¬ 
nor  Simpson,  May  11,  on  the  eve  of 
their  departure  for  Milwaukee,  Wis., 
where  Mr.  Treanor  will  join  the  edi¬ 
torial  staff  of  the  Wisconsin  News. 

Sherman  Daley,  advertising  manager, 
Kenmore  (N.  Y.)  Independent,  to  Miss 
Virginia  Powell,  office  manager  of  that 
newspaper.  May  14. 

William  S.  Morris,  business  manager 
of  the  Augusta  (Ga.)  Chronicle,  to 
Miss  Florence  Hill  of  Aiken,  Ga.,  May 
14  in  Aiken. 

William  F.  Arbogast,  of  the  Louis¬ 
ville  bureau.  Associated  Press,  and  for¬ 
merly  with  the  Cincinnati  Times-Star, 
to  Miss  Eleanor  ReaRan  of  Ludlow, 
Ky.,  at  Ludlow,  May  10.  The  couple 
went  East  on  a  wedding  journey. 

Louis  R.  ilurdoch,  Chicago  Herald 
and  E.vaminer  Sunday  editor,  to  Miss 
Ann  Elizabeth  Bannon,  Evanston,  Ill., 
May  14. 

ASSOCIATIONS 

CD.  WILLARD,  editor,  Ellis 
.  County  Nezvs,  Shattuck,  Okla., 
was  elected  president  of  Group  2, 
Oklahoma  Press  Association  at  a 
meeting  in  Beaver,  Okla.,  recently. 
Giles  E.  Miller,  editor,  Panhattdle 
Herald,  Guymon,  Okla.,  was  elected 
vice-president,  and  E.  H.  Lynch,  edi¬ 
tor,  Texas  County  Nezvs,  Guymon,  was 
made  secretary. 

Boy  Scouts  interested  in  newspaper 
work  as  a  hobby  or  as  a  possible  voca¬ 
tion  will  gather  in  Baltimore  for  the 
fifth  meeting  of  the  National  Boy 
Scout  Press  Association,  May  27  and 
28  at  the  Southern  Hotel.  Raymond 
Clapper,  manager  of  the  Washington 
bureau.  United  Press,  and  Sir  Willmot 
Lewis.  Washington  correspondent,  Lon¬ 
don  Times,  will  speak. 

W.  Harrison,  owner  of  the  Guilford 
(England)  Surrey  Advertiser  was 
elected  president  of  the  Newspaper 
Society,  an  organization  of  provincial 
newspaper  publishers,  at  the  recent  an¬ 
nual  meeting.  He  succeeds  R.  N.  Bur¬ 
gess,  owner  of  the  Carlisle  Cumberland 
News.  Samuel  Storey,  managing  direc¬ 
tor,  Newcastle  Journal  and  a  member 
of  Parliament,  was  elected  senior  vice- 
president. 

Scranton  (Pa.)  Advertising  Club 
at  its  semi-monthly  meeting  elected  Otto 
R.  Conrad  president. 

Harry  B,.  Rutledge,  field  manager  of 
the  Oklahoma  Press  Association, 
spoke  on  “Newspaper  Advertising  and 
Retailing”  before  a  group  of  business 
men  in  Beaver,  Okla.,  recently. 

More  than  200  guests  attended  the 
annual  souvenir  banquet  of  the  Spring- 
field  (Mass.)  Advertising  Club  in 
the  Hotel  Kimball,  May  11.  Charles 
De  Forest  was  toastmaster  with  Albert 
C  White,  Jr.,  as  master  of  ceremonies. 

Roy  S.  Frothingham,  sales  promotion 
manager  of  the  National  Broadcasting 
Company,  was  elected  president  of  the 
San  Francisco  Advertising  Club 
May  11.  He  succeeds  Frank  Kilsby. 
Earle  V.  Weller,  Pacific  Coast  mana¬ 
ger  for  Campbell-Ewald,  vice-president, 
Elmire  (^Idthwaite,  advertising  mana¬ 
ger,  Sherman  Clay,  secretary  and 


(Tharles  Pritchard,  advertising  manager, 
Bonestell  Company,  treasurer. 

South  Carolina  Press  Association 
will  hold  its  annual  meeting  at  Myrtle 
Beach,  June  16-17. 

President  Lew  Clark  was  the  winner 
of  the  Advertising  Golf  Association 
tournament  held  at  the  Meadow  Golf 
&  Country  Club,  San  Francisco,  May 
12,  with  a  low  net  of  66.  O.  W.  Irwin 
won  the  qualifying  nine  hole  prize  with 
a  net  score  of  31. 


PRESS  ASSOCIATION  NOTES 

ALLEN  G.  CRIST,  Harrisburg,  Pa., 
bureau.  Associated  Press,  and  Miss 
Viola  Stuart  of  Toronto,  Canada,  have 
announced  their  engagement.  They  will 
be  married  in  Toronto,  June  J. 

Canadian  Press  has  opened  a  bureau 
in  Victoria,  B.  C.,  under  the  manage¬ 
ment  of  C.  F.  Moriarity. 

Miles  H.  Wolff,  correspondent  of  the 
Columbia,  S.  C.  bureau.  Associated 
Press,  has  been  appointed  correspondent 
for  the  Baltimore  bureau,  effective  June 
1.  His  successor  has  not  been  named. 

L.  C.  Bailey,  Associated  Press  tele¬ 
graph  operator  at  Mobile,  Ala.,  has  been 
transferred  to  Montgomery  to  succeed 
Sam  Crenshaw,  who  has  been  trans¬ 
ferred  to  Nashville,  Tenn. 

Wendell  Burch,  night  manager. 
United  Press,  Reno,  Nev.,  acted  as  re¬ 
lief  for  Vincent  Mahoney.  United  Press 
Arizona  state  manager,  during  the  lat¬ 
ter’s  vacation  on  the  Pacific  coast.  Mr. 
Mahoney  returned  to  work  May  9.  Mr. 
Burch  will  relieve  in  the  Los  Angeles 
United  Press  office  for  a  time. 

Frank  X.  Millman,  state  corre¬ 
spondent,  Associated  Press  in  New  Jer¬ 
sey,  has  joined  the  Hole-in-One  Club 
at  the  Yardley  Country  Qub,  dropping 
a  tee  shot  on  the  127-yard  ninth  hole. 

Oscar  1.  Leiding  of  the  Washington, 
D.  C.,  Associated  Press  office,  has  been 
promoted  to  the  rank  of  first  lieutenant 
in  the  air  corps  reserve. 

F.  O.  Bailey,  former  manager  of  the 
United  Press  in  Memphis,  has  been 
transferred  to  St.  Louis  as  manager  of 
the  U.P.  office  there.  Mr.  Bailey  was 
manager  at  Memphis  for  two  years  and 
prior  to  that  had  had  charge  of  the 
station  at  Jefferson  City,  Mo.  E.  W, 
Lewis,  former  manager  at  St.  Louis, 
has  been  transferred  to  the  Washington 
staff  of  the  United  Press.  James  Aus¬ 
tin.  of  the  Chicago  staff  of  the  L^nited 
Press,  has  joined  the  St.  Louis  staff. 


nual  Travel,  Camp  and  Resort  special 
guide. 

Asheville  (N.  C.)  Citizen,  May  12, 
special  8-page  tabloid  section,  annual 
58th  district  conference  of  Rotary  In¬ 
ternational  held  in  Asheville. 

Atlantic  City  (N.  J.)  Press,  May  9, 
16-page  tabloid,  Atlantic  City  Home 
Show  supplement. 

Richmond  (Va.)  News-Leader,  May 
13,  6-pages  Kaufman  Department  Store 
section,  printed  in  black  on  green  news¬ 
print. 


NATIONAL  PRESS  CLUB 
ADDS  NEW  MEMBERS 


Several  Members  of  Congree*  And 
Other  Government  OfificiaU 
Admitted — 11  News¬ 
papermen  Join 


(Special  to  Editor  &  Publisher) 

Washington,  D.  C.,  May  16.— Sev¬ 
eral  more  members  of  Congress,  as 
T.,  ,  /n  \  T  I  £L  well  as  a  score  of  newspapermen  and 

governnient  and  business  af- 
^amantan  have  been  added  to  the  rolls  of 

the  National  Press  Club.  The  news¬ 
papermen,  of  course,  were  listed  as  ac- 


the  new  $2,000,000  Good 
Hospital,  Sunday,  May  8. 

Tokio  Japan  Advertiser,  Fashion 
Revue  supplement,  eight  pages,  April  23. 

Anderson  (S.  C.)  Independent  and 
Daily  Mail,  36-page  edition  for  the 


tive  members,  the  rest  being  associate 
members. 

The  list  of  initiates  included  Secre- 


Southern  Cotton  Festival  held  in  An-  tary  of  the  Treasury  Ogden  L.  Mills, 


derson  May  11  and  12. 
is  publisher. 


Wilton  E.  Hall  Speaker  of  the  House  John  N.  Garner, 
Representative  Bertrand  H.  Snell,  Re- 

-  publican  floor  leader;  Senator  Robert 

NEW  PUBLICATIONS  F.  Wagner,  of  New  York,  Senator 

PETER  A.  SMITH,  publisher.  West  J.  Bulkley,  of  Ohio  and  Harvey 

Orange  (N.  J.)  Weekly  Review,  re-  S'  Crouch,  member  of  the  Reconstruc- 
cently  started  publication  of  another  tion  Finance  Corporatwm. 


weekly.  Orange  Weekly  Review.  G. 
Clifford  Jones,  founder  and  former  edi¬ 
tor  of  the  Daily  Courier,  now  the  North 
Jersey  Courier,  is  editor  of  the  new 
weekly. 

Observer  Printing  Company,  Inc., 
Florence,  S.  C.,  which  plans  to  conduct 


Other  associate  members  elected  in¬ 
cluded  :  Representatives  Richard  S. 
Aldrich,  of  Rhode  Island;  Richard  M. 
Kleberg,  of  Texas,  Chester  C.  Bolton, 
of  Ohio,  Wesley  E.  Disney,  of  Okla¬ 
homa,  Tom  B.  McKeown,  of  Oklahoma, 
Richard  O.  H.  Cross,  of  Texas,  Joseph 
B.  Shannon,  of  Missouri,  and  B.  Frank 


a  newspaper  publishing  and  job  printing  Murphy,  of  Ohio.  Also  in  the  group 


business,  has  been  granted  a  charter. 
The  authorized  capital  stock  is  ^,000. 
Officers :  W.  J.  Stricklin,  president ; 

P.  H.  McEachin,  vice-president ; 
Charles  S.  Gardiner,  secretary  and 
treasurer. 

Jones  County  Tributve,  weekly  is  now 


were  John  J,  Hopkins,  assistant  to  the 
Secretary  of  the  Treasury  and  Thomas 
B.  Doe,  president.  Eastern  Air  Trans¬ 
port  Company. 

Newspaper  men  elected  to  active 
membership  included  Charles  S.  Smith, 
Associated  Press;  Phillip  Austenson, 


being  published  at  Laurel,  Miss.  R.  E.  Washington  Post,  Henry  F.  Missel 


Gray  is  editor. 


witz.  United  Press;  Sanford  Jarrell, 
Washington  Herald;  Donald  E.  Craig, 
Jr.,  Washington  Daily  News;  Russell 
Smith,  Washington  Press  Service;  John 
M.  Robey,  editor.  The  Pathfinder; 
James  F.  Callbreath,  editor.  Mining 
Congress  Journal;  Maj.  Gen.  James  E. 
Fechet,  retired,  editor.  Aero  Digest; 


SCHOOLS 

OUTSTANDING  examples  of  pub¬ 
lic  service  rendered  by  the  press 
in  the  United  States  are  being  collected 
by  Prof.  J.  O.  Simmons,  department  of 

journalism,  Syracuse  University.  Ay,,.,,,.,  ...  ,  .  ,  „ 

total  of  38  schools  of  journalism  have  J®*’"  McGrew,  editor.  Intet^l  Rev- 


been  asked  to  make  nominations  in  their  Adrian  Mitchell,  an 

states  for  1931.  Press  associations  and  ^  xt  '  .  -j  ^  u 

Non-active  and  non-resident  members 


CHANGES  OF  OWNERSHIP 

COL.  THOS.  H.  HARTER,  for  38 
years  publisher  of  the  Bellefonte 
(Pa.)  Keystone  Gazette  recently  sold 
his  interest  to  his  adopted  son  and  a 
grandson  Charles  F.  and  Charles  A. 
Mensch.  Col.  Harter  retires  from  ac¬ 
tive  business  after  55  years  as  an  editor. 

Saturday  Re^dexv,  once  famous  British 
Conservative  weekly,  has  been  pur¬ 
chased  by  three  former  members  of  the 
London  Morning  Post  staff,  Guy  Pol¬ 
lock.  managing  editor,  John  Pollock, 
Paris  correspondent,  sons  of  Walter 
Herries  Pollock,  who  edited  the  Re¬ 
view  from  1882  to  1893,  and  Warren 
Allen,  foreign  editor.  They  have  re¬ 
signed  from  the  Morning  Post. 

Prophetstown  (Ill.)  Echo,  a  weekly, 
has  been  sold  by  Ren  E.  Jarvis,  who 
asquired  the  paper  last  February,  to 
F.  J.  Perrin,  formerly  of  Lawrence. 
Mich.  Mr.  Jarvis  was  forced  to  retire 
because  of  failing  health. 

Joseph  Weisbeck  has  purchased  the 
Alden  (N.  Y.)  Adi’ertiser,  weekly, 
from  Joseph  Soeman. 

Arthur  Gray,  for  the  past  seven 
years  editor  of  the  Netv  Market  (la.) 
Herald,  has  sold  his  paper  to  A.  M. 
Young,  formerly  with  the  Clarinda 
(la.)  Daily  Herald. 


newspaper  editors  are  asked  to  make 
nominations,  which  are  later  followed 
up  and  summarized. 

A  picked  student  staff  of  28  from  the 
department  of  journalism,  Syracuse 
University,  issued  all  editions  of  the 
Utica  Daily  Press,  May  11. 

Journalism  students  of  Ohio  Wes¬ 
leyan  University,  Delaware,  edited  the 
Bucyrus  (O.)  Telegraph-Forum  on 
May  13. 

Arrangements  have  been  completed 
whereby  students  in  the  class  of  news 
writing.  Howard  College,  Birmingham, 
will  get  experience  next  year  on  the 
Birmingham  Nctvs- Age-Herald.  The 
students  will  work  one  afternoon  each 
week  for  the  papers. 

First  annual  presentation  day  was  held 
at  the  University  of  Iowa’s  school  of 
journalism  May  11.  Three  outstanding 
seniors  were  awarded  keys  donated  by 
Luther  Brewer,  first  teacher  of  jour¬ 
nalism  at  the  university;  four  women 
were  awarded  scholarship  certificates  by 
Sigma  Delta  Chi,  and  two  cash  prizes 
were  awarded  by  Prof.  Frank  L.  Mott, 
head  of  the  school,  for  the  best  and 
second  best  news  stories  of  the  year, 


elected  included:  John  F.  Deviny,  edi¬ 
tor,  Typothetae  Bulletin;  William  T. 
Stone,  editor.  Foreign  Policy  Associa¬ 
tion;  Gene  A.  Howe,  editor,  Amarillo 
(Tex.)  News-Globe;  W.  O.  Hoggings, 
editor,  Houston  Chronicle;  John  D. 
Ewing,  president  and  publisher,  Shreve¬ 
port  (La.)  Times  and  Nexo  Orleans 
(La.)  States;  Frank  G.  Huntress, 
president,  San  Antonio  (Tex.)  Express 
and  Neu’s;  Gilmore  N.  Nunn,  vice- 
president,  New  Mexico  Publishing  Co., 
Roswell,  N.  M. ;  J.  Lindsay  Nunn,  pres¬ 
ident,  Nunn-Warren  Publishing  Co., 
Amarillo,  Tex. ;  George  A.  Harter, 
president  and  editor.  Our  Army,  New 
York;  Phillip  Von  Blon,  managing  edi¬ 
tor,  American  Legion,  monthly.  New 
York ;  John  T.  Winterich,  editor  of  the 
same  publication;  and  Mark  A.  Rollins, 
editor  of  the  Richmond  (Va.)  Daily 
Record. 


DEPRESSION  OLD  STUFF 


Daily  Ha*  Archeologist  Read  Hiero¬ 
glyphic*  of  4,000  Year*  Ago. 

If  there  is  any  comfort  in  the  fact 
that  there  is  nothing  new  about  this 
This  last  prize,  given  for  the  first  time  depression,  the  Los  Angeles  Times  re- 


this  year,  will  be  continued  in  the  fu 
tiire.  It  will  be  known  as  the  Mott 
News  Story  Award. 


cently  provided  a  great  service  to  its 
readers  by  printing  an  article  by  Carl 
Sumner  Knopf,  archeologist,  which  in- 


For  the  seventeenth  consecutive  vear  terpreted  E^ptian  hieroglyphics  to 
students  in  the  School  of  Joumafism,  show  the  antiquity  of  bad  times.  The 
Ohio  State  University  recently  took  head  on  the  story  was : 


SPECIAL  EDITIONS 

Fort  smith  (Ark.)  Southwest 
American  and  Times  Record,  spe¬ 
cial  edition  May  13  for  trades  days. 
May  13,  14  and  16. 

Newark  (N.  J.)  Sunday  Call,  May 
15,  24-page  tabloid  supplement,  third  an- 


over  the  editorial  department  of  the 
Columbus  (O.)  Citizen  for  a  day.  A 
staff  of  35  junior  and  senior  students 
handled  all  editorial  positions. 

Edward  Price  Bell,  retired  dean  of 
Chicago  Daily  News  foreign  corre¬ 
spondents.  recently  addressed  the  Con 


ALL  BROKE;  NO  JOBS; 

NO  HOPE 
(Government  and  Judges  Corrupt ;  Crime 
Rampant;  Farmers  Ruined;  Gang¬ 
sters,  Grafters  and  Politicians 
Rule;  Unemployment  Awful 
and  just  below  this  in  an  agate  line: 


temporarv  Thought  Class  of  North-  “This  was  in  Egypt  4000  years  ago.’ 


western  University  school  of  journalism 
on  the  subject.  “You  and  the  Press: 
Democracy’s  Journalistic  Duty.” 


The  article  was  illustrated  with 
modernistic  interpretations  of  the 
crumbling  papyrus. 
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THIS  RETAIL  WORLD 

A  Synopsis  of  Developments  of  Particular  Interest  to 
Newspaper  Executives 


By  WILLIAM  NELSON  TAFT 
Editorial  Director,  Retail  Ledger  Publications 

IN'  SPITE  of  the  fact  that  the  volume  and  use  of  advertising.  The  purpose  of 
of  retail  sales  throughout  the  country  advertising  is  to  get  business  when  busi- 
in  April  of  this  year  was  24  per  cent  ness  is  most  profitable  to  the  store,  not 
less  than  in  the  same  month  of  last  to  get  it  at  the  end  of  the  season  when 
year,  there  was,  for  the  first  time  in  the  sales  carry  no  profits.  Do  not  ap- 
1932,  an  almost  rosy  tinge  to  the  fig^ures  portion  your  advertising  according  to 
of  the  Federal  Reserve  Board  for  April  the  sales  in  the  same  month  last  year, 
— a  tinge  which  may  turn  out  to  be  the  that  is  only  spending  money  because 
first  faint  sign  of  a  retail  upturn,  though  you  think  you  will  have  it  to  spend, 
nothing  definite  along  this  line  is  to  be  You  should  spend  money  in  advance  of 
anticipated  before  September  at  the  the  sales  to  produce  business.  There- 
earliest.  fore,  do  more  advertising  at  the  begin- 

The  reason  for  the  optimism  concern-  ning  of  the  season  and  less  at  the  end 
ing  the  retail  report  of  the  Federal  of  the  season.  Do  more  advertising  at 
Reserve  Board,  discouraging  as  it  was  the  beginning  of  the  week  and  less  at 
by  comparison  with  April  of  last  year,  the  end  of  the  week, 
is  because  the  figures  on  department  “Most  Peoria  merchants  seem  to  have 
store  sales  in  231  cities  show  a  consid-  valued  advertising  almost  entirely  by 
erably  larger  increase  from  March  to  the  number  of  responses  to  cut-price 
.\pril  than  the  estimated  seasonal  offerings.  No  greater  mistake  could 
amount,  especially  when  it  is  remem-  be  made.  ...”  and  so  on.  Only  wish 
bered  that  Easter  business  was  all  I  had  space  enough  to  make  extended 
credited  to  March  this  year.  As  a  re-  quotations  from  Ibis  exceptionally  fine 
suit,  the  Reserve  Board’s  index,  which  report,  but,  at  that,  it  would  have  to  be 
makes  allowance  both  for  the  number  quoted  in  full  to  get  all  the  meat, 
of  business  days  and  for  usual  seasonal  Better  make  sure  to  get  a  copy  while 
changes,  including  changes  in  the  date  the  supply  lasts, 
of  ^ster,  turned  upward  for  the  first  «  *  « 

time  since  last  October,  rising  from  72  jnCIDENTALLY,  in  sending  me  this 
in  March  to  no  less  than  81  in  April!  ^  Maloney  states  that 

.\nd  that,  as  someone  has  said,  is  wn^-  merchants  took  ad- 

thing-particularly  when  you  remember 
that  the  figure  of  81  is  the  highest  of 

lAe  year  to  da^  t  e  in  ex  s  g  retail  problems”  and  in- 

^  in  January,  78  m  February  and  72  in 

•  larch.  r  r  to  think  we  newspapers  have  horns. 

It  IS  because  of  the  fact  that  this  when  we  are  trying  to  do  our  levei 

^me  index  figure  sto^  at  the  years  best  to  help  them?” 
high  of  106  last  Aprd  that  the  same  j  question, 

month  this  year  showed  a  drop  of  24  ^  ^  experience  in 

^r  ant  by  com^rison,  with  the  Phila-  retail  inkute  work  in 

delphia  district  turning  m  the  other  cities  -  Minneapolis.  Detroit. 

K  t?e  Dall«  district  t^  worst  5l  Cleveland,  Columbus  Pittsburgh  and 

cent  behind  as  yc  Hollar  vol-  amount  of  help  with  their  prob- 

.\pnl  penod,  n  Hisirirt  Icuis,  even  to  the  extent  of  turning  out 

ume,  with  the  Richmond  Va  d^str^t  hundreds  to  listen  to  a  none  too 

hv  scintillating  address  on  the  possibilities 

hind  yX  -niSrld  St  of  window  display  work.  ItXes,  how- 

New  York.  Philadelph  a  and  St.  Lorn  ^  painstaking  mis- 

(19  per  cent  each  .and  the  Dallas  • 
district  in  the  ^‘th  a  26  per  ce^  y 

decline.  May  fiar;est  is  well  worth  while,  as  the 

the  April  ®  ^  „H  Journal-Transcript  and  other  papers 

Cline  from  the  1931  figures  and  J  .i 

a  slight  drop  in  the  mdex  data. 

And  remember  that  there  never  was  a 

Layoffs  of  retail  employes  with  ex-  {jme  when  merchants  were  hungrier  for 
>  tended  records  of  service  behind  information,  more  avid  for  assistance, 
them  do  not,  unfortunately,  come  under  {han  they  are  right  now.  The  promo- 
the  head  of  news  these  days,  but  ^jonal  budget  may  not  be  able  to  stand 
when  these  employes  r^eive  cash  pay-  ^be  strain  of  an  extended  survey,  but 
ments  up  to  the  limit  of  three  >  ot  assistance  and  succor  that  can 

full  salary — as  is  done  under  the  Sears  be  offered  by  members  of  the  advertis- 
Roebuck  profit-sharing  plan  ^the_  matter  staff  will  most  certainly  be  appre- 
naturally  becomes  one  of  real  interest  ^iated — especially  since  the  number  of 
to  the  retail  world.  Details  of  this  plan,  newspapers  which  do  not  speak  the  re- 
by  no  means  lacking  in  interest  to  news¬ 
paper  organizations  themselves,  will  be 
forward^  upon  request. 

SINCERE  congratulations  to  the  Tf/ll/t/'C 

Peoria  Journal-Transcript  for  hs  J  L/A  L  L  L 

employment  of  Edgar  A.  Pettingill,  re-  .77 

tail  analyst,  to  study  the  Peoria  mar-  //  I  ^ 

ket  and  the  retail  situation  in  that  city  /  /  \  p/lT\JJ^p 

and  then  to  present  his  findings  at  a  U  FC  f  CUP  V UV 

joint  meeting  of  the  Peoria  Advertising  y  JL 

L™"Af,oS;Lrm  PeSm  S  ®:  '”b  of Ml-term„g 

of  conditions  in  Peoria— now  available  deStpu  which  will  successfully 

in  the  form  of  a  booklet  obtainable  -in  j  1  '11 

through  Earl  H.  Maloney,  advertising  Withiland  the  pressure  of  dry 

at' >nat  Skreo,ypmi  are  £udhm 

everyone  whose  activities  are  connected  italics.  Gtve  tO  your  advertisers 
in  any  way  with  the  efficiency  of  retail  /  •  1 

advertising,  but  the  conclusions  reached  the  advantage  of  USmg  them. 
are  as  applicable  to  almost  any  other 

Pwriir  LUDLOW  TYPOGRAPH  CO. 

For  example,  in  connection  with  ad-  20}2  Clyboum  Avenue,  Chicago,  Illinois 
vertising.  Analyst  Pettingill  says : 

“P^ria  merchants  need  to  reorganize  sit  ih  luolow  6a««mohd  italic 

their  whole  conception  of  the  purpose 


TAFT  IN  HOSPITAL 

lyTR.  TAFT’S  column,  “This  Re¬ 
tail  World,”  will  be  suspended 
for  several  weeks,  pending  his  re¬ 
covery  from  a  serious  operation 
performed  last  Saturday.  His  asso¬ 
ciates  will,  however,  continue  to 
answer  questions  and  supply  in¬ 
formation  offered  in  previous 


tail  language  is  still,  unfortunately,  in 
the  majority. 

K  * 

Have  any  stores  in  your  locality 
tried  out  the  “family  shopping 
night”  idea?  Duffy- Powers,  in  Roch¬ 
ester,  N,  Y.,  have  given  the  plan  a 
thorough  trial  and  have  found  the  re¬ 
sults  to  be  so  good  that  “Friday  Family 
Shopping  Nights”  are  now  a  perma¬ 
nent  part  of  the  store’s  promotional 
program. 

Duffy-Powers  remains  open  until  9 
o’clock  every  Friday  night  and,  of 
course,  features  special  offerings  for 
that  event.  To  compensate  for  the 
extra  hours,  the  salesforce  was  origi¬ 
nally  given  a  half-hour  off  each  day  in 
the  week,  half  of  the  force  working 
from  9  to  5 :30  and  the  other  half  from 
9:30  to  6  o’clock,  but  “because  this 
meant  that  we  were  not  able  to  render 
our  best  service  at  opening  and  closing 
hours,”  the  store  hours  were  shifted  so 
that  9 :30  was  the  everyday  opening 
hour. 

“Family  shopping  nights”  have  proven 
to  be  just  what  the  name  implies — 
nights  on  which  whole  families  come 
down  to  do  their  shopping — and  the  re¬ 
sults  have,  over  a  six-months  trial 
period,  proved  markedly  superior  to 
Saturday  night  openings.  The  idea 
might  not  work  so  well  in  metropolitan 
centers,  but  in  smaller  cities  it’s  well 
worth  considering. 


WHAT  do  department  stores  sell 
in  June?  What  percentage  of 
the  yearly  volume  does  this  month 
bring  to  each  of  the  thirty-four  leading 
departments?  Figures  on  this  subject, 
of  vital  importance  to  all  stores  in  con¬ 
nection  with  their  June  advertising, 
will  be  sent  upon  application. 

*  *  * 

Noted  here  and  there:  Accord¬ 
ing  to  figures  of  the  National  Re¬ 
tail  Furniture  Association,  newlyweds  are 
now  spending  about  $200  for  furniture, 
as  compared  with  about  $700  in  the 
1926-29  period.  Possibly  more  adver¬ 
tising  will  make  them  conscious  of 
greater  needs  in  the  furniture  line,  espe¬ 
cially  at  today’s  low  prices. 

Hearn’s,  in  New  York,  while  flirting 
with  the  cash-and-carry  idea,  gave  it  a 
one-day  trial,  charging  15  cents  for  the 
delivery  of  average-sized  packages  or 
selling  shopping  bags  at  2  cents  each. 
The  day  is  reported  to  have  been  a  big 
success  and  may  lead  Hearn’s  to  adopt 
the  policy  permanently. 

The  latest  entry  in  the  retail  field  is 
a  one-price  furniture  chain  to  sell  liv¬ 
ing  room,  dining  room  and  bedroom 
suites  at  the  one  price  of  $88.  Like  Mr. 
Ingersoll’s  dollar  watch  the  price  will 
have  to  go  up  when,  as  it  bids  fair  to 
do  before  many  more  months  have 
passed,  the  furniture  market  pries  itself 
loose  from  the  doldrums  and  scrapes  off 
the  last  barnacles  of  distressed  mer¬ 
chandise. 

The  Electrical  Association  reports 
that  sales  of  vacuum  cleaners  are  rising 
sharply,  the  first  two  weeks  of  April 
showing  a  35  per  cent  increase  over 
last  year,  attributed  to  concerted  promo¬ 
tion  of  cleaners  by  utility  companies, 
plus  the  headlined  suggestion  of  using 
cleaners  for  the  spraying  of  moth¬ 
proofing  liquids. 

The  Boston  Store,  Chicago,  reports 
14  months  of  success  with  the  store¬ 
wide  sale  of  a  single  item-one  item  a 
month,  advertised  and  featured  all  over 
the  store.  The  high  record  so  far  has 
been  80,000  pairs  of  stockings  sold  in  a 
single  month. 


Newspapers  that  hav/c  come  down  through  the  years. 

As  An  Early  Public  Service  This  Jersey  Paper 
Promoted  the  Raritan  River’s  First  Bridge 


Early  Adopted 
Wood  Dry  Mats 


.  \V>'' '  ' 


Established 
in  1792 


[jjg  [glliegtOTtlaa  Wtoeg  i 


Thousands  Fed  New  Bnmswick  Sel^ 

Hunger’s  Pinch  As  Distribution  Center 

In  flooded  Area  For^aggzme  Ship^ts 


Pushing  Public  Works  in  1792 


FLONG  CORPORATION 

HOOSICK  FALLS.  N.Y 


ONE  hundred  and  forty-odd  years 
ago,  while  Congress,  like  its  suc¬ 
cessor  of  today,  was  lighting  over  a 
program  for  “sound  national  finance” 
proposed  by  Alexander  Hamilton,  plans 
were  being  laid  for  the  “Guardian  or 
New  Brunswick  Advertiser” — later  called 
“The  Times.” 

Early  in  its  career,  this  aggressive 
paiier  assumed  the  lead  in  fighting  for 
the  i>eople’s  interests — a  policy  continu¬ 
ing  throughout  its  long  fiistory. 
Included  in  its  modern  equipment  are 
found  Wood  Dry  Mats,  first  adopted  in 
1921 — another  long  relationship  of  which 
we  are  proud. 


*  ^  ‘r- 


I 
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The  NEW  ENGLAND 


a 


Market  Still  Ranks  First 
in  Business  Recovery 

In  every  factor  that  indicates  buying  power,  the  New  England  market,  as  compared 
with  the  country  as  a  whole,  ranks  first.  Its  comparative  progress  with  the  country 
as  a  whole,  in  its  fight  to  return  to  normal,  is  so  outstanding  that  they  are  worth  noting, 
as  follows: — 


Bank  Debits. 


N.  E. 

U.  S.  exclusive 
of  N.  E. 

Off  14.8% 

Off  29.2% 

Off  8.0 

Off  11.0 

Off  20.0 

Off  27.4 

Gain  2.4 

Off  0.9 

Off  10.4 

Off  19.2 

Gain  6.8 

Gain  1.8 

Gain  23.5 

Gain  19.0 

Gain  0.3 

Off  4.9 

Off  6.0 

Off  14.0 

^  ■  ^HESE  figures  show  that  New  England  is  the  most  profitable  market  today  to 
sell  goods.  Advertisers  seeking  markets  for  immediate  substantial  volume, 
will  do  well  to  concentrate  on  New  England  and  use  the  daily  newspapers  listed  below. 
These  papers  reach  a  class  of  people  busily  occupied  in  revitalizing  their  industries, 
and  maintaining  a  standard  of  production  activity  that  is  setting  the  pace  for  the 
country’s  early  return  to  normal. 

Concentrate  your  advertising  effort  in  this  market,  where  sales  results  are  definite. 
Use  the  daily  newspapers  listed  below. 


MASSACHUSETTS  —  PopuUtloa  3,S5],35t 


tAttlaboro  Sun .  (E)  . 

**Bo*toa  Etc.  Amarican .  (E)  353,3M 

*Boaton  Sunday  Adrertltar .  (S)  4M,37* 

•Boaton  Globa . (MM)  295,239 

tBoaton  Tranacript .  (E)  4«.274 

•Boaton  Poat .  (M)  379,134 

•Boaton  Poat .  (S)  329,957 

•Brockton  Enterpriaa .  (E)  25,529 

•Fitchburg  Santfaal .  (E)  11,718 

••HaTorhUrGatatta .  (E)  15,858 

tHolyoka  Tranacript  8t  Tel^ram .  (E)  17,158 

•Lawrenco  Eagla-Trlbuna . (M8tE)  27,423 

•Lynn  Itam .  (E)  17,775 

•Lowall  Courlar-CItUan  and  Eta.  Loader . (MJcE)  17,855 

•Now  Bodford  Standard  Mercury . <M8tB)  28,855 

•Now  Badford  Sunday  Standard .  (S)  17,825 

•North  Adama  Tranacript.,,.' .  (E)  15,455 

•PIttafleld  Eagla .  (E)  19,473 

^alam  Nowa .  (E)  21,537 

•Taunton  Gaaotta .  (E)  9,133 

••Worcaatar  ToMram  and  Etonlng  Gasatta. . . .  (MItB)  155,594 

••Wotcaatar  Sunday  Tologram .  (S)  53,535 

CONNECTICUT  —  Population,  1,385,531 

•Bridgaport  Poat  Talagram . (E3tM)  43,381 

•Bridiaport  Poat .  (S)  23,333 

•Hartford  Courant .  (M)  38,455 

•Hartford  Courant .  (S)  52,325 

tHartford  Tlmaa .  (E)  51,342 

•Middletown  Praaa .  (E)  8,513 

Naugatuck  Nawa .  (E)  5,538 

•Now  Britain  Herald .  Ie)  14,355 

tNow  Hatan  Raglatar . (EdtS)  55,159 


.54  .54 

.55  .55 

.75  .75 

.55  .55 

.35  .25 

.55  .55 

.55  .55 

.58  .58 

.555  .545 

.57  .55 

.58  .555 

.15  .59 

.555  .55 

.57  .57 

.15  .15 

.15  .15 

.55  .54 

.55  .55 

.59  .57 

.55  .535 

.38  .25 

.31  .18 


.15  .15 

.15  .15 

.15  .15 

.15  .15 

.15  .15 

.555  .535 

.535  .535 

.58  .57 

.14  .15 


•New  London  Day .  (E)  14.323 

•Norwalk  Hour .  (E)  7,741 

•Stamford  Adrocata .  (E)  12,435 

•Waterbury  Republican  lie  American . (M8tE)  27,553 

•Waterbury  Republican  8t  American . (S8tE)  32,833 

MAINE  —  Population  748,514 
tPortland  Preaa-Herald  Ezpreaa,  Sunday 

Telegram . (MRE)  43,187 

NEW  HAMPSHIRE  —  Population  443,483 

•Concord  Monitor-Patriot .  (E)  4,952 

tKeeoo  Sentinel .  (E)  4,254 

tMancheater  Union-Leader . (MRE)  35,589 

RHODE  ISLAND  —  Population  454,397 

tPawtucket  TImea .  (E)  35,451 

tProTldance  Bulletin .  (E)  95,753 

tProTidence  Journal .  (M)  43,535 

tProTidenco  Journal .  (S)  93,434 

••ProTidence  Newt-Tribune .  35,255 

•Waaterly  Sun . (E8tS)  5,335 

tWoonaocket  Call .  (E)  14,573 

VERMONT  —  Population,  352,428 

•Barra  TImea .  (E)  7,513 

tBrattlaboro  Reformer .  (B,)  3,587 

•Burlington  Free  Praaa .  (M)  14,789 

tRutland  Herald .  (M)  13,453 

tSt.  Johnabury  Caledonian  Record . ; .  (E)  5,517 

t  GoTemment  Statement,  April  1, 1933. 

(B)  Combination  rate  Dally  Journal  and  Evening  Bulletin. 

••  A.B.C.  Publlthera'  Statement,  Oct.  1.  1931. 

n  Government  Statement.  Oct.  1,  1931. 

•V.B.C.  Publlahera*  Statement.  Apr.  1.  1933. 


.55  .53 

.534  .525 

.15  .13 


.59  .59 

.35  .37(B) 

.13  .27(B) 

.35  .35 

.15  .15 


.54  .53 

.935  .53 

.•45  .545 

.54  .54 

.53  .525 
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CHARLES  c.  McCarthy 

Former  Editor  of  N.  Y.  World 
Brooklyn  Section  Die* 

Charles  C.  McCarthy,  68,  former 
editor  of  the  Brooklyn  section  of  the 
New  York  World,  died  May  16  at  his 
home  in  Queens,  New  York. 

Mr.  McCarthy  began  newspaper 
work  at  the  age  of  16  on  the  Worcester 
(Mass.)  Times  and  at  18  was  manag¬ 
ing  editor.  Later  he  worked  for  The 
American  Labor  Advocate  in  Boston, 
one  of  the  first  labor  newspapers  in 
the  country,  and  for  the  Brooklyn 
Union,  later  the  Standard-Union.  Forty- 
two  years  ago  he  joined  the  World  as 
a  police  reporter,  covering  the  old  city 
of  Brooklyn  before  its  incorporation 
with  New  York.  His  last  ten  years 
with  the  World  were  passed  as  editor 
of  the  Brooklyn  section. 

Three  of  his  sons,  Charles,  Eugene 
and  Justin,  are  now  with  the  Brooklyn 
Eagle. 

BEQUESTS  MADE  TO  STAFF 

Mr*.  Jame*  H.  Callanan  Remember* 

12  Employe*  With  $500  Each 

Two  daughters  of  the  late  Mrs.  James 
H.  Callanan,  owner  of  Schenectady 
(N.  Y.)  Union-Star,  become  joint 

owners  of  the  property  under  the  terms 
of  their  mother’s  will  filed  for  probate 
this  week.  The  bequests  also  include 
$500  each  to  12  present  and  former  em¬ 
ployees  of  the  newspaper  “in  apprecia¬ 
tion  of  their  devotion  to  me  and  the 
faithful  service  that  each  of  them  has 
rendered  in  the  conduct  of  the  Union- 
Star.” 

Marion  Callanan  Gross  and  Carolyn 
Williams  Callanan,  the  daughters,  re¬ 
ceive  equal  shares  of  the  residue  of  the 
estate.  F.  R.  Champion,  business  man¬ 
ager,  is  named  as  one  of  the  executors. 

The  12  employes  remembered  are : 
Evan  R.  Cullings,  Kate  H.  Powell, 
P.  J.  Kirkwood,  John  T.  Henley,  Harry 
G.  Paine,  Ray  A.  Mowers,  Walter  H. 
Main,  Oscar  A.  Maynard,  Leon  M. 
Burt,  C.  Fred  Horstman,  Marie  A. 
Cullen  and  George  H.  Yakel. 

Other  bequests  were  made  to  rela¬ 
tives  and  charitable  institutions. 

JAMES  A.  DUNN  DIES 

Knoxville  Time*  Editor  Drop  Deed 
While  Attending  Wre*tling  Match 

James  Albert  Dunn,  editor  of  the 
Knoxville  Times,  who  had  been  en¬ 
gaged  in  newspaper  work  for  more 
than  forty  years,  dropped  dead  while 
attending  a  wrestling  match  at  Caswell 
Park  May  13. 

For  many  years  Mr.  Dunn  had 
edited  a  column  “Seen  and  Heard”  on 
the  Knoxville  Journal,  and  only  re¬ 
cently  reviv^  his  column  on  the  Times, 
the  editorship  of  which  he  took  over 
with  its  first  issue  several  months  ago. 

He  had  the  title  of  Colonel  from  ap¬ 
pointment  to  a  Governor’s  staff.  He 
began  his  newspaper  work  as  a  reporter 
on  the  Journal. 

MRS.  MARGARET  MELLETT 

Mrs.  Margaret  Ring  Mellett,  78, 
widow  of  Jesse  Mellett,  former  El- 
wood,  Ind.,  newspaper  publisher,  and 
mother  of  five  newspapermen,  died  at 
her  home  in  Indianapolis  May  15,  after 
an  illness  of  three  months.  Mrs.  Mel¬ 
lett  was  the  mother  of  Don  Mellett, 
militant  editor  of  the  Canton  (O.) 
Daily  News,  who  was  assasinated  in 
1926  for  his  exposure  of  the  underworld 
in  Canton.  The  other  sons  are  Lowell 
Mellett,  editor,  Washington  Daily 
News;  Homer  Mellett,  of  the  copy 
desk,  Indianapolis  Times;  Lloyd  Mel¬ 
lett,  formerly  of  International  News 
Service;  John  C.  Mellett,  now  adver¬ 
tising  and  publicity  manager.  Midland 
United  Company,  and  Jesse  H.  Mellett, 
mayor  of  Anderson,  Ind.  Her  hus¬ 
band  founded  the  first  newspaper  in 
Elwood,  the  Free  Press. 

C.  1.  BAKER 

Clifford  L.  Baker,  president  and 
editor  of  the  Kentville  (N.  S.)  Adver¬ 
tiser,  since  1925,  died  suddenly  at  his 
home  May  11. 


WILLIAM  O.  SMITH 

_  William  O.  Smith,  72,  editor  and  pub¬ 
lisher  of  the  Punxsutawney  (Pa.) 
Spirit  for  46  years  and  a  member  of 
the  56th  and  57th  Congresses,  died  in 
the  Cleveland  Clinic  Hospital,  May  13, 
after  a  brief  illness  of  uraemia  and 
pneumonia.  When  18  years  old  he 
entered  the  Government  printing  office 
in  Washington.  Two  years  later  he 
became  editor  of  the  Craftsman,  a  trade 
publication.  In  1885  he  founded  the 
Punxsutawney  Tribune  and  12  years 
later  he  became  publisher  of  the  Spirit. 
When  27  years  old  he  was  elected  to 
the  Pennsylvania  Legislature  and  served 
five  consecutive  terms.  He  is  survived 
by  three  sons  and  a  daughter. 

JOSEPH  P.  WATKINS 

Joseph  P.  Watkins,  Sunday  feature 
editor  of  the  Charlotte  (N.  C.)  Ob¬ 
server,  died  May  10  after  an  illness  of 
six  months,  during  most  of  which  time 
he  had  been  confined  to  his  home.  He 
had  been  with  the  Ob.server  more  than 
ten  years  and  formerly  was  with  news¬ 
papers  in  Richmond,  Va.,  Savannah, 
Ga.,  Austin,  Tex.,  and  Greensboro, 
N.  C.  He  was  58  years  old. 

©bttuarp 

DO.  GROFF,  newspaper  veteran, 
•  died  at  Atoka,  Okla.,  May  9.  He 
had  published  the  Atoka  Indian  Citizen, 
Atoka  Democrat,  Hugo  Southwest 
Oklahoma  and  Hartshorne  Sun.  He 
later  started  the  Atoka  Gazette,  which 
he  published  until  ill  health  forced  him 
to  retire. 

W.  H.  “Billy”  Deerstyxe,  salesman 
for  the  Butler  Paper  Company  of  Den¬ 
ver,  Colo.,  and  well-known  to  news¬ 
papermen  and  printing  shops  throughout 
the  intermou*  cain  territory,  died  May  9 
at  Las  Vegas,  N.  M.,  of  a  heart  attack 
suffered  while  on  a  selling  trip.  He  is 
survived  by  a  wife  and  daughter  in 
Denver. 

J.  D.  Robinson,  72,  formerly  of  the 
Clarksdale  (Miss.)  Daily  Register  and 
until  recently  employed  by  the  Clarks¬ 
dale  Printing  Company,  died  in  that 
city  May  10.  His  father,  J.  D.  Robin¬ 
son,  Sr.,  brought  the  first  printing  press 
to  the  Delta  section  of  Mississippi. 

Mrs.  Hallie  M.  Rible,  wife  of 
William  H.  Rible,  secretary-treasurer 
of  the  Columbus  Ohio  State  Journal, 
died  at  her  home  May  14.  She  had  been 
ill  ten  weeks. 

Miss  Lucy  Norris,  for  35  years 
office  manager  of  the  Attica  (N.  Y.) 
News,  died  in  a  hospital  in  that  city 
on  May  13.  Her  brother,  the  late  Frank 
Norris,  was  editor  of  the  News. 

James  N.  Vickers,  31,  state  news 
editor,  Dallas  (Tex.)  Morning  News 
for  the  last  five  years,  died  at  his  home 
in  Dallas  on  May  7  after  an  illness  of 
about  three  weeks.  Mr.  Vickers  had 
been  engaged  in  newspaper  work  in 
Texas  since  his  graduation  from  the 
University  of  Texas.  Shortly  after 
graduation  he  started  the  Cleburne 

, ,  going 
places ! 

IFor  the  past  five 
years  The  Des  Moines 
Sunday  Register  has 
gained  an  average  of 
practically  1,000  new 
subscribers  a  month! 
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(Tex.)  Times,  and  was  said  to  be  the 
youngest  newspaper  publisher  in  "Texas. 
After  several  years  he  sold  the  Cle¬ 
burne  Times  and  was  employed  by  the 
Port  Arthur  News  and  Beaumont  En¬ 
terprise  before  joining  the  Dallas  News. 
His  wife,  mother,  one  sister  and  one 
brother  survive. 

George  G.  Cook,  78,  publisher,  Mil¬ 
ford  (Mass.)  Daily  Journal  from  1872 
to  190(),  since  merged  with  the  Milford 
Daily  Neivs,  died  May  11  in  that  city. 
He  was  a  former  postmaster  and  a 
benefactor  of  the  town. 

Hamilton  S.  Andrews,  51,  proof¬ 
reader,  Little  Rock  Arkansas  Gazette 
for  35  years  and  member  of  the  Little 
Rock  Typographical  Union  No.  92  died 
May  10  at  his  home  near  Little  Rock. 
He  retired  in  1929. 

Ja.mes  C.  Hennon,  69.  assistant  edi¬ 
tor,  Bentonville  (Ark.)  Benton  County 
Herald  and  former  editor,  Bentonville 
Sun,  died  in  that  city  May  11.  He  was 
at  one  time  employed  by  St.  Louis 
newspapers. 

Mrs.  Lenora  Ayres,  62,  mother  of 
J.  L.  Ayres,  news  editor,  Columbus 
(O.)  Citizen,  died  recently  after  a  long 
illness. 

Ralph  R.  Dunwoody,  secretary  and 
treasurer,  Macon  (Ga.)  Telegraph,  was 
found  dead  in  his  automobile  on  a 
country  road  May  12  near  that  city. 
A  bullet  wound  was  in  his  head.  Asso¬ 
ciates  said  he  had  been  in  ill  health 
for  a  long  time. 

Mrs.  Cora  Tullis  Reed,  71,  wife  of 
Joseph  N.  Reed,  pioneer  Benton  Har¬ 
bor,  Mich.,  newspaperman,  died  at  her 
home  May  10. 

Mrs.  Anna  V.  Ritenour,  82,  widow 
of  John  S.  Ritenour,  former  managing 
editor  of  the  Pittsburgh  Post  and  en¬ 
gaged  in  newspaper  work  in  Uniontown 
for  some  years,  died  at  Huntingdon, 
Pa.,  May  14.  A  son  and  daughter  sur¬ 
vive. 

O.  A.  Brewer,  63,  former  editor, 
Oklahoma  City  Blue  Valley  Farmer, 


and  superintendent  of  the  branch 
penitentiary  in  Atoka  County,  died  re¬ 
cently  in  Oklahoma  City. 

William  C.  Cornwell,  83,  for  many 
years  editor  of  the  Bache  Reiiew,  and 
contributor  of  financial  articles  to  New 
York  papers,  died  last  week  in  a  Ba¬ 
tavia,  N.  Y.,  hospital. 

Clarence  M.  Downs,  61,  former  ad¬ 
vertising  executive  of  the  Chicago  Daily 
News  and  Omaha  News,  died  recently 
in  Houston. 

R.  M.  Blomfield,  formerly  marine 
editor  of  the  Victoria  (B.  C.)  Colonist, 
died  May  11. 

Forest  Shick,  editor,  Sheffield  (Pa.) 
Observer,  was  struck  and  fatally  in¬ 
jured  while  changing  a  tire  on  a  road 
near  Ludlow,  Pa.  Confidential  informa¬ 
tion  given  a  Warren,  Pa.,  newspaper 
which  offered  a  reward  of  $100  for  the 
arrest  of  the  hit  and  run  driver  re¬ 
sulted  in  an  arrest.  Mr.  Shick  died  in 
a  Kane,  Pa.,  hospital,  four  days  after 
the  accident. 

Clarence  O.  Graham,  57,  editor, 
Ligomer  (Pa.)  Echo,  died  at  his  home. 
May  15,  after  a  long  illness.  He  be¬ 
came  the  owner  and  publisher  of  the 
Echo  on  the  death  of  his  father,  I.  M. 
Graham,  who  founded  the  paper  in 
18^.  His  wife  and  four  children  sur¬ 
vive. 

Leland  Gordon  Frierson,  for  22 
years  with  the  Baltimore  Sun  and  Eve¬ 
ning  Sun  composing  room  staff,  died  in 
Baltimore  May  17. 

Ben  S.  Terry,  59,  former  owner  and 
editor  of  the  Bentonville  (Ark)  Benton 
County  Democrat,  died  at  his  home  in 
Springfield,  Mo.,  May  11.  He  is  sur¬ 
vived  by  his  widow,  three  daughters, 
two  sons,  his  mother,  a  brother,  two 
sisters  and  three  grand  children. 

C.  S.  Ausbon,  39,  advertising  mana¬ 
ger,  Norfolk  (Va.)  Times- Advocate, 
weekly,  died  May  15,  in  a  Norfolk  hos¬ 
pital.  He  suffered  a  fractured  skull 
Saturday  night  when  he  stumbled  down 
a  short  flight  of  stairs. 


SPEED 

Many  stereotypers  have  told  us 
that  they  save  from  two  to  three 
minutes  on  starters  by  using 
Morley  Mats. 

Faster  scorching  and  less  pack¬ 
ing  make  the  difference.  The 
latter  feature  is  due  to  the 
remarkable  stayback  of  Morley 
Mats. 

Samples  on  Request 

Wood  Newspaper  Machinery  Corporation 
501  Fifth  Avenue,  New  York 
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APRIL  LINAGE  LOSS  LOWER  THAN  MARCH 

Classified  and  Automotive  Better  Previous  Ratios — General  Holds  Even,  While  Retail  Drops 

Slightly,  and  Financial  Makes  New  Low 

Newspaper  linage  in  April  con-  March,  13.4  per  cent  in  February,  and  Financial  advertising  dropped  to  51.5  September.  This  year  it  has  never 
tinued  bumping  along  the  lower  13.3  per  cent  in  January.  per  cent  below  its  April,  1931,  record,  sufiered  the  same  ratio  of  loss  as  has 


tinued  bumping  along  the  lower 
levels,  although  the  comparison  showed 
a  slightly  better  ratio  in  total  space  than 
did  the  March  record.  Automotive  linage 
was  considerably  improved  over  the 
March  showing,  as  was  classified,  while 
general  advertising  held  the  same  loss 
percentage  as  in  March.  Retail  loss  in 
April  was  larger  than  in  March,  due 
principally  to  the  difference  in  Easter 
dates,  and  financial  advertising  space 
hit  a  new  low. 

Total  advertising  in  52  cities,  accord¬ 
ing  to  Media  Records  comparisons,  was 
20.3  per  cent  below  April,  1931,  figures, 
as  compared  with  20.7  per  cent  in 

AKRON,  OHIO 


March,  13.4  per  cent  in  February,  and 
13.3  per  cent  in  January. 

Retail  advertising  was  20.1  per  cent 
under  the  April,  1931,  totals,  against 
18.6  per  cent  in  March,  11.1  per  cent 
in  February,  and  13.6  per  cent  in  Janu¬ 
ary. 

General  advertising  in  April  was  22.5 
per  cent  below  last  year’s  mark,  the 
same  ratio  that  was  noted  in  March, 
and  against  14.6  per  cent  in  February 
and  11.3  per  cent  in  January. 

Automotive  advertising  showed  a  loss 
of  12.5  per  cent  in  April,  against  25.8 
per  cent  in  March,  20  per  cent  in  Feb¬ 
ruary,  and  a  gain  of  6.1  per  cent  in 
January. 


Financial  advertising  dropped  to  51.5 
per  cent  below  its  April,  1931,  record, 
against  50.1  per  cent  in  March,  41.5  per 
cent  in  February,  and  43.2  per  cent  in 
January. 

Classified  advertising  lost  16.1  per 
cent  in  April,  18.3  per  cent  in  March, 
11.9  per  cent  in  February  and  12.3  per 
cent  in  January. 

The  apparent  beginning  of  a  climb  in 
classified  is  the  most  hopeful  indication 
in  the  month’s  figures.  In  the  past 
classified  gains  or  losses  have  preceded 
similar  tendencies  in  display  linage  by 
60  to  90  days  and  classified  space  had 
been  steadily  improving  its  record  last 
year  up  to  the  financial  debacle  last 


1932 

1931  Gain  or  Loss 

Timee-Press . 

....(e) 

478.214 

746,848 

268.634  L 

Beacon-Journal . 

....(e) 

1,228.138 

1,265,881 

37,743  L 

Times-Preee . 

....(S) 

108.232 

134,741 

26,509  L 

Total  Daily . 

1,706,352 

2,012,729 

306,377  L 

Total  Sunday. . . . 

108,232 

134,741 

26,509  L 

Grand  Total . 

1.814..584 

3,147,470 

.3.32,886  L 

ALBANY,  N.  Y. 

Knickerbocker  Press....  (m)  377,827  575,296  197,469  L 

News . (e)  677,828  8.36,243  158,415  L 

Timee-Union . (e)  553,812  690,788  136,976  L 

Knickerbocker  Press. ...  (S)  106.886  155,392  48,506  L 

•Times-Union . (S)  168,730  190,286  21,556  L 

Total  Daily .  1,609,467  2.102,327  492,860  L 

Total  Sunday .  275,616  345,678  70,062  L 

Grand  Total .  1,885,083  2,448,005  562,922  L 

♦Sunday  Times-Union  B^ures  include  American  Weekly  linaKe, 
1932  —  101,457  lines;  1931  —  99,573  lines. 

ALBUQUERQUE,  N.  M. 


Journal . 

. . .  (m) 

299,031 

268,489 

30,542 

G 

Journal . 

...(e) 

306.606 

275,758 

30,848 

G 

State  Tribune . 

...(e) 

178.868 

252,133 

73,265 

L 

Journal . 

...(S) 

49.955 

51,442 

1,487 

L 

Total  Daily . 

784.505 

796,380 

11,875 

L 

Total  Sunday. . . 

49.955 

51,442 

1,487 

L 

Grand  Total. . . . 

834,460 

847,822 

13,362 

I. 

ATLANTA,  GA. 


Constitution . 

. . .  (m) 

530..391 

594,778 

64,407 

L 

Journal . 

...(e) 

6.33.891 

995,650 

361,759 

L 

Georgian . 

...(e) 

322,579 

325,749 

3,170 

L 

Constitution . 

...(S) 

163,311 

279,382 

116.071 

L 

♦American . 

...(S) 

166,195 

178,929 

12  734 

L 

Journal . 

...(S) 

152,308 

221,570 

69,262 

L 

Total  Daily . 

1.486,841 

1,916,177 

429.336 

L 

Total  Sunday. . . 

481,814 

679,881 

198,067 

L 

Grand  Total. . . . 

1,968,6.55 

2,596,058 

627,403 

L 

♦Sunday  American  figures  include  American  W'eekly  linage. 
1932  —  99.553  Unes;  1931  —  97,669  lines. 

ATLANTIC  CITY,  N.  J. 


♦Press-Union . 

(me) 

481,270 

569,571 

88,301  L 

Press-Union . 

.(S) 

83,874 

108,683 

24,809  L 

Grand  Total . 

565,144 

678.254 

131,110  L 

♦Preee-Union  sold  in  morning-evening 
of  morning  edition  only  is  shown. 

combination.  Linage 

BALTIMORE,  MD. 

News . 

(e) 

515,106 

635,481 

120,375  L 

Poet . 

(e) 

330,897 

330,244 

654  G 

Sun . 

(e) 

1,244,422 

1,541,718 

296,696  L 

Sun . 

(m) 

674,271 

638,775 

64,504  L 

♦American . . 

(S) 

251,533 

273,681 

22,148  L 

Sun . 

(S) 

409.834 

499,124 

89,290  L 

Total  Daily . 

2.664,697 

3,145,618 

480.821  L 

Total  Sunday . 

661.367 

772,805 

111,438  L 

Grand  Total . 

3,326.064 

3,918,423 

592,359  L 

Total  Daily. . . 
Total  Sunday. 
Grand  Total. . 


♦Sunday  American  figures  include  American  Weekly  linage, 
1932  —  101,457  lines;  1931  —  99,573  lines. 

BIRMINGHAM,  ALA. 

Age-Herald . (m)  372,746  520,430  147,684  L 

News . (e)  585,206  792  233  207,027  L 

Poet . (e)  345,469  402,849  57,380  L 

News-Age-Herald . (S)  176,739  221,586  44,847  L 


1,303,421  1,715,512  412,097  L 

176,739  221,586  44,847  L 

1,480,160  1,937,098  456,938  L 


BOSTON,  MASS 

1932 

1931  G 

Record . 

. . .  (m) 

218,734 

226.263 

American . 

. . .  (e) 

325.674 

392,266 

♦Globe . 

. . .  (me) 

702,129 

947,748 

Post . 

. . .  (m) 

551.553 

800,023 

Herald . 

. . .  (m) 

961,209 

1.198  426 

Transcript . 

...(e) 

418,237 

5.34,567 

Traveler . 

...(e) 

1,069,482 

1,271,120 

♦♦.\dvertiser . 

...(S) 

186,375 

211,881 

Globe . 

...(S) 

.346,156 

376,.552 

Herald . 

...(S) 

297,895 

326,944 

Post . 

...(S) 

138,705 

186,691 

Total  Daily. . . . 

4,237,018 

5,370,413 

Total  Sunday. . 

969,131 

1,102,068 

Grand  Total. . . 

5.206.149 

6,472,481 

♦Globe  sold  in  morning-evening  combination.  Linage  of  morn¬ 
ing  edition  only  is  shown. 

♦♦Sunday  .\dvertiser  figures  include  American  Weekly  linage. 
1932  —  101,457  lines:  1931  —  99,573  lines. 

Traveler  is  sold  only  in  combination  with  Morning  Herald  or 
Sunday  Herald 

BUFFALO,  N.  Y. 

Courier-Express . (m>  462.774  532,179  69,405  L 

News . (e>  1,109,625  1,394,266  284,641  L 

Times . (e)  484,739  595,057  110,318  L 

Courier-Express . (S>  234.720  278,551  43,831  L 

Times . (S)  67  142  90,839  23,697  L 


Total  Daily . . . 
Total  Sunday. 
Grand  Total. . 


2.057.138  2.521,502  464,364  L 

301.862  369.390  67,528  L 

2,359.000  2,890,892  531,892  L 


CAMDEN,  N.  J. 

•Courier . (me)  606.820  693,609  86,789  L 

♦Courier  (evening)  and  Post  (morning)  sold  in  combination 
only.  Linage  of  evening  edition  only  is  shown. 

CHICAGO.  ILL. 


Tribune . 

.  .(m) 

947.477 

1.357,152 

409,675 

L 

Herald  t  Blxaminer. . . 

.  .(m) 

342,454 

617,597 

175.143 

L 

News . 

.  (e) 

1,328,005 

1  567,924 

239.919 

L 

Post . 

..(e) 

230,373 

261,225 

30,862 

L 

.American . 

..(e) 

899,990 

1,196,055 

296,065 

L 

Times . 

..(e) 

256,675 

412,752 

156,077 

L 

Tribune . 

..(S) 

601,603 

684,242 

82,639 

L 

♦Herald  &  Examiner... 

..(S) 

336,717 

391,816 

55,099 

L 

Total  Daily .  4,004,974  5,312,705  1,307,731  L 

Total  Sunday .  1.001,489  1,076,058  74,569  L 

Grand  Total .  5,006,463  6,388,763  1,382,300  L 

♦Sunday  Herald  &  Examiner  figures  include  American  Weekly 
linage,  1932  —  99,553  lines;  1931  —  97,712  lines. 

CINCINNATI,  OHIO 


Enquirer . 

.  .(m) 

431,702 

496,733 

Poet . 

..(e) 

639,213 

857,015 

Times-Star . 

..(e) 

959,465 

1.259,816 

Enquirer . 

..(S) 

434.175 

590.537 

Total  Daily . 

2,030,380 

2,613.564 

Total  Sunday. . . . 

434,175 

590.537 

Grand  Total . 

2,464,555 

3,204,101 

CLEVELAND,  OHIO 

Plain  Dealer . . . 

..(m) 

693,374 

919,682 

News . ^ _ _ _ 

..(e) 

541,051 

834.069 

Press . 

..(e) 

1,006,291 

1,266,452 

Plain  Dealer . 

..(S) 

241,232 

346.478 

News . 

..(S) 

88,880 

118,726 

Total  Daily . 

2,240,716 

3,020,203 

Total  Sunday. . . . 

330,112 

465,204 

Grand  Total . 

2,570,828 

3,485,407 

September.  This  year  it  has  never 
sufiered  the  same  ratio  of  loss  as  has 
retail  display  copy  and  its  present  stand¬ 
ing  is  relatively  better  than  at  any  time 
since  January  1. 

The  retail  decline  has  been  aggra¬ 
vated  by  rate  disputes  in  several  cities, 
notably  New  York  and  Philadelphia, 
where  stores  have  withdrawn  large 
space  from  certain  newspapers.  The 
abnormally  high  loss  ratio  shown  for 
retail  advertising’s  total  is  not  main¬ 
tained  for  most  cities  of  less  than  a 
million  population,  where  the  decline 
approximates  that  of  the  classified  total, 
15  to  16  per  cent. 

The  figures  by  cities  follow: 

COLUMBUS,  OHIO 


DUpatch . (e)  887,650 

Citixen . (e)  761,454 

Ohio  State  Journal . (m)  243,373 

Dispatch . (S)  201,505 

Ohio  State  Journal . (S)  35,424 


1932  1931  Gain  or  Lose 

887,650  1,153,146  265,496  L 

761,454  839,933  78,479  L 

243,373  327,852  84,479  L 

201,505  263,800  62,295  L 

35,424  80,363  44,939  L 


Total  Daily. .. 
Total  Sunday. 
Grand  Total. . 


1,892,477  2,320,931  428,454  L 

236,929  344,163  107,234  L 

2,129,406  2,665,094  535,688  L 


DALLAS,  TEXAS 


News . 

..(m) 

494,268 

571,515 

77,247  L 

Times-Herald . 

..(e) 

852,853 

1,057,709 

204,856  L 

Journal . 

..(e) 

426.543 

515,826 

89.283  L 

Dispatch . 

..(e) 

323,590 

326,302 

2,712  L 

New'S . 

..(S) 

181,567 

229,697 

48,1.30  L 

Times-Herald . 

..(S) 

166,649 

242,377 

75,728  L 

Total  Daily . 

2,097,254 

2,471,.352 

374,098  L 

Total  Sunday. . . 

348,216 

472,074 

123,858  L 

Grand  Total. . , . 

2.445,470 

2.943.426 

497,956  L 

DAYTON,  OHIO 


Journal . 

. . .  (m) 

211,520 

239,245 

27,325 

L 

Herald . 

...(e) 

843,731 

920,444 

76,713 

L 

News . 

...(e) 

923.424 

1,068.108 

144,684 

L 

Journal . 

...(S) 

138.211 

166.031 

27,820 

L 

News . 

...(S) 

138,880 

181,554 

42,674 

L 

Total  Daily . 

1,979,075 

2,227,797 

248,722 

L 

Total  Sunday. . . 

277,091 

347,585 

70,494 

L 

Grand  Total. . . . 

2,256.166 

2,575,382 

319,216 

L 

DENVER,  COLO. 


Rocky  Mountain  News 

(m) 

376.355 

437,959 

61,604 

L 

Poet . 

.(e) 

835,866 

997,357 

61,604 

L 

Rocky  Mountain  News 

(S) 

66,675 

96.233 

29,558 

L 

Poet . 

.(S) 

204,547 

253,778 

49,231 

L 

Total  Daily . 

1,212,221 

1,435,316 

223.095 

L 

Total  Sunday . 

271,222 

350,011 

78,789 

L 

Grand  Total . 

1.483,443 

1.785.327 

301,884 

L 

DETROIT,  MICH. 


Free  Press . 

.  .(m) 

454,456 

680,211 

225,755  L 

News . 

.,(e) 

1,272,825 

1,744,110 

471,285  L 

Times . 

..(e) 

564,864 

796,837 

231,973  L 

Mirror . 

..(m) 

288,631 

161,331 

127,300  0 

Free  Press . 

..(S) 

154,381 

215,383 

60,702  I. 

News . 

..(S) 

329,492 

471,531 

142,039  L 

♦Times . 

..(S) 

179,774 

229,987 

50,213  L 

Total  Daily . 

2,580,776 

3,382.489 

801,713  L 

Total  Sunday. . . 

663,647 

916,601 

252,954  L 

Grand  Total. . . . 

3.244,423 

4.299,090  1,054,667  L 

♦Sunday  Times  figures  include  American  Weekly  linage,  1932 

—  101,457  lines;  1931  —99,888  lines. 

EASTON,  PA. 


.(e) 

690,170 

766,794 

76,624  L 

PASO,  TEXAS 

.(m) 

.(e) 

338,563 

360,570 

38,656 

22,007  L 

.(e) 

398,054 

614,404 

216,350  L 

.(S) 

98.439 

146,449 

48,010  L 

Total  Daily .  736,617  1,013.630  277,013  L 

Total  Sunday .  98,439  146,449  48,010  L 

Grand  Total .  835,056  1,160,079  325,023  L 

♦Herald  combined  with  Post  April  2, 1931. 

FALL  RIVER,  MASS. 

Herald-News . (e)  452,656  536,932  84,276  L 


»  I 
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ERIE,  PA. 


LOS  ANGELES,  CALIF. 


1932 

1931 

Gain  or  Loss 

1932 

1931  Gain  or  Loss 

Dispatch-Herald.. 

. (e) 

442,759 

621,481 

178,722  L 

Examiner . 

. . .  (m) 

678,699 

823,183 

144,484  L 

Times . 

. (e) 

535,909 

685.602 

149,693  L 

Illustrated  News . 

. . .  (m) 

246,039 

307,246 

61,207  L 

Dispatch- Herald. . 

. (S) 

49,358 

72,216 

22,858  L 

Times . 

. . .  (m) 

848,060 

1.032,382 

184.322  L 

Total  Daily. . 

978.668 

1.307,083 

328.415  L 

Herald- Express . 

...(e) 

897.218 

1,216,977 

319,759  L 

Total  Sunday 

49.358 

72.216 

22,858  L 

Record . 

...(e) 

299,278 

308,935 

9,657  L 

Grand  Total . . 

1.028.026 

1.379,299 

351,273  L 

•Examiner . 

...(S) 

454,532 

563.938 

109.406  L 

EVANSVILLE.  IND. 

Times . 

...(S) 

399,108 

508,768 

109.660  L 

Courier . 

455,643 

499.684 

44,041  L 

Total  Daily . 

2,969,294 

4.203.399 

1,234,105  L 

Journal . 

. (e) 

225.359 

280.956 

55,597  L 

Total  Sunday. . . 

853.640 

1,072.706 

219.066  L 

Press . 

. (e) 

461,656 

554,002 

92.346  L 

Grand  Total .... 

3,822.934 

5.276,105 

1,453.171  L 

Courier . 

. . (8) 

95.147 

126.288 

31.141  L 

•Sunday  Examiner  figuree  include  American  Weekly  linage. 

Total  Daily. . . 
Total  Sunday. 
Grand  Total . . 


67,973  82.046  14,073  L 

1.142,658  1,334.642  191,984  L 

163.120  208,334  45,214  L 

1,305,778  1,542,976  237,198  L 


FORT  WAYNE,  IND. 


Joumal-Gasette - 

. . .  (m) 

396.450 

Netrs-Sentinel . 

...(e) 

716.989 

Joumal-Gasette . 

...(S) 

169,441 

Total  Daily . 

1,113,439 

Total  Sunday. . . 

169,441 

Grand  Total . , . . 

1,282,880 

FORT  WORTH,  TEXAS 

Star-Telecram . (m)  229.513  319,551  90,038  L 

Star-Telecram . (e)  450,047  603.608  153,561  L 

Preee . (e)  400.457  484.543  84,086  L 

Star-Telecram . (S)  127,052  183.791  56,739  L 


Total  Daily.. . 
Total  Sunday. 
Grand  Total . . 


1,080,017 

127,052 

1,207.069 


1,407,702  327,685  L 

183,791  66,739  L 

1,591,493  384,424  L 


FREEPORT-MEMPSTEAD,  N.  Y. 


Nassau  Review . . 

....(e) 

393.816 

406.429 

12,613  L 

Nassau  Star . 

....(e) 

225.844 

256.676 

30,832  L 

Grand  Total. . . , 

619.660 

663.105 

43.445  L 

GLENS  FALLS,  N. 

Y. 

•Poet-Star . 

. . .  (me) 

416.204 

494.300 

78.095  L 

*Poet-Star  (moming)  and  Times  (evening)  sold  in  combinat  ion 
only.  Linage  ot  morning  edition  only  is  shown. 

HARRISBURG,  PA. 


•Patriot . 

, . . .  (me) 

576.896 

661.576 

84.680 

L 

Telegraph . 

,...(e) 

257,852 

365.877 

108.025 

L 

Grand  Total. . . . 

8.34.748 

1,027,453 

192,705 

L 

*Patriot  (morning)  and  News  (evening)  carry  same  amount  of 
advertising. 

HARTFORD,  CONN. 

Courant . (me)  425,774  658,692  132.918  L 

Times . (e)  1.192.479  1,554,683  362,204  L 

Courant . (S)  282,952  343,512  60.360  L 


Total  Daily. .. 
Total  Sunday. 
Grand  Total. . 


1.618.253  2,113,375  495,122  L 

282,952  343.512  60.560  L 

L901.205  2.456.887  555,682  L 


HOUSTON,  TEXAS 


Chronicle . (e)  729 ,000 

Poet . (m)  448.193 

Press . (e)  426,552 

Chronicle . (S)  164,491 

Poet . (S)  158,731 


729,000  965,061  136.061  L 

448.193  828.755  380.562  L 

426,552  565,149  138,597  L 

164,491  305,864  141,373  L 

158,731  256,444  91,713  L 


Total  Daily .  1,603,745  2,358,965  755,220  L 

Total  Sunday .  323,222  556,308  233,086  L 

Grand  Total .  1,927,967  2,915,273  988.306  L 

INDIANAPOLIS.  IND. 

News . (e)  995.806  1,228,608  232.802  L 

Star . (m)  460.930  589.819  128.889  L 

Times . (e)  454.784  524.420  69.636  L 

Star . (S)  293.424  338.918  45.494  L 


Total  Daily . . . 
Total  Sunday. 
Grand  Total. . 


1.911.520  2,342.847  431,327  L 

293.424  338.918  45.494  L 

2.204.944  2.681.765  476,821  L 


JACKSONVILLE,  FLA. 


Florida  Timee-Union. . 

..(m) 

458.432 

505.665 

Journal . 

..(e) 

413.840 

453.861 

Florida  Timee-Union . . 

..(S) 

153,290 

176.858 

Total  Daily . 

872,272 

959.926 

Total  Sunday _ 

153.290 

176,858 

Grand  Total . . 

1.025.562 

1.136.384 

.  KNOXVILLE,  TENN. 

Journal . . 

.  .(m) 

228.134 

366.605 

News-Sentinel . 

..(e) 

476.575 

566.598 

156.352 

Journal . 

..(8) 

75.644 

95.894 

News-Sentinel . 

..(8) 

96.473 

122.426 

Total  Daily . 

861.061 

933,203 

Total  Sunday . 

172,117 

218,320 

Grand  Total . 

1.033.178 

1.151.523 

19.32  —  108.018  lines;  1931—111.186  lines. 

MANCHESTER,  N.  H. 

Union . (m)  389.391  450,769  61,378  1. 

MEMPHIS,  TENN. 


Commercial  Appeal . . . 

. .  (m) 

503.368 

552,288 

48.920  L 

Evening  Appeal . 

..(e) 

507,634 

596.429 

88,795  L 

Prese-Scimitar . 

..(e) 

438.171 

556.234 

118.063  L 

Commercial  Appeal . . . 

..(S) 

196,905 

241.432 

44,527  L 

Total  Daily . 

1.449,173 

1.704.951 

255,778  L 

Total  Sunday. . . . 

196.905 

241,432 

44,527  L 

Grand  Total . 

1,646.078 

1.946.383 

300.305  L 

MILWAUKEE,  WIS. 

Sentinel . 

.  .(m) 

509,712 

638,536 

128,824  L 

Journal . 

..(e) 

914,222 

1,177.785 

263.563  L 

Leader . 

..(e) 

187,678 

191.956 

4,278  L 

W’isconsin  News . 

..(e) 

561.981 

677,060 

115,079  L 

•Sentinel . 

..(S) 

213,793 

242.031 

28.238  L 

Journal . 

..(S) 

249,645 

384.391 

134,746  L 

Total  Daily . 

2,173.593 

2.685,337 

511,744  L 

Total  Sunday . . . . 

463,438 

626.422 

162.984  L 

Grand  Total . 

2.637.031 

3,311.759 

674.728  L 

*Sunday  Sentinel  figures  include  American  Weekly  linage, 
1932  —  99,553  lines;  1931  —  97,984  lines. 


MINNEAPOLIS,  MINN. 


Journal . (e)  793,283 

•Tribune . (me)  718,644 

Star . (e)  578,359 

Journal . (S)  137,355 

Tribune . (S)  214.749 


955.030  161  747  L 

894,620  175,976  L 

616.181  37,822  L 

157.201  19,846  L 

265,450  50,701  L 


Total  Daily .  2,090,286  2.465.831  375,545  L 

Total  Sunday .  352,104  422.651  70,547  L 

Grand  Total .  2,442,390  2.888,482  446.092  L 

•Tribune  sold  in  morning-evening  combination.  Linage  of 
evening  edition  only  is  shown. 

MONTREAL,  CANADA 


Star . 

. (e) 

1,388.097 

1,597,904 

209,807  L 

Gaiette . 

. (m) 

523.143 

702.257 

179,114  L 

La  Presse . 

. (e) 

1,153,397 

1,263.703 

110.306  L 

La  Patrie . 

. (e) 

311.463 

369,429 

57,966  L 

Grand  Total. 

3.376  100 

3,933.293 

557,193  L 

NASHVILLE,  TENN. 

Banner . 

. (e) 

49,806 

570,649 

120,843  L 

•Tennessean . 

461,619 

397,875 

63.744  G 

Banner . 

. (8) 

120,785 

150,279 

29,494  L 

Tennessean . 

. (S) 

102,722 

105.327 

2,605  L 

Total  Daily. . 

911,425 

968.524 

57,099  L 

Total  Sunday 

223,507 

255.606 

32,099  L 

Grand  Total. 

1,134.932 

1.224.130 

89,198  L 

•Tennessean  sold  in  morning-evening  combination  only.  Linage 
of  morning  edition  only  is  shown. 

NEW  BEDFORD,' MASS. 


•Standard . 

. . .  (me) 

269,878 

312,351 

42.473  L 

Times . 

...(e) 

430,577 

498,911 

68.334  L 

Standard . 

...(8) 

48,959 

55.274 

6,315  L 

. . .  (8) 

36.349 

Total  Daily . 

700,455 

811,262 

110,807  L 

Total  Sunday. . . 

85.308 

55,274 

30,034  G 

Grand  Total. . . . 

785,763 

866,536 

80,773  L 

•Standard  (evening)  sold  in  combination  with  Mercury  (morn- 

ing) .  Linage  of  evening  edition  only  is  shown. 
••Sunday  Times  established  May  31, 1931. 

NEW  ORLEANS,  LA. 


Timee-Picayune. ... 

. . .  (m) 

803.908 

1,021,499 

217,591 

L 

Tribune . 

. . .  (m) 

308,317 

337.523 

29,206 

L 

Item . 

...(e) 

590,834 

593.196 

2.362 

L 

States . 

...(e) 

370.498 

400.760 

30.262 

L 

Timee-Picayune. ... 

...(8) 

269,647 

326,581 

56.934 

L 

Item-Tribune . 

...(8) 

204,926 

122,752 

82,174 

G 

States . 

...(8) 

106.896 

124.620 

17,724 

L 

Total  Daily . 

2,073.557 

2,352,978 

279,421 

L 

Total  Sunday. . , . 

581.469 

573,953 

7,516  G 

Grand  Total . 

2.655.026 

2,926.931 

271.905 

L 

May  21, 

1  93  2 

NEW  YORK,  N. 

Y. 

1932 

1931  Gain  or  Loss 

Times . 

. (m) 

959.236 

1.421.916 

462,680  L 

Herald  Tribune. . .. 

615,687 

1.018.755 

403,068  L 

*  li 

American . 

571,711 

709,656 

137,945  L 

News . 

. (m) 

804,487 

936,772 

132,285  L 

Mirror . 

. (m) 

202,932 

272,583 

69,651  L 

Jou 

Graphic . 

. (e) 

202,016 

246,768 

44.7.52  L 

Tra 

Journal . 

. (e) 

877.186 

1,354,014 

476.828  L 

Sia 

Poet . 

. (e) 

226.139 

312.365 

86.226  L 

Jou 

Sun . 

. (e) 

1,182.445 

1.468.325 

285.880  L 

SU 

World-Telegram . . . 

. (e) 

985.703 

1.316.6.34 

330,9.31  L 

{Bronx  Home  News . (e) 

259,252 

344.865 

85,613  L 

Times . 

. (S) 

625.128 

846,882 

221,7.54  L 

Herald  Tribune. . .. 

. (8) 

395.605 

532,999 

137,394  L 

•.American . 

. (8) 

400.325 

546.417 

146.092  L 

1 

News . 

. (8) 

311,256 

351.559 

40.303  L 

. (S) 

62,451 

=  Prt 

tBronx  Home  News . (S) 

130,288 

146.867 

16,579  L 

Sur 

Total  DaUy .  6,886,794  9.402.653  2,515.859  L 

Total  Sunday .  1,925,053  2.424.724  499.671  L 

Grand  Total .  8.811.847  11.827,377  3,015,530 

•Sunday  American  figures  include  American  Weekly  linage. 
1932  —  101.457  lines;  1931  —  99.573  lines. 
tSunday  Mirror  established  Jan.  10,  1932. 

IBronx  Home  News  figures  supplied  directly  by  publishers. 

BROOKLYN,  N.  Y. 


Eagle . 

...(e) 

937,652 

1,074,753 

137,101  L 

...(e) 

280.505 

Times . 

...(e) 

405.672 

508.506 

102.834  L 

Eagle . 

...(S) 

203,815 

276,946 

73.131  L 

Times . 

...(8) 

59,610 

67,749 

1.861  G 

Total  Daily . 

1,343.324 

1,863,764 

520.440  L 

Total  Sunday. . . 

263.425 

334,695 

71,270  L 

Grand  Total... . 

1.606.749 

2.198.459 

591,710  L 

•Standard-Union  purchased  by  Times  and  discontinued 

March  5.  1932 

NIAGARA  FALLS,  N.  Y. 

Gaiette . (e)  584.253  718.458  134,205  L 

NORFOLK,  VA. 

Ledger  Dispatch . (e)  662,208  . 

Virginian  Pilot . (m)  455,027  . 

Virginian  Pilot . (S)  225,311  . 


Total  Daily... 
Total  Sunday. 
Grand  Total.. 


1,117.235  ... 

225.311  ... 

_  1,342,546  ... 

OAKLAND,  CAL. 


Post-Enquirer . 

...(e) 

579.360 

749.648 

170.288  L 

Tribune . 

...(e) 

865.744 

1,093,615 

227.871  L 

Ea« 

Tribune . 

...(S) 

153,376 

222.534 

69.158  L 

•  Tin 
Esc 

Total  Daily . 

1.445.104 

1.843.863 

398.159  L 

Total  Sunday... 

153.376 

222.534 

69.158  L 

Grand  Total. . . . 

1,598.480 

2.085.797 

467,317  L 

OKLAHOMA  CITY,  OKLA. 

Oklahoman . (m)  462.650  .562,512  99.862  L 

Times . (e)  594.699  686,858  92.159  L 

Oklahoma  News, . (e)  .396,005  445.621  49.616  L 

Oklahoman . (S)  1.37,834  220,202  82  .368  L 


686.858  92.159  L 

445.621  49.616  L 

220,202  82.368  L 


Total  Daily... 
Total  Sunday. 
Grand  Total. . 


_  1,4.5.3.354  1.694.991  241.637  L 

137,834  220.202  82,368  L 

1.591.188  1.915.193  324.005  L 

OMAHA,  NEB. 


•Bee-News . (me) 

••World-Herald . (me) 

fBee-News . (S) 

World-Herald . (S) 


51.3.31  L 
125,669  L 
6.929  L 
50.987  L 


Total  DaUy .  1.205,513  1,382,513  177,000  L 

Total  Sunday .  401,943  4.59,859  57,916  L 

Grand  Total .  1,607.456  1,842,372  234,916  L 

•Bee-News  sold  in  morning  and  evening  combination.  Linage 
of  evening  edition  only  is  shown. 

••World-Herald  sold  in  morning  and  evening  combination. 
Linage  of  evening  edition  only  is  shown. 

fSunday  Bee-News  figures  include  American  Weekly  linage 
1932  —  99.553  lines;  1931  —  97,984  lines. 

PHILADELPHIA,  PA. 


Bulletin . 

..(e) 

1,080,521 

1,632.110 

551,589 

L 

Inquirer . 

.  .(m) 

630,830 

810.222 

179,392 

L 

News . 

..(e) 

604.190 

656.480 

52.290 

L 

Public  Ledger . 

..(e) 

909,417 

958.298 

48.881 

L 

Public  Ledger . 

.  .(m) 

461,399 

603.790 

142.391 

L 

Record . 

.  .(m) 

423,859 

444,616 

20,757 

L 

Inquirer . 

..(8) 

488,061 

506724 

18,663 

L 

Public  Ledger . 

..(8) 

224.908 

276,876 

52,068 

L 

Record . 

..(8) 

189,427 

162,951 

26,476 

G 

Total  Daily . 

4,110,216 

5,105,516 

995.300 

L 

Total  Sunday. . . 

902,396 

946,651 

44.255 

L 

Grand  Total.... 

5.012,612 

6,052,167  1 

l,a39.555 

L 

PHOENIX,  ARIZ. 


Republic . 

. . .  (m) 

520,603 

717.982 

Gasette . 

...(e) 

525,058 

492,795 

Republic . 

...(8) 

76.807 

117,785 

Total  Daily . 

1,045.661 

1,210.777 

Total  Sunday. . . 

76.807 

117,785 

Grand  Total. .. . 

1,122.468 

1.328.562 

/ 
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PERTH  AMBOY,  N.  J. 


1932 

1931  Gain  or  Loss 

News . 

. (e) 

352,304 

441.680 

89,376  L 

PEORIA,  ILL 

Journal . 

. (e) 

589,232 

746,557 

157.325  L 

Transcript . 

432,725 

575.763 

143.038  L 

Star . 

. (e) 

616.468 

794,481 

178  013  L 

Journal-Transcript 

. (S) 

141,481 

169,371 

27.890  L 

Star . 

. (S) 

130.459 

163,292 

32,833  L 

Total  Daily... 

1.638,425 

2,116.801 

478,376  L 

Total  Sunday. 

271,940 

332,663 

60,723  L 

Grand  Total. . 

1,910,365 

2,449,464 

5.39,099  L 

PITTSBURGH, 

PA. 

Post-Gasette . 

554,692 

715.805 

161.113  L 

Press . 

. (e) 

1.191,177 

1,634,122 

442,945  L 

Sun-Telegraph. . . . 

. (e) 

944.572 

1,157,501 

212,929  L 

Press . 

. (S) 

279,765 

383,129 

103,364  L 

»Sun-Telegraph. . . 

. (S) 

323,276 

424,509 

101,233  L 

Total  Daily... 

2.690,441 

3.507,428 

816,987  L 

Total  Sunday, 

603,041 

807.638 

204,597  L 

Grand  Total. . 

3.293.482 

4.315,066 

1.021,584  L 

^Sunday  Sun-Telegraph  figures  include  American  Weekly 
Usage  1932  —  101,467  lines;  1931  —  99,888  lines. 


PORTLAND,  ORE. 


Oregonian . 

.  .(m) 

414,012 

566,109 

152,097  L 

Journal . 

..(e) 

603,443 

728,837 

125,394  L 

News-Telegram . 

..(e) 

371.883 

,369,583 

2,300  G 

..(e) 

522,161 

'  Oregonian . 

..(S) 

248.470 

251.654 

3,184  L 

!  Journal . 

..(S) 

83,648 

132,913 

49.265  L 

Total  Daily . 

1.389,338 

2,186  690 

797,352  L 

Total  Sunday. . , 

332,118 

384,567 

52,449  L 

Grand  Total.... 

1 

1,721,456 

2,571,257 

849,801  L 

PROVIDENCE,  R 

1. 

Bulletin . 

..(e) 

1,079,112 

1.301.680 

222,568  L 

Journal . 

.  .(m) 

388,509 

487.640 

99,131  L 

News-Tribune . 

..(e) 

394.064 

418,655 

24.591  L 

Jounuil . 

..(S) 

220,047 

242,188 

22,141  L 

Total  Daily . 

1.861,685 

2.207,975 

346.290  L 

Total  Sunday. . . 

220,047 

242,188 

22,141  L 

Grand  Total. .. . 

2,081,732 

2,450,163 

368,431  L 

READING,  PA 

Eagle . 

...(e) 

716,703 

747,779 

31,076  L 

Times . 

. . .  (m) 

614.046 

727,918 

113,872  L 

Eagle . 

. . .  (S) 

43.649 

67,963 

24,314  L 

Total  Daily . 

1,330,749 

1,475.697 

144,948  L 

;  Total  Sunday... 

43.649 

67,963 

24,314  L 

Grand  Total. .. . 

1,374,398 

1,543,660 

169,262  L 

RICHMOND,  VA. 

News-Leader . 

...(e) 

826,965 

1,009,841 

182,876  L 

Times-Dispatch . 

. . .  (m) 

438.285 

551,461 

112,176  L 

T  imee-Dispatch . 

. . .  (S) 

179,506 

242,029 

62,523  L 

'  Total  Daily . 

1.266,250 

1,561,302 

295,052  L 

Total  Sunday. . . 

179,506 

242,029 

62,523  L 

Grand  Total.... 

1,445,756 

1,803,331 

357,575  L 

^  ROCHESTER,  N. 

Y. 

Democrat  &  Chronicle. .  (m) 

734,635 

900,617 

165,982  L 

Journal . 

...(e) 

565.591 

737,786 

172,195  L 

Hmes-Union . 

...(e) 

858,442 

1,151,666 

293,224  L 

Democrat  &  Chronicle. .  (S) 

235,288 

280,570 

45,282  L 

'American . 

...(S) 

207,761 

203,207 

4..554  G 

-  Total  Daily . 

2,158,668 

2,790.069 

631,401  L 

Total  Sunday. . . 

443,049 

483,777 

40,728  L 

Grand  Total. .. . 

2,601,717 

3,273.846 

672,129  L 

*Sunday  American  figures  include  American  Weekly  linage. 

1932—  101,457  lines 

1932  - 

—  99,573  lines. 

SALT 

LAKE  CITY, 

UTAH 

Tribune . 

. . .  (m) 

622,544 

725,351 

102.807  L 

Deseret  News . 

...(e) 

428,264 

470.128 

41,864  L 

Telegram . 

...(e) 

441,785 

455,658 

13.873  L 

Tribune . 

...(S) 

193,601 

263,494 

69,893  L 

Total  Daily . 

1,492,593 

1,651,137 

158,544  L 

Total  Sunday. . . 

193,601 

263,494 

69,893  L 

Grand  Total.... 

1.686,194 

1,914,631 

228,437  L 

SAN 

ANTONIO,  TEXAS 

Express . 

. . .  (m) 

318,526 

461.012 

142,486  L 

News . 

...(e) 

533,934 

750,098 

216,164  L 

light . 

...(e) 

589.393 

663.244 

73.851  L 

Express . 

...(8) 

192,060 

270,367 

78,307  L 

•Light . 

...(8) 

237,583 

314,818 

77,235  L 

Total  Daily . 

1,441.853 

1,874,354 

432,501  L 

Total  Sunday. . . 

429,643 

585.185 

155,542  L 

Grand  Total.... 

1,871,496 

2,459,539 

588,043  L 

•Sunday  Light  figures  include  American  Weekly 

inage,  1932 

1  —  99.553  lines;  1931 

—  97.984  lines. 

I 

SAN  DIEGO,  CALIF. 


1932 

1931  Gain  or  Loss 

Union . 

. (m) 

469,635 

574.594 

104,959  L 

Sun . 

- (e) 

517.706 

623.833 

106,127  L 

Tribune . 

. (e) 

692,677 

859,974 

167.297  L 

Union  . 

. (S) 

194,092 

276.653 

82.561  L 

Total  Daily.... 

1,680.018 

2,058,401 

378,383  L 

Total  Sunday. 

194,092 

276,653 

82,561  L 

Grand  Total. . , 

1,874.110 

2,335,054 

460,944  L 

SAN 

FRANCISCO, 

CALIF. 

Chronicle . 

506,832 

635.428 

128,596  L 

Examiner . 

673,420 

875,573 

202,153  L 

Call-Bulletin . 

. (e) 

646.486 

858,157 

211.671  L 

News . 

. (e) 

622,879 

721,435 

98.556  L 

Chronicle . 

. (S) 

161,014 

211,322 

50.308  L 

•Examiner . 

. (S) 

420.011 

484,707 

64.696  L 

Total  Daily. .. 

2,449,617 

3,090,593 

640,976  L 

Total  Sunday. 

581,025 

696,029 

115,004  L 

Grand  Total. . 

3.030.642 

3,786.622 

755,980  L 

•Sunday  Blxaminer  figures  include  American  Weekly  linage. 

1932  —  108.018  lines;  1931  - 

-  111,186  lines. 

SEATTLE,  WASH. 

Poet-I  ntelligencer . 

387,537 

545,088 

157.551  L 

Star . 

. (e) 

432.732 

513,576 

80.844  L 

Times . 

. (e) 

830,181 

1,029,242 

199.061  L 

•Poet-Intelligencer 

. (S) 

229,612 

252,245 

22,633  L 

Times . 

. (S) 

208,598 

256.936 

48,338  L 

Total  Daily . . . 

1.650.450 

2,087,906 

4.37.456  L 

Total  Sunday. 

438.210 

509,181 

70,971  L 

Grand  Total. . 

9.088,660 

2,597,087 

508,427  L 

^Sunday  Post*Int«lligencer 

includes  American  Weekly  linage. 

1932  —  108.018  lines;  1931  — 

111.186  lines. 

SIOUX 

CITY, 

lA. 

356.547 

305,138 

. (S) 

84,196 

Total  Daily .  661,68.6  . 

Total  Sunday .  84,196  . 

Grand  Total .  745.881  . 

*Journal  is  an  all-day  paper.  All  advertising  appears  in  all 
editions.  One  edition  measured. 


SOUTH  BEND,  IND. 


News-Times . 

. (e) 

495,797 

652,113 

156.316  L 

Tribune . 

. (e) 

554.145 

784.442 

230,297  L 

News-Times . 

. (S) 

72.560 

112,474 

39.914  L 

Tribune . 

. (S) 

86,169 

113,913 

27,744  L 

Total  Daily... 

1,049,942 

1,436,555 

386,613  L 

Total  Sunday. 

. 

158,729 

226,387 

67,658  L 

Grand  Total . . 

1,208,671 

1,662.942 

454,271  L 

SPOKANE,  WASH. 

Spokesman-Review 

321.336 

383.960 

62,624  L 

Chronicle . 

. (e) 

596,115 

786.675 

190.460  L 

Press . 

238.828 

292,005 

53.177  L 

Spokesman-Review 

. (S) 

157.186 

200,451 

42,265  L 

Total  Daily... 

1,156,279 

1.462,540 

306.261  L 

Total  Sunday. 

157,186 

200,451 

43.265  L 

Grand  Total. . 

1,313,465 

1,662,991 

349.626  L 

ST.  LOUIS,  MO. 

Globe-Democrat. . . 

. (m) 

635,565 

681.773 

148.208  L 

Poet-Dispatch . 

. (e) 

1,079,498 

1,. 369.822 

290.324  L 

Star . 

. (e) 

661.167 

661.223 

56  L 

Times . 

. (e) 

275.028 

276.502 

1,474  L 

Globe-Democrat. . . 

. . (S) 

193,295 

245.782 

52.487  L 

Poet-Dispatch . 

. (S) 

366.987 

482.347 

115,360  L 

Total  Daily. .. 

2,549,268 

2,989,320 

440.062  L 

Total  Sunday. 

560.282 

728,129 

167.847  L 

Grand  Total. . 

3.109.540 

3.717,449 

607.909  L 

SYRACUSE,  N. 

Y. 

Herald . 

. (e) 

602,463 

807,99.3 

205,530  L 

Journal . 

. (e) 

627.680 

804,757 

177.077  L 

Poet-Standard . 

4.39,862 

539,893 

100.a31  L 

Herald . 

. (S) 

101.080 

145,293 

44,213  L 

•American . 

. (8) 

149.3.38 

179,041 

29,703  L 

Poet-Standard . 

. (8) 

72.291 

103,535 

31.244  L 

Total  Daily... 

1.670.005 

2,152,643 

482,638  L 

Total  Sunday. 

322,709 

427,869 

105.160  L 

Grand  Total. . 

1,992.714 

2,580,512 

587,798  L 

*Sunday  American  figures  include  American  W'eekly  linage 
1932  —  101.457  lines;  1931  —  99,573  lines. 


TACOMA,  WASH. 


Ledger . 

. . .  (m) 

241.641 

307.225 

65,584  L 

News-Tribune . 

...(e) 

469.105 

623,756 

154.651  L 

Times . 

...(e) 

336.239 

420.994 

84,755  L 

Ledger . 

...(S) 

119.951 

163.887 

33.936  L 

Total  Daily . 

1.046,985 

1,351,975 

304.990  L 

Total  Sunday. . . 

119,951 

153.887 

33.936  L 

Grand  Total. . . . 

1.166,9.36 

1.505.862 

338.926  L 

TOLEDO,  OHIO 


1932 

1931  Gain  oi  Lose 

Times . 

(m) 

121,892 

183,375 

61.4&3  L 

Blade . 

(e) 

813,281 

1,074,009 

260.728  L 

News-Bee . 

(e) 

408  529 

597,580 

189.051  L 

Times . 

(S) 

159,1.39 

215,782 

56,643  L 

Total  Daily. . . 

1,34.3,702 

1,854,964 

511.262  L 

Total  Sunday . 

159,139 

215,782 

56,643  L 

Grand  Total . 

1,502,841 

2,070,746 

567,905  L 

TORONTO,  CANADA 

Globe . 

(m) 

425,89.3 

462,127 

36,234  L 

Mail  dc  Empire . 

(m) 

478,396 

528,211 

49,815  L 

Star . 

,(e) 

1,439,160 

1,454,426 

15,266  L 

Star  Weekly . 

,  (w) 

151,396 

165,059 

13,663  L 

Telegram . 

.(e) 

1,560,951 

1,576,616 

15,665  L 

Total  Daily . 

4,055,796 

4,186,439 

130,643  L 

TRENTON,  N. 

J. 

Times . . 

.(e) 

571,664 

734,710 

163.046’L 

Times- Advertiser. . . ; . . 

.(S) 

91,605 

109,580 

17,975'l 

Total  Daily . 

571,664 

734,710  1  163,046  L 

Total  Sunday . 

91,605 

109,580] 

17,975  L 

Grand  Total . 

663,269 

844,290  i 

181,021  L 

TULSA,  OKLA. 

Tribune . 

.(e) 

503,108 

727,323 

224,215  L 

World . 

.(m) 

430,313 

648.009 

217,696  L 

Tribune . 

.(8) 

76,875 

106.179 

39.304  L 

World . 

.(S) 

124,132 

190,987 

66,855  L 

Total  Daily . 

933,421 

1,375.332 

441,911  L 

Total  Sunday . 

201,007 

297,166 

96.1ii9  L 

Grand  Total . 

1,134,428 

1,672.498 

538,070  L 

WASHINGTON,  D.  C. 

Herald . 

.(m) 

292,035 

232,538 

59.497  G 

News . 

.(e) 

316,111 

280,975 

35,136  G 

Times . 

.(e) 

618,613 

682.803 

64,190  L 

Poet . 

.(m) 

266,218 

481,284 

215.066  L 

Star . 

.(e) 

1,488,307 

1,724.428 

2.36,121  L 

•Herald . 

.(S) 

254,44.3 

251.608 

2,8.35  G 

Post . 

.(S) 

140,956 

174.977 

34,021  L 

Star . 

.(S) 

371,615 

393.731 

22,116  L 

Total  Daily . 

2,981,284 

3.402.028 

420.744  L 

Total  Sunday . 

767,014 

820.316 

53,302  L 

Grand  Total . 

3,748,298 

4,222,344 

474.046  L 

•Sunday  Herald  figures  include  American  Weekly  linage  1932 

—  101,457  lines;  1931 

—  99,573  lines. 

WESTCHESTER  COUNTY,  N.  ^ 

r. 

Mamaroneck  Times. . . 

..(e) 

181,942 

214,115 

32,173  L 

Mt.  Vernon  Argus.. . . 

..(e) 

651,306 

745,177 

93,871  L 

New*  Rochelle  Standard- 

Star . 

.  .(e> 

475,297 

6,30.905 

155.608  L 

Ossining  Citisen-SentineUe) 

199,965 

227,5.50 

27,585  L 

Port  Chester  Item.. . . 

..(e) 

424,645 

471,412 

46,767  L 

Tarrytown  News . 

.  .(e) 

278,190 

350,027 

71,8.37  L 

.  .(el 

477,840 

Yonkers  Herald  States- 

man . 

..(e) 

465,794 

454.451 

11.343  G 

W’hite  Plains  Press... . 

..(e) 

318,994 

315.993 

3.001  G 

White  Plains  Reporter 

..(e) 

600,200 

774.312 

174,112  L 

Grand  Total . 

3,596,333 

4,661,782 

1.065,449  L 

*Yonkera  Herald  merged  with  Yonkers  Statesman  March  14, 


1932. 

WICHITA,  KANS. 

Beacon . 

. (e) 

569,3.56 

647,858 

78,502  L 

Eagle . 

404,291 

486.633 

82..342  L 

Eagle . 

. (e) 

387,558 

425,299 

37,741  L 

Beacon . 

. (S) 

158,174 

195,324 

37,150  L 

Eagle . 

. (S) 

132,410 

156,998 

24,588  L 

Total  Daily. .. 

1,361,205 

1,559,790 

198.585  L 

Total  Sunday. 

290,584 

352.322 

61,738  L 

Grand  Total. . 

1,651,789 

1,912,112 

260,323  L 

WILKES-BARRE, 

PA. 

Record . 

. (m) 

889,019 

932.071 

41,052  L 

Times- Leader . 

. (e) 

891,146 

1.013,355 

122,209  L 

News . 

. (e) 

422,782 

428.669 

5,887  L 

Independent . 

. (S) 

170,851 

152,270 

18,581  G 

. (S) 

60.994 

Total  Daily. .. 

2,202,947 

2,374  095 

171,148  L 

Total  Sunday. 

170,851 

213.264 

42,413  L 

Grand  Total. . 

2.373,798 

2,587,359 

213.561  L 

•Sunday  Telegram  discontinued  November  1,  1931. 

WORCESTER,  MASS. 

Telegram . 

. (m) 

552,558 

702,810 

150,252  L 

Gaxette . 

. (e) 

581,412 

771,824 

190,412  L 

Poet . 

. (e) 

409.937 

509,634 

99.697  L 

Telegram . 

. (S) 

164.369 

194.261 

29.892  L 

Total  Daily... 

1,54.3,907 

1,984,268 

440.361  L 

Total  Sunday. 

164.369 

194.261 

29.892  L 

Grand  Total. . 

1.708.276 

2,178.529 

470,253  L 

YOUNGSTOWN, 

OHIO 

Vindicator . 

. (e) 

512,522 

842.981 

330.459  L 

Telegram . 

. (e) 

452,190 

760,744 

308.554  L 

Vindicator . 

. (S) 

104,224 

144,543 

40,319  L 

Total  Daily... 

964,712 

l,6a3.725 

639,013  L 

Total  Sunday 

104.224 

144.54.3 

40.319  L 

Grand  Total. 

1,068,936 

1.748,268 

679.332  L 

0 


“kimono”  pages  of  its  sports  final  for  a  delphia  {Evening  and  Public  Ledgers  increase  of  400,000,  according  to  esti. 
Lindbergh  front  page,  reported  45,000  and  Inquirer),  estimated  the  Evening  mates  of  circulation  managers.  Thi| 
extra  sales.  The  American  put  out  two  Ledger  extras  added  about  35,000  to  the  was  an  average  of  100,000  each.  The 
late  extras  and  sold  more  than  90,000  usual  sales  with  45.000  added  to  the  News  ran  four  extras.  The  Times  put 

extras.  All  morning  papers  had  record  early  run  of  the  Public  Ledger  and  out  seven  with  the  last  one  on  the  stree( 

increases.  50,000  to  the  Inquirer.  The  Bulletin,  at  9.30.  The  Mirror,  a  morning  paper, 

Boston  papers  had  a  hard  time  meet-  it  was  said,  added  30,000  by  its  extras,  went  in  extra  on  its  bulldog  and  sent 

ing  the  demands  of  readers  and  down-  the  AVtc'j,  27,000,  the  Record  28,000.  all  regular  editions  in  ahead  of  schedule, 

town  sales  cut  off  suburban  service  for  All  Philadelphia  papers  reported  a  In  its  bulldog  the  Mirror  followed  the 
four  hours.  F.  W.  Worsley,  Boston  marked  fall  off  in  reader  interest  after  same  style  as  the  New  York  Daily 
American,  said  his  paper  went  up  70,000.  the  first  day  although  increases  of  5  to  News,  owned  by  the  same  proprietors, 


SENSATIONAL  RESPONSE 
TO  LINDBERGH  STORY 


{Continued  from  fiaye  01 


“The  news  came  at  an  unfortunate 
time  for  evening  papers,”  he  said.  It 
did  not  give  us  enough  time  for  selling. 
We’d  have  sold  twice  as  many  papers 
if  it  had  bro'Ken  a  bit  earlier." 


EXTRA)  DAI]^J|MlRROR  |E^  DiM^i|MIRR(^Jtt^ 


IINDH  BUT  UNIT'S  HIT 

DEAD!  DEAD! 


How  New  York  morning  tabloids  displayed  the  news  of  the  Lindberg  baby’s  death  in  their  first  extras.  At  left  are  front  and  back  pages  of  the  Daily  News, 
showing  the  unusual  two  word  story  on  page  one.  At  the  right  the  Daily  Mirror  with  the  hand  drawn  head  duplicated  on  both  front  and  back  pages. 

Thomas  J.  Dowling,  circulation  direc-  The  Record  claimed  an  increase  of  8  per  cent  over  normal  continued  for  by  running  “Baby  Dead”  all  down  page 
tor  of  the  Scripps- Howard  Newspapers,  100,000,  and  the  general  moniing  paper  .several  days  and  was  attributed  to  the  one.  The  Free  Press  ran  three  extras, 
speaking  for  the  World-Telegram,  was  advance  was  estimated  at  20  per  cent,  later  developments  of  the  Lindbergh  All  telephone  lines  to  the  city  rooms  of 
of  the  opposite  opinion.  Robert  J.  Corrigan,  circulation  direc-  case.  the  four  paj^rs  were  swamped  with 

“Most  of  the  home-bound  working  tor,  Curtis-Martin  Newspapers  in  Phila-  Detroit  newspapers  hung  up  a  total  calls.  Additional  interest  was  given 

people  had  bought  their  newspapers  .  .  .  . 

Ixfore  the  story  broke,”  he  said.  “When 
the  extras  came  out  we  were  able  to 
sell  papers  to  these  people  all  over 
again.  If  the  news  had  been  in  their 

regular  editions  we  should  not  have  TTTHILE  the  presses  roared  the  ex-  Times,  heard  the  big  news  at  home.  In  other  parts  of  Michigan  the  Pori 
had  the  advantage  of  this  duplicate  sale.”  V  V  citing  symphony  of  Lindbergh  and  started  on  a  record-breaking  auto  Huron  Timcs-Herald  ran  two  extras  as 
Other  Scripps-Howard  Newspapers  extras  in  frenzied  newspaper  plants  all  trip  to  the  office.  Roaring  through  a  did  the  Pontiac  Press  with  skeleton 
reported  extraordinary  increases  also,  over  the  country  on  the  evening  of  main  street  he  was  waved  to  the  curb  staffs  hastily  called  from  their  supper 
Mr.  Dowling  said.  The  Akron  Times-  May  12  dozens  of  humorous  and  thrill-  by  a  motorcycle  policeman.  Mr.  Newell  tables. 

Press  had  a  gang  of  circulators  in  the  ing  incidents  were  being  experienced  by  explained  the  urgency  of  his  errand  and  Toledo  newspapers  sold  more  than 
office  ready  for  night  soliciting  when  busy  editorial  executives  and  reporters,  asked  the  cop  to  act  as  his  escort  100,000  extra  copies  the  evening  the 
the  extra  came  out  and  they  were  im-  Automobile  speed  records  were  broken,  through  traffic.  The  officer  agreed,  Lindbergh  story  broke.  Both  the  Blade 
mediately  hustled  into  action.  The  dinners  were  interrupted,  extras  were  the  trip  continued,  Mr.  Newell  arrived  and  News-Bee  were  on  the  street  with 
Buffalo  Times  made  a  60,000  increase,  produced  under  the  most  unusual  of  at  his  office  in  record  time,  and  then —  extras  a  few  minutes  after  the  flash 
the  biggest  in  its  history.  The  one  conditions  the  cop  gave  him  a  ticket  for  speeding,  came  that  the  baby  had  been  found 

surprising  spot,  Mr.  Dowling  declared,  H.  C.  Davis,  electrician  for  the  James  Dingwall,  city  editor  of  the  Between  5.30  and  9.30  p.m.,  the  Blade 
was  Baltimore,  where  sales  increases  Raleigh  (N.  C.)  News  and  Observer,  Owosso  (Mich.)  Argus-Press,  left  his  published  four  extra  editions  and  sold 

didn’t  amount  to  more  than  5,000.  a  morning  newspaper,  hadn’t  expected  home  in  such  a  hurry  when  the  news  38,000  copies.  The  News-Bee,  with 

On  the  morning  side,  the  Daily  Mir-  the  paper  to  go  to  press  until  the  regu-  broke,  that  he  forgot  all  about  his  11-  three  editions,  sold  approximately  50,000, 
ror,  using  a  hand  drawn  page  one  head  lar  ^ition  time  of  11.40  P.M.  It  looked  year-old  son,  “Ding,”  who  had  gotten  according  to  Glenn  Morrison,  circula- 
with  a  paragraph  of  type  and  a  strip  like  a  good  opportunity  to  fix  the  press  himself  into  a  difficult  position  on  the  tion  manager.  The  Morning  Times 
of  pictures  in  its  bulldog  went  up  40  control,  and  so,  about  five  o’clock  east-  roof  of  the  house.  Consequently  young  doubled  its  circulation  on  its  regular 
per  cent  in  sales,  Pete  Bloom,  cir-  em  standard  time  he  started  taking  the  “Ding”  had  to  stay  parked  in  his  pre-  editions. 

culation  manager  said.  More  papers  thing  apart.  Ten  or  12  minutes  later,  carious  position  for  two  hours  before  With  four  hours  difference  in  time 
were  sold  than  on  the  execution  of  Ruth  with  gadgets  lying  all  over  the  floor,  the  “old  man”  remembered  where  he  due  to  distance  and  daylight  saving 
Snyder,  the  previous  high  spot  in  the  the  office  was  thrown  in  an  uproar  by  had  left  him.  Pacific  Coast  newspapers  caught  the 

Xtirror’s  circulation  history.  the  Associated  Press  flash  announcing  In  Decatur,  Ill.,  the  Daily  Review  had  story  in  their  regular  routine  but,  never- 

Opinion  in  general  seemed  to  be  that  the  finding  of  the  baby’s  body.  It  looked  already  been  delivered  to  the  homes  of  thelcss.  issued  extras, 
sales  were  not  at  all  harmed  by  a  radio  fatal  for  the  News  and  Observer,  until  its  subscribers  when  the  big  thrill  came.  In  the  San  Francisco  Bay  region,  the 
broadcast  of  the  Associated  Press  bul-  Davis  hastily  put  together  as  much  of  Carrier  boys  were  called  back  to  the  San  Francisco  Call-Bullelin,  the  San 
letin  shortly  after  it  was  sent  over  the  the  machinery  as  he  could  in  10  minutes  office,  an  extra  was  run  off,  and  the  Francisco  Nezvs,  the  Oakland  Post- 
A.P,  wires.  James  Hasenack,  circula-  and  then,  holding  a  pair  of  220  volt  con-  papers  delivered  to  subscribers  all  over  Enquirer  and  the  Oakland  Tribune  sent 
tion  manager  of  the  New  York  Sun,  nections  together  with  his  hands  sig-  again  with  the  explanation  that  the  extra  after  extra  onto  the  streets  with 
said:  nailed  the  pressroom  foreman  to  let  extra  was  free  as  a  special  service.  the  confirmation  of  the  tragedy  and  the 


THE  HUMAN  ELEMENT  HAD  ITS  DAY 


and  fake  announcements  concerning  de-  room  of  the  Philadelphia  Evening  Times,  and  the  Associated  Press  for  story  had  grown  from  flashes  to  columns 
vdopments  in  the  Lindbergh  story  have  Ledger,  Walter  Schneider  and  Rutledge  scoring  a  beat  of  vivid  narrative,  and  these  two  papers 

been  put  out  by  radio,  that  people  buy  Carter,  assistant  city  editors,  were  hold-  Nancy  Welker,  10-year-old  daughter  presented  pages  of  copy  wiA  fine  as- 

newspapers  to  find  the  truth.”  ing  down  a  dog  watch  alone.  The  last  of  Bion  C.  Welker,  managing  editor  of  sortments  of  feature  material  and  art 

The  latest  inaccuracy  or  fake  sent  edition  had  been  cleared.  Girard  Harrisburg  (Pa.)  Telegraph,  ffl&yed  A  telephoto  of  the  discoverer  of  the 
over  the  air  was  a  bulletin  that  Betty  Chaput,  assistant  head  of  the  copy  desk,  a  part  in  covering  the  big  story,  when  body  made  the  home,  edition  of  the 

Gow,  the  Lindbergh  baby's  nurse,  had  was  having  dinner  in  a  nearby  restau-  she  ran  a  mile  through  the  pouring  Examiner. 

committed  suicide.  This  was  broadcast  rant,  when  he  heard  the  A.P.  bulletin  rain  to  tell  her  dad  he  was  needed  at  Extra  sales  of  the  six  newspapers  up 
over  some  unknown  bootleg  station,  announced  over  the  radio.  Without  the  office.  to  Friday  morning  arc  estimated  at  a 

and  efforts  are  now  being  made  by  waiting  to  finish  his  dinner  he  rushed  A.  R.  Michener,  general  manager  of  total  in  excess  of  260,000  and  to  have 
federal  authorities  to  locate  the  offender,  back  to  the  office,  arriving  with  Harry  the  Harrisburg  (Pa.)  Telegraph,  was  averaged  40,000  per  paper. 

Newspaper  and  press  association  offices  B.  Nason,  Jr.,  assistant  editor.  San-  so  pleased  with  the  swift  action  of  his  “We  sold  62,000  extra  copies  in  the 

were  swamped  with  calls  from  people  ford  Jarrell,  reporter,  was  just  leaving  staff  that  he  promised  them  a  congratu-  four  hours  from  the  time  the  story  broke 
trying  to  verify  this  announcement.  the  building  when  he  heard  the  report  latory  dinner  at  an  early  date.  until  the  street  sales  of  morning  papers 

In  Oiicago,  with  an  hour’s  difference  and  return^.  These  five  as  a  skeleton  The  foresight  of  a  managing  editor  began,”  reported  Presley  Mallory,  cir- 
in  time,  evening  papers  sent  their  final  staff,  got  out  three  quick  extras.  The  and  his  assistant  enabled  the  Boston  culation  manager  of  the  San  Francisco 
sports  ^itions  in  earlier  than  usml  for  first  was  being  loaded  on  the  Ledger  Record  to  shoot  its  Lindbergh  extra  on  Call-Bulletin. 

extras.  The  Daily  News  caught  its  last  trucks  four  minutes  after  the  A.P.  the  street  six  minutes  after  the  flash  “Sales  were  very  satisfactory.  I 
three  regular  editions  and  reported  the  flash.  was  received  and  well  in  advance  of  would  conservatively  estimate  30,000 

Frank  S.  Newell,  circulation  director  evening  papers.  Managing  Editor  James  extra  copies  sold,”  said  C.  E.  Gilroy, 


largest  single  day’s  sale  of  the  year.  _ 

The  Times,  discarding  the  regular  pink  of  the  Toledo  Blade  and  Morning 
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•UR  OVN  Voi2!X> 

^  or  Letters 


Having  been  serialized  in  the 
Saittrday  Evening  Post,  second 
erial  rights  to  Clarence  Budington 
Celland's  “Speak  Easily”  are  not  avail- 
pie,  but  if  they  were  what  a  relief  it 
fould  be  to  the  readers  of  newspaper 
ution.  This  book,  blunt  and  keen 
jtire  and  shrewd  wit,  is  at  once  a  di- 
(fting  fantasia  and  a  devastating  de- 
unking  of  the  personalities  and 
finciples  of  the  show  business,  as  it 
(  practiced  in  New  York  and  doubt- 
(5S  wherever  elsewhere  it  carries  on. 
t  is  most  skilfully  told,  and  runs  with 
Jightness  and  surety  of  touch  through 
series  of  extravagant  complications  to 
I  final  situation  which  is  as  enjoyable 
5  it  is  perfect  as  a  conclusion. 

You  will  not  find  in  any  of  the  criti- 
al  magazines  encomiums  on  this  little 
iBSterpiece  of  humor.  Highbrow 
ritics  have  but  slight  considerations  for 
iithors  who  write  for  the  magazines, 
iere  then,  is  a  book  full  of  admirable 
baracterizations,  witty,  apt  and  pointed 
lalogue,  symmetrically  constructed,  hav- 
ig  all  the  virtues  and  qualities  of  sound 
(erature  that  will  be  dismissed  in  a 
atronizing  paragraph  by  the  alleged 
terary  experts.  For  all  that,  “Speak 
asily”  is  a  gorgeous  evening’s  read- 
^  for  any  newspaperman  who  can 
[cognize  good  stuff  and  clean  fun  in 
kc  original  without  critical  endorse- 
lents.  If  by  some  interposition  of 
rovidence  this  clear  satire  should  be 
jven  a  Pulitzer  or  some  other  prize,  it 
nuld  be  entertaining  to  see  how  quickly 
lie  high-brows  would  awake  to  its 
ifcrary  values.  Incidentally,  Clarence 
lidington  Kelland  is  a  graduated  re- 
orter.  He  is  also  president  of  the  Dutch 
’reat  Club,  New  York. — J.  O’H.  C. 

*  4>  * 

N  “Business  Adrift,”  one  of  last 
year’s  most  notable  books,  Dean  Don- 
im  of  the  Harvard  Graduate  Schcx)l 
i  Business  Administration  urged  the 
ecessity  of  foresight  and  defined  the 
liods  for  which  different  economic 
ictors  remained  relatively  unchanged 
I  that  they  could  be  measured  and  used 
t  foreseeing.  Now  McGraw-Hill  has 
Ht  published  a  new  volume  by  the 
me  author,  “Business  Looks  at  the 
Inforeseen.”  In  this  title  the  word 
mforeseen”  points  back  at  the  notion 
I  foresight  so  strongly  stressed  in  the 
I  Iber  book. 

Because  adaptation  and  adjustment 
Ip  special  terms  in  biology  Dean  Don- 
Im  jumps  (as  Herbert  Spencer  did 
In  before  him)  to  an  elaborate  anal- 
I®  between  economic  or  social  or- 
inisms  and  the  individual  organism, 
iom  biology  and  in  particular  from  an 
ipublished  book  “The  Wisdom  of  the 
Wy”  by  a  biologist.  Professor  Wal- 
^  B.  Cannon,  Dean  Donham  borrows 
I  five-fold  classification  of  successful 
|ethods  of  adaptation.  Biological 
•ethods  of  insulation,  for  example, 
^pt  him  to  say  that  armies,  navies 
Jui  tariffs  are  insulators  for  the  na- 
jonal  organism.  (You  may  be  sur¬ 
mised  to  find  that  the  problem  of  the 
t>ok  is  the  salvation  and  adjustment  of 
Imerican  business,  not  Western  capi- 
*lism.)  Too  close  interrelationship 
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with  other  economic  groups  is  dan¬ 
gerous.  Europe  cannot  come  back  until 
we  do — and  so  even  for  Europe’s  good 
we  must  devote  our  attention  exclusively 
to  saving  ourselves. 

Then  as  if  the  adjustments  must  be 
absolutely  like  biological  adaptations  the 
author  argues  that  no  complete  com¬ 
prehension  of  contributing  causes  is 
necessary  or  possible.  But,  forgetting 
his  analogy,  he  argues  for  conscious  and 
reasoned  efforts  to  better  our  adapta¬ 
tion  to  environment,  for  “the  free  play 
of  economic  forces  will  not  solve  our 
problems.”  He  thinks  that  there  must 
be :  adaptation  to  long-time  changes 
such  as  the  farm  problem,  or  old  age, 
sickness  and  disability  insurance;  com¬ 
pensating  mechanisms  which  are  elactic 
— and  fwt  governmental ;  and  a  central 
planning,  which  need  not  be  central 
control. 

He  writes  valuable  summaries  and 
criticisms  of  the  plans  that  have  been 
proposed  in  the  last  few  months,  includ¬ 
ing  an  unpublished  plan  by  M.  C. 
Rorty,  formerly  of  the  International 
Telephone  Securities  Company,  as  well 
as  the  better  known  schemes  of  Stuart 
Chase,  Gerard  Swope,  George  Soule, 
the  American  Federation  of  Labor,  and 
President  Hoover.  His  own  plan  urges 
an  economic  General  Staff — a  military 
analogy  sure  to  be  distasteful  to  some 
radicals.  But  he  gives  the  Staff  no  con¬ 
trol  or  authority.  Nothing  will  happen 
after  the  Staff  makes  recommendations 
unless  the  recommendations  meet  the 
approval  of  Congress,  or  of  a  new  “rep¬ 
resentative  business  congress  chosen  by 
and  responsible  to  the  great  industries,” 
or  the  approval  of  organized  labor. 
This  means  of  relieving  the  Staff  of 
control  sounds  a  little  too  much  like 
the  balance  system  of  our  Federal  Con- 
■stitution  or  like  the  ineffective  combina¬ 
tion  in  later  times  of  fact-finding  com¬ 
missions  and  legislative  bodies. 

.^s  for  details,  some  of  Dean  Don- 
hain’s  main  points  are:  there  is  no  hope 
for  foreign  trade — “the  old  game  is 
dead” — and  it  is  appropriate  for  us  to 
build  factories  abroad,  since  we  have  no 
lasting  advantage  in  mass  production; 
we  must  concentrate  on  home  markets; 
public  works  are  an  excellent  method 
of  introducing  new  purchasing  power: 
the  tendency  to  reduce  wages  is  full  of 
danger — far  better  adjust  prices  up, 
especially  as  the  debt  burden  will  be¬ 
come  intolerable  if  prices  remain  at 
present  levels ;  and,  besides  easy  money, 
we  need  a  release  from  tight  credit — not 
inflation  but  credit  expansion.  “Restor¬ 
ing  the  buying  power  of  our  farmers. 
...  I  rate  as  one  of  the  greatest  busi¬ 
ness  problems.” 

To  this  valuable  and  stimulating  book 
the  publisher  and  printer  have  given  an 
attractive  dress,  a  well-balanced  page, 
clear  type  sufficiently  leaded,  with  mar¬ 
ginal  headings  for  signposts. — R.W. 
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WOULDN’T  BOOST;  EXPELLED 

Virginia  Weekly  Editor  Disowned 
By  Status  Quo  Exponents 

Because  he  critized  the  city  adminis¬ 
tration,  Harry  Goodman,  managing  edi¬ 
tor  of  the  Charlottesville  (Va.)  Guide, 
weekly,  was  expelled  from  membership 
this  week  in  the  Young  Men’s  Business  ' 
Club. 

The  organization  went  on  record,  77 
to  26,  that  the  managing  editor  had  vio¬ 
lated  the  club’s  cardinal  principle  ex¬ 
pressed  in  its  motto  “You  Must  Boost 
Charlottesville.” 

In  his  column  “What  I  Would  Do” 
Mr.  Goodman  had  attacked  the  city 
administration  for  extravagance  in  ex¬ 
penditures  of  tax  money.  The  charges 
against  him  were  brought  by  Armande 
Paxon,  local  attorney,  who  stated  that 
the  truth  or  falsity  of  Goodman’s 
charges  was  not  involved  in  the  issue. 

Mr.  Goodman,  in  making  the  charges 
public,  said  the  attack  on  him  was 
“nothing  more  than  a  low,  contemptible 
political  move.”  He  quoted  at  length 
from  addresses  by  Col.  Robert  R- 
McCormick,  Chicago  Tribune  publisher, 
and  chairman  of  the  A.N.P.A.  press 
freedom  committee,  and  from  editorials 
bearing  on  the  free  press  principle. 

Charlottesville  is  located  in  the 
shadow  of  Monticello,  where  Thomas 
Jefferson  lived,  and  in  whose  famous 
home  a  room  was  recently  dedicated  to 
perpetuate  the  free  press  principle. 

SCHOOL  AWARDS  MADE 

Awards  in  the  second  annual  New 
York  City  high  school  newspaper  con¬ 
test,  conducted  by  the  New  York  Uni¬ 
versity  Fourth  Estate  Club,  were 
awarded  last  week  with  first  prize  going 
to  the  Nuhs  of  New  Utrecht  High 
School,  Brooklyn,  and  second  to  the 
News  of  DeWitt  Clinton  High  School, 
Manhattan.  Twenty-six  school  papers 
were  entered.  The  judges  were  Marlen 
E.  Pew,  editor  of  Edit(»  &  Publisher, 
Vincent  G.  Byers,  former  managing  edi¬ 
tor,  New  York  Evening  Post,  and  now 
editor  of  the  Richmond  (Va.)  Times- 
Dispatch,  and  Henry  B.  Rathbone, 
chairman  of  the  New  York  University 
department  of  journalism. 

GEORGE  CHRISTIE 

(^orge  Christie,  58,  Toronto  (Ont.) 
Telegram  composing  room  chief  since 
1921,  died  May  12.  He  was  born  in 
Liverpool,  England. 


Remember  This  Name — 

THE  QUILL 

V^^HEN  you  sec  that  title 
we  want  you  to  visualize 
THE  QUILL’S  readers,  an  army 
of  newspaper  and  magazine  men. 
To  be  specific:  3,200  bosses 
and  near-bosses  of  journalism. 

If  you’re  manufacturing  any¬ 
thing  these  men  need — pencils, 
presses,  typewriters,  books, 
paper  —  you’ll  want  to  carry 
space  in  THE  QUILL. 

Vour  advertisement  will  have 
double  force:  you’ll  be  crack¬ 
ing  new  markets,  and  you’ll  be 
hitting  old  markets  from  a  new, 
surprising  angle! 

Try  it — you  need  business! 

For  rates,  write  or  wire — 


FLEMING  CONVICTED 

Jury  Finds  Ohio  Man  Guilty  of 
Criminal  Libel 

(By  telegraph  to  Editor  &  Publisher) 
Sidney,  0.,  May  18— Grover  Flem¬ 
ing,  editor  of  the  Ohio  Examiner, 
weekly,  was  convicted  here  last  night 
of  criminal  libel  on  charges  brought  by 
William  O’Leary,  Sidney  police  chief. 
The  jury  was.  out  an  hour.  Fleming 
was  tried  last  week  on  a  criminal  libel 
charge  but  the  jury  disagreed.  He 
faces  two  other  libel  suits  brought  by 
Sidney  police.  The  editor  filed  a  mo¬ 
tion  for  a  new  trial. 

The  police  chief  charges  Fleming 
with  publishing  a  story  accusing  him 
of  incompetence  and  drinking  while  on 
duty.  The  penalty  for  the  conviction 
ranges-  from  a  fine  to  one  to  ten  years 
in  prison. 

The  Examiner  has  been  published  less 
than  three  months  and  has  several  libel 
suits  pending. 
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836  Exchange  Avenue,  Chicago 


Cline  -Westinghouse 
Double  Motor-Drive 
with  full  automatic 
push  button  control 
is  used  by 

Seattle  Times 
Seattle,  Wash. 

Asfc  them  about  it 

CLINE  ELEC.  MFC.  CO. 
Chicago:  111  West  Washington 
Street 

New  York:  Daily  News  Bldg. 

220  East  42nd  St. 

San  Francisco:  First  National 
Bank  Building 


UNITED  PRESS 
news  coverage 
is  world-wide, 
complete  and 
Independent 

UNITED  PRESS 


TheWELFARE  COMMITTEE 

of  the 

INTERNATIONAL 
CIRCULATION  MANAGERS 
ASSOCIATION 

Can  supply  you  with  com¬ 
petent  circulation  men  of 
capacity  and  ability  capable 
to  take  entire  charge  of 
your  department  or  to  fill 
important  posts  in  the  de¬ 
partment. 

Address  the  Secretary- 
Treasurer  please,  Mr.  Clar¬ 
ence  Eyster,  care  Star 
Building,  Peoria,  Ill. 
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LINDBERGH  CLIMAX  MET 
WITH  UNIQUE  RESPONSE 

(Continued  from  page  40) 


Sail  Francisco  Chronicle.  Mr.  Gilroy 
not  .id  that,  as  when  the  kidnaping  story 
first  broke,  the  country  sales  were  pro¬ 
portionately  higher  than  city.  He  at¬ 
tributed  this  to  the  reiieated  extras  ot 
the  afternoon  dailies.  Sales  held  up 
well  on  immediate  succeeding  days,  Mr. 
Gilroy  said. 

“Interest  of  the  public  was  so  great 
that  we  sold  as  many  papers  as  we 
could  print,”  stated  Joseph  L.  Cauthorn, 
president  and  general  manager  of  the 
San  Francisco  News. 


— r  ©rlanbo  Sentinel  ^- 


Orlando  Sentinel's  unusual  page  one 
resume  of  Lindbergh  case 


Heavy  runs  also  were  reported  by  the 
Oakland  Post-Enquirer  and  the  Oakland 
Tribune.  The  Berkeley  Gazette  printed 
its  first  extra  edition  since  the  death 
of  President  Harding.  Street  sales  set 
an  all-time  record  for  this  paper. 

A  report  from  Harrisburg,  Pa.,  set 
the  extra  sales  of  the  Harrisburg  Tele¬ 
graph  at  35,000. 

Sales  of  extras  on  Thursday  night 
and  Friday  morning  by  the  Des  Moines 
Register  and  Tribune  reached  25,000. 
Of  these,  11,000  were  sold  in  Ues 
Moines  and  14,000  were  sold  outside 
of  Des  Moines.'  The  Register-Tribune 
plane  carried  extra  copies  to  Waterloo 
Friday  morning,  when  the  agency  man¬ 
ager  there  reported  a  complete  sell  out. 
A  thousand  extra  copies  were  sold  in 
Cedar  Rapids. 

The  Fargo  (N.  D.)  Forum  ran  two 
extra  editions  on  the  Lindbergh  baby 
story  and  reported  15,000  extra  copies 
sold.  These  figures  set  a  new  record 
for  an  extra  edition  of  the  Forum. 
Nearly  300  boys  sold  papers. 

In  the  office  of  the  Passaic  (N.  J.) 
Hcrald-S'eti's  baseball  box  scores,  al¬ 
ready  in  type,  were  thrown  away  to 
make  room  for  the  story.  .\t  6:50 
p.m.  the  press  was  in  action.  The  edi¬ 
tion,  printed  as  usual  on  green  paper, 
sold  as  fast  as  boys  could  make  change. 
At  8:20  a  second  extra  was  printed, 
giving  developments  that  had  come  after 
file  first  extra  was  published. 

In  Cincinnati  sales  surpassed  the  rec¬ 
ord  set  when  Lindbergh  completed  his 
solo  flight  to  Eurojie,  and  the  Times- 
Star  reported  100,000  extras.  The 
Post  and  the  Enquirer  also  reported 
large  increases. 

The  Uniontown  (Pa.)  Evening  Genius 
sent  in  an  extra  on  a  flash  from  the 
police  teletype  which  got  there  before 
the  .\.P.  bulletin.  Both  the  (ienius  and 
the  Morning  Herald  had  large  extra 
sales. 

The  Rahway  (N.  J.)  Record  put  out 
extras  before  8  ;30  Thursday  evening 
and  chalked  up  a  substantial  increase. 


PLAIN  DEALER  CUTS  PAY 

The  Cleveland  Plain  Dealer  has  an¬ 
nounced  a  cut  of  10  to  15  per  cent  in 
salaries  effective  May  14.  Employes 
receiving  from  $30  to  $75  will  he  re¬ 
duced  10  per  cent,  $75  and  up,  15  per 
cent. 


SENDS  PAGE  BY  RADIO 


New  Swiss  Process  Tested  Aboard 
Liner  Bremen 

process  which  makes  possible  the 
transmission  by  radio  of  complete  news- 
pajier  pages  and  the  transforming  of 
the  material  into  plates  for  further  re¬ 
production  on  printing  presses  was  suc¬ 
cessfully  tested  on  board  the  North 
(ierman  Lloyd  liner  Bremen  this  week 
accfirding  to  radio  advices  received  by 
Heinz  Schuengel,  resident  director  of 
the  company,  who  was  informed  that 
images  were  sent  direct  from  Zurich, 
Switzerland,  to  the  liner,  which  arrived 
in  New  York  Thursday. 

The  invention  has  been  perfected  by 
■Adalbert  Guth,  a  Swiss,  who  after 
many  years  of  effort  has  succeeded,  it  is 
claimed,  in  perfecting  the  process 
whereby  printed  forms,  photographs, 
documents,  etc.,  can  be  transmitted  at 
great  distances  through  the  ether  and 
transformed  at  the  receiving  end  into 
plates  ready  for  the  printing  presses. 

.Although  experiments  of  this  inven¬ 
tion  have  been  conducted  on  land,  this 
is  the  first  time  that  it  has  been  tried 
out  on  a  vessel  in  mid-ocean. 


“BULLDOG”  PRICE  RAISED 


Philadelphia  Sunday  Papers  Go 
From  7  H  to  8  Cents 

new  .schedule  of  prices  for  the 
“bulldog”  editions  of  the  three  Phila¬ 
delphia  Sunday  newspapers  will  go  into 
effect  Saturday  evening.  May  21. 

The  rate  for  the  Inquirer,  Record  and 
Public  Ledger  “bulldogs”  to  street  sales¬ 
men  and  stands  will  be  increased  from 
seven  and  one-half  cents  per  copy  to 
eight  cents. 

Rates  for  the  regular  Sunday  editions 
of  the  three  newspapers,  which  have 
been  seven  and  one-half  cents,  will  re¬ 
main  unchanged.  Thus,  the  “bulldog” 
increase  will  not  affect  carriers  of  the 
regular  editions. 

The  increase  was  announced  May  17 
by  Charles  M.  Tyler,  representing  the 
Public  Ledger  and  Inquirer  and  Circu¬ 
lation  Manager  E.  J.  Woodward,  of  the 
Record. 


SUNDAY  EDITIONS  MERGED 


Columbus  Dispatch  and  State  Journal 
Start  New  Paper  May  22 

Effective  May  22  the  Sunday  editions 
of  the  Columbus  Dispatch  and  the  Ohio 
State  Journal  will  be  consolidated,  it 
was  announced  this  week.  The  paper 
will  be  called  the  Sunday  Journal-Dis¬ 
patch  and  will  sell  for  10  cents. 

The  outstanding  features  of  both 
papers  will  be  carried  in  the  new  Sun¬ 
day  paper,  it  was  announced,  including 
Ireland's  “Passing  Show.”  The  edition 
will  be  Columbus’  only  Sunday  news¬ 
paper.  The  advertising  rate  of  the 
Journal-Dispatch  will  be  the  same  as 
the  Columbus  Dispatch.  Both  papers 
are  owned  by  the  Wolfe  family  of 
Columbus. 


THE  DRY  MAT 
COI  LD  TALK  . . . 


IT 


WOL’LD  ASK  FOR 


Superior 
Cork  Molding 

BLANKETS 

I 

I  American  Publishers  Supply 

'  P<  O.  Box  131,  Wrfit  Lynn,  Mass. 


SALE  BAN  DEFEATED 


Bridgeport  Sunday  Herald  Gets  In¬ 
junction  Against  Officials 

An  attempt  to  punish  a  newspaiier 
through  official  channels  in  connection 
with  a  private  complaint  was  thwarted 
in  Torrington,  Conn.,  May  13,  when  a 
temporary  injunction  restraining  city 
officials  from  interfering  with  the  sale 
of  its  publication  was  obtained  by  the 
Bridgeport  (Conn.)  Sunday  Herald. 

Prosecuting  Attorney  F.  Wall  issued 
orders  on  Klay  11  that  newsdealers 
found  selling  the  Herald  would  be 
prosecuted.  The  order  was  said  to 
have  resulted  from  the  publication  by 
the  Herald  of  a  story  concerning  an 
unnamed  Torrington  young  woman. 
The  girl  entered  a  complaint. 

Judge  Edwin  S.  Thomas  of  U.  S. 
District  Court  granted  the  injunction. 
The  hearing  will  be  held  in  Hartford 
May  21. 


HUMAN  HIGHLIGHTS  OF 
LINDBERGH  CLIMAX 


(Continued  from  page  40) 


P.  Murphy  and  his  assistant,  Hinston 
Stiles,  had  prepared,  in  the  early  days 
of  the  story  a  page  one  “Lindbergh 
Baby  Found  Dead”  streamer  head  and 
a  full  length  cut  of  the  child,  just  in 
case  — .  When  the  A.P.  flash  came, 
the  two  men  bounded  down  stairs  to  the 
composing  room,  had  the  prepared  page 
cast,  and  clamped  on  the  press  which 
was  stopped  in  the  middle  of  its  bull¬ 
dog  edition  run. 

The  New  York  Sun  was  able  to  show 
graphically  the  exact  spot  where  the 


baby’s  body  w'as  found  by  using  a  six 
column  map  which  had  been  previous] 
made  for  it  by  Harry  A.  t  liamller, 
free-lance  artist.  The  map,  showing  th 
entire  Sourland  territory  in  detail,  hj 
been  run  on  March  5,  and  when  th 
body  was  found  the  Sun  had  the  s[> 
marked  in  and  reran  the  map  the  da 
after  the  discoverey.  The  map  wj 
drawn  by  Chandler  after  an  uhservit 
trip  about  the  territory. 

A  flood  of  editorials  followed  the  dh 
covery  of  the  baby’s  body,  and  more  o 
them  denounced  the  abominable  hoa 
perpetrated  by  John  Hughes  Curth 
Norfolk  shipbuilder.  Richmond  papen 
particularly,  were  indignant  at  hi 
action  and  demanded  his  punishmoi 
The  Neit's-Leader  said:  “The  Amerj 
can  press  will  not  be  content  until  al 
suspicious  circumstances  attending  tb 
alleged  offer  to  purchase  from  John  H 
Curtis  the  ‘inside  story’  of  the  Lind 
bergh  kidnaping  have  been  probed  % 
the  bottom.  Curtis,  of  course,  is  utter! 
discredited.” 

The  Times- Dispatch  demanded  pm 
ishment  of  Curtis  and  quoted  a  Vii 
ginia  law,  “pitifully  inadequate  in  thi 
case,”  by  which  he  could  be  thrown  i 
jail  and  fined  $500  for  giving  fab 
information  to  newspapers.  The  ed 
torial  ended — “Now  prosecute  him.” 

The  Charlotte  (N.  C.)  Observer  a{ 
propriated  $100  to  start  a  fund  to  b 
offered  as  reward  for  the  apprehensio 
of  the  Lindbergh  baby’s  murdertr 
The  sum  was  immediately  supplemente 
by  $137  contributed  by  an  .'\meria 
Legion  post  and  two  individuals. 

Canada,  too,  was  moved  by  the  tragi 
news,  and  the  Montreal  Herald  a| 
pealed  to  its  readers  for  a  fund  to  stail 
a  “Lindbergh  Cot”  in  a  local  hospitaj 


Supplies  and  Equipment 


Rebuilt  Presses 


SCOTT  24  and  32-page  Presses,  also 
Modern  Unit  Type  Multi-Unit  Presses, 
Quad,  Sextuple,  Octuple. 

GOSS  24-page  and  32-page  with  color 
deck,  upper  formers,  good  for  black  and 
color  work. 

HOE  40-page  Simplex,  and  2  48-page 
HOE  Sextuples. 

DUPLEX-4  Duplex  16-page  Tubulars, 
single  or  twins. 

Available  for  early  delivery. 

WALTER  SCOTT  &  COMPANY 

MiIr  OMee  t  Factory . PlalalcK,  N.  J. 

New  York  OMce  . Brokaw  8M|.,  1457  BroaCway 

Ckieaio  OMce . MonaCnock  Block 
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SAVE  A  MINUTE 

in  packing  a  matrix  and  you  will  often  beat  the  other 
fellow  to  the  start. 

Space  Packing  Felt  that  is  soft,  tears  easily  and  stays 
put,  will  do  it  for  you. 

We  manufacture  it  in  four  thicknesses — No.  25,  No.  35, 
No.  40  and  No.  50. 

MOULDING  BLANKETS  all  kinds. 

Red  and  Blue  Drying  Blankets. 

The  above  are  only  a  few  of  our  specialties. 

New  Englsjid  Newspaper  Supply  Co. 

Worcester,  Mass.,  U.  S.  A. 

Cabl*  Addrass  NENSCO— Worcastar 
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PRESS  WEEK  STAGED 
IN  BOULDER,  COL. 
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Williams  Says  Press  Should 
Make  Righteousness  “Obtain* 
able  and  Sought” — Merit 
Awards  Made 


IC 


{Special  to  Editor  &  Publisher) 

Boulder,  Col.,  May  18 — With  Walter 
Williams,  president  of  the  University  of 
Missouri  as  guest  siieaker,  the  fourth 
^nual  newspaper  week  at  the  Univer- 
sitj- of  Colorado  was  held  May  13-14. 

“The  great  object  of  a  conscientious 
journalist,”  Ur.  Williams  declared,  “is 
to  make  righteousness  more  than  read¬ 
able,  to  make  it  obtainable  and  sought. 

journalist  is  the  man  with  the 
Batches,  who  gives  us  intelligence, 
illuminates  our  minds  and  enables  us 
to  know  what  our  neighbors  are  and 
jhat  we  are  doing.” 

He  warned  against  “censorship  by 
ifi,  control  by  financial  and  political 
jjterests,”  and  against  “enslavement” 
•brough  indifference  and  irresponsibility, 
ignorance,  prejudice,  and  non-profes¬ 
sional  aims. 

The  A.  A.  Parkhurst  trophies  for 
community  service  were  awarded  to  the 
ireelcy  Tribune-Republican,  for  its 
issistance  in  promoting  a  theatre  for 
the  local  Players  Club,  for  raising 
jve-sixths  of  the  community  budget,  for 
fflcouraging  sports  for  youth;  and  to 
jJie  Paonian,  weekly,  for  securing  an 
liquate  water  supply  for  Paonia,  aid- 
^  in  securing  a  $50,000  loan  from  the 
Reconstruction  Finance  Corporation  for 
anners,  and  for  encouraging  a  library, 
Jity  beautification,  industrial  and  high- 
|ray  development. 

To  H.  U.  Garritson,  editor,  of  the 
l?aonian,  went  also  the  trophy  for  the 
stst  editorial  printed  in  a  Colorado 
bper  the  preceding  year. 

The  award  for  make-up,  typographi¬ 
cal  excellence  and  press  work,  went  to 
it  Fort  Collins  Express-Courier  and 
|fK  Colorado  Springs  Farm  News. 

Ralph  L.  Crosman,  head  of  the  Uni- 
lersity’s  department  of  journalism,  an- 
Bunced  a  cooperative  plan  whereby 
dhors  of  the  state  might  have  senior 
mdents  develop  campaign  material  for 
aem.  News  stories,  features  and  edi- 
nrials  would  be  prepared  under  the 
erection  of  a  committee  of  editors  on 
^  aon-political  or  on  political  subjects, 

■  a  the  course,  “Newspaper  Crusades.” 

Newspapers  more  than  any  other 
‘  sgency  will  lead  the  way  to  a  return 
,  to  sanity  and  common  honesty,  T.  W. 

■  Xowels,  general  manager  of  the  Colo- 
'  nio  Springs  Gazette-Telegraph,  pre- 
;  (fcted.  “No  one  can  believe,”  he  said, 

“Sat  this  nation  will  long  contentedly 
oontenance  the  blundering,  subversive 
ikI  abusive  practices  that  have  wrought 
the  evils  which  are  now  revealed  as 
nCootrolling  in  economic  and  political 
•ife." 

.\llen  M.  BiggerstafF,  editor.  Sterling 


ther 


:ays 
.  35, 


Mvocate,  said  it  was  the  editor’s  privi- 
l?e  and  opportunity,  “by  constant  re- 
itotion  and  by  analysis  of  new  situa¬ 
tions  in  the  light  of  fundamentals  in 
political  science,  economics  and  history, 
to  help  dispel  this  woeful  confusion  as 
to  the  principles  of  democratic  govern- 
»nt  and  to  establish  this  government 
ol  the  people  on  a  more  solid  founda- 
jtion— the  intelligence  of  its  citizenship.” 


^O. 


FIVE-DAY  WEEK  ISSUE 


pbttte  Campaigns  in  I.T.U.  with 
Demand  for  Early  Solution 

A  determination  of  policy  in  regard 
0  demands  for  a  five-day  working  week 
n  newspaper  plants  will  be  at  stake  in 
ne  International  Typographical  Union’s 
Section  on  May  25.  Charles  P.  How- 
‘cd  of  Chicago  is  seeking  re-election  as 
Jrwident  on  the  Progressive  Ticket. 

Campaign  material  distributed  on  be- 
wlj  of  the  Independent  Movement 
wages  Leon  H.  Rouse,  its  presidency 
^didate,  to  recommend  appointment 
H  a  commission  to  undertake  at  once 
t  study  of  the  five-day  week  problem 
ind  unemployment  conditions  in  the 


printing  industry.  Mr.  Rouse,  now  a 
vice-president  ot  I.T.U.,  was  formerly 
president  of  New  York  "Big  Six” 
Union  for  16  years. 

Mr.  Howard’s  regime  has  fought  ef¬ 
forts  at  I.T.U.  conventions  to  adopt  the 
five-day  week  as  part  of  the  general 
program.  His  policy  has  been  to  allow 
unions  to  negotiate  for  the  shorter 
workweek  by  local  option. 

Upon  completion  of  the  commission's 
inquiry,  Mr.  Rouse  proposes  to  submit 
the  five-day  week  policy  to  a  referen¬ 
dum.  This  step  was  defeated  at  the 
Boston  convention  last  year. 


SLOT  MACHINE  SMASHED 

Racketeers  Objected  To  Dailies* 

Charity  Use  of  Gambling  Device 

Either  thieves  or  the  slot  machine 
racketeers,  against  whom  the  Waterbury 
(Conn.)  American  and  Republican  have 
been  conducting  a  drive  broke  into  the 
Republican- American  office  building  one 
night  recently  and  seized  a  slot  ma¬ 
chine  the  newspapers  have  been  using 
to  raise  funds  to  buy  milk  for  poor 
children. 

The  smashed  machine  was  found  in 
an  alley  at  the  rear  of  the  building. 
Fifteen  dollars  had  been  taken.  The 
newspaper  announced  the  next  day  that 
all  the  funds  stolen  would  he  paid  by 
the  papers’  treasurer  to  a  charitable  or¬ 
ganization  to  buy  milk.  The  Republi- 
can-American  machine,  which  has  been 
“doctored”  so  that  it  does  not  pay,  is 
now  on  the  main  street  corner  of  the 
town,  having  been  fully  repaired.  Many 
are  daily  “playing”  the  machine  as  a 
means  of  contributing  to  the  milk  fund. 


EDITOR  &  PUBLISHER 
Classified  Advertising 
RATES 

SITUATIONS  (Cash  with  Order) 

1  Time  —  .50  per  line 

3  Times  —  .40  per  line 

ALL  OTHER  CLASSIFICATIONS 
(Cash  with  Order) 

1  Time  —  .75  per  line 

4  Times  —  .60  per  line 
Count  six  words  to  the  line 

White  space  charfe  at  same  rate  per  line 
per  insertion  as  earned  by  frequency  of 
insertion.  Minimum  space,  three  lines. 
The  Editor  A  Publisher  reserves  the  right 
to  classify,  edit  or  reject  any  copy. 


Brokers 


Oood  values — Weekly  papers  with  and  with¬ 
out  Job  plants.  New  York.  New  Jersey,  Penn- 
aylvanla,  Kentucky.  All  exeliisire.  fertile 
fields  and  earning  splendid  profit.  J.  B.  Shale, 
Times  Building,  New  York. 


Newspapers  Wanted 


Will  pay  cash  for  weekly  or  bl-weekly  news¬ 
paper  In  live  community  of  20  to  35,000 
people.  Tx>cation  does  not  matter.  Paper 
does  not  necessarily  have  to  be  on  paying  basis 
but  must  be  priced  right.  Address:  John 
Duhn,  P.  O.  Box  1518,  Washington,  D.  C. 


Circulation  Promotion 


Mo  “forced  circulation,”  no  premiums,  no  cut 
prices,  no  bargain  offers,  no  Inducements  of 
any  type  to  the  subscriber.  Every  subscription 
secured  In  a  PAUTLOWE  PLAN  campaign  is 
sold  to  the  subscriber  through  unusual  sales¬ 
men  and  saleswomen,  strictly  upon  the  merits 
of  the  publication.  Charles  Partlowe  added 
circulation  is  clean  circulation.  Charles  Part¬ 
lowe  Company — Circulation  Specialists  for 
over  2.3  years — Indianapolis,  Indiana. 


Promotion  now  will  help  bring  back  "better 
times.”  Write  or  wire.  Iludson  DePriest 
and  Associates,  World’s  record  circulation 
campaigns,  246  Fifth  Ave.,  N.  Y.  C, 


The  W,  B.  Kendall  Company,  104  N.  Bailey 
Ave.,  Louisville,  Ky. — Circulation  Builders — 
Creators  and  sole  owners  of  The  Kendall  Plan. 


Interest  for  Sale 


Half  interest  for  sale  In  8  year  old  negle<-ted 
country  newspaper  for  $4,000  cash.  Young 
person,  either  sex.  Box  C-808,  Editor  A 
Publisher. 


Advertising  man  wanted  as  partner  in  run¬ 
ning  country  weekly.  Offer  partnership  for 
small  Investment  with  privilege  buying  me  out 
Inter.  C-IM)5,  Editor  A  Publisher. 


Whole  or  part  interest  in  suburban  weekly, 
high  class  residential  community.  New  Y'ork 
area.  Gross  $40,000.  Owner  must  retire.  Ad¬ 
dress  C-001,  Editor  A  Publisher. 


Help  Wanted 


Circulation  Hanager,  experienced,  in  city  of 
over  300,000  population.  Goo<l  salary  and  op- 
|s>rtunity  to  the  right  man.  C-!HS»,  Editor  .V 
Pulillsher. 


Circulation  manager  wniite<l  for  small  daily 
on  Pacific  coast.  Must  be  familiar  with  In- 
(iependent  carrier  system  and  carrier  promo¬ 
tion.  Give  age,  ex|>erience,  references  an. I 
salary  expe<'te<l.  C-ifOO,  Editor  A  l’iil)liaher. 


Situations  Wanted 


Advertising  Man,  long  experience,  une<|iialled 
references.  Go  anywhere  for  small  salary. 
Alex  nail.  Apt.  7,  1244  E.  Morehead,  Char¬ 
lotte.  N.  C. 


Advertising  Manager  or  assistant  with  dally 
news|>aper  or  magazine  anywhere  in  the 
United  States.  Several  years’  successful  ex- 
I>erlence  as  copy  writer,  salesman,  executive 
and  advertising  manager:  also  publishing  ex¬ 
perience.  Sober,  Industrious,  capable  and 
versatile.  Reasonable  salary.  Address:  S. 
I..ambert,  144  Ardmore  Rd.,  Berkeley,  Calif. 


Advertising — 

Here’s  Opportunit.v — The  livest  young  adver¬ 
tising  solicitor  in  America  seeks  Job  on  daily. 
Universit.v  graduate,  specialized  newspaper 
advertising.  Experience  daily,  town  of  20,000. 
Address  C-011,  Editor  A  Publisher. 


Artist — Line  and  wash  drawings,  lettering — 
photo  retouching.  I'rices  very  reasonable. 
John  Reeder,  618  W.  136th  St..  New  York. 


Circulation — 

During  this  period  of  reconstruction, 
it  becomes  necessary  to  maintain  the 
present  level  of  circulation — increase 
the  percentage  of  revenue,  decrease 
the  percentage  of  returns,  and  build 
for  the  future;  but,  above  all,  it  must 
all  be  accomplished  very  economi¬ 
cally.  Consider  these  facts,  then  in¬ 
terview  a  Circulation  Manager  with 
sixteen  years  of  morning,  evening 
and  Sunday  experience.  His  system 
of  office-owned  routes  have  been  ac¬ 
claimed  as  the  best  ever.  A  Circula¬ 
tor  whose  references  will  stand  the 
teat — A  carrier  boy  promoter  of 
proven  ability.  An  interview  will  cost 
you  nothing  and  place  you  under  no 
obligation  whatever.  The  advertiser, 
in  honor  bound,  will  keep  such  inter¬ 
view  strictly  confidential.  C-874, 
Editor  A  Publisher. 


Circulation  Man  wants  to  make  connections 
with  live  newspaper  in  town  of  25,000  or  over. 
Have  22  years’  experience  in  circulation  work 
in  all  Its  branches.  C-887.  Editor  A  Publisher. 


Classified  Manager — Six  years  successful  ex¬ 
perience  as  O.A.M.  on  second  paper.  Accus¬ 
tomed  to  a  tough  fight  for  business.  Com¬ 
bined  executive  and  sales  ability.  C-877, 
Editor  A  Publisher. 


Composing  Koom  Superintendent— 18  years’ 
experience,  medium  and  large  organisations. 
In  last  position  five  years  in  charge  of  all 
mechanical  departments.  Will  guarantee 
lowered  costs  in  specified  length  of  time. 
Fine  record.  C-903,  Editor  A  Publisher. 


Desk  Man — Fast,  accurate,  alert,  excellent 
background.  20  years’  experience  leading 
dallies.  University  graduate,  available  now 
as  copy  reader  or  rewrite  man  for  reasonable 
salary.  References.  C-878,  Editor  A  Pnb- 
Ilsber. 


Editorial  —  Exceptional  experience  in  news, 
features,  editorials.  Young,  educated,  ener¬ 
getic.  References.  Immediate.  C-909,  Editor 
A  Publisher. 


Editorial — Opportunity  more  Important  than 
salary.  Experienced  In  rewrite,  copy  desk, 
make-up,  city  editor,  managing  editor.  Would 
accept  position  as  either.  With  last  employer, 
one  of  largest  newspaper  organisations,  ten 
years.  Position  swept  away  by  economy. 
Dartmouth  1904.  married.  References  from 
outstanding  editors.  C-888,  Editor  A  Publisher. 


Editorial — Do  you  wish  you  could  put  worry 
of  the  editorial  side  onto  shoulders  of  a  well- 
tslucattsi  young  editor  who  knows  his  busi¬ 
ness?  C-908,  Editor  A  Ihiblisher. 


Editor,  successful  constructive  record,  wishes 
assume  charge  substantial  afternoon  daily 
in  good  territory  with  purchase  option. 
C-.SftO,  Editor  A  Publisher. 


Editorial — Write  news,  features,  edltoriala 
15  years’  experience  on  large  and  little 
dailies  and  A.P.  News  photo  and  roto  editor, 
can  pinch-hit  with  camera,  turn  out  good  art. 
Family.  C-895,  Editor  A  Publisher. 


Situations  Wanted 


Mechanical  Superintendent  and  Production 
Manager  of  all  mechanical  departiiients, 
broad  experience,  five  years  in  last  position, 
will  guarantee  to  lower  your  mechanical  de- 
partiiieiits  costs  within  specified  periu<l  of 
time.  C-!KM,  Editor  A  Publisher. 


Mechanical  Departments  Analyst— 

The  services  of  a  newspaper  exei'utive.  with 
long  and  successful  record  as  assistant  gen¬ 
eral  manager,  production  manager,  mechanical 
superintendent  and  composing  room  executive 
is  availaitle  to  publishers  for  the  solution  of 
difflcnlt  mechanical  departments  proitlenis. 

Seasonetl,  diplomatic,  outsider’s  viewiiolnt 
makes  it  itossiide  to  correct  costl.v  contlitions 
which  accumulate  and  which  existing  man¬ 
agement  sometimes  finds  hard  to  change. 

'Thoroughly  conversant  with  the  problems  of 
every  department  of  a  newspaper.  Will  work 
in  a  consulting  and  advisory  capacity  for  any 
period  of  time  necessary  and  make  practical 
recommendations  without  interfering  with 
regular  organization.  If  desired,  will  stay 
and  see  that  recommendations  are  put  into 
effect. 

Obtain  complete  Information  by  addressing 
r-002.  Editor  A  Publisher. 


New*  Photographer — 12  years  with  the  biggest 
Dailies  in  the  East,  thorough  inside  and  out¬ 
side  man;  age  35,  Gentile.  Will  work  any¬ 
where  in  the  U.  8.  A.  References.  C-898, 
Editor  A  Publisher. 


Oklahoma  Senior  High  School  Teacher  desires 
summer  position.  l  imited  general  experience; 
can  handle  general,  bnmoreos  or  political 
column;  feature  writing.  Will  do  column  or 
features  on  side  during  winter.  Consider  per¬ 
manent  position.  College  graduate.  Refer¬ 
ences.  C-883.  Editor  A  Publisher. 


Reporter — Eight  years  metropolitan  experi¬ 
ence.  Rewrite  and  general  assignments. 
Good  feature  man.  Age  28.  Good  address. 
Will  go  anywhere.  Box  C-910,  Ikiltor  A 
Publisher. 


MecliABical  Eqaipment  For  Sale 


For  Sale— One  Hoe  Curved  Router.  One  Flat 
and  Curved  Scorcher.  One  Smooth  Shaver. 
One  Daniels  Planer.  Miles  Machinery  Com¬ 
pany.  478  West  Broadway,  New  York. 


Morthwestem  slip  ring  35  horsepower  motor, 
type  No.  39755,  in  good  condition,  will  be 
sold  at  reasonable  price;  60  cycle,  3  phase, 
1,150  r.p.m.  Address  Tribune  Publishing  C!o., 
Cheyenne,  Wyo. 


Metal  Feeders  for  Linotypes,  Intertypes, 
Monotypes,  Lndlows,  Elrods,  $45.00.  Agents 
wanted.  Exclusive  territory  given  to  right 
parties.  Peckham  Machinery  Co.,  1328 
Broadway,  New  York  City. 


PhetoengraviBg  equipment  for  sale.  Complete 
plant  or  any  part.  Miles  Machinery  Co.,  480 
West  Broadway,  N.  Y. 


Scott  48  page  Multi  nnit  Sextuple  Press  in¬ 
cluding  Stereotype  equipment.  5)  years  oW. 
A-1  condition.  Herald  Statesman,  Yonkers, 
N.  Y. 


Two  Z-Patent  Hoe  Sextuple  presses,  rubber 
roller  equipped,  cut-off  22)  inches.  To  be 
replaced  soon  by  Wood  presses.  One  avail¬ 
able  June  1st,  the  other  July  1st.  No  reason¬ 
able  offer  refused.  Address  Publisher.  Dis¬ 
patch-Pioneer  Press,  St.  Paul,  Minnesota. 


Equipment  Wanted 


Give  best  price  on  twelve  page  stereotype 
press,  including  complete  stereotype  equip- 
iiient.  All  must  be  in  first  class  condition. 
C-907,  Editor  &  Publisher. 


NEWSPAPER 


PROPERTIES 

Bousht,  Sold  and  Appraised 

All  negotiations  confidential 


Pal  mer,Suter&  Palmer 

BusInMs  EstablifthMl  In  1899 

350  Madison  Ave.  New  York 


Wi 


E  believe  that  the  employment  situation  is 
a  little  bit  better  in  the  newspaper  field. 
Results  for  Classified  .Advertisers  has  given 
us  this  opinion. 

CLASSIFIED  SERVICE— &  Publisher 
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By  MARLEN  PEW 


OLD-TIMERS  in  A.P.  service, 
trained  by  M.  E.  Stone  to  accept 
anonymity  as  a  sacred  creed,  must  have 
been  interested  in  a  message  which 
Kent  Cooper  sent  out  on  the  wires  last 
Friday,  the  same  being  published  in 
numerous  member  papers.  The  General 
Manager  praised  in  glowing  terms  the 
work  of  Francis  A.  Jamieson,  Samuel 
G.  Blackman  and  their  associates  of  the 
New  Jersey  staff  for  work  done  on 
the  Lindbergh  kidnaping  story.  It  was 
once  a  point  of  pride  among  A.P.  men 
that  their  names  never  appeared,  but  I 
think  it  was  false  pride.  Good  work 
by  an  A.P.  man  is  as  worthy  of  public 
acknowledgement  as  that  of  any  other 
reporter. 

*  *  * 

The  gentleman  who  tells  bedtime 
stories  to  kiddies  on  the  WOR 
broadcast,  sponsored  by  a  national  ad¬ 
vertiser,  should  be  quite  sure  that  the 
engineer  has  pulled  the  plug  and  he  is 
no  longer  on  the  air  before  using 
naughty  language.  A  lot  of  mothers 
must  have  been  shocked  when  they 
heard  him  refer  to  their  youngsters  by 
a  term  not  often  applied  to  children  in 
the  mass,  though  perfectly  proper  Eng¬ 
lish  when  used  to  describe  any  tsrpo- 
graphical  form  of  irregular  size. 

*  *  * 

ON  Sept.  19  next  w’ill  appear  the 
fifty  thousandth  issue  of  the 
Morning  Post,  of  London,  said  to  be  the 
oldest  existing  daily  newspaper  in  the 
British  Empire.  It  first  appeared  Nov. 
2,  1772,  with  eight  three-column  pages, 
without  headlines  and  devoted  largely 
to  advertising  material.  We  learn 
from  a  handsome  new  book  by  Stanley 
Morison,  titled  T/te  English  Newspaper, 
that  18  newspapers  flourished,  more  or 
less,  in  London  when  the  Morning  Post 
was  bom,  but  it  alone  survives.  The 
average  daily  sale  of  the  London  morn¬ 
ing  papers  in  1794  was  said  to  be 
1,500  copies. 

«  *  * 

The  week’s  best  item,  from  the 
viewpoint  of  this  lighthouse,  is  by 
John  O’Ren,  writing  “Down  the  Spill¬ 
way”  in  Baltimore  Sun: 

“That  nauseous  man-bites-dog  doc¬ 
trine  of  what  news  ‘is’  I  have  always 
regarded  as  one  of  the  most  pernicious 
things  in  the  history  of  what-the-public- 
thinks-about  journalism.  For  how  often 
is  there  news  that  really  does  not  match 
up  to  this  standard  of  extravagant 
paradox?  I  have,  however,  at  last 
stumbled  upon  one  item  that  quite  ful¬ 
fils  the  requirements  of  that  dreadful 
criterion.  It  is  a  dispatch  from  Meri¬ 
dian,  Misr.,  and  comes  to  me  from  a 
Florida  paper.  It  runs  as  follows : 
Three  inmates  and  two  attendants 
of  the  East  Mississippi  Insane 
Asylum  today  received  treatment 
after  a  pet  squirrel  ran  amuck  on 
the  front  lawn  biting  them 
severely.  ... 

“All  that  needs  to  be  added  is  that 
the  copyreader  who  headlined  that  small 
story  contributed  additional  ‘news’ 
when,  with  a  self-restraint  which  is 
given  only  to  the  ascetic,  he  wrote 
simply : 

“  ‘Five  Bitten  By  Squirrel’.” 

*  *  * 

A  BROOKLYN  correspondent  is 
pained  to  read  in  the  ^itorial  col¬ 
umn  of  New  York  American  the  fol¬ 
lowing  credited  to  Thackeray: 

“Soon  as  the  evening  shades  prevail 
The  moon  Ukes  up  the  wondrous 
tale. 

And  nightly  to  the  listening  earth 
Repeats  the  story  of  her  wondrous 
birth.” 

Of  course  the  verse  should  have  been 


credited  to  Addison’s  Ode.  The  error 
is  intensified  by  the  fact  that  in  an  ac¬ 
companying  editorial  the  writer  com¬ 
ments  that  Thackeray  wrote  the  lines 
“more  than  60  years  ago.”  Our  Brook¬ 
lyn  correspondent  says :  “When  cub 
reporters  make  such  mistakes,  we  may 
forgive,  but  in  editorials  we  expect 
reliable  information.” 

*  *  * 

PRESS  agentry  would  become 
perilous  business  if  there  were  more 
caption  writers  like  the  Miami  Post 
chap  who  ran  the  following  compre¬ 
hensive  line  under  a  three-column 
“news”  cut  received  from  an  advertis¬ 
ing  agency: 

“The  above  picture  shows  the  four 
Gale  sisters,  dancers  who  are  said  to 
be  well-known  entertainers.  The  chef 
(center)  is  from  Maxime’s  and  is  said 
to  know  his  onions.  He  is  showing  the 
girls  how  to  drop  a  dash  of  sugar 
along  with  salt  and  pepper  into  the  vege¬ 
tables.  Sugar  is  said  to  bring  out  the 
flavor.  The  cut  is  sent  out  by  one  of 
the  largest  advertising  agencies  as 
propaganda  for  the  sugar  business.  Ring¬ 
ing  in  the  four  dancers  is  just  a  piece 
of  hooey,  of  course,  and  their  interest 
must  be  taken  with  a  grain  of  salt. 
They  are  probably  paid  for  appearing  to 
take  an  interest.  As  they  are  bound  to 
remain  slim,  for  business  reasons,  it  is 
dollars  to  doughnuts  that  they  don’t  use 
sugar  at  all.” 

*  *  * 

Many  people  write  to  me  asking 
what  is  the  exact  meaning  of  the 
term  “Fourth  Estate.”  One  answer  is 
given  in  the  fifth  chapter  of  Thomas 
Carlyle’s  “On  Heroes  and  Hero  Wor¬ 
ship,”  published  by  the  Scottish  essay¬ 
ist  in  1841.  Here  it  is:  “Burke  (Ed¬ 
mund,  Irish  orator  and  stateman)  said 
there  were  Three  Estates  in  Parlia¬ 
ment  ;  but,  in  the  Reporters’  Gallery 
yonder,  there  sat  a  Fourth  Estate  more 
important  than  they  all.  It  is  not  a 
figure  of  speech,  or  a  witty  saying ;  it  is 
a  literal  fact, — very  momentous  to  us 
in  these  times.  Literature  is  our  Par¬ 
liament  too.  Printing,  which  comes 
necessarily  out  of  Writing,  is  equiva¬ 
lent  to  Democracy;  invent  Writing, 
Democracy  is  inevitable.  .  .  .  Whoever 
can  speak,  speaking  now  to  the  whole 
nation,  becomes  a  power,  a  branch  of 
government,  with  inalienable  weight  in 
law-making,  in  ail  acts  of  authority.  It 
matters  not  what  rank  he  has,  what 
revenues  or  garnitures;  the  requisite 
thing  is,  that  he  have  a  tongue  which 
others  will  listen  to.  .  .  .  The  nation  is 
governed  by  all  that  has  tongue  in  the 
nation.” 

The  “three  estates”  referred  to  were : 
Lords  spiritual,  lords  temporal  and  the 
commons. 

*  «  * 

Dr.  frank  h.  vizetelly. 

editor  of  Funk  &  Wagnalls’ 
Standard  Dictionary,  in  a  letter  to 
Editor  &  Publisher  in  1928  asserted 
that  it  was  Macauley  and  not  Burke 
who  first  referred  to  the  press  gallery 
as  the  Fourth  Estate.  Here  is  Dr. 
Vizetelly’s  version: 

“In  his  address  before  the  annual 
meeting  of  the  Associated  Press  re¬ 
cently  Dr.  S.  Parkes  Cadman.  following 
the  lead  of  Carlyle,  referred  to  the 
fourth  estate  as  having  originated  with 
Burke. 

“A  careful  study  of  Burke’s  writings 
has  failed  to  uncover  such  an  allusion 
from  his  pen.  (Tarlyle  credited  Burke 
with  the  statement  in  a  work  that  was 
published  in  1840,  but  in  1828,  Macauley 
in  his  ‘Essay  on  Hallam’s  Constitutional 
History,’  which  appeared  in  the  Edin¬ 
burgh  Review,  the  eighth  paragraph 
from  the  end,  wrote:  The  gallery  in 


which  the  reporters  sit  has  become  the 
fourth  estate  of  the  realm.’  This  is 
the  first  direct  allusion  to  reporters  as 
representatives  of  the  press. 

“But  the  phrase  is  much  older  than 
this,  and  originated  with  Lord  Falk¬ 
land  in  the  days  when  Richard  Crom¬ 
well  was  Lord  Protector  of  England. 
Richard  consented  to  the  appointment 
of  a  general  council  of  officers  to  aid 
in  the  government  of  the  country.  Par¬ 
liament  and  the  Army  were  opposed  to 
each  other.  Five  hundred  officers  as¬ 
sembled  at  Wallingford  House  and 
passed  resolutions  which  aimed  to  re¬ 
move  the  command  of  the  army  from 
under  the  direction  of  the  civil  power. 
In  Parliament,  Lord  Falkland,  who 
foresaw  the  threatening  danger,  said: 
‘You  have  been  a  long  time  talking  of 
the  three  estates ;  there  is  a  fourth 
estate  which,  if  not  well  looked  to  will 
turn  us  all  out  of  doors.’  The  applica¬ 
tion  here  is  not  to  the  press  nor  to  the 
public,  but  to  the  army. 

“The  phrase  has  been  used  to  dis¬ 
tinguish  (1)  the  army;  (2)  the  labor¬ 
ing  classes,  and  (3)  the  press  as  dis¬ 
tinguished  from  the  Church,  the  Lords, 
and  the  Commons.” 

*  * 

A  PERSON  signing  “Guy  Fawkes,” 
picked  up  an  easy  $100  last  week 
from  the  weekly  magazine  The  New 
Yorker,  writing  all  about  how  “the 
Press”  has  fallen  down  and  made  a 
spectacle  of  itself  covering  the  Lind¬ 
bergh  kidnaping  case.  He  damned  “the 
Press”  roundly  because  it  did  not  go 
after  this  great  crime  story  with  ac¬ 
customed  zest,  showing  the  cops  how, 
and  then  he  damned  “the  Press”  with 
equal  vehemence  because  it  had  pub¬ 
lished  too  much.  Here  is  a  sample  of 
his  twaddle: 

“As  if  it  were  not  enough  to  have 
found  itself  impotent  in  the  face  of  one 
of  the  greatest  news  stories  of  modem 
times,  it  (the  Press)  now  stands  ac¬ 
cused  of  having  aided  and  abetted  the 
crime  by  its  abortive  frenzy  to  print 
some  sort  of  news  on  the  subject.  And 
what  news  it  was!  Even  the  Compos¬ 
ing  room  must  have  winced  at  having  to 
set  it  in  type,  for  compositors  are  sensi¬ 
tive  to  any  decline  in  journalism,  and 
this  decline  was  nothing  short  of  a 
debacle.”  Later  on  in  the  article  you 
learn  that  it  is  the  opinion  of  this  shifty 
critic  that  the  only  issue  at  stake  was 
the  return  of  the  baby.  He  seems  to 
claim  the  idea  as  original.  Just  how 
managing  editors  and  reporters  could 
have  conducted  the  story  to  please  The 
New  Yorker  remains  obscure  to  the 
end  of  the  tirade.  All  the  author  had 
in  mind,  plainly,  was  that  $100  could 
be  picked  up  for  a  manuscript  which 
could  be  written  in  45  minutes  without 
so  much  as  lifting  the  left  foot  to  ex¬ 
amine  the  facts  as  they  existed  in 
Hopewell,  N.  J. 

#  *  « 

1  QUESTION  the  sincerity  of  The 
New  Yorker’s  solicitude  for  Col. 
Lindbergh.  Only  a  few  months  ago 
that  weekly  published  another  fast-and- 
loose  article  by  a  swivel-chair  reporter 
which  held  up  the  Colonel  as  suffering 
from  a  swollen  head,  a  high-hat  among 
his  colleagues  of  the  air  and  even  down¬ 
right  malicious  in  his  conduct  at  the 
Cleveland  races  two  years  ago.  It  also 
revived  the  old  yarn  about  the  splash¬ 
ing  of  spectators  at  the  Washington 
flying  field,  an  incident  which  the 
Colonel  later  told  me  was  an  accident 
which  he  regretted  as  much  as  any 
conscientious  man  could.  It  is  a  pleas¬ 
ure  to  contrast  Col.  Lindbergh’s  cool, 
clear,  decent,  fair  attitude  toward  the 
newspapers  and  newspapermen,  despite 
the  weight  of  woe  he  is  bearing  in  these 
dark  days,  with  the  hysteria  and  malice 
of  such  commentators  as  “Guy  Fawkes.” 
The  Colonel  stands  out  as  a  responsible 
and  respectable  member  of  the  human 
race,  wishing  to  live  and  act  as  a  man 
and  contribute  something  to  civilization, 
not  prey  on  it. 

*  *  # 

PROFESSOR  WALTER  B.  PIT¬ 
KIN,  of  Columbia  School  of  Jour¬ 
nalism,  writes  a  valuable  contribution 
to  Parent’s  Magazine  in  reply  to  the 
question,  “Should  Children  Read  the 


Newspapers?”  He  says:  “Yes,  if  thci 
parents  can,”  which  brings  out  gog^ 
argument.  Here  are  some  random  quo. 
tations  from  the  article: 

“Probably  95  out  of  every  100  ne»v 
paper  readers  do  not  read  more  tha 
5  per  cent  of  the  details  of  the  dail; 
events  of  the  world  which  are  printed 
in  their  newspapers.  And  this  amoi« 
is  only  a  tiny  fraction  of  the  essentid 
facts  about  those  same  events.  Thtl 
typical  literate  American  thus  assi» 
ilates  one-fiftieth  of  such  events  as  an 
reported — and  his  paper  reports  perhaji 
one-fiftieth  of  all  events  which  migi* 
be  reported  in  a  day.  So  he  may  couni 
himself  lucky  if  he  picks  up  one  pan  I 
in  2,500  of  current  affairs.  In  tallanj  * 
with  him,  I  find  this  estimate  rather 
charitable. 

“Inevitably,  then,  he  tends  to  accett 
news  flashes  as  adequate  accounts.  He 
regards  headlines  as  realities.  He 
gauges  the  right  and  wrong  of  reports 
acts  in  terms  of  a  few  eniotionalizel 
platitudes  which  he  is  forever  seeing  (ij 
bold  face  capitals)  in  his  daily  paper. 
He  forms  snap  judgments  and  builds  up 
feeble,  hazy  interest  in  affairs  outside 
of  his  own  home  and  business  affairs. 

“The  intelligent  parent  who  would 
direct  the  newspaper  reading  of  his 
children  is  faced  with  the  double  prob¬ 
lem  of  his  own  p^r  reading  habits  and 
the  shoddy  material  with  which  he  his 
to  work.  Buried  beneath  screamiig 
headlines  and  worthless  chatter,  tht 
discriminating  reader  will  find — usually 
on  inside  pages  and  modestly  displayed 
— ^the  day’s  important  news.  And  b 
must  learn  quickly  to  winnow  the  wheat 
from  the  chaff,  and  to  appraise  the 
world’s  news  for  himself  before  he  can 
attempt  to  supervise  his  children. 

“Under  no  circumstances  should  any 
children — even  little  ones — be  forbidden 
to  read  the  newspapers.  This  must  in¬ 
evitably  give  them  a  false  evaluation  of 
the  paper’s  contents  and  establi^  in 
them  a  bad  attitude  toward  newspaper  ‘ 
reading.  On  the  other  hand,  childro 
should  never  be  forced  to  read  news¬ 
papers.  Every  move  to  make  it  at  ill 
formal  and  required  is  fatal.  The  news¬ 
paper  should  be  handled  as  a  slice  of 
life.  The  people  and  affairs  in  it  should 
be  treated  in  the  first  instance  on  a 
straight  gossip  basis — personally  and 
intimately — and  never  with  the  pedant’s 
poisonous  ponderosity,  which  over- 
earnest  parents  too  often  imitate. 

“As  to  the  comics.  We  must  hasten 
to  put  worried  parents  at  ease  on  this 
daily  bane.  The  ‘funny  papers’  and  the 
comic  sections  are  interesting  to  most 
children,  but  especially  to  those  between 
five  and  twelve.  Luckily  the  average 
comic  strip  is  too  inane  and  pointless 
to  be  harmful.  It  is  truer  to  the  fairy 
story  and  the  nonsense  rhyme  than  ever 
to  real  life.  And  at  its  worst,  it  is 
simply  a  waste  of  time.  In  a  few  cases, 
of  course,  the  comics  do  incite  to  sin. 

“Every  teacher  will  bless  the  parent 
who  drills  his  young  in  information 
which  should  be  commonplace  even  to 
children.  The  ignorance  of  high  school 
students  is  both  bleak  and  appalling.  I 
recently  studied  the  results  of  a  simple*' 
test  in  current  information  taken  by 
several  thousand  high  school  students. 
Ninety  per  cent  of  them  failed  miser¬ 
ably  and  ignobly.  Another  five  per  cent : 
did  passably  well.  Not  more  than  five 
per  cent  of  the  entire  group  had  even 
a  reasonable  grasp  of  ordinary  news 
events. 

“Teachers  and  parents  have  only 
themselves  to  blame  for  such  shoddy 
intellectual  equipment.  Allowed  to  do 
hit-or-miss  reading,'  unsupervised  and 
undirected,  never  drilled  to  concentrate, 
never  trained  to  be  accurate,  children 
early  acquire  these  slipshod  intellect 
habits  and  spend  the  rest  of  their  lives 
trying  to  overcome  them. 

“Intelligent  parents  have  a  magnified 
opportunity  to  supplement  school  train¬ 
ing  with  informal  and  therefore  doubly 
valuable  discussion  and  study  of  today’s 
important  news.  It  would  be  an  im¬ 
mensely  interesting  project  for  parent 
and  child.  It  remains  for  intelligof 
parents  to  make  the  most  of  the  educa¬ 
tional  possibilities  of  American  news* 
papers.” 
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